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by Scott Kirkwood
(NAPSA)—Talk about goal-

oriented. When Alan Hogenauer of
Cerritos, Calif., visited Virgin
Islands Coral Reef National Mon-
ument last fall, it was the final
step in a journey begun almost 50
years earlier at the Statue of Lib-
erty in New York. The mission? To
visit every National Park system
unit in the country.

Hop on the Internet and you’ll
find dozens of park lovers working
feverishly to hunt down stamps
from every park, but Hogenauer
had a slight advantage over some:
He spent a few years working for
Trans World Airlines and he’s now
an associate professor and direc-
tor of the center for travel and
tourism at Loyola Marymount
University, in Los Angeles—this
stuff is his job. But he still had to
pay his own way more often than
not and he logged a lot more miles
on the road than in the sky.

Even after all those trips,
Hogenauer says he doesn’t have a
particular favorite park or even a
favorite theme. “That’s what made
this such a fascinating project—
letting other people select what
they find interesting and then
having a good team interpret it,”
says Hogenauer. “Would I have
personally sought out a place like
Nicodemus, the black village in
central Kansas? No, I wouldn’t
have ever known it was there, but
it’s an absolutely fascinating
place. I’ve learned a lot about
black history and women’s history
and I’m sure Latino history will
become more prevalent in the
parks as the population of our
country changes.”

Hogenauer acknowledges that
the interpretative aspect of the
parks is his favorite part of every
visit: “If there’s a visitor’s center I

want to look at it, if there’s a film
I want to watch it, if there’s a
placard I want to read it.”

Clearly this is a man who is a
bit obsessive. His personal Web
site tracks each of his 366 travel-
related goals, from visiting all 131
North American telephone area
codes designated by AT&T, to vis-
iting some point worldwide whose
name begins with each of the 26
letters of the alphabet and con-
suming a McDonald’s menu item
in every country in which it oper-
ates. Hogenauer even made a pil-
grimage to the offices of R. R.
Donnelley, the Lancaster, Penn.,
company that prints maps and
pamphlets for each park, just to
let them know he appreciated
their efforts.

Because he’s had the chance to
see the parks over the course of
the last few decades, Hogenauer
has a unique perspective on the
evolution of the parks in that time
and his observations mirror the
goals of NPCA’s advocacy work,
including the changes in the visi-
tor experience.

“There’s more of a detachment
now,” Hogenauer says. “You go in
to the visitor’s center, you watch a
movie, you push a button, you
don’t ever talk to anybody—you
can literally go to Yosemite and

not see a ranger during your
entire visit.”

Even so, Hogenauer still
believes the incredible value of
the parks isn’t being experienced
and appreciated by nearly enough
people.

“Here’s this incredible institu-
tion, and the Park Service does so
little to publicize it directly,
beyond the Internet, which is such
a passive vehicle—no one’s going
to search for Aniakchak Crater,
per se. They’re going to have to
find it on their own,” he says. Yet,
at the same time, commercial
interests with much smaller bud-
gets are focusing on branding and
messaging; many tourist traps in
the shadow of the parks do a bet-
ter job of publicizing lesser attrac-
tions with fliers in hotels and rest
stops.

“When I was teaching back
East, I did some research on folks
who were taking the Statue of
Liberty ferry and only about 20
percent of them knew they’d been
to a national park unit when they
left,” says Hogenauer. “You could
say, ‘Does it really matter?’ but it
does, because that’s where your
public support comes from, that’s
where your brand identity comes
from—if you’ve gone to see the
Statue of Liberty and you don’t
even know whom to give credit to,
you end up crediting the French
for donating it rather than the
Park Service for maintaining it,
and that’s a real shame.” 

Reprinted with permission from
National Parks magazine. Copy-
r ight  2005 ,  Nat ional  Parks
Conservation Association. Visit the
National Parks Conservation Asso-
ciation online at www.npca.org to
help plan your visit to a national
park and learn more about Amer-
ica’s National Park System.

