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by Ram Subramaniam
(NAPSA)—If you’re like many

people, you can remember when
stopping by a local bank used to
be part of your everyday routine,
just like picking up milk at the
grocery store. In recent years,
changing technology, along with a

steady onslaught
of fee increases at
banks, has helped
to reshape people’s
habits and expec-
tations for service
when it comes to
their financial
needs. And it has
led to a surge in
online banking

through brokerage firms.
Today’s technology allows bro-

kerage firms to offer direct
deposit, mobile deposit, online and
mobile bill payment, as well as
debit cards linked to an online
brokerage account, without the
fees charged by many banks, cre-
ating exceptional value.

When you consider that the
AARP estimates the average bank
customer gets hit with $450 in
fees every year, it’s clear that
these seemingly minor annoy-
ances can really add up. If you
extrapolate that over 30 years,
that’s more than $13,000 you
could potentially pay in bank fees.

To meet the needs of customers
and address growing frustrations
with fees, some brokerage firms
responded by offering an FDIC-
insured cash management account
with no annual or monthly main-
tenance fees and full reimburse-
ment of all ATM fees.

In addition to reducing fees,
having your cash management
and brokerage accounts all in one
place allows immediate money
movement between accounts to
take advantage of an investing

idea. It also gives customers a
more holistic view of their assets,
sometimes with increased FDIC
insurance coverage.

Some brokerage firms also offer
rewards credit cards that can
direct up to 2 percent of every
purchase into the online cash
management account.

When consumers discover they
can get the same banking services
for a significantly lower price
along with exceptional service and
other benefits from a brokerage
firm, many are asking themselves:
“Do I really need a bank?”

That may be why consumers
are increasingly abandoning tra-
ditional banks for cash manage-
ment solutions offered by broker-
age firms, made easy by the
popularity of online and mobile
banking technologies.

Chances are, you’re working
harder than ever and need to
make the most of your money.

Consider three steps:
1. Simplify your financial life

by consolidating assets at one firm.
2. Keep an eye on fees.
3. Take advantage of cash

rewards credit cards for money
you’re spending anyway.

As with most financial decision
making, there is no one right
answer, just the answer that’s
right for your particular needs
and circumstances. To help
investors learn more about what’s
right for them, Fidelity created a
Viewpoint that gives the pros and
cons of moving to a brokerage firm
for banking needs, at https://
www.fidelity.com/viewpoints/do-
you-really-need-a-bank.

• Mr. Subramaniam is presi-
dent of the retail brokerage and
cash management businesses at
Fidelity Investments, one of the
world’s largest providers of finan-
cial services.
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(NAPSA)—The key ingredient
to your next signature dish could
be sitting in a box in your kitchen
pantry right now. What’s more, it
could be that the ingredient con-
tains 100 percent whole grains
and is gluten-free.

In fact, you can try all sorts of
new and unexpected twists to
some of your favorite holiday
recipes with the all-new Minute®

Multi-Grain Medley. It’s a blend of
brown rice, Thai red rice, wild rice
and quinoa and is ready in just 10
minutes. It can serve as the main-
stay of many affordable and fla-
vorful dishes for breakfast, lunch,
dinner and even dessert. Plus,
with four convenient preportioned
bags in each box, you can try a
variety of recipes, including this
scrumptious Zucchini Banana
Multi-Grain Bread, which can
make a great gift for your friends
and neighbors this holiday season.

Zucchini Banana
Multi-Grain Bread

1 bag Minute® Multi-Grain
Medley, uncooked
Nonstick cooking spray

3 large eggs, lightly beaten
1⁄2 cup sugar
1 ripe banana, mashed
3 tablespoons vegetable oil
1⁄4 cup milk
1 teaspoon vanilla extract
1 medium zucchini, grated
1⁄2 cup walnuts, chopped
2 cups baking mix (can be

gluten-free)

Preheat oven to 400° F. Pre-

pare Multi-Grain Medley ac-
cording to package directions.
Coat a loaf pan with nonstick
cooking spray.

In a large bowl, whisk to-
gether eggs, sugar and
banana. Stir in Multi-Grain
Medley, oil, milk, vanilla, zuc-
chini (should be about 11⁄2 cups
of grated zucchini) and wal-
nuts. Add baking mix and stir
just until all ingredients are
combined. Pour mixture into
prepared pan.

Bake 45 minutes or until
toothpick inserted in center
comes out clean.

