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(NAPSA)—The U.S. senior pop-
ulation is growing and expected to
double over the next 25 years.
Currently, over 12 percent of
Americans are senior citizens and,
by the year 2011, the first wave of
the baby boomer generation will
begin turning 65. As America
ages, increasing numbers of se-
niors and their adult children will
face critical decisions about life,
health and aging.

A new nationwide survey, com-
missioned by WellPoint and con-
ducted by the Roper Public Affairs
and Media Group, found a notable
disconnect between seniors and
their adult children on critical
health and aging issues such as
losing independence, long-term
care options and being alone. The
survey found that:

• Adult children believe their
senior parents worry more about
aging issues than they actually do;

• Seniors are comfortable talk-
ing about important aging issues
but don’t do so often;

• Each generation is waiting for
the other to start the conversation;
and

• Medicare is a big area of con-
fusion for adult children of senior
parents.

To meet the needs of the grow-
ing and diverse senior population,
WellPoint, the nation’s largest
health benefits company, has
launched a new long-term educa-
tional initiative—Connecting the
Generations—to help seniors and
their families facilitate conversa-
tions about important health and
aging issues and proactively plan
for the future. Connecting the
Generations is designed to provide
valuable education and support to
help fill the “gaps” in information
between seniors and other genera-
tions—to ultimately create a com-
munity at large that is more

informed, engaged and equipped
to address important aging issues.

Starting The Conversation
According to the Roper Survey,

60 percent of adult children say
they talk regularly to their senior
parents about health matters—
yet only 32 percent of seniors
report discussing health topics
regularly with their kids.

“Talking regularly about
important issues related to aging,
health, living independently and
financial security can be a positive
experience,” said Dr. Edward
Schneider, Dean Emeritus of the
Leonard Davis School of Gerontol-
ogy at the University of Southern
California. “For seniors, engaging
in these conversations helps
assure them that they have a
proactive plan for the future. For
adult children, discussing impor-
tant life issues can offer peace of
mind, knowing they have the nec-
essary information to help their
parents as needed.”

The Time Is Now
The 2006 Medicare enrollment

period provides an excellent oppor-
tunity to broaden the conversation
about aging. WellPoint’s Connecting
the Generations program recom-
mends the following tips to help you
start the conversation:

• Get the ball rolling by sending

a quick note or e-mail, making a
phone call or just mentioning that
there are issues that you’ve been
thinking about. 

• Next, arrange to meet in per-
son, if you can. Choose a time and
place where everyone can focus on
the conversation.

• Before meeting, make a
checklist of the topics you’d like to
discuss and, if appropriate, share
it with the other person as the
conversation starter—or use the
Connecting the Generations
checklist as a starting point. 

• Prior to the meeting, siblings
should reach a consensus on goals.
Don’t feel the need to cover all the
topics in one discussion; it may
take a few conversations.

Ideally, families want to have a
health plan in place before health
problems arise. For seniors, this
means talking to your loved ones
about your current health situa-
tion and providing them with the
important information they will
need to help you in the future.

How active and engaged you are
in life can make a tremendous dif-
ference in how you age and your
overall quality of life. For seniors,
it’s important to make sure you’re
keeping both physically and men-
tally fit. For adult children, you
can do a lot to help and encourage
your parents to live well.

Helpful Information
Connecting the Generations

includes tools and resources for se-
niors and their families, including
the “Connecting the Generations
Conversation Guide”—a 24-page
booklet with tips and information
for initiating conversations on criti-
cal health and aging issues, with
practical checklists for future plan-
ning. To learn more or to receive a
free copy of the booklet, call (866)
406-0984 or visit the Web site at
www.ConnectingtheGenerations.org.

Why And How To Talk To Your Loved Ones About Aging Issues

Seniors and their adult children
should have regular conversations
about key life and aging issues,
including health and finances.

(NAPSA)—Biofuels, short for
“biomass fuel,” is a near-term
solution for motorists worried
about gas prices and dwindling
energy supplies. Biomass is any
sort of vegetation—trees, grasses,
plant parts, grain crops and
woody crops. From it we can
extract a wealth of stored energy.
Biofuels significantly reduce net
emissions of greenhouse gases
compared to petroleum-based
fuels. Plants grown for biofuels
production also store carbon,
which acts to mitigate the impacts
of the carbon produced during fuel
production.
Biomass—A Huge Renewable

Energy Source
Biomass can produce electric-

ity, heat, liquid fuels, gaseous
fuels and a variety of useful chem-
icals, including those currently
manufactured from fossil fuels.

Whether cultivated or growing
wild, biomass represents a huge
renewable energy source. World-
wide it is the fourth-largest
energy resource after coal, oil an
natural gas.

Ethanol And Beyond
Ethanol is the most widely

used biofuel today. In 2004, pro-
duction of ethanol from biomass
(primarily corn grain) reached 3.8
billion gallons. All vehicles can
run on E10, a blend of 10 percent
ethanol and 90 percent gasoline.
In fact, most people do not realize
they are filling up their cars with
E10. 

Ethanol From Switchgrass
In the 2006 State of the Union

address, the president, as part of
the Advanced Energy Initiative
announced, “We’ll also fund addi-
tional research in cutting-edge
methods of producing ethanol, not
just from corn, but from wood

chips and stalks, or switchgrass.”
But what is switchgrass?

Switchgrass is a perennial
prairie grass growing naturally
throughout the country, except in
the far Western states. Since it is
a native plant, switchgrass is
resistant to many pests and dis-
eases and can produce high
yields with very low applications
of fertilizers.

