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(NAPSA)—Buttery-soft carpet,
weathered hardwood and hard-as-
diamonds surface treatments are
some of the latest trends con-
sumers will encounter the next
time they shop for floor covering.
That’s the word from scouts and

experts attending one of the home
market’s top international flooring
trade shows—Surfaces. The show
is sponsored by the World Floor
Covering Association (WFCA).
Reports from the show offer

some insight on the latest prod-
ucts and trends in flooring.

Less Is More
Companies are concentrating

on products that are sensible, low
maintenance and easy on the bud-
get. The new products making
headlines include supersoft car-
pets that clean up “good as new”
with lifetime stain warranties;
affordable vinyl mimicking gen-
uine stone; hardwood with preci-
sion detailing; and hard-surface
flooring that has built-in antimi-
crobial properties.
Vinyl flooring today offers the

look of stone, ceramic tiles and
hardwood—sometimes so closely
that you have to get on your
hands and knees to tell the differ-
ence. These products can put good
looks at the feet of all homeown-
ers at a fraction of the cost and
with less maintenance than their
higher-cost authentic cousins.
Prices have come down on many

eco-friendly floors thanks to high
demand in the commercial indus-
try. As a result, more people can
install top-quality hardwood, bam-
boo or cork for several dollars per
square foot less than a year ago.
High Style, Low Maintenance
A number of products across

all flooring categories promise to
cut maintenance, cleaning and
care time.
For example, hardwood manu-

facturers have introduced surface
treatments that are as hard as
diamonds. There are even new
products said to have wear layers
that can withstand just about any
kind of wear and tear—large fami-
lies, animals, dirt and grime.
Other surfaces, including lam-

inate and vinyl, are touting easy-
to-maintain wear-surface dura-
bility. Some are equipped with
built-in antibacterial and antimi-
crobial properties, as well as
stain resistance.
In the carpet category, new

products have built-in stain resis-
tance, odor reducers, air freshen-
ers and luxuriously soft fibers that
maintain their integrity for years.
Weathered and Reclaimed
Weathered and distressed floors

are taking hold across multiple cat-
egories. This finish increases sturdi-
ness and allows the product to with-
stand the high traffic and heavy
wear of large families and pets.
In addition to distressed looks,

homeowners now have the option
of “reclaimed” wood floors. These
floors are recycled from disman-
tled buildings, disassembled furni-

ture, wood and agricultural scrap.
Repurposing saves money, is
green and offers unique, designer-
quality looks.
High Style and Durable Luxury
Manufacturers are also intro-

ducing flooring of all varieties
with add-ons such as fur, tassels,
14K gold and Swarovski crystals.
Hard surfaces, including tile,

are incorporating precious metals
while soft surfaces, like carpet and
area rugs, are showcasing jewelry-
grade crystals, animal skins and
metallic fibers in the final products.
“Consumer demands for dura-

bility, low maintenance and lower
prices have led to innovation and
variety across all categories,” said
Tom Jennings of the WFCA.
Jennings says that consumers

expect their purchases to withstand
the test of time and be eco friendly.
As a result, manufacturers have
created a variety of low-mainte-
nance, affordable options that meet
the demand for comfort and style.
Covering Consumer Interests
The WFCA is the floor covering

industry’s largest advocacy orga-
nization, representing floor cover-
ing retailers, contractors and
allied service providers through-
out North America.
The Association’s website offers

detailed information and practical
tips on every flooring category
available, including carpet, hard-
wood, laminate, ceramic, porce-
lain, resilient, vinyl, cork, stone,
and area rugs. In addition, it pro-
vides answers to many common
floor-covering questions.
It also offers a searchable data-

base of reputable retail members
across the country. All users need
to do is enter their zip codes to
receive a list of local retailers.
For more information, visit

www.WFCA.org and www.WFCA-
PRO.org.

Consumers Have Affordable OptionsWhen It ComesTo Floor Covering

Products that come with lifetime
“satisfaction-guaranteed” war-
ranties and carpets that clean up
“good as new” are among the lat-
est trends in floor covering.
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(NAPSA)—While consumers
have become savvy when it comes
to managing their money, many
could take greater advantage of
using either a credit card or a
debit card by better understand-
ing the benefits of each.
Below are considerations to

help individuals choose for them-
selves when the benefits of using
a credit card outweigh those of
using a debit card, or vice versa.

