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(NAPSA)—Long the sophisti-
cated dessert ingredient of chefs
worldwide, dark chocolate is
assuming a place of prominence in
supermarket baking aisles across
the U.S. Home bakers are moving
away from flat, sugary sweet
desserts and exploring the full
range of complex flavors only pre-
mium dark chocolate can provide.

With more recipes calling for
dark chocolate and some even spec-
ifying the percentage of cocoa for
the best results, premium choco-
late makers are providing the high-
est-quality line of baking chocolate.

One recently announced a new
formula improvement to its award-
winning dark baking chocolate,
with more richly intense chocolate
flavor than ever. It’s also expanded
its line to include a new 70 percent
cocoa extra-bittersweet bar. 

Said Steve Genzoli, Head Choco-
latier at Ghirardelli Chocolate Com-
pany, “Bakers are beginning to
explore and appreciate the rich fla-
vor range dark chocolate can
deliver, from balanced sweetness to
more intense bursts of flavor.” 

To help consumers select the
proper level of intensity for their
baking chocolate, Ghirardelli is
the first nationally available
baking brand to include cocoa
percentage information on its
packaging. By knowing the cocoa
percentage, consumers can pre-
cisely match product to recipe
and personal taste. 

Genzoli adds that while personal
taste is the ultimate deciding factor
in baking chocolate selection, there
are some basic guidelines. 

Here’s what to look for:
1. Not all baking chocolate is

created equal when it comes to
quality. Check the ingredients list
for pure ingredients such as real
vanilla and no artificial flavoring
or preservatives.

2. Look for premium brands
which have a very fine grind. This
allows for easy melting of the
chocolate into a noticeably glossy
smooth texture.

3. Consider chocolate offered in
quantities consistent with recipe
requirements. Chocolate formed
in smaller, easily breakable pieces
is not only easier to work with, it
lets bakers add the exact amount
necessary for the best results. 

4. Choose baking chocolate
based upon quality and intensity.
Premium quality chocolate will
perform and taste better in
recipes. Chocolate offered in vari-
ous cocoa percentages lets you
select the precise balance of
sweetness and chocolate intensity
for your taste.

5. Experiment with chocolate
intensity. Baking chocolate can
range from unsweetened (100 per-
cent cocoa) to extra bittersweet (65
to 70 percent cocoa) to bittersweet
(50 to 60 percent cocoa) to semi-
sweet (35 to 45 percent cocoa). Use
a higher cocoa content chocolate to
really bring out the chocolate inten-
sity in your dessert or use a lower
cocoa content to highlight and com-
plement another ingredient.

Enjoy Some Dark Delights

Recipe Contest
Think your chocolate recipe is the best of 
the best? Enter Ghirardelli’s “Is Your 
Dessert Intense Enough?” recipe contest. 
You could win a Hawaiian Family Cruise, 
trip for two to San Francisco, new kitchen 
appliances or lots of indulgent Ghirardelli 
chocolate. Entries must be received by 
December 15, 2005. Look for contest ad in 
the November and December issues of 
Ladies Home Journal and entry form and 
contest details at lhj.com/intensechocolate 
or ghirardelli.com.

(NAPSA)—In 1983, Ronald Rea-
gan declared the month of Novem-
ber National Alzheimer’s Awareness
Month. Today, more than 4 million
Americans have Alzheimer’s dis-
ease, and experts predict that num-
ber could double in the next 25
years.i Designated both as National
Alzheimer’s Awareness Month and
National Family Caregivers Month,
November presents an opportunity
to recognize the progress made
against the disease and to acknowl-
edge and support the millions of
caregivers devoted to looking after
their loved ones. 

