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(NAPSA)—A recent poll shows
that although many Americans
describe themselves as pro-choice,
most favor some restrictions on
abortion.
Thirty-five years after the U.S.

Supreme Court handed down its
decision in Roe v.
Wade, public sup-
port for the court’s
unrestricted access
to abortion through-
out an en tire preg-
nancy stands at just
8 percent.
Conducted for the

Knights of Colum-
bus by the Marist

College Institute for Public Opin-
ion, the poll asked respondents to
state which of six statements
came closest to describing their
opinion on abortion:
• 8 percent of U.S. residents

said that abortion should be avail-
able to a woman anytime during
her entire pregnancy.
• 8 percent also said that abor-

tion should be allowed only during
the first six months of pregnancy.
• 24 percent said that abortion

should be allowed only during the
first three months of pregnancy. 
• 32 percent said that abortion

should be allowed only in cases of
rape, incest or to save the life of
the mother.
• 15 percent said that abortion

should be allowed only to save the
life of the mother. 
• 13 percent said that abortion

should never be permitted under
any circumstances.
The poll also revealed that only

15 percent of those describing
themselves as “pro-choice” favored
unrestricted abortion throughout
a pregnancy. Seventy-one percent
of pro-choice respondents said
they would significantly restrict
abortions. Of these, 43 percent
would restrict abortion to the first
tri mester and 23 percent would
restrict abortion only to cases of
rape, incest or to save the life of
the mother.
According to Supreme Knight

Carl A. Anderson, the poll results
indicate “that the term ‘pro-
choice’—when applied broadly—
needlessly polarizes the discussion
of abortion and masks the fact that
there is a broad consensus among
Americans that abortion should be
significantly restricted.”
For more information, visit

www.kofc.org.

Most Americans Favor Abortion Restrictions

Views On Abortion
Pro-choice Americans

Favored unrestricted abortion throughout a 
pregnancy

Would significantly restrict abortion

15%

71%

Only 15 percent of those describ-
ing themselves as “pro-choice”
on a recent poll favored unre-
stricted access to abortion.

Carl
Anderson

Tough Times Deserve Great Gifts
(NAPSA)—Here’s food for

thought: Food may be one of the
very best gifts you can give during
tough economic times.
No matter how tough the times

are, it’s fun to come up with clever
gift ideas, and one place to find
them is www.figis.com. The site
features gifts in good taste for
every occasion and budget—from
holidays to baby gifts to birthdays.

From the personalized Peanut
Butter Pie to the Cranberry
Baklava to the Adventures in
Cheese cheese-of-the-month clubs,
there’s something to satisfy a vari-
ety of cravings. There are individ-
ual gifts such as breads, cookies
and cakes from the bakery depart-
ment, top-quality cheeses and fla-
vorful nuts, as well as gift baskets
that combine a variety of foods. 
Figi’s is an organization rich

in small,  hometown feeling.
Established in 1944 in the middle
of Wisconsin dairy land, the com-
pany has a very down-to-earth
philosophy: Sell good gifts at
good prices with satisfaction
guaranteed.

A gift basket full of delicious food
items makes a practical, thought-
ful and much-appreciated gift.

(NAPSA)—Today’s economic
downturn, combined with record
prices of gas, food and other items,
has consumers looking for ways to
cut costs. For many, wireless ser-
vice is an expensive monthly
proposition—with some con-
sumers spending over $100 a
month—but it’s also a necessity
they are not willing to eliminate.
For these people, prepaid wireless
services have become an increas-
ingly attractive option, with flexi-
ble and attractive offerings that
can make a dollar go further. 
The rise in price-conscious con-

sumers has paved the way for the
growth of the prepaid wireless
industry. Atlantic-ACM, a leading
telecommunications industry
research consultancy, forecasts
that the prepaid wireless industry
will reach $31.3 billion by the end
of the decade. The prepaid mar-
ket, once only considered by low-
income buyers or those with poor
credit, is now also ideal for dis-
cerning consumers who want to
control their wireless spending. 
Here are five reasons to con-

sider prepaid plans:
1. Prepaid services give con-

sumers flexibility and control to
only pay for the minutes they use.
Since consumers pay in advance,
they are able to choose a plan that
fits their usage habits, which
eliminates overage charges and
pricey surprise bills.

2. There’s no need to sacrifice a
reliable network for affordable
prices. For instance, Boost Mobile,
a leading provider of prepaid wire-
less service in the U.S., operates
on Sprint Nextel’s nationwide net-
work, keeping costs down and giv-
ing consumers the dependability
of a nationwide network, leading
to fewer dropped calls. 

