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Easy, Everyday Stuffing
(NAPSA)—You don’t have to

wait for a special occasion to enjoy
a great stuffing. Paired with roast
chicken and pork chops or stuffed
into acorn squash or bell peppers,
rice stuffing makes a delicious
side dish any day of the year.
Start with U.S.-grown and

packaged Royal Blend rice in your
next stuffing for a nutty flavor
and unique aroma. Made with
Texmati white, brown, red and
wild rice, the colorful blend is easy
to prepare, all natural and great
tasting.

This Southern-inspired Pecan
Rice Stuffing can easily move to the
center of the plate with the addi-
tion of chopped rotisserie chicken,
smoked turkey breast or even fish.

Royal Pecan Rice Stuffing
¼ cup butter
¾ cup chopped onions
¾ cup chopped celery
3 cups cooked Royal Blend

rice
½ cup chopped pecans,

toasted
¼ cup chopped parsley

Salt, to taste
¼ teaspoon pepper
1 teaspoon poultry seasoning
In large skillet, sauté onion

and celery in butter until ten-
der. Stir in remaining ingredi-
ents, mixing well. Spoon into
casserole, cover tightly and
bake at 375° F, 15–20 minutes.

Tip: Recipe may be doubled and
used to stuff a 10–12-lb. turkey.

For more delicious recipes, visit
www.riceselect.com.

Rice makes an outstanding
weeknight stuffing.

(NAPSA)—Hunter Douglas has
been dedicated to locally producing
premium window fashions backed
by exceptional service for more than
60 years. For more information, visit
www.hunterdouglas.com or call 800-
274-2985.

* * *
You can add useful space to

your closet with ClosetMaid®
Selectives™. For more pantry stor-
age, there’s the ClosetMaid 4
Drawer Wire Basket System. For
information on solving storage
and organization dilemmas, visit
www.ClosetMaid.com or call (800)
874-0008.

(NAPSA)—When the weather
forecast predicts cooler tempera-
tures, the fashion forecast fea-
tures lots of color in rich hues,
bold graphics and textured prints.
This season’s selection of on-trend
looks incorporates some of the
warmest colors including spiced
orange, burgundy, red orange and
golden yellows in addition to cool
shades of teal, jade green, marine
and gray.
Want to look your best this sea-

son in colorful designer pieces for
less? Buyers from T.J.Maxx and
Marshalls scoured the globe for
fashionable items you want now.
Here are the top stylish trends
that T.J.Maxx and Marshalls have
identified this season:

Ladylike with an Edge: Look
for pieces cut with classic femi-
nine details yet with a modern
twist. Try a retro-Hollywood glam
look such as a jewel-tone peplum
dress from T.J.Maxx paired with
color-block platform heels from
Marshalls. And indulge in fall’s
luxe landscape with rich fabrics
and dimensional details. Mix tex-
tures—don’t shy away from
leather details on pieces like pen-
cil skirts or tailored blazers, lay-
ered textiles like lace and studs on
this season’s hottest handbags—
and work in some fabulous faux
fur into your outfit. For an even
edgier twist, opt for metallic bro-
cade-patterned pants with a femi-
nine sheer blouse.

Animal Print: Fashion will
also take a walk on the wild side
this season with bold leopard,
zebra and giraffelike prints, some
even detailed with leather trim
and textured fabric or studs. Take
one of this season’s most popular
shoes—the smoking shoe—made
with black-and-white zebra print
as a simple way to elevate any
outfit. An animal-print wrap-
around scarf will not only protect

you from the chill, it also pairs
well with neutrals for an effortless
look. For an evening look, choose a
silk jade-green leopard-print top
or blue-and-black python clutch.

Navajo: Strong and graphic
prints, inspired by American folk
art and the modern-day artisan,
are due to make a big impression.
Think vintage and free-spirited
ethnic prints. Pair autumn warm-
tone printed denim from T.J.Maxx
and a lightweight top with suede
crocheted booties from Marshalls
for the ultimate on-trend look. The
most stylish way to transition the
season is with an Aztec-inspired
wool cape. To complete the look,
consider jewelry with mixed metals
or a two-toned, braided belt.
If you want to make your sum-

mer outfits last, layering is key.
Transition a summer maxi dress
into fall with a chunky sweater
and boots or wear a blazer over
your favorite floral top with
skinny jeans and oxfords.

This Autumn’s Designer Must-Haves For Less

Savvy shoppers can score this
Navajo-inspired look for unbeliev-
able prices at off-price retailers.

(NAPSA)—Keeping cash at
your local bank is probably costing
you more than you think. And in
today’s financial climate, finding
safety and growth for your sav-
ings is more important than ever.
That’s why it’s surprising that

many people still keep their
checking and savings accounts at
the same institution. Chances are,
they’re not getting the interest
they deserve.
Most banks don’t really focus

on your savings. Though they’re
more than happy to accept your
deposits, the national average
interest rate is only 0.45 percent
on savings accounts, which doesn’t
even keep up with inflation.

