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(NAPSA)—Skin diseases ranging
from acne to psoriasis, as well as
melanoma and infections, are more
common thanmost people know. And
they come with not only a medical,
but also a financial burden.
Fortunately, new medicines are

being developed that may effec-
tively treat the skin disorders that
now affect more than 100 million
Americans. The more than 277 new
medicines now being tested or
under review by the U.S. Food and
DrugAdministration include:
•74 for skin cancers, including

63 for melanoma, which affects
more than 68,000 Americans each
year and is the most common form
of cancer in the U.S;
•60 for skin and soft tissue

infections, which account for nearly
14 million outpatient visits each
year;
•41 for psoriasis, which affects

about 7.5 million people in the U.S.,
and is the most prevalent auto-
immune disease in this country;
•14 for dermatitis (eczema),

where 90 percent of sufferers get
the disorder before the age of 5.
Worldwide, 10–20 percent of chil-
dren have dermatitis;
•Nine for rosacea, which affects

more than 14 millionAmericans.
These diseases affect people of

all ages, racial and ethnic popula-
tions, and economic status.
“Advances in our understanding

of the skin and the diverse disor-
ders that affect it have allowed
America’s pharmaceutical and
biotechnology companies to conduct
the cutting-edge research needed to
reduce the toll on the wide range of
people afflicted with skin disor-
ders,” said John J. Castellani, pres-
ident and CEO of the Pharmaceuti-
cal Research and Manufacturers of
America (http://phrma.org), which
represents the country’s leading
biopharmaceutical research
companies.
“Some people have referred to

2011 as ‘the year of melanoma.’
Because of promising research,
there is great momentum in the
field,” said Wendy K. D. Selig, presi-
dent and CEO of the Melanoma
Research Alliance. “As these
advances continue, we look forward
to the day when all stakeholders
can declare it ‘the year of the
melanoma cure.’”
PhRMA companies are working

on medicines that help patients to
live longer and healthier lives. Last
year, PhRMA members alone
invested an estimated $49.4 billion
in discovering and developing new
medicines. Industry-wide research
and investment reached a record
$67.4 billion.
For more information, visit

www.phrma.org, on Facebook at
www.facebook.com/PhRMA, at
their blog: www.phrma.org/catalyst,
via Twitter at www.Twitter.com/
PhRMA and www.Twitter.com/
PhRMApress, and via You Tube at
www.youtube.com/PhRMApress.
For information on how inno-

vative medicines save lives, visit
www.innovation.org. For infor-
mation on the Partnership for
Prescription Assistance, visit
www.pparx.org. For information on
ensuring the flow of medicines dur-
ing public health emergencies, visit
www.rxresponse.org.

New Medicines In DevelopmentToTreat Skin Disease

New medicines are being devel-
oped that may effectively treat
the skin disorders that now affect
more than 100 million Americans.

(NAPSA)—According to a sur-
vey by Equation Research, more
and more couples are taking a
closer look at each other’s finances
before walking down the aisle. The
survey reported that 85 percent of
brides say financial compatibility
is important, with nearly half say-
ing it is very important.
When it comes to managing

personal finances within a mar-
riage, brides and brides-to-be pre-
fer not to be surprised for better
or for worse. According to the sur-
vey, more than six in 10 said that
they started discussing marriage
finances before their engagement.
“Considering the challenging

economic times that have im-
pacted all Americans, it is not sur-
prising that our research reveals
that financial compatibility is
carefully considered by couples
getting ready to exchange vows,”
said Caryn Kaiser, general man-
ager, Chase Card Services. “The
data suggests that engaged and
married women strongly believe
that it is important to have the
same goals and open communica-
tion about their personal finances,
whether good or bad.”

Truly a Family Affair
According to the results, new

norms of paying for a wedding
have been established against the
backdrop of the current challeng-
ing economic times.
The survey reveals that wed-

ding costs are spread across the
family. While an overwhelming 91
percent of brides contribute to the
wedding, their contribution only
accounts for 29 percent of the
wedding on average. Three out of
four (75 percent) parents of the
bride pay for a portion of the wed-
ding, making up for approxi-

mately 33 percent of costs.
Smart Wedding Planning
The survey confirms the aver-

age cost of a wedding has declined
slightly, as couples prioritize their
spending and cut costs.
Planning for a wedding re-

quires multiple large purchases in
a short period of time. Couples
financing their wedding with
credit cards appear to be putting a
financial plan in place to borrow
wisely. Nine in 10 of these credit
card users expect to have paid off
their wedding-related purchases
within a year, including more
than a third who plan to pay
everything off within three
months.
“Today’s bride is a mindful bor-

rower, with a plan in place to keep
their finances on track well after
the wedding,” said Kaiser. “Chase
Blueprint helps these customers
manage their spending and bor-
rowing, allowing them to set up a
simple plan to pay off large pur-
chases that saves them money on
interest.”