Since switchgrass grows well
under a wide range of conditions,
it has one of the highest potentials
for use as a biofuel crop in the
United States. Though ethanol
from switchgrass is produced from
cellulose in the stalks, it is identi-
cal to the ethanol currently pro-
duced from corn and has proper-
ties making it more attractive
than corn ethanol.

Recent technological develop-
ments are not only improving
yields, but are also driving down
production costs, bringing us
nearer to the day when cellulosic
ethanol could significantly add to
U.S. transportation fuel supply.  

For more information, visit
www.eere.energy.gov/biomass.

What’s Down The Road For Motorists? Biofuels!

FUELING A DREAM—We’re coming
nearer to the day when ethanol
made from the stalks of prairie
grass could replace gasoline.

(NAPSA)—A new poll finds
that a number of younger adults
may have a familiar name on
their gift list this year: their own. 

Call it self-gifting. It’s happen-
ing among Generation “mY”—
adults ages 18 to 34 with a repu-
tation for doing things a little
differently than their older coun-
terparts. Thirty-two percent of
Gen mYers plan to buy themselves
a present this season. That num-
ber falls to 20 percent for adults
ages 45 to 54. 

Of course, Gen mYers don’t just
holiday shop for themselves. The
study conducted by Harris Inter-
active®, and commissioned by Gap
Inc., found people in that age
group have no problem with the
holiday spirit. In fact, 93 percent
of adults (a group that includes
Gen mYers) plan to buy gifts for
someone else this season. 

Still, 9 percent of Gen mYers do
not plan to buy any gifts, a num-
ber three times as high as the per-
centage of 35- to 44-year-olds not
buying gifts. Additionally: 

• Gen mYers are half as likely
to enjoy buying gifts for their
brothers as they are for their sis-
ters (6 percent sisters versus 3
percent brothers). 

• Only 18 percent of Gen
mYers plan to buy for co-workers
versus 28 percent of 35- to 44-
year-olds.

• Only 9 percent of Gen mYers
plan to buy for bosses. 

So what influences Gen mYers

shopping decisions? Experience. 
“Generation mY has grown up

online and knows how to take
advantage of the perks to online
shopping,” said Will Hunsinger,
General Manager of Gap.com. “By
leveraging features like exclusive
discounts and simplified return
policies, Gen mY can maximize
their time and budget to splurge a
little more on themselves.” 

Indeed, about 71 percent of all
adults said they’d shop online this
year, with 67 percent of Gen
mYers citing the ability to compar-
ison shop and 84 percent citing
the ability to shop anytime as key
benefits. 

Given these findings, Gen mYers
will most likely be visiting Web
sites like those of the largest online
apparel retailer Gap Inc.—
Gap.com, BananaRepublic.com,
OldNavy.com and Piperlime.com,
which are designed to meet a wide
variety of online shopping needs
and habits.

Happy Holidays To Me, Love, Gen “mY”

The Age Of Gift Giving?
32 percent of Gen mYers plan to self-gift 
this season
18 percent of Gen mYers will buy gifts for 
co-workers this year.
25 percent of Gen mYers will buy gifts for 
their pets.
9 percent of Gen mYers will not buy any 
gifts this year.

.

(NAPSA)—More than one mil-
lion students enter college each
year—and many schools are find-
ing smart new ways to find the
best of the bunch. 

For instance, a growing num-
ber of colleges now focus on the
student as a whole—as opposed to
evaluating test scores—when
making admission decisions. 

Analysts say the approach can
result in a better rounded educa-
tion and often a better match
between student and college. 

For instance, Founders College
in South Boston, Virginia, slated
to open its doors in 2007, has said
that student Scholastic Aptitude
(SAT) and Advanced Placement
(AP) test scores will not be consid-
ered during the admissions
process. Instead, the residential
liberal arts and business college
will evaluate applications by refer-
ence to a student’s context of
knowledge, thinking and writing
skills, essay, maturity level and
motivation. 

Once accepted, students will
take courses that build upon each
other, culminating in a cohesive
body of knowledge. 

“We seek to inspire a lifelong
passion for knowledge and a
commitment to take ideas seri-
ously,” said Dr. Gary Hull, the
college’s chairman and chief
executive officer, “and we empha-
size the thinking and communi-
cation skills that students will
need to pursue success in any
profession or graduate program.”

The Role Of Faculty 
While certain test scores may

not affect students applying to the
school, the faculty aren’t so lucky.
The school’s professors and teach-
ing staff are required to pass a
rigorous, proprietary teacher-
training program and to partici-
pate in ongoing teacher training.
Tenure will not be offered. 

“We prize effective teaching
methods and great teachers,” Hull
said. “Instructors will focus on
inspiring and fostering the intel-
lect of students, as well as provid-
ing the finest education in essen-
tial liberal arts subjects.” 

The college recently received
degree-granting authority from
the State Council of Higher Edu-
cation for Virginia. 

For more information, visit
www.founderscollege.com. 

College Selection Gets Smart

Nothing But A Number—SAT
scores are not always taken into
account when students apply to
colleges. 

***
You gave your life to become the
person you are right now. Was
it worth it?

—Richard Bach
***

***
Every gift from a friend is a wish
for your happiness. 

—Richard Bach 
***

***
Your reputation is in the hands
of others. That’s what a repu-
tation is. You can’t control that.
The only thing you can control
is your character. 

—Dr. Wayne W. Dyer 
***

***
The only way to have a friend
is to be one. 

—Ralph Waldo Emerson 
***