A Complete 388: One Man Visits Every National Park Site

Many visitors to the Statue of
Liberty don’t realize that it is
one of 388 sites in America’s
National Park System.

(NAPSA)—Home sweet home
can be even sweeter with just the
right fence to frame it or an enjoy-
able deck to enhance your yard. 

But before you hire a fence or
deck contractor to make this addi-
tion, make sure he’s qualified to
do a good job.

The American Fence Associa-
tion (AFA) recommends homeown-
ers follow a few simple guidelines
when selecting a qualified and
reputable fence or deck contractor:

Written Contracts—Home-
owners should insist that the con-
tractor provide a clear, written
contract that outlines the work to
be done, specific materials to be
used, start and projected comple-
tion dates, and the price to protect
them if the contractor fails to com-
plete part of the agreed-upon
work.

Product Samples—The con-
tractor should have product sam-
ples for homeowners to see and
touch to confirm that they are get-
ting the materials they want.
While less expensive products may
be available, choosing materials
that conform to the American Soci-
ety of Testing and Materials’
(ASTM) minimum standards helps
assure longevity and durability.

Certificates of Insurance—
Reputable contractors are fully
insured. Ask to see a copy of the
contractor’s proof of liability insur-
ance and bonding for verification. 

References—Reliable contrac-
tors should be happy to give you
references. Request and contact at
least three of them, asking:

• Were they satisfied with
their fence or deck?

• Was the job completed on
time?

• If there were delays, were
there good reasons?

• Was the contractor respon-
sive to questions and concerns?

• Would they use the contrac-
tor again?

Some homeowners may also
choose to view other projects the
contractor has finished.

AFA member fence and deck
contractors should be able to pro-
vide all of the above. Through con-
tinuing education programs, they
remain up-to-date on the latest
styles and materials as well as
new and better installation tech-
niques. Many AFA contractors
take customer satisfaction a step
further by becoming a Certified
Fence Professional (CFP). Those
who successfully complete the pro-
gram may use the CFP designa-
tion for three years, and then
must recertify to maintain their
CFP status.

To search for an AFA fence or
deck contractor, visit the Ameri-
can Fence Association Web site at
www.AmericanFenceAssociation.
com or call 800-822-4342.

Don’t Get Fenced In By The Wrong Contractor

Contractors should provide prod-
uct samples for homeowners to
see and touch.

(NAPSA)—When the stars turn
out for a special evening, they
know who to turn to for a dazzling
look—a trusted designer.  

That’s why one recent awards
ceremony was a dream come true
for a mother and daughter from
New Orleans. ESCADA, a label
which dressed many of the stars
at the same event also provided
head-to-toes looks for Veronica
and Sachell Brown, two women
displaced by Hurricane Katrina. 

Sachell wore a peach embroi-
dered gown that is currently worn
by Alicia Keys on the cover of
Fashion Rocks.  

Veronica walked the red carpet
in a green embroidered gown with
a key-hole neckline, comple-
mented by silver accessories.  

In addition to dressing both
women for a magical evening,
ESCADA presented Veronica and
Sachell with a $5,000 gift certifi-
cate to help them rebuild their
wardrobes as they rebuild their
lives.  

The women were in good com-
pany. Academy Award nominated
actress Shohreh Aghdashloo
graced the red carpet wearing an
ESCADA Couture olivina evening
gown with a ruffled train.
Shohreh, of FOX’s “24” and the
film “The Exorcism of Emily
Rose,” paired the gown with a
matching olivina wrap.  

Molly Sims, star of NBC’s “Las
Vegas,” wore a Spanish-inspired
black lace cocktail dress to the
HBO Emmys after-party. 

Evie Colbert, wife of Comedy
Central ’s “The Daily Show”

correspondent Stephen Colbert,
selected a black floor-length gown
for the evening’s award show.