3. Most prepaid services do not
require a contract, deposit or

credit check. This makes them a
popular option for younger users
or customers with poor or no
credit history.

4. More consumers are doing
away with their landlines and
using only prepaid plans that offer
greater flexibility. Plans such as
Boost Mobile’s $1/Day Chat Plan
allow unlimited nights and week-
ends, unlimited mobile to mobile
and unlimited text messaging for
only $1 per day.

5. Prepaid mobile phones now
have all the same bells and whistles
as postpaid (contract) wireless hand-
sets, including Bluetooth, GPS, digi-
tal camera, text and multimedia
messaging, wireless Web, photo
caller ID, real music ringtones, wall-
papers, games and more.
The newly competitive market

offers savvy wireless users the
opportunity to choose how and
when they pay, and helps them
avoid extra fees or hidden costs
associated with contracts. New
prepaid, no-contract wireless
plans, coupled with the in-demand
services and handset features that
consumers want, make managing
wireless spending easy.
To learn more, visit the Web

site at www.boostmobile.com.

Prepaid Plans Offer Dependable Wireless Service

More and more consumers are
switching to prepaid wireless
plans for all their phone needs.

(NAPSA)—Small businesses can
make a lot of money exporting.
Over 240,000 U.S. small businesses
sold more than $450 billion of their
goods and services in foreign mar-
kets last year, according to the U.S.
Small Business Administration.
Small businesses can obtain

financing from the Export-Import
Bank of the United States to
increase foreign sales, minimize
risk of buyer nonpayment and
improve cash flow. A federal
agency that provides financial
products to support U.S. exports,
the bank has helped thousands of
U.S. small businesses make bil-
lions of dollars in foreign sales.
“There’s never been a better

time for smaller U.S. companies to
get into exporting,” said James
Morrison, president of the Small
Business Exporters Association.
“With the dollar trading lower, new
markets opening up and financial
backing available from Ex-Im
Bank, you can offer foreign buyers
a really attractive package of prod-
ucts, pricing and financing.”
JQ American, a small California

company, learned about the bank at
a Department of Commerce semi-
nar and has since used the bank’s
products to develop a multimillion-
dollar export business.
“Ex-Im Bank helped us

increase our foreign sales and also
land the largest deal in our com-
pany’s history,” said JQ American
Director and CEO Jamal Qureshi.

The bank’s products help
small-business exporters to:
•  Compete  in  the  g l oba l

marketplace;
• Increase revenue from for-

eign sales;
• Minimize the risk of nonpay-

ment by foreign buyers;
• Extend longer repayment

terms to foreign buyers; and
• Increase working capital and

improve cash flow.
The bank offers export-credit

insurance, working capital loan
guarantees and buyer-financing
products to support exports of
U.S. goods and services.
To learn more, you can call (800)

565-EXIM (3946) or visit www.
exim.gov/smallbiz/index.html.

Get Credit To Increase Foreign Sales

Small businesses can use specially
tailored financial products to help
increase foreign sales, minimize
risk and improve their cash flow.

(NAPSA)—Find snacks that are
healthy and that kids love. One
example is Pretzel Crisps from The
Snack Factory, which have no trans
fat and no cholesterol in each 110-
calorie serving. To learn more, visit
www.pretzel crisps.com. 

**  **  **
Buddig Deli Cuts are certified

by the American Heart Associa-
tion to be low in fat and saturated
fat, low in cholesterol and limited
in sodium. Learn more at
www.buddig.com.

**  **  **
New taste amplification tech-

nologies developed by Redpoint
Bio could lead to healthier, better-
tasting foods, beverages and phar-
maceuticals. The idea is to pre-
serve a product’s sweetness with

30 to 40 percent less sugar than is
currently used. Learn more at
www.redpointbio.com.

**  **  **
Made with heart-healthy

extra-virgin olive oil, Napa Valley
Bistro Sauces are the only sauces
with Napa Valley wine added. 

***
Man is not like other animals in the ways that are really signifi-
cant: Animals have instincts, we have taxes.

—Erving Goffman
***

The next total solar eclipse
viewable in the U.S. won’t occur
until Aug. 21, 2017. Its path of
totality will stretch from Oregon
to South Carolina.

Wilfred Benitez is the
youngest world champion in box-
ing history. He was 17 1/2 when
he won the light-welterweight
title in his home country of
Puerto Rico in 1976.




