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(NAPSA)—In this long-awaited
memoir With A Woman’s Voice
(Madison Books, $27.95), award-
winning novelist Lucy Daniels
provides a gripping account of an
emotionally distressed childhood
that led to chronic anorexia and a
long-standing writer’s block. 

In her book, Daniels revisits a
lonely childhood dominated by
parents who, while affluent and
ambitious, were unable to care for
their children’s emotional well-
being. Though shy and desperate
for their love and approval, she
was sent to boarding school at 13
and later (weighing only 60
pounds and close to death) to a
mental hospital for nearly five
years of dehumanizing shock
treatments, insulin coma, and
tube feeding by doctors who saw
little chance for her recovery from
anorexia nervosa.

Those years of radical treat-
ment without psychotherapy left
her disoriented and hopeless,
unable to fully realize that her
adolescence had come and gone.
Writing was her only lifeline.

And write she did: at age 22,
the novel she had written while
hospitalized, Caleb, My Son,
became a best seller that won her
international attention and a
Guggenheim Fellowship. But after
publishing her second novel—
High On A Hill, a fictionalized
account of life inside a mental
hospital—she encountered a
severe writer’s block that lasted
for decades. 

With A Woman’s Voice, Daniels
first book in 40 years, chronicles
her courageous struggle to find

the emotional freedom, through
psychoanalysis, that would even-
tually empower her to write and
to live the full life she had always
longed for.

Her book recalls both her
achievements and difficult years
with insight, humor, and wisdom.
Daniels provides the reader with a
moving account of coming to
terms with her pain and the emo-
tional freedom that the struggle
has brought her. 

With A Woman’s Voice is avail-
able at bookstores everywhere. 

Looking Into The Mirror Of Your Own Life

Best-selling author Lucy
Daniels returns after writer’s
block that lasted 40 years with an
astounding new memoir.

(NAPSA)—Dear Andy: 
I just got an ominous looking

letter from the manufacturer of
my car stating they have issued a
recall on some temperature ele-
ment in my vehicle and it lists my
VIN. The letter tells me to take it
to a dealer to be replaced. I have
no experience with recalls. Is a
recall a bad thing? Can you
explain what exactly this means?
Will I be charged for repairs?
Thanks!

—A.C. in Maryland

Dear A.C.:
Fret not! Recall is not necessar-

ily a “bad thing.” Most are precau-
tionary and are, in fact, remedied
for free. Yes, I said “FREE.”

A safety recall can be issued on
either a whole vehicle or on a
piece of equipment within a vehi-
cle, when the manufacturer
uncovers a “non-compliance with
a Federal motor vehicle safety
standard.” In people-speak, that
means when a piece of equipment
in a specific line of vehicles shows
a defect. A recall may also be
called for by the National High-
way Traffic Safety Administration
(NHTSA), if they discover the
defect during rigorous testing.

In most cases, the remedy is as
simple as repairing or replacing
the equipment in question. It is
usually covered by the vehicle’s
warranty, or the manufacturer
may extend the vehicle’s warranty
for the recalled part. Naturally,
the sooner you have the recalled
item replaced or repaired, the less
you have to worry about the per-
formance of your vehicle.

On a related note, while manu-
facturers attempt to contact all
affected vehicle owners, with some
40+ million used vehicles chang-
ing hands annually, the task can
be daunting. So, while many own-
ers, like A.C., receive an official
notification letter, many may not.
Also, there may be recalls not
taken care of by previous owners
(commonly called open recalls).
That’s why used car owners and

even shoppers need to be pro-
active in learning about existing
recalls by taking the following
steps:

• Ask the dealer. Ask him if
there are any outstanding recalls
on the vehicle or its parts. Often
dealers remedying one recall will
check to see if there are any other
open recalls on the vehicle and
offer to repair them as well, but it
never hurts to ask!

• Visit Carfax.com. Carfax re-
ceives recall data from several
manufacturers. At www.carfax.com
you can perform a free Recall
Check, or, for a nominal fee, you
can run a detailed vehicle history
report using a vehicle’s 17-charac-
ter identification number (avail-
able on the dashboard and title
documents) to get a complete pic-
ture of the vehicle’s past life.

• Check with NHTSA. The
National Highway Traffic Safety
Administration keeps a compre-
hensive database of recalls by
make, model and year. This isn’t
vehicle specific, but it gives you a
road map to get there. Their Web
site (www.nhtsa.com) contains a
regularly updated list or you can
call them toll-free at 1-888-DASH-
2-DOT (888-327-4236).

Now that you know, A.C., go
ahead and get your recall reme-
died and relax.