Alzheimer’s is a progressive,
neurodegenerative disease charac-
terized by memory problems that
eventually lead to severe cogni-
tive, functional and behavioral
impairment. Nearly half of Alz-
heimer’s patients are first diag-
nosed in the moderate or severe
stages,ii when signs and symptoms
become more pronounced and
behavioral problems can occur.
According to the National Insti-
tute on Aging, signs and symp-
toms of moderate Alzheimer’s dis-
ease can include:iii

• Increased memory loss 
• Difficulty recognizing famil-

iar people 
• Problems with language 
• Restlessness, agitation, anx-

iety, and wandering
• Repetitive statements or

movements 
• Hallucinations, delusions,

suspiciousness, or paranoia 
Dr. Martin Farlow, professor

and vice-chairman for research in

the department of neurology at
Indiana University School of Med-
icine, advises patients and their
families to learn as much as possi-
ble about the disease and what to
expect as it progresses. Following
are answers to some commonly
asked questions:

Q: Can treatments help
individuals with Alzheimer’s
disease?

A: There is no cure for Alz-
heimer’s, but there are treatments
available that may help patients
maintain their mental capacity
and ability to perform basic activi-
ties longer than if they were not
treated. 

Q: When should a patient
start treatment?

A: Treatment should start as
soon as a patient is diagnosed. If
you think a loved one has Alz-
heimer’s, make an appointment to
see your doctor right away. The
sooner the diagnosis, the sooner
treatment can be started to slow
the progression of symptoms.

Q: If someone is already

taking one medication for
Alzheimer’s is there anything
else that can be done?

A: There are multiple medica-
tions available to treat Alz-
heimer’s disease which work dif-
ferently and can be used alone or
in combination with one another.
For more information, you can
visit www.Alzheimersonline.com or
ask your physician about all avail-
able treatment options.

Q: I feel overwhelmed as a
caregiver. Is it common to feel
this way?

A: Among all caregivers, those
who look after Alzheimer ’s
patients tend to report the highest
levels of stress.iv That’s why it is
important for caregivers to take
time out for themselves, to turn to
family and friends for assistance,
and to join local support groups. 

Namenda (memantine HCl) is
the only medication approved for
the moderate to severe stages of
Alzheimer’s disease and is avail-
able by prescription in the U.S. Ask
your doctor about Namenda, go to
www.Namenda.com or call 1-877-2-
NAMENDA (1-877-262-6363).

Namenda (memantine HCl) is
contraindicated in patients with
known hypersensitivity to me-
mantine HCl or any excipients
used in the formulation. The most
common adverse events reported
with Namenda vs placebo (≥5%
and higher than placebo) were
dizziness, confusion, headache,
and constipation. In patients with
severe renal impairment, the
dosage should be reduced. 

November Marks Alzheimer’s Disease Awareness Month

i Hebert LE, Scherr PA, Bienias JL, Bennett DA, and Evans DA. State-specific projections through 2025 of Alzheimer
disease prevalence. Neurology. 2004; 62:1645.

ii Market Measures Interactive. The Treatment of Alzheimer’s Disease Study X. May 2004.
iii Alzheimer’s disease: Unraveling the Mystery. National Institutes of Health, U.S. Dept. of Health and Human Services;

2002. NIH Publication Number 02-3782.
iv National Alliance for Caregiving and AARP. Caregiving in the U.S. 2004. (p.60) Available at:

www.caregiving.org/data/04finalreport.pdf.
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(NAPSA)—Julia Roberts and
Cameron Diaz are doing it. So are
Sarah Jessica Parker, Hilary
Swank and Brooke Shields.
Everybody from celebrities to col-
lege students are knitting ponchos,
capelets, scarves and shawls such
as those found on the pages of the
hottest fashion magazines. 

Described as the “new yoga,” the
Craft Yarn Council of America has
found more than 53 million women
know how to knit or crochet, a 51
percent increase over ten years ago.
These days fashion forward cloth-
ing and hip and stylish accessories
are created as a sanity saver or a
social outlet with knitting needles
clicking out of control.

