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(NAPSA)—Americans can take
simple steps to protect their fami-
lies from house fires. 
For instance, every time you

change the clocks for daylight-sav-
ing time, change the batteries in
your smoke detectors. The Inter-
national Association of Fire Chiefs
(IAFC) says that’s the best way to
keep your family safe during a
home fire. 

Know The Risks
A home fire death occurs about

every three hours in the U.S., and
roughly two-thirds of those deaths
result from fires in homes without
working smoke alarms. And while
96 percent of American homes
have at least one smoke detector,
19 percent do not have at least
one that works, mostly due to
missing or dead batteries, accord-
ing to the National Fire Protection
 Association (NFPA). 
People also often disable their

smoke alarms to avoid “nuisance
activations” caused by cooking
fumes and steam. A safer alterna-
tive is to move the alarm farther
away from kitchens or bathrooms. 
To help keep people safe, Ener-

gizer and the IAFC launched the
Change Your Clock Change Your
Battery® (CYCCYB) initiative 22
years ago. In 2009, the day to set
your clocks back and change the
batteries in your smoke detectors
is November 1. The program also
reminds families to change the
batteries in their carbon monox-
ide detectors and their emergency
flashlights so they are prepared
in case a severe winter storm
causes a power outage.
The campaign is part of an over -

all family preparedness effort to
keep communities safe all year
long. During the fall, Energizer
and the IAFC will inform families
about fire safety with the CYCCYB
program. In the spring, they will

encourage communities to get pre-
pared for natural disasters, such as
tornadoes and hurricanes, with the
Keep Safe. Keep Going® program.
The IAFC reminds people that

the best way to protect your family
in a home fire is to have a working
smoke detector. And the NFPA
offers these safety facts:

Fire Safety
• A smoke detector doubles

your chances of surviving a home
fire—but only if it works. 
• Developing a family emer-

gency escape plan can be crucial
to everyone’s safety. 
• Home fire fatalities occur

most often between 11 p.m. and 7
a.m.—when most people are
asleep and the house is dark.
• Smoke alarms should be

replaced at least every 10 years.
Carbon Monoxide 101

• About 700 people in the U.S.
die each year from unintentional,
nonfire carbon monoxide poisoning.
• Carbon monoxide is some-

times called “the silent killer.” It
is colorless, odorless and tasteless. 
• Symptoms of carbon monox-

ide poisoning include headache,
weakness, dizziness, nausea, vom-
iting, chest pain and confusion.
• A carbon monoxide detector

can tell you when dangerous levels
of the gas are present.

Flashlight Facts
• Candles used for light in the

absence of electrical power cause
one-third of fatal home fires.
• Candles are the third-leading

cause of injuries from home fires,
following cooking and heating.
• When your power goes out,

use flashlights instead of candles.
Additional Information

The IAFC is a nonprofit associa-
tion representing nearly 13,000
chief fire officers and emergency
services leaders worldwide. Its
members are the world’s leading
experts in firefighting, emergency
medical services, terrorism re -
sponse, hazardous materials spills,
natural disasters, search and res-
cue and public safety  legislation.
For more information on fire

safety, visit www.iafc.org and
www.energizer.com/firesafety or call
(703) 273-0911.

When You Change Clocks It’s Time To Change Batteries

Changing the batteries in your smoke alarms when you set your
clocks back can be an easy way to protect your family.

(NAPSA)—A number of small
businesses have found ways to
build customer loyalty without a
large financial investment. 
Many of these firms currently

use coupons and punch cards as
their fundamental rewards pro-
grams, which can be effective in
getting more customers in the
door. According to First Data, a
leader in electronic commerce and
payments-processing solutions,
loyalty programs can help small
businesses such as clothing, food
specialty and antique shops re -
main competitive and encourage
new ways to improve the customer
experience. As a result, these pro-
grams help foster new customers
and increase retention. 
Today’s loyalty solutions can

track customers’ information such
as how much is being spent and
when customers are spending.
Targeted marketing efforts that
cater to the exact interests of cus-
tomers can improve their experi-
ences, increase marketing efficien-
cies and, ultimately, cut costs for
the small-business owner.
Here are a few suggestions on

how to enhance loyalty programs
through various strategies and
real-life applications for small
businesses:

• Real-Time Rewards, Of -
fers and Messaging—Reward
loyal customers with instant dis-
counts at the point of sale. Con-
sumers identified receiving a dis-
count at the point of sale as their
most preferred retail reward,
according to a study by First
Data. 