Cool 10 minutes, then
remove from pan and cool on
rack.

Makes 1 loaf.
Learn More

For this recipe and many more,
visit www.minuterice.com.

How To Create Flavorful Holiday
Recipes From Pantry Staples

The next time you’re scrambling
to find something to whip up for
unexpected guests or as a last-
minute gift, check your pantry
inventory for healthful ingredi-
ents you have and create a
wholesome treat that can double
as your family’s next go-to break-
fast, snack or dessert.

(NAPSA)—Today’s families are
busier than ever. From work and
school to sports, the holidays and
other activities, it can seem like
there’s never enough time to fit it
all in, let alone make another stop
by the store. But thankfully, an
increasing number of companies
are offering new products and ser-
vices designed to make life easier
for their time-crunched cus-
tomers—using new technologies
and home delivery to revolutionize
the way people buy groceries, rent
movies and even shave. These ser-
vices offer customers the peace of
mind that they’ll have what they
need, when they need it and with-
out another errand. But perhaps
best of all, many of these time-
saving solutions offer another wel-
come benefit: significant cost sav-
ings.

This highway of home delivery
already makes its way to pantries,
refrigerators and medicine cabinets
across the country, but, thanks to
HP, the trend has now arrived at
the home office, where the trusty
family printer regularly prints out
homework, schedules, photos, DIY
crafts and more. With the new HP
Instant Ink (hp.com/go/newinstant
ink) replacement service, buying
printer ink is now another chore to
permanently cross off the list as ink
is automatically delivered to the
doorsteps of users before they run
out. And the kicker? The conve-
nient new service can actually save
customers up to 50 percent on Orig-
inal HP ink.

HP Instant Ink printing plans
range from $2.99 a month for 50
pages to $9.99 a month for 300
pages. The printer’s ink levels are
monitored through the cloud, and
HP automatically schedules the
delivery of replacement ink well
before the cartridges run out.
Because plans count printed
pages and not the amount of ink

used, customers can print high-
quality color photos or black-and-
white documents, all for roughly
$.03–$.05 each. And much like
some cell phone services, a certain
number of pages can be rolled
over from month to month for
later use.

The service works with one of
several new HP Instant Ink–en-
abled printers and uses larger-
than-normal ink cartridges, which
need to be replaced and recycled
less often than traditional-size
cartridges. The company says this
efficiency, combined with such
savings as fewer car trips needed
to purchase new cartridges, allows
HP Instant Ink to deliver a 60
percent reduction in carbon foot-
print. Ink, shipping and cartridge
recycling are all included in the
monthly price, and customers can
change or cancel their plan at any
time.

Juggling work, family and
everything in between can be a
real challenge. But from diapers
to DVDs, cantaloupe to ink car-
tridges, there’s a solution avail-
able to save you time, money and
headaches.

To learn more about HP Instant
Ink, visit www.hp.com/go/new
instantink.

A Home Delivery Service That Helps You Save

Save time and money with Origi-
nal HP ink cartridges delivered
right to your door.

(NAPSA)—Negative comments
women make about their own bod-
ies and others’ are a significant
barrier to weight management
success. Visit www.FightFat

Talk.com to help SHHHHut down
Fat Talk (#FightFatTalk). For
more information about the Spe-
cial K Challenge and to kick-start
your weight management goals,
visit www.SpecialK.com.

(NAPSA)—Before buying a
used car, it’s a good idea to get a
mechanic’s inspection and a Car-
fax Report to check if the air bags
were properly replaced after the

car was in an accident. For fur-
ther facts and reports, visit
www.carfax.com.

***
The trouble with music appre-
ciation in general is that people
are taught to have too much
respect for music; they should
be taught to love it instead.

—Igor Stravinsky
***

***
A different world cannot be built
by indifferent people.

—Peter Marshall
***

***
A positive attitude may not solve
all your problems, but it will
annoy enough people to make
it worth the effort.

—Herm Albright
***

***
Silence becomes cowardice
when occasion demands speak-
ing out the whole truth and act-
ing accordingly.

—Mohandas Gandhi
***

The first ice cream parlor in this country opened in New York City in
1776. In 1845, the hand-cranked freezer was invented. This allowed
Americans to make ice cream more easily at home.

The first written mention of ice cream in this country can be found in
a letter from the 1700s, which admiringly describes the ice cream and
strawberry dessert a Maryland governor served at a dinner party.




