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Fidelis N. Hegngi, DVM
(NAPSA)—Birds are the third

most popular pet in the United
States behind cats and dogs.
While most bird owners take
great care to look out for the
well–being of their animals, many
are not aware of how susceptible
their pet parrots and backyard
chickens and ducks are to certain
diseases like exotic Newcastle dis-
ease (END) or avian influenza
(AI). These diseases are highly
contagious and can spread from
bird to bird quickly with devas-
tating results. In recent years,
tens of thousands of birds, includ-
ing both pets and backyard flocks,
died in California and other West-
ern states as a result of disease
outbreaks.

To help battle these threats,
the U.S. Department of Agricul-
ture (USDA) launched a campaign
called Biosecurity for the Birds to
inform people who raise their own
poultry or who own exotic birds
about the signs associated with
these diseases. The campaign is
the result of the END outbreak in
California and other Western
states in 2002 and 2003. This
highly contagious and fatal dis-
ease cost the states and federal
government more than $180 mil-
lion to eradicate, and it cost count-
less bird owners their livelihoods
and, in some cases, their pets.

“Biosecurity” means taking the
necessary steps to prevent the
spread of disease among pets and
livestock. USDA is asking bird
owners, whether you own exotic
birds, have backyard chickens, or
maintain pigeon coops, to follow
several basic steps to ensure that
disease does not spread to your
birds.  

Three main steps to follow
include:

1. Restrict traffic on and off of
your property, disinfect shoes,
clothes and hands to prevent the

spread of disease, and don’t bor-
row birdcages or tools without
completely disinfecting them. 

2. Know the signs of disease,
such as sudden death of flock
members and odd behavior includ-
ing tremors, drooping wings or
lack of movement.  

3. If you suspect anything is
wrong with your birds, report to
your veterinarian, cooperative
extension agent,  your State
veterinarian or USDA by calling
1-866-536-7593.

These steps are especially
important to follow if you raise
poultry. By making biosecurity
part of your daily routine, you
decrease the chance of having a
disease show up in your birds.  

Many bird owners take their
animals to fairs or shows where
they spend days in close contact
with birds from other flocks.
Often, when the fair or show is
over, owners may place the show
birds back in with the rest of their
flock. However, it is important to
keep your show birds isolated
from the rest of your flock for at
least 2 weeks before re–introduc-
ing them. Also, if you receive new
birds, even from hatcheries you
have worked with for years, keep
the new birds isolated for 30 days
from the rest of the flock. This
way, if your new or show birds
have picked up a disease, you will
reduce your chances of infecting
the rest of your flock.

You are your birds best protec-
tion from disease. If you adopt
good habits and practice them on
a daily basis, you will reduce the
threat of infection to your birds
and help protect your neighbors’
birds as well.

Fidelis N. Hegngi is Senior Staff
Veterinarian, Certification and
Control Team, USDA, APHIS, VS,
National Animal Health Programs.
For additional information, visit
http://www.aphis.usda.gov/vs.

Protecting Birds From Disease 
Is A Matter Of Biosecurity

(NAPSA)—Fashionistas seeking
the latest designer pieces—at a
fraction of the retail cost—now
have a new fashion haven. 

Online consignment boutiques,
also known as e-tiques, offer
authentic, immaculate designer
shoes, handbags, accessories and
clothing but for up to 75 percent off
what you would pay in trendy
shops and specialty stores. 

One consignment site, Christa-
belle’s Closet Designer Resale
Boutique, was created by Christa-
belle, a veteran of the beauty and
fashion industry. Christabelle has
made good use of her contacts—
and trained eye for quality and
detail—to find the most sought-
after fashions on consignment. 

Christabelle guarantees the
authenticity of each item sold on
her Web site. Customers can rest
assured that the Louis Vuitton
bag they covet is not a knockoff
from overseas. A new customer
(all customer and consigners
remain confidential), recently
stated “My friends want to know
where I am getting all this money
to purchase Prada handbags and
gorgeous Jimmy Choo shoes! I am
letting them all think I got a pro-
motion at work...” 

In addition to offering the finest
in shoes, handbags, accessories and
clothing for women, men and chil-
dren, the site also offers a way to
give back to those in need. Christa-
belle’s Clearance Closet donates
half of all proceeds from sales to
The Michael J. Fox Foundation for
Parkinson’s Research. Money from
sales in this section funds research
to cure this debilitating disease

that affects over half a million peo-
ple in the United States.

So whether you’re hunting for
the perfect Fendi tie for dad, seek-
ing out a gorgeous Gucci wallet or
handbag for a friend, Baby Dior
for your little one or Prada stilet-
tos for yourself, the place to shop
is online. And the fun doesn’t end
at “checkout”; each package is
shipped in signature pink packag-
ing and comes with a complimen-
tary pink sachet for your own
closet at home. There are consign-
ment forms on the site, so you can
consign your own designer goodies
and make easy cash for yourself.

In operation since 2004, the e-
tique offers visitors the opportu-
nity to look like a million but not
spend in the millions. To browse
through Christabelle’s Closet,
visit www.christabellescloset.com. 

Tip: Make sure to visit fre-
quently—new items appear regu-
larly and sell out fast. 

How To Dress Like A Celebrity For Less

Style mavens can enjoy a risk-
free shopping environment at an
online e-tique.

(NAPSA)—Strawberry-rasp-
berry. Pineapple-banana-orange.
Today, it’s possible to make a vari-
ety of fruity jams, via a process so
simple that even children can get
in on the fun. It is, in a word, cool.