Benefits of Debit Cards:
•Withdraw Cash When Mak-

ing Purchases—Debit cards not
only allow access to cash from
ATMs, but also the ability to with-
draw money when making a
purchase.
•No Balance Due at Month’s

End—Charges made using a debit
card are pulled directly from a
checking account and not added to
a credit card balance. Some con-
sumers like the freedom of not
worrying about a balance at the
end of the month and are able to
better establish a monthly budget.
•No Due Dates—To avoid

interest charges, credit card users
must pay close attention to due
dates and pay off their balance.
Debit cards, on the other hand,
pull money from a checking
account immediately, eliminating
worry about when a balance will
be due and any interest that could
result from missing the payment
due date.

Benefits of Credit Cards:
•Earn Rewards on Daily

Purchases—Many credit cards
earn rewards. And if consumers
pay off their credit card when the
payment is due, no interest will
accrue on everyday purchases
such as gas and groceries.
•Building Credit History—

Using a credit card responsibly
may help to build good credit,
which may make it easier to get
loans and better interest rates.
•Funds to Make Large or

Unexpected Purchases—Wheth-
er it’s a large purchase, such as
new furniture, or an unexpected
expense like a last-minute home
repair, credit cards offer access to

spending limits typically greater
than one’s checking account
balance.
•Security Benefits—Credit

cards offer the security of funds
not being tied directly to a check-
ing account, as they are with debit
cards. So if fraudulent activity
occurs, the funds in a checking
account are not depleted. How-
ever, Fifth Third Bank’s new DUO
Card, which is the first and only
option available to combine the
benefits and features of both a
credit card and a debit card into
one, allows consumers to use a
debit card without sacrificing this
security feature. With this card,
only transactions made using a
security PIN are tied directly to a
checking account (i.e., debit pur-
chases), which adds an additional
layer of protection.
The decision as to when to use a

credit card versus a debit card is a
personal one, as there are benefits
to both, and no two people manage
their money in exactly the same
way. With options like Fifth Third
Bank’s DUO Card, these personal
decisions are that much easier—
with the security, convenience and
flexibility of both a credit card and
a debit card all in one.
For more information, visit

www.my53card.com/DUO or a
Fifth Third Banking Center in the
following states: Ohio, Florida,
Georgia, Illinois, Indiana, Ken-
tucky, Michigan, Missouri, North
Carolina, Pennsylvania, Ten-
nessee and West Virginia.

Take Advantage OfThe Benefits Of Credit Cards And Debit Cards

Use one card to make purchases
more convenient and secure.

Note to Editors: The products featured within this story are only applicable to
certain states in which Fifth Third Bank operates, including Ohio, Florida, Geor-
gia, Illinois, Indiana, Kentucky, Michigan, Missouri, North Carolina, Pennsylva-
nia, Tennessee and West Virginia. Lending is subject to credit review and
approval. Fifth Third Bank. Member FDIC.
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(NAPSA)—So that you might
know about a used car before you
buy it, you can get important vehi-

cle history information by enter-
ing the license plate or scanning
the VIN when you have the Car-
fax app for an iPhone, iPad or
Android device. Learn more at
www.carfax.com.

(NAPSA)—Hundreds of thou-
sands of types of computer mem-
ory upgrades for PCs and Mac
computers, new and old, are avail-
able from Crucial.com. Its Crucial
Memory Advisor tool offers
detailed information about your
memory upgrade options. Learn
more at www.crucial.com.

* * *
Billions of dollars in mining assets

belonging to companies like Alcoa,
BHP Billiton, Rio Tinto, American
oil company Hyperdynamics
Corporation and their shareholders
could be handed off to middlemen
thanks to a secret deal struck by the
government of Guinea.

* * *

The beauty of imaging tools
such as Adobe Photoshop Ele-
ments, the leader for image edit-
ing, is that you can focus on cap-
turing the moment and let the
software do the rest.

***
A great deal of talent is lost to the world for want of a little
courage. Every day sends to their graves obscure men whose
timidity prevented them from making a first effort.

—Sydney Smith
***

***
What a peculiar privilege has this little agitation of the brain
which we call thought, that we must make it the model of the
whole universe.

—David Hume
***

***
Usually, terrible things that are donewith the excuse that progress
requires them are not really progress at all, but just terrible
things.

—Russell Baker
***

***
A lot of fellows nowadays have a B.A., M.D. or Ph.D. Unfortunately,
they don’t have a J.O.B.

—Fats Domino
***

***
Money may kindle but it cannot by itself and for very long, burn.

—Igor Stravinsky
***

***
I like to listen. I have learned a great deal from listening care-
fully. Most people never listen.

—Ernest Hemingway
***

***
I think and think for months and years. Ninety-nine times, the
conclusion is false. The hundredth time I am right.

—Albert Einstein
***