—Andy

Recall: Not A Dirty Word

Recalls happen periodically to
make sure cars and equipment
remain up to safety codes.

A Fitting Achievement In Petite Pants

(NAPSA)—Shopping for clothes that fit is becoming a lot easier as
designers begin catering to a wider variety of body shapes and sizes. A
fitting example of a clothing company that understands unique fit
needs is Liz Claiborne, which introduced the new Liz Claiborne Woman
line, including additional petite fit sizing for every one of their pants in
this plus-size line. The company’s proven pants fit is now precisely pro-
portioned for the petite-size customer—5’4” and under—or in need of a
shorter rise and length options. This petite pants difference is an excit-
ing shopping convenience, say women who have longed for access to
looks styled to their specific body type. The average American woman is
now 5’5” and 159 pounds but women are not all created equal. In fact at
every size there can be a lot of variation in body type. For more infor-
mation about finding pants with the perfect fit call 1.800.555.9838 or
visit www.lizclaiborne.com.

Site That Will Sell You
The Shirts Off Its Back

(NAPSA)—The consumer should
be able to purchase the finest qual-
ity product without having to pay
high designer prices.

That’s the philosophy of Jeff
Fletcher, founder and president of
WhiteDressShirts.com, a Web site
that offers a convenient way of
purchasing a men’s fashion staple.
How does he do it? By dramati-
cally streamlining the manufac-
turing process, having no relation-
ships with large retail companies
and concentrating his business on
one product only.

Fletcher and company special-
ize in one item, produce it in the
United States and sell it exclu-
sively through the Internet. Rather
than transferring a store onto the
Web, WhiteDressShirts.com was
made solely for the Internet with
the belief that by concentrating on
one product it can ensure superior
quality and service.

All of the site’s products are
made with two-ply, 100 percent
Egyptian cotton. Each hand-tai-
lored shirt has a placket front;
straight back yoke with a centered,
inverted pleat; a single pocket; and
rounded cuffs. Consumers have a
choice of a traditional point or but-
ton-down collar.

In addition, in response to cus-
tomer demand, the site now offers
both a Sea Island-style broadcloth
($55) and the new white pinpoint
Oxford ($48).

To learn more, visit the Web
site at www.whitedressshirts.com
or call 1-800-605-6233.

A popular Web site has found
success by concentrating on a
single product.

(NAPSA)—When painting, tape
off areas where you do not want
paint—moldings, ceilings, floors,
etc. Using a good, high-quality paint-
ing tape, such as Duck brand Perfect
Release, will ensure that the paint
stays off the areas you do not intend
to paint, yet the tape will remove
cleanly without damaging surfaces.
Duck brand also offers a helpful
brochure that indicates which tape
will work best for a specific paint-
ing project. For more information
about Duck brand painting prod-
ucts, call (800) 321-0253 or visit
www.duckproducts.com.  

Crumbs, dust, dirt and grime
collect in cupboards over time. As
you empty the contents of your
cupboards and clean the shelves,
be sure to check labels for items
that have expired and throw
these items away. Before placing
the items back in the cupboards,
think ahead by placing shelf-liner
in them. Not only does shelf-liner
look good, it makes cleaning your
cupboards easier. Duck brand
Solid Easy Liner, for example, has
a smooth texture that makes it
easy to wipe off crumbs and dust
with a cloth. It is also machine-
washable.

According to a recent national
survey, 83 percent of those re-

sponding say that they would be
interested in installing some type
of custom electronic system in
their homes; 86 percent said they
would seek the help of a qualified
and certified technician to install
such a system. Small wonder that
34 percent of builders now offer
structured wiring packages as
standard or optional amenities,
reports the National Association
of Home Builders. Survey results
released by the Custom Electronic
Design and Installation Associa-
tion (CEDIA) confirm that home
networking is top-of-mind among
most Americans. To find out more
about custom electronic home net-
working systems, go to www.
cedia.org; or call 1-800-669-5329.

The Urban League’s Seniors in
Community Service Program at
www.nul.org.
NCR Corporation at www.ncr.
com.
The CENTURY 21® Mature-
MovesSM program at www.Cen
tury21.com.
RewardTV at www.rewardtv.
com. 
InterHealth Nutraceuticals at
www.InterHealthUSA.com.
Compaq Computer Corporation
at  www.athome.compaq.com.
Kmart at www.bluelight.com.
The Conservation Reserve En-
hancement Program at www.
fsa.usda.gov/conservation.

Check Out
These Web Sites:

***
The trouble with politics is that
the winners get the jobs, the
losers get the ax and nobody
takes down the campaign
posters.

—Earl Wilson
***




