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(NAPSA)—Culinary experts
say serving up a great ham dinner
is something anyone can do with
confidence, especially when help
is only a phone call away.
The Kentucky Legend Ham

Hotline is open through April 30
and it can help anyone select,
prepare and serve a delectable
ham. Ham experts wil l f ie ld
calls at (866) 343-5058 from 9
a.m. to 7 p.m. Eastern Time,
Monday–Friday.
“Preparing the perfect ham is

really quite easy no matter what
your skill level in the kitchen,”
said Diane Morgan, author of
more than 14 cookbooks, includ-
ing several on entertaining.
“Best of all, the ham hotline is
there to back you up if you have
any questions or find you do
need a little help.”
The hotline is run by the experts

at Kentucky Legend Hams, where
producing great hams is done the
traditional way—by hand, from a
recipe passed down through gener-
ations over the past 100 years. The
hams are hand stuffed, hand
selected and hand trimmed, then
slow cooked in their own natural
juices and double smoked for the
legendary taste.
Kentucky Legend Hams are

produced by Specialty Foods
Group (SFG), a leading U.S. pro-
ducer and marketer of a wide
variety of premium branded and
private-label processed meat
products. SFG products are
available through a wide range
of national and regional outlets.
Here’s a recipe you can try:

Orange Glazed Ham
Serves 10 to 12

1 boneless, fully cooked,

smoked Kentucky Legend
Ham

10 ounces orange marmalade
1⁄2 cup orange juice (no pulp)
1 tablespoon prepared
mustard

1⁄4 teaspoon ground cloves
1⁄4 teaspoon ground ginger
3⁄4 cup raisins

Place ham on a rack in
roasting pan with the rounded
side facing upward; place
score marks over the top with
a knife. Bake at 325° for 15-20
minutes per pound or until
meat thermometer reads 140°
F. In a saucepan over low heat,
combine marmalade, orange
juice, mustard, cloves and gin-
ger. Simmer for 5 minutes.
Spoon half of the orange mix-
ture over the ham; continue
baking for 20 minutes. Add
raisins to the remaining
orange mixture and serve
with ham.

Learn More
You can find fascinating facts

about ham and more recipes at
www.specialtyfoodsgroup.com and
(800) 925-3663.

HowTo Ham UpYour Table

A delicious ham can be the fool-
proof centerpiece of your dinner
table.

(NAPSA)—Clearing out your
closet and creating a clean and
attractive spot for your stuff may
be easier and less expensive than
you may have feared.
Here are hints that can help:
• Edit your wardrobe.

Donate clothing you haven’t worn
in a year or more, plus anything
that no longer fits. When you
wear something, return it to the
closet with the hanger facing out;
at the end of the year, you’ll know
which items you’ve never worn.
• Consider painting your

closet interior a bright color or
lining the shelves with pretty
wrapping paper. Making your
closet prettier and brighter may
encourage you to keep it clean and
clutter-free.
• Choose the right hanger.

Real Simple Solutions flocked slim-
line hangers can double your closet
space and keep clothing from slip-
ping. Indents hold straps in place
and accessory bars securely hold
belts, scarves or ties.
• Arrange folded items.

When folding clothing to store on
shelves, place heavier items at the
bottom. Arrange garments by func-
tion (workout tops together, busi-
ness tops together) and color
(white to nude to bright colors to
black). If your closet has no
shelves, consider the Real Simple
Solutions Sweater Organizer. If
you have a taller closet, hang it
lengthwise; if it’s wider, use the
side hinge to flip up the bottom
shelves so they’re side by side. The
stretchy side pockets can store
belts, scarves, purses or other
accessories. Other uses for the item
include putting it in the mudroom

and assigning one section to each
family member; organizing your
child’s outfits for each day of the
week; or hanging it in the pantry
and stocking it with entertaining
supplies such as napkins, place
mats and plastic dinnerware.
• Put your purses away. A

hanging purse organizer lets you
store your bags in a safe, space-sav-
ing manner. It will also hold rolled
towels or linens or help you orga-
nize toys and sports equipment.
• Store shoes. For everyday

shoes, you can use the sturdy Real
Simple Solutions Shoe & Boot
Organizer for easy access. It can
hold 18 pairs of shoes in the pock-
ets, plus two pairs of boots. The
eight stretchy side pockets can
store accessories.

DeclutteringYour Closet

A neater closet can be a “shoe
in” with the right equipment and
a little creativity.

A CoolWayTo Aid
Learning And Leisure
(NAPSA)—Having hobbies,

such as building and operating
model trains, may help young peo-
ple become “model” students.
That’s one of the key findings

of a study conducted by the
research group Rockman et al.
The study indicates that such hob-
bies can help children follow direc-
tions, acquire skills in geometry
and math, and improve attention
to detail and perseverance—abili-
ties that can help them do better
in school.