Looking at specific ways to
trim costs, brides cite a variety of
things they did or planned to cut
back on to reduce the overall cost
of the wedding. Sixty-four percent
said they would scale back on
invitations, 60 percent on flowers,
47 percent on the guest list and 41
percent on reception liquor. Just
one in four brides, however, is
willing to skimp on either the hon-
eymoon or wedding attire.

Learn More
More information about Chase

is at www.chaseblueprint.com.

What percentage of wedding
costs did/will you, your fiancé/
spouse, your family, his family
and/or friends cover?

Mean %
My family’s contribution 33%
My contribution 29%
Fiancé’s/spouse’s contribution 26%
Fiancé’s/spouse’s
family’s contribution 10%
Other 1%

Finding Financial CompatibilityWhen PlanningYourWedding

These days, paying for a wedding is a multifamily affair.

(NAPSA)—There could be good
news for anyone who gets nervous
when an account balance is below
a certain amount or worries a
deposit didn’t clear. With financial
alerts, you may never have to be
in doubt about money matters.
Financial alerts, delivered by text
or e-mail, let you monitor and con-
trol nearly every aspect of your
finances for checking and savings
accounts, credit cards, bill pay-
ments, investments, loans, fraud
prevention and more.
Many banks offer financial

alerts to customers for no addi-
tional fees and deliver them by
text, e-mail or both. There may be
a carrier cost associated with
receiving the alert on a mobile
phone, but that fee is charged by
the customer’s mobile carrier.

Manage Your Money
If you have multiple financial

accounts, such as a checking
account with a linked debit card,
major credit card, student loan or
mortgage, financial alerts can
help you monitor activities in each
and every one. Banks can notify
you daily, for example, when:
•A transaction on your credit

card is above a threshold clear,
such as $50;
•A credit card bill is due;
•Your CD account will mature;

and
•Your payment to your mort-

gage account is due.
If you are a parent, you can

monitor the accounts of your chil-
dren. Financial alerts may be par-
ticularly useful for parents who
have students away at college.
To learn more about alerts from

Wells Fargo, visit https://www.
wellsfargo.com/wfonline/messages.

Protect Your Money
Credit card fraud is an increas-

ing problem and alerts can help.
Rapid Alerts by Wells Fargo let

customers monitor their Wells
Fargo Visa® credit card account
activity and are typically sent
near real-time of a completed
transaction. Rapid Alerts are trig-
gered when the transaction meets
certain criteria previously selected
by the card holder and delivered
via text message or e-mail.
For example, if a customer

requests notifications for foreign
transactions, Rapid Alert mes-
sages can contain the amount,
time and date of the transaction,
as well as currency conversion
and information relating to the
merchant. Customers can also
choose to be alerted when credit
card payments are declined,
which helps remind them of recur-
ring payments they may have for-
gotten to update due to a reissued,
lost or stolen card.
To learn more about Wells

Fargo’s Rapid Alerts, visit
www.wellsfargo.com/rapidalerts.

Stay In ControlWith Financial Alerts

Alerts from your bank about
accounts and transactions may
help you worry less about your
money.

(NAPSA)—To add a subtle
touch of sweetness to your next
get-together, consider treating your
guests to tasty King’s Hawaiian
Bread. For family favorite recipes,
visit www.kings hawaiian.com/
recipes.

* * *
Snacks that serve as a mini-

meal can be a lifesaver for fami-
lies with a busy schedule. Pop
something like Farm Rich Mini
Quesadillas or Pizza Slices into
the microwave so kids can eat
them on the way to the game and
they’re good to go until dinner.

The Arizona Cardinals is the oldest franchise in professional foot-
ball. The organization began in Chicago in 1898 as the Morgan Ath-
letic Club.

Former San Francisco 49ers Super Bowl quarterback Steve Young
has a law degree.
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