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(NAPSA)—Light up your life—
with a sunroom, that is. Experts
say it’s the one home addition that
can bring the best of outdoor liv-
ing indoors, year-round.

More comfortable than an out-
door deck that’s often too hot, too
cold and besieged by bugs, a sun-
room can bring beautiful, invigo-
rating light into your life, what-
ever the season. The best, most
energy-efficient sunrooms and
English-style conservatories add
value to any home, while also pro-
viding your family with a beauti-
ful, open, bright living space in
your home.

“If you’re thinking of putting
an ordinary, sticks-and-stones
addition on your home—think
again,” says James Ruppel, com-
munications director at Four Sea-
sons Sunrooms. “There is an
extraordinary alternative.”

“Their new sunroom lets us live
in a winter wonderland with the
illusion that we are sitting in a glis-
tening wintry forest—but without
the cold winter wind!” Frank M.
Humphrey of Oak Hill, VA said.

“The most important considera-
tion for anyone considering a glass
room addition is to ensure you get
the most energy-efficient glass
available,” Ruppel said. “The
wrong glass can make a room too
hot in summer and too cold in win-
ter, putting you right back where
you were with your patio or deck.”

Some tips to help you see your
way clear to choosing the right
glass:

Check the R-Value. The higher
the R-value, the greater the insu-
lating effectiveness, the lower
your energy costs and the greater
your comfort. Look for an R-value
of at least 4.0.

Relative Heat Gain. High Heat
Gain values indicate a room that
will be unbearably hot or expen-
sive to keep cool. Look for a glass
that has a Relative Heat Gain
number of 40 or lower.

The best indicator of the qual-
ity of the glass in your sunroom
may be its warranty. Look for a

warranty of at least 20 years.
“Thanks to the amazing glaz-

ing and ventilation systems of
Four Seasons Sunrooms, we were
able to position our sunroom with
a southern exposure, increasing
our essential living space and
enjoyment of the house,” says
Louise Berryman, of Ottawa,
Ontario, Canada. To learn more
about adding beauty, comfort and
value to your home, call Four Sea-
sons Sunrooms, North America’s
Premier Sunroom Manufacturer,
at 1-800-FOUR SEASONS.

Let The Light Shine In: Building A Sunroom

(NAPSA)—If asked to rank the
top ten deadliest diseases, many
of us would exclude liver disease
caused by the hepatitis B virus
(HBV). In fact, chronic hepatitis
B affects more than 350 million
people worldwide and its serious
complications—such as severe
liver damage, cirrhosis or scar-
ring of the liver and liver can-
cer—will lead to one million
deaths this year. 

Transmitted through the blood
or body fluids, sexual contact,
injection drug use or perinatally
from mother to child, the virus is
50 to 100 times more contagious
than HIV, the virus that causes
AIDS. For some people, HBV is
cleared by their immune systems
a f t e r  i n i t i a l  i n f e c t i o n .  F o r
others—those who do not clear
the virus and develop chronic
hepatitis B—HBV remains active
and works to take control of the
liver. Unfortunately, many people
may not know they are infected.
As a result, carriers of the virus
may unknowingly infect family
members or friends with whom
they come into contact.

In the United States, more
than half of the estimated 1.25
million people infected with
chronic hepatitis B are of Asian
descent. There is an especially
high incidence of hepatitis B
transmission from mother to new-
born among Asian Pacific Ameri-
cans. In fact, up to 20,000 women
in the United States who give
birth each year have chronic
hepatitis B, and 54 percent of
these are Asian Pacific Ameri-
cans. According to the Asian Liver
Center at Stanford University,
approximately 25 percent of Asian
Pacific Americans with chronic
hepatitis B develop liver cancer.

“The greatest health disparity

between Asian Americans and
white Americans is liver cancer,
80 percent caused by chronic
hepatitis B infection. About 10
percent of Asian Pacific Ameri-
cans have chronic hepatitis B
infection compared with 0.1 per-
cent of white Americans,” said
Samuel So, MD, FACS, Asian
Liver Center. 

The best protection against
contracting hepatitis B and
reducing the risk of disease trans-
mission is testing for the virus
and getting preventative vaccina-
tions at health centers, as well as
avoiding high-risk behaviors such
as having unprotected sex, shar-
ing IV needles and getting tattoos
with unsterilized needles.  

Early diagnosis and medical
intervention provides the best
chance for preventing liver dam-
age caused by chronic hepatitis B.
The U.S. Food and Drug Adminis-
tration (FDA) recently approved
Hepsera™ (adefovir dipivoxil) for
the treatment of chronic hepatitis
B in adults. The availability of
this drug is encouraging news
because Hepsera has been shown
to be an effective new treatment
option, while the two previously
available drugs for the condition
have specific limitations.

