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(NAPSA)—After a year of belt
tightening and just “making do,”
Americans are again investing
in their homes—redecorating,
remodeling and generally spruc­
ing up.
The reason is simple: With

mortgage money still restricted,
consumers are “improving up”
rather than moving up. In the
past, many families would trade
up to homes that offered appeal­
ing amenities like nicer kitchens
or baths. This year, consumers are
looking for ways to get the appeal­
ing kitchen or bath upgrade with­
out the expense of moving.
And homeowners are finding

that luxury enhancements like
natural stone countertops can be
very affordable. The timeless
stone is unsurpassed in bringing
warmth and richness to any room,
immediately becoming a focal
point. And, while the makers of
synthetic countertops have tried
to convince consumers that their
manufactured products are as
good as granite, natural stone
remains unbeatable for enhancing
the value of a home.
Consider what the experts

advise. Each month, HGTV’s
FrontDoor.com, in partnership
with DIYnetwork.com, identifies
“maximum value projects” for
improving different areas of the
home. The partnership recently
offered tips “for getting the most
value out of kitchen and bath
renovations.” The recommenda­
tion? “To add beauty, value and
buyer appeal to a kitchen, con­
sider upgrading countertops to
natural stone. Granite, marble,
limestone and soapstone are pop­
ular options.” The recommenda­

tion for bathroom improvement
was simpler: “Upgrade to granite
countertops.”
Stone countertops have

become more affordable as
demand has increased and as
new technology has made it eas­
ier to cut and polish the stone.
And the selection is unparal­
leled—greater than any other
countertop surface.
“Granite countertops are

becoming all the rage,” writes
KitchenKool.com, an online con­
sumer information guide that does
not sell products directly and is not
affiliated with any individual man­
ufacturer. “They’re almost as hard
as diamond, easy to maintain, heat
resistant and come in a range of
over 3,000 colors to enhance the
beauty and usefulness of your
kitchen or bath forever.”
Studies show that consumers

overwhelmingly prefer natural
stone over synthetic materials.
And it remains the gold standard

for real estate resale. Why?
Because natural stone looks good
forever, while some countertop
materials look old and tired
within a few years. And the arti­
ficial dyes in many synthetic
stone counters can look dated
quickly.
Plus, natural granite counter­

tops are absolutely unique, made
by Mother Nature—not in a fac­
tory that manufactures the same
material over and over all day
long.
There are some options that

can help you get the most bang for
your buck for granite countertops:
• Color—Select a more popu­

lar variety of granite and it can be
more affordable. Select a more
exotic and rare variety and it can
cost a bit more.
• Edge Profile—More intri­

cate profiles require more work
and can increase the cost of the
stone. A simpler style still looks
elegant but will cost less.
• Thickness of Slab—The

most popular is the 11⁄4­inch slab,
but check on the availability of ¾­
inch slabs that provide the same
beauty and durability but will
likely cost less.
The Marble Institute of America

(MIA) is the industry’s nonprofit
trade group. If you’re looking for a
supplier or fabricator of fine granite
or have any other questions about
natural stone countertops, the
MIA’s Web site is a great place to
research stone and stone providers.
You can find the Marble Institute
Web site at www.marble­insti
tute.com and you can access a
directory of MIA fabricator and
supplier members at www.marble­
institute.com/directory.

Natural Stone: Affordable Luxury

This lovely, natural stone coun­
tertop is 3cm Copper Canyon
granite from Brazil, finished with
a Dupont edge.

(NAPSA)—Automotive engineers
have found a way to increase vehi­
cle fuel economy thanks to a crucial
vehicle element that’s often over­
looked: lighting.

Better Bulbs
High­Intensity Discharge

(HID) and Light­Emitting Diode
(LED) lighting options are more
energy efficient than incandescent
or halogen lights.
Incandescent bulbs in today’s

automotive lighting applications
generate more heat than light,
requiring more electrical power. A
vehicle’s gasoline engine gener­
ates electricity but not very effi­
ciently. The more energy needed
to run lighting and other systems,
the harder the engine has to work,
increasing fuel usage and green­
house gas emissions.
In contrast, HID lighting uses

up to 65 percent less energy and
lasts three times longer than stan­
dard incandescent lights, nearly
the entire life of the vehicle.
HID headlights are also good

for the environment. Many are
mercury free and their increased
efficiency helps reduce vehicle CO2

emissions by more than 2 grams a
mile.
Many of today’s vehicles use

LED signal and tail lighting. For
example, the 2010 Ford Mustang
uses the OSRAM SYLVANIA Joule™

System, which incorporates LEDs
into a form that resembles a typi­
cal incandescent bulb, making it
easier to adapt the new technol­
ogy to current vehicle designs.
The vehicle’s LED tail lamps

use 87 percent less electricity
than the incandescent counter­
parts; that’s an annual savings of
more than 10 gallons of gasoline
and 205 fewer pounds of CO2 emit­
ted into the atmosphere.

Environmental Improvements
As more hybrid and electric

vehicles come to market, automo­
tive lighting will play an even
larger role in contributing to
energy efficiency, cost savings and
the overall positive effects to the
environment.