• Customer Relationship
Management Tool—Track the
spending behavior of your cus-
tomers to ensure you always have
what they need, when they need

it. Understanding when your cus-
tomers are buying and how much
they’re spending will move items
off the shelves and improve
 loyalty. 

• Targeted Offers and Re -
wards—Offer a wide range of
promotions with the right mix. If
the current program is a punch
card, add discounts to items for
card holders on particular days or
create “double punch” days on
slower business days. 

• Effective Customized
Communication—Communicate
with customers with relevant
messages using the communica-
tion vehicles they want. For
instance, if customers provide
their birthdays, invite them to
celebrate with a special discount
on that day. Other vehicles
include e-mail coupons, point-of-
sale discounts and mobile phone
messaging. 

• Customer-Facing Web
Site—Provide an additional way
to communicate with customers
by creating a reward program site
filled with special coupons, fre-
quency discounts and more. Only
customers who sign up online can
receive these exclusive offers. 
For more information, visit

www.FirstData.com.

Packing More Than A Punch With Loyalty Programs

Many savvy shoppers are happy
to sign on to loyalty programs at
their favorite stores.

(NAPSA)—If yours is like a
growing number of other families,
you’ll want your next vacation to
be for the birds—literally. 
Bird-watching has become a

favorite pastime for vacationers
across the country, with people of
all ages picking up binoculars and
turning their attention to the
trees, shrubs or wherever else a
nest might be found. 
In fact, a recent report from

the Outdoor Industry Associa-
tion found that more than 23
million Americans ages 6 and
older participated in wildlife
viewing in just one year. Try
these tips for planning a family
birding trip:

Getting Started
Warm up to bird-watching by

keeping an eye on birds around
the neighborhood or the bird
feeder in the backyard. From
there, pick up a few inexpensive
tools of the trade. They include
some good maps; a notebook and
pencil for jotting down field
marks, sightings and habitat
notes; a field guide; binoculars
designed for bird-watching; a
checklist and a camera to keep
track of sightings. 

Know Where To Go
Check out areas such as The

Alleghenies, an outdoor recre-
ation destination in south-cen-
tral Pennsylvania that provides
year-round bird-watching oppor-
tunities. The region is situated
in the migratory path of species
including warblers,  vireos,
thrushes and flycatchers, mak-
ing for a 365-day birding experi-
ence. The area’s wooded hills
and deep valleys are also home
to more than 250 species of
birds—from bald eagles to great
horned owls. 

Get Involved
Birders can fly solo or flock

together to have fun and learn
from one another. Visitors to The
Alleghenies can even join guided
walks organized by a local birding
club, such as Juniata Valley
Audubon Society, Allegheny
Plateau Audubon Society or State
College Bird Club.

Learn More
To learn more about birding,

visit www.thealleghenies.com.
The site provides detailed
descriptions of birding areas, as
well as useful interactive search
tools to uncover hot spots by
region and bird species. 
There’s also an Alleghenies bird-

ing brochure, which contains a Life
Wish List designating the species
that are located at each bird-watch-
ing destination. To request a free
copy, call (800) 458-3433. The area
is within a relatively easy driving
distance from major airports and
cities such as Akron, Baltimore,
Harrisburg, Lancaster, New York
City, Philadelphia, Pittsburgh and
Washington, D.C. 

Birding Takes Flight With Families

Family vacationers can enjoy
world-class birding in The
Alleghenies.

***
Men marry women with the hope they will never change. Women
marry men with the hope they will change. Invaribly, they are
both disappointed.

—Albert Einstein 
***

***
A man is incomplete until he is married. After that, he is finished. 

—Zsa Zsa Gabor 
***

The pretzel was first made by monks in southern Europe as a
reward for children who learned their prayers. It is shaped to repre-
sent the crossed arms of a child praying.

Bacteria were first seen in 1676 by Anton van Leeuwenhoek, a
Dutch merchant. He is often called the father of bacteriology.