Making it easy for novice and
expert knitters alike to create chic
designs from head to toe is Patons®,
which provides knitters with 24 dif-
ferent types of yarns in a variety of
colors and textures along with the
instructions and the “inspiration”
to create just about any hip design.
The plethora of options is ideal for
mixing, matching and creating orig-
inal works of wearable art. The
newest yarns include:

• Patons® Be Mine: Super,
silky, softly textured yarn that
knits beautifully into elegant
blankets, sweaters and acces-
sories, making it great for kids.

• Patons ® Pooch:  Vintage
inspired, loopy, multicolored yarn
that is ultra-soft and ultra-cool to
knit with.

• Patons® Ci Ci: Crazy-colored
yarn features intermittent tufts of
texture to create nubbly, cozy gar-
ments and accessories.

“Knitting is a fun and relaxing
activity and more and more people
are catching on to this great
hobby. Patons® is dedicated to
ensuring that our products evolve
with the latest trends in fashion,”
said Catherine Blythe, Creative &
Marketing Director for Spinrite,
the company that produces and
manufactures Patons® yarns and
pattern books. “Knitting is no
longer just your grandmother’s
hobby; now everyone is knitting as
a social pastime.”

For more information, please
visit www.patonsyarns.com.

Celebs And Others Turn Toward Knitting Needles (NAPSA)—Leslie Bonci,
M.P.H., R.D., the nutritionist for
several athletic teams, encour-
ages people looking for a quick
and nutritious energy boost to try
individually wrapped cheese
wedges. She recommends foil-
wrapped Laughing Cow Gourmet
Cheese Bites and the Mini Baby-
bel line of all-natural cheeses,
which come individually wrapped
in red wax. For more information,
visit www.the laughingcow.com.

The holidays are about family,
friends and generosity, but we all
know what the season truly cen-
ters around—food. Making simple
lifestyle and cooking changes will
promote good health without sac-
rificing traditional food and fes-
tivities. Find recipes at www.eno
vaoil.com.

For information on topics such
as eating disorders or to receive a
free weekly health report from
Mike Magee, MD, a Senior Fellow
in the Humanities to the World
Medical Association, director of
the Pfizer Medical Humanities
Initiative and host of the weekly
webcast “Health Politics with Dr.
Mike Magee,” visit www.Health
Politics.com.

Worried about remembering
the symptoms of stroke and what
to do? It’s easy, just remember to
act F.A.S.T. FACE—Ask the per-
son to smile. Does one side of the
face droop? ARMS—Ask the per-
son to raise both arms. Does one
arm drift downward? SPEECH—
Ask the person to repeat a simple

sentence. Are the words slurred?
Can the patient repeat the sen-
tence correctly? TIME—If the
person shows any of these symp-
toms, time is important. Call 911
or get to the hospital fast. Brain
cells are dying. For more informa-
tion or to order a free booklet
from the National Stroke Associa-
tion, visit www.stroke.org or call
1-800-STROKES.

If you regularly take a non-
steroidal anti-inflammatory drug
(NSAID) such as aspirin, ibu-
profren or naproxen, and your
doctor thinks you may be at
increased risk for developing a
stomach ulcer, he or she may rec-
ommend a proton pump inhibitor
(PPI)—a type of medication that
can be taken along with your pain
medication. PPIs, when taken
along with NSAIDs, can reduce
the risk of developing a stomach
ulcer by limiting the amount of
acid the stomach produces. To
learn more, talk to your doctor
and visit www.ulcer-risk.com.

(NAPSA)—A new financial-
planning guide has been created
by MassMutual, the National
Down Syndrome Society and the
National Endowment for Finan-
cial Education to help individuals
with Down syndrome learn the
skills necessary to achieve finan-
cial independence. The free guide,
called “Making Plans,” is avail-
able by visiting the Web site at
www.massmutual.com/specialcare
or calling the National Down Syn-
drome Society at 800-221-4602. 

The average American con-
sumes some 681 pounds of forest
products per year—enough wood
and paper products to make up a
tree 100 feet tall and 18 inches in
diameter. Fortunately, reports the
Southeastern Lumber Manufac-
turers Association, each year,
more than five new trees are
planted for every American.