Other Ways to Save
“Once alternative vehicles

increase their role or eventually
become a high­volume seller in
the marketplace, the positive
effects felt to the environment and
costs will grow in kind through
LED lighting,” said David Hulick,
global product marketing director
for automotive lighting producer
OSRAM SYLVANIA.
“For example, multiplying sav­

ings via lighting by the nearly 250
million registered light­duty vehi­
cles on America’s roads, you can
see the impact that LED lighting
could have on helping to clean up
the environment,” said Hulick.

More Information
To learn more about automotive

lighting, visit www.osram.com.

Bright Ideas In Energy Efficiency

Keeping your car on the road to
safety and savings can be sim­
pler with the help of a special
sort of lightbulb.

***
When humor goes, there goes civilization.

—Erma Bombeck
***

***
A grandmother pretends she doesn’t know who you are on
Halloween.

—Erma Bombeck
***

***
Have you any idea howmany kids it takes to turn off one light in
the kitchen? Three. It takes one to say, “What light?” and twomore
to say, “I didn’t turn it on.”

—Erma Bombeck
***

The title of the classic Disney film “Fantasia” (1940) means “a free
[musical] composition structured according to the composer’s fancy.”

***
A poor workman always blames his tools.

—Irish Proverb
***

***
Unwillingness easily finds an excuse.

—Irish Proverb
***

The graham cracker is named
for Sylvester Graham, an Ameri­
can dietary reformer of the early
1800s.

A grandmother clock does not
exceed 6 feet, 3 inches in height.

***
Lose an hour in the morning
and you’ll be looking for it all
day.

—Irish Proverb
***

   
       
           
         
         

         
           
       

       
         
           
     

           
         
         

           
           

       
       
         

     
         
         

       
         
     

       
       

       
         
       
         

     
         

       
   

     
           
     
       

     
       
         
         
     

           
       

         
       

       
         
       
       

           
         
       
       
         
       
             

           
       

   
     
       
         

       
         
         
     
       

       

       
       

         
       

         
           

     
     

       
       
     

   
     

    
       
     
     

         
       

         
       
         

           
         
          

     
     
       

     
       
         

     
         
     

       
     

       
     

         
     

     
   

   
     
       

     
         
         

   
         
         
     
     
       

     

     
       

   
     
       

         
           
       

     
 
   

       
     

       
           

       
       

         
           

         
       
     
     

   
     
         

       
       
     
       

           
       
       

     
       
         
       

         

       
             
       

     
             
       
           

     
   

       
           
         
       

   
         
           
         
       

   
       
       
           
         

         
     

             
       

         
     

         
       
     

     

       
       
       

   

 
           

           
       
   

 
 

     
       
     

   
     

   
       
       
     

         
       

         
           

       
   
       

           
         
     
         

       
       

       
       
           

 
       

         
       

   
     

           
       
         

         
       

       
     
         
         
         
     

 
       
       

         
       
       

         

     
   
       
       

     
         
         
       
     

     

     
           
     

         
         
           

       
 

       
     

       

           
         

           
   

           
     

                 
 

 

                           
                       
           

   

                     
             

           
 

       
 

       
       
         

       
           

         
           

 

Credit Card Rewards Program
 
Brings Real Cash Back
 

(NAPSA)—Now more than 
ever, consumers are looking for 
ways to make every dollar go fur­
ther. While rewards cards are a 
popular way to put money back 
into your pocket, it’s important to 
find a program that’s easy to use. 
New improvements to the Chase 

Freedom® credit card empower con­
sumers with a simple and straight­
forward way to earn cash back on 
purchases they’re already making. 
The card is designed to enable you 
to earn more cash back throughout 
the year, keep more by avoiding 
interest when the card is used to 
pay for everyday items in full each 
month, and get more enjoyment 
from redeeming rewards for the 
things that matter most in life. 
Whether you’re thinking about 

a small project around the house, 
new plants for your garden or 
stopping by the grocery store, 
Chase Freedom can give you the 
rewards you deserve. 
“Consumers tell us they want 

more control, simplicity and pre­
dictability,” said William S. Wal­
lace, president Chase Card Ser­
vices. “That’s why we’ve designed 
Chase Freedom to be simple and 
straightforward, making it easier 
for our customers to earn and 
redeem rewards while better man­
aging their finances.” 
Chase Freedom customers can 

earn 5 percent cash back on the 
most popular spending categories 
like home improvement, gas, and 
department stores, through sea­
sonal promotions. In addition, cus­
tomers automatically earn a full 1 
percent cash back on every single 
purchase they make—with no 
tiers, no caps and no annual fee. 
The card comes with BlueprintSM , 

free account features that can dra­
matically improve the way you 

Some credit cards offer cash back 
rewards that put extra money 
right back in your pocket. But 
finding a card that does that and 
is simple and straightforward— 
that’s the first step. 

manage your spending and borrow­
ing. For example, a Blueprint fea­
ture called Full PaySM enables cus­
tomers to decide what purchases 
they want to pay in full every 
month, so they can ensure that 
everyday items such as groceries, 
gasoline and prescriptions are auto­
matically set aside to avoid paying 
interest. Customers can also save 
interest by setting up a plan to pay 
down their balance or pay off large 
purchases sooner instead of making 
the minimum payment. 
Chase Freedom gives customers 

flexibility when they redeem their 
rewards. You can use rewards to 
either have your account credited 
directly or redeem rewards for gift 
cards, checks and just about any­
thing else—without earnings caps, 
airfare blackout dates or points 
expiration. 
To learn more, visit www.chase. 

com/freedom. 