That’s because rather than
heat, this process uses the freezer
to help preserve the natural good-
ness and flavor of fresh (or frozen)
fruit. There’s no cooking involved;
just mash up the fruit, mix in Ball®

Fruit Jell® Freezer Jam Pectin (a
powder that helps the mixture gel),
put it in a jar and freeze it.

With the help of the Freezer
Jam Pectin, it’s also possible to
turn fruit and yogurt into fun
“fruitsicle” pops that kids can
enjoy while getting some of their
recommended five daily servings
of fruits and vegetables.

To help make jam preparation
easier, Ball has developed a variety
of jars that are terrific for freezing
and canning, including Quilted
Crystal Jelly Jars, as well as a new
plastic freezer jar. Both are stack-
able to prevent spilling and to save
space in the refrigerator or freezer.
In addition, they are stain-resistant
and dishwasher-safe.

Here’s one terrific jam recipe
that can be made any time of the
year to get you started:

Three Berry Freezer Jam

3 (6 oz.) bags frozen
unsweetened strawberry,
blueberry and blackberry
fruit combination

11⁄2 cups sugar
1 (1.59 oz.) pouch Ball® Fruit

Jell® Freezer Jam Pectin

Defrost berry combination,
allowing a few ice crystals to
remain. Crush berries with a
potato masher. Measure 4
cups crushed berries;  set
aside. Combine sugar and
pectin in a medium bowl,
stirring until  evenly com-
bined. Add crushed berries.
Continue stirring for 3 min-
utes.  Ladle jam into Ball
Freezer Jars, leaving 1⁄2-inch
headspace. Adjust caps. Let
jam stand at room tempera-
ture until thickened, about 30
minutes. Label jars and
freeze. Yields about six 
8-ounce jars.

To receive a free brochure with
luscious recipes and fun serving
suggestions, call Jarden Home
Brands at (800) 240-3340. For more
tips, recipes and canning hints,
visit www.homecanning.com.

Fun, Easy And Freezy: Homemade Jam

With fun and easy freezer jam,
you can savor all sorts of delight-
ful fruit combinations.

(NAPSA)—There are a number
of Web sites dedicated to debunk-
ing Internet myths and helping
visitors spot e-mail hoaxes.
PlasticsMythbuster.org is particu-
larly useful when researching sto-
ries about plastic products.

High-tech tax breaks for small
businesses, coupled with falling
technology prices, may make this
a good time to replace and
upgrade computer systems. So
say the technology experts at HP.
To learn more, call 1-800-888-
9909.

The National Partnership for
Women & Families recently
announced a drive to protect
women’s interests in the Social
Security debate. The initiative
includes providing women with
information and tools to help
them engage in the debate and
communicate with their members
of Congress. 

For more information, visit
www.nationalpartnership.org.

(NAPSA)—DEAR DR. MOORE:
I want my next home to be

“green” built, but it also has to
be affordable. Is it possible to
have both? 

Absolutely. Green building used
to be something of a luxury—

think solar-paneled
homes, owned by a
few well-off eco-pio-
neers. Now it’s part
of the mainstream. 

Everyday builders
and homeowners
have a huge range
of affordable choices
when it comes to

energy efficiency and other envi-
ronmentally sustainable features.

Call it a quiet revolution in
home building, but a lot of
builders incorporate green build-
ing techniques and products as a
matter of course—things like
Energy Star appliances, water-
saving faucets, double-paned win-
dows and an emphasis on wood,
which is renewable and sustain-
able over the long term, as the
main building material. This has
been going on for years, as evi-
denced by the fact that homes
built today are 100 percent more
energy efficient than those built in
the 1970s. 

What’s new is that consumers
are showing greater interest,
sending the message to builders
that there is market demand for
green building.

The result has been a flurry of
activity aimed at helping main-
stream builders create environ-
mentally friendlier homes. 

First are the 30 or so green
building programs that have

sprung up across the country,
many run by local home builder
associations. More recently, the
National Association of Home
Builders (NAHB) developed a set
of guidelines designed to provide a
common basis for the creation of
more local programs. 

The guidelines, which empha-
size environmental progress as
well as affordability, were created
by a group of stakeholders that
included builders, architects, envi-
ronmentalists and others who
want to further green building in
the market.

In the wake of their release, an
organization called the Green
Building Initiative (GBI) was also
created—to help educate builders
and consumers, and to work with
home builder associations to cus-
tomize the guidelines. The GBI
Web site (www.thegbi.org) is a
good resource for anyone who’d
like to know more about green
building and includes a link to the
NAHB.

A green-built home is better for
the environment and healthier for
its inhabitants—so it makes sense
to have as many green features as
you can. 

Just bear in mind that green
building comes in many forms. A
little research will help you deter-
mine the features that are most
important to you at a price you
can afford.

Dr. Patrick Moore has been a
leader of the environmental move-
ment for more than 30 years. A co-
founder of Greenpeace, he holds a
PhD in ecology and a BSc in forest
biology. Questions can be sent to
Patrick@SensibleEnvironmental
ist.com.
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In 1799, Congress established
the nation’s highest military title,
General of the Armies of the
United States, to honor George
Washington, first commander of
the Army, but he never received
it. It was awarded posthumously
by a special act of Congress in
1976.

The busiest international tele-
phone route is between the
United States and Canada.

A baboon’s lifespan may reach
45 years.