Such hobbies can also help
adults unwind. For example,
actor Michael Gross, star of the
hit TV series “Family Ties,”
worked his way through college
as a fireman on the Chicago &
North Western Railway line.
Today, he finds constructive relax-
ation by putting his creative
energy into model railroading.
To help, there’s a Web site

where young people and adults
can find the hobby that’s right for
them—whether it’s model trains,
robots, dinosaurs or more.
Visitors to the site www.my

hobbyfun.net can even find hobby
shops that are likely to carry the
materials they need.

Studies show that hobbies can
help children acquire the behav-
iors that can lead to success in
school.

(NAPSA)—There’s good news
for consumers who want more-
timely information from their
credit card company.
New rules will change the kind

of information that credit card
companies must provide to con-
sumers and when they must pro-
vide it.
For example, under the new

rules implemented by the Federal
Reserve Board, your monthly
credit card bill is required to
include information on how long it
will take you to pay off your bal-
ance if you only make minimum
payments. It will also tell you how
much you would need to pay each
month in order to pay off your bal-
ance in three years.
The new rules also require a

credit card company to inform you
when it plans to increase your
rate or other fees.
Your credit card company must

send you a notice 45 days before it
can:
• Increase your interest rate;
• Change certain fees (such as

annual fees, cash advance fees
and late fees) that apply to your
account; or
• Make other significant

changes to the terms of your card.
If your credit card company is

going to make changes to the
terms of your card, it must give
you the option to cancel the card
before certain fee increases take
effect. If you take that option,
however, your credit card com-
pany may close your account and
increase your monthly payment,
subject to certain limitations.
For example, it can require you

to pay the balance off in five
years, or it can double the per-

centage of your balance used to
calculate your minimum payment
(which will result in faster repay-
ment than under the terms of
your account).
Another key change involves

standard payment dates and
times. Your card company must
mail or deliver your credit card
bill at least 21 days before your
payment is due. Plus, the pay-
ment cutoff time cannot be earlier
than 5 p.m.
Even under the new rules,

however, the company does not
have to send you a 45-day advance
notice if:
• You have a variable interest

rate tied to an index;
• Your introductory rate ex-

pires and reverts to the previously
disclosed “go-to” rate;
• Your rate increases because

you are in a workout agreement
and you haven’t made your pay-
ments as agreed.
To learn more, visit

www.federalreserve.gov/creditcard
or call (888) 851-1920.

New Rules For Credit Card Companies

Under new rules, your credit card
company must now send you a
notice of a rate increase at least
45 days prior to the date the
increase starts.

(NAPSA)—The Menopause
Impact Tool is a simple question-
naire that is designed to help facil-
itate a dialogue between a woman
and her health care provider by
assessing her menopause symp-
toms and the overall impact on
her life. Women can go to Cope
withMenopause.com to use the
tool and print a one-page analysis.
The analysis can be shared with
their health care provider on their
next office visit.

**  **  **
The older we get, the more

trustworthy we are (or at least
think we are). That’s one of the
findings of a new survey con-
ducted by Trusted Advisor Asso-
ciates, a management consul-
tancy focused on the role of trust
in business. To take the Trust
Quotient quiz and see how trust-
worthy you are, go to
www.trustedadvisor.com/quiz.

**  **  **
The International Association of

Fire Chiefs says it’s wise to have
an Energizer Keep Safe. Keep
Going® power kit of emergency
supplies such as flashlights, bat-
tery-powered cell phone charger
and Energizer batteries. For more
safety tips, visit the sites
www.energizer.com/preparedness
and www.iafc.org.

**  **  **
Larry Siebert, CEO of Chembio

Diagnostics, says one test his
company has developed may serve
as a viable at-home HIV test.
Learn more at www.chembio.com.

**  **  **
www.GarageDoorCare.com, a

site sponsored by the Interna-
tional Door Association (IDA),
helps homeowners learn about
garage door safety and mainte-
nance. IDA is the world’s largest
trade association of professional
garage door and access system
dealers and installers.

**  **  **
Healthy Choice,  already a

favorite among those looking to
eat healthier, now has 11 new
varieties of its Café Steamers,
All Natural Entrées and Select
Entrées product lines. For more
information, visit www.healthy
 choice.com.

**  **  **
Small businesses can protect

their reputation with customers
and avoid the financial liability
caused by data fraud by turning
to their merchant bank or their
card processing company for
help. By discussing specific
needs, solutions can be found.
For tips and information, visit
www.visa.com/cisp.

***
The follies which a man regrets
most in his life are those which
he didn’t commit when he had
the opportunity.

—Helen Rowland 
***

***
Some people, no matter how old
they get, never lose their beauty
—they merely move it from their
faces into their hearts. 

—Martin Buxbaum
***

***
In old age we are like a batch
of letters that someone has sent.
We are no longer in the past, we
have arrived. 

—Knut Hamsun
***

***
Learning is ever in the fresh-
ness of its youth, even for the
old.

—Aeschylus
***