Banking on Inertia
Switching your bank accounts

can be a headache. Most people
don’t realize how many savings
options they have, or that their
money could earn higher interest
elsewhere. But by doing a little
homework, consumers can find
superior options through Internet
banks.

Internet Banks Change
the Game

Today, a growing number of
consumers are taking advantage
of a variety of interest rates
offered by Internet banks and the
relative ease of moving cash for
savings online. Without the need
for brick-and-mortar real estate,
these institutions have a lower
cost structure, and they can pay
you a better interest rate. Internet
banks are also insured by the
FDIC up to $250,000 per deposi-
tor, and they generally charge no
fees. You get more interest with-
out sacrificing safety—and it
doesn’t cost you anything.
Time to Upgrade Your Savings
We all know that moving a

checking account is a headache,
especially when all your other
banking services—bill pay, direct
deposit, etc.—are linked to it.
“Our suggestion is to keep your

day-to-day cash where it is, but
take your long-term savings to an
Internet savings partner,” explains
Raymond J. Quinlan, executive vice
president, Banking at CIT Group.

“Whether you open a savings
account or buy a CD that pays a
fixed rate of interest for a set
period of time, you’ll find both
safety and growth. You’ll earn bet-
ter interest and enjoy FDIC pro-
tection,” he adds.
The choice of a CD or a savings

account depends on your situation.
If you’re not sure when you’ll need
your money, a savings account
allows you to make withdrawals
without penalty at any time. If you
are looking for a longer-term sav-
ings vehicle, however, then you’ll
want a CD’s greater return.

Evaluate Your Options
and Find the Right
Savings Partner

Breaking up may be hard to do,
but when it comes to checking and
savings, breaking up is a smart
move. So look around. Evaluate
your options. And choose a sav-
ings partner, not just a bank, to
meet your long-term goals.
CIT Bank offers a variety of

CDs with attractive yields and a
high-yield savings account with
competitive rates. CIT’s 100-year
heritage of reliability and exper-
tise in helping small and midsize
businesses across America, com-
bined with CIT Bank’s products
and perspective, can help you take
control of your financial future.
For more information about CIT
Bank’s savings options, visit
BankOnCit.com. CIT Bank is a
member of the FDIC.

Breaking Up Is Smart To Do
WhyYou Should Consider SplittingYour

Checking and Savings Accounts

(NAPSA)—The latest Movies
on Demand are always listed at
www.rentmoviesondemand.com
and many of them are available
the same day as the DVD and
years before legal subscription
streaming services.

* * *
Some government contractors

now require proof that a young
man has registered with the
Selective Service System as a con-
dition for employment. The same
is true for federal jobs, job-train-
ing programs and college loans.
Learn more at www.sss.gov.

* * *
Veterans’ organizations, mili-

tary associations, community
groups and membership associa-
tions have an opportunity to be
forever honored in the National
Museum of the United States
Army, planned for Fort Belvoir,
Va. For further information, visit
www.armyhistory.org.

* * *
The Best Buy College Innovator

Fund asks inventors to submit a
video describing their ideas for a
chance to win money to help bring
them to life to http://apps.facebook.
com/collegeinnovatorfund. For videos
and information on back-to-school
deals, visit www.youtube.com/user/
bestbuy or www.bestbuy.com/student
deals.

* * *
The nation’s largest nonprofit

source of salaried corporate
internships, INROADS, offers a cus-
tomized, immersive and compre-
hensive training and cultivation
process. To learn more or to
donate, visit www.inroads.org and
www.inroads.org/collegelinks or
text a donation to 2343.

* * *
Fall is peak moving time for stu-

dents and families, so it’s best to
reserve early. You should reserve
your rental truck at least two weeks
in advance. At Penske, a reserva-
tion guarantees that a truck will be
available. To learn more, visit
www.PenskeTruckRental.com.

(NAPSA)—Living large in a lit-
tle home may not only simplify
life, minimize costs and reduce
environmental impact, it can be
easier to achieve than many real-
ize. For tips on making the most
of small spaces, visit the
www.homes.com Idea Gallery.

* * *
Since its debut in 1969, The

Original Big Wheel has earned its
iconic toy status, keeping genera-
tions of children safe and active.
Kids today will be able to enjoy
the same thrilling experience that
their parents and grandparents
did years ago.

* * *
The National Telecommunica-

tions Cooperative Association
(NTCA), the premier association
representing independent tele-
communications cooperatives, is
helping the Federal Communica-
tions Commission find a steadfast
solution to the call completion

problem plaguing rural America.
For more information, visit www.
ntca.org or call (703) 351-2000.

* * *
Tea Collection’s sets are a great

deal—buy five pieces, get six com-
plete outfits. Each season, Tea
Collection designers visit a differ-
ent destination, drawing inspira-
tion from the culture, fashion,
architecture, art and landscapes.
For more information, visit
www.teacollection.com or call
(866) 374-8747.

***
We must become the change we want to see.

—Mahatma Gandhi
***