As one of the premiere names
in red carpet fashion, the com-
pany was a centerpiece for fea-
tures by both “Inside Edition” and
the Style Network’s “How Do I
Look?” 

Veronica and Sachell Brown’s
experience will be featured on
“Inside Edition.” The Style Net-
work’s “How Do I Look?,” hosted
by Finola Hughes, dressed Adela
Agolli in a purple tea-length
gown with gold lace for her
evening.  

Agolli, who attended the cere-
mony with former “The Appren-
tice” contestant Michael Tarshi,
was featured on an episode of
“How Do I Look?”

A Dream Of An Evening With The Stars

Shohreh Aghdashloo graced the
red carpet wearing an olivina
evening gown with a ruffled train.

(NAPSA)—Each year, Phi
Delta Kappa (PDK), a national
advocacy group, releases a poll
that addresses the issue of school
choice and school vouchers. For
years, experts have argued that
the poll’s school choice question
uses loaded language designed to
distort the issue and artificially
produce opposition to choice. A
new survey released by the Milton
and Rose D. Friedman Founda-
tion shows that serious questions
remain for the second year in a
row as to whether PDK’s annual
poll uses biased questions.

The 2005 baseball season
marks the fourth year that a lead-
ing maker of HVAC equipment
has teamed up with Minor
League Baseball to raise money
for the Make-A-Wish Foundation®.
To date, Luxaire® Heating and Air
Conditioning raised more than $1
million for the Make-A-Wish®

Foundation, the largest wish-
granting charity in the world. For
more information, visit www.lux
aire.com or www.wish.org.

Developmental toys may help
baby learn about the world
around him. For instance, Fisher-
Price makes a line of toys called
Miracles and Milestones designed
for newborns and up and a line
called Baby Gymtastics for chil-
dren 6 to 36 months. The toys can
help baby develop mentally and
physically. For more information
visit www.fisher-price.com.

The Gates Millennium Scholar
program, funded by the Bill &
Melinda Gates Foundation and
administered by the United
Negro College Fund, was estab-
lished to provide educational

opportunities for outstanding
African-American, American
Indian-Alaska Native, Asian
Pacific Islander-American and
Hispanic-American students who
face financial barriers to obtain-
ing higher education. For more
information, visit www.gmsp.org.

The best way to make a big
bang in science class is not baking
soda and vinegar volcanoes. It’s
the ExploraVision program, which
for the past 14 years,  has helped
more than 200,000 students in
grades K to 12 to discover the fun
and excitement of science. For
more information about the pro-
gram, call 1-800-EXPLOR-9, or
visit www.exploravision.org.
Deadline for entries is January
31, 2006.

The National Institutes of
Health has announced that nitrite
is showing promise as a treat-
ment for a variety of serious dis-
eases. Researchers are infusing
patients with sodium nitrite to
assess it as a treatment for sickle
cell anemia, heart attacks, brain
aneurysms and to ensure the suc-
cess of organ transplants. To learn
more, visit www.meatsafety.org.

(NAPSA)—Preparing holiday
meals with only one oven has
always been a challenge. Help
may be as close as your backyard.
“By preparing the main dish out-
side over the coals, whether it’s
turkey, ham or even brisket,
you’ll gain considerable space in
your indoor oven,” says Ed Fisher,
founder of Big Green Egg, maker
of the renowned green ceramic
cookers. It virtually eliminates
the juggling act that happens
when you’re trying to get all your
foods done at the same time.” For
more information, visit www.big
greenegg.com and click on Forum
for recipes.

The National Fisheries Insti-
tute (NFI), the leading trade asso-
ciation for the fish and seafood
industry, has developed two new
Web sites, AboutSeafood.com and
EatShrimp.com. These sites pro-
vide information on the health
benefits of seafood, as well as on
food safety and preparation. Visi-
tors can submit questions to the
“Ask the Dietitian” column writ-
ten by registered dietitians Liz
Weiss and Jancie Newell Bissex,
the “Meal Makeover Moms.”