To learn more about chronic
hepatitis B, visit the Hepatitis
B Foundation Web site at
www.hepb.org.

Hepatitis B Puts a Community at Risk for Liver Cancer

There is an especially high
incidence of hepatitis B trans-

mission from mother to newborn
among Asian Pacific Americans.

In fact, up to 20,000 women in
the U.S. who give birth each year
have chronic hepatitis B, and 54 

percent are Asian Pacific
Americans.

(NAPSA)—A city already known for its fashion savvy now offers a
new destination for those connoisseurs of style and sophistication. Amid
the hustle and bustle of New York City’s Fifth Avenue, the recently ren-
ovated Liz Claiborne flagship store offers the world’s largest and most
comprehensive selection of Liz Claiborne apparel and accessories under
one roof. The functional and modern two-story store is a structural
embodiment of the Liz Claiborne brand. The classic and feminine open
environment is both pleasing to the eye and makes shopping a pleasur-
able total experience. Notable design elements include an original glass
art installation of bright blue pods by internationally acclaimed artist
Dale Chihuly. The sculpture becomes public art thanks to the two-story
glass wall that brings the radiant natural light from outside to the inte-
rior of the store. Inside, a wide stone aisle creates a path that leads visi-
tors toward the escalator and up to the grand second floor. Mini-bou-
tiques within the store, including the popular accessory wall on the
ground level, have been well received by locals and tourists alike. The
combination of quality products and distinctive architectural detailing
has placed this store on the must-see list of tourists from around the
world. Centrally located on the corner of Fifth Avenue and 52nd street,
the store is just a few steps away from Rockefeller Center and St.
Patrick’s Cathedral. For more information about the store and the best
of Liz Claiborne fashion in your area visit www.lizclaiborne.com.

A Fashionable Destination For The Style Savvy

(NAPSA)—White cranberries
have made their way from the
country bogs to the big city by way
of a hot, new take on a cocktail
favorite—the White Cosmopolitan.
Ocean Spray’s® White Cranberry
Juice Drink is the star of this oh-so-
chic, wouldn’t-be-seen-without-it
new drink that’s making a splash
at cocktail hours everywhere.

Whether it’s garnished with an
edible orchid or cranberry swizzle
stick, this white-hot drink is
clearly different than its tradi-
tional rosy counterpart. From its
lighter color to cleaner, smoother
taste, this new Cosmo on the block
is sure to kick off a cocktail craze.

The White Cosmopolitan was
originally born at Sugar Bar in
New York City, from the creative
mixing mind of owner/bartender
George Angelet. His recipe calls
for Ocean Spray® White Cranberry
Juice Drink, vodka, triple sec,
sugar-water and lime juice. Home
renditions can bypass the sugar-
water ingredient, if preferred.

This season marks only the
second white cranberry harvest.
Picked just a few weeks earlier
than red cranberries, white cran-
berries are used to create a juice
drink that’s less tart and substan-
tially smoother than traditional
red. From smoothies to cocktails

or straight up, White Cranberry
Juice Drink has quickly grown in
popularity with all age groups.

White Cosmopolitan

5 ounces OCEAN SPRAY®

White Cranberry Juice
Drink 

2 ounces citrus-flavored
vodka

1⁄2 ounce sweetened lime
juice
Lime twist, garnish

Directions
Combine all ingredients,

except garnish, in a cocktail
shaker. Pour into a martini
glass. Garnish with lime twist.
Makes 1 serving.

Spirited Entertaining
White Cosmo—The New Star Of The Bar

(NAPSA)—According to the
Smart Shopping Survey, spon-
sored by “all” laundry brand,
nearly 84 percent of shoppers
avoid ATM machines that charge
an additional fee. Nearly one
quarter (24 percent) have tried to
use an expired coupon. More than
a third (35 percent) have driven all
the way home to get coupons they
had forgotten.

According to the cleaning
experts at Merry Maids, you can
use hairspray to remove magic
marker ink on household surfaces.
To remove pencil markings, use
an art-gum eraser or a slice of
fresh rye bread. To remove odors
that have crept into your closets,
clean them with an all purpose
cleaner, such as Murphy’s Oil
Soap. Founded in 1979, Merry
Maids provides customized resi-
dential cleaning services through
more than 850 franchises and
branches in the United States and
1,400 franchises worldwide. For
more information on residential
cleaning, call 1-800-MERRY-
MAIDS or visit www.merry-
maids.com.




