
(NAPSA)—Save time in the
kitchen preparing freaky treats
with NESTLÉ® TOLL HOUSE® Hal-
loween Swirled Chocolate Chip
Cookie Dough. For more celebra-
tion and decorating tips, as well
as festive family-friendly recipe
ideas, visit VeryBestKids.com.

**  **  **
One local search network

attracts approximately 17 million
visitors a month who are seeking
information on local businesses,
products and services. Local.com
lets you search by product or ser-
vice, by location, including ZIP
codes and area codes, and can
even give you driving directions.

**  **  **
Tailgating chefs are quickly

learning that Hass avocados are a
perfect ingredient to liven up
their menus—they are quick and
easy to prepare and add a deli-
cious flavor to meals. For recipes,
visit avocadocentral.com. 

**  **  **
Studies show that JAFRA’s

Royal Jelly products help pro-
long skin vitality, reduce the
appearance of wrinkles and help
skin retain its soft and youthful
look. To learn more, visit
www.jafra.com.

**  **  **
Established by Nelson Man-

dela and hearing system manu-
facturer Phonak, the Eduplex
school helps elementary school
students who are hard of hearing
through a revolutionary teaching
method known as the Natural

Auditory Oral Approach. For more
information, visit www.hear-the-
world.com. 

**  **  **
To help viewers make the

switch from analog to digital tele-
vision, PBS created www.pbs.
org/dtv, with helpful hints, includ-
ing downloadable information
sheets such as DTV Basics and
DTV Myths and Facts in English,
Spanish and large-print formats. 

**  **  **
Maintenance is important not

just for the health of your out-
board, but also for getting the
most boating pleasure out of
every gallon of fuel. For more
information, visit  yamaha-
motor.com and download a free
copy of “Maintenance Matters.” 

**  **  **
EMBARQ has created an online

video store to give its customers
more flexibility when it comes to
affordable entertainment. Users
can watch movies, music videos
and TV shows they desire anytime
they want. To learn more, visit
www.myembarq.com.
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(NAPSA)—A lesson that many
college students learn too late is
that nothing is free—especially
credit card purchases.
A recent survey revealed that

four in 10 people have signed up
for a credit card to receive a free
gift or special offer. More than
half of those respondents—52
percent—left college with credit
card debt. 
The survey was commissioned

by TrueCredit.com and was con-
ducted by Zogby International. 
According to a 2007 study by

student-loan provider Nellie Mae,
the average credit card debt for
college students is about $2,748.
Making minimum payments, it
would take nearly 18 years and an
additional $2,506.01 in interest,
at a rate of 15 percent, to pay off
the debt.
“Credit card debt impacts more

than just your wallet today. It can
also affect your credit score well
beyond your college years,”
explains Lucy Duni, vice president
of consumer education at Trans -
Union’s TrueCredit.com. “The
good news is students who under-
stand their spending limits,
adhere to a budget and make pay-
ments on time can build a solid
foundation for future financial
success.” Here are some tips:
• Students need to understand

exactly where their finances
stand. Regularly reviewing finan-
cial statements, along with their
credit reports from all three
credit-reporting companies, is a
good way to understand where
they stand at any given time.
• Negative records such as late

payments and collection accounts
can remain on credit reports for
seven years. Students can keep
their future finances healthy by

avoiding these problems from the
beginning. 
• Creating a monthly spending

plan can help students under-
stand how much they need to pay
toward their debts and how much
they can afford to splurge. They
should focus on paying off high-
interest credit card debts as soon
as possible. 
• Prepare for emergencies by

building up enough savings to
cover expenses for two to three
months. If they find themselves
out of a job or unable to pay back
their debts, graduates should
immediately call their creditors
and lenders to explain the situa-
tion. Many federal loan programs
have deferment and forbearance
programs. 
• Consider loan consolidation

options. Often, students who con-
solidate within six months of grad-
uation or who sign up for automatic
payments can save even more.
To learn more about managing

credit, visit www.TrueCredit.com.

Tips On Managing Credit Card Debt 

Students can successfully man-
age their finances and avoid
credit card debt by understand-
ing where their finances stand
and creating a monthly budget. 

How To Survive Middle
School Math

(NAPSA)—In her groundbreak-
ing book, actress and math genius
Danica McKellar sets a few things
straight: Acne sucks. Mean people
suck. But math is actually a good
thing, and she proves it in her
book, “Math Doesn’t Suck: How to
Survive Middle School Math With-
out Losing Your Mind or Breaking
a Nail” (Plume).
Dubbed a “math superstar” by

the New York Times, McKellar
gives girls and their parents the

tools they need
to master the
concepts that
confuse middle
schoolers most,
including frac-
tions, percents,
ratios, rates,
“solving for x”
and more.
In addition to

teaching the
most important middle school
math concepts, this unique book
includes:
• Time-saving tips and tricks

for homework and tests;
• Real-world examples—from

how understanding percents can
make you a savvier shopper to
how proportions can make you a
better chef;
• Inspiring stories from Dan-

ica’s own life as a terrified math
student, a confident actress and
everything in between.
In this runaway New York

Times bestseller, McKellar, best
known for her roles in “The Won-
der Years” and “The West Wing,”
proves that math can be easy, rel-
evant and even glamorous, and
gives you the tools to ace your
next test. 
Danica McKellar’s Web site is

www.mathdoesntsuck.com. The
book is available in bookstores now. 

(NAPSA)—While most entre-
preneurs tend to be rather inde-
pen dent, many feel they should be
allowed to band together so they
can purchase health insurance as
part of a group.
That was one of the key find-

ings of a recent survey of small-
business owners that tried to get
their opinion about what the key
issues are when it comes to afford-
able insurance coverage.
The survey—“Health Cover-

age: A Micro-Business Perspec-
tive”—was released in 2008 by
the National Association for the
Self-Employed (NASE). The sur-
vey showed that most small-busi-
ness owners felt they are at a dis-
advantage compared with large
businesses when it comes to
access to health insurance. In
fact, only 2 of every 10 respon-
dents agreed with the statement
“small businesses have access to
the same health insurance op -
tions as large businesses.”
In addition, the situation does

not seem to be improving. Nearly
one-half of the respondents said
they do not have access to health
insurance options that fit their
needs. Again, this is virtually the
same pattern seen in 2005.
Survey respondents indicated

they believe that the following
issues have most potential for a
positive impact on the present
health care system:
• More choice and influence

over the benefits that could be
selected as part of a health insur-
ance policy.
• More access to information

on treatment options. 
• More information up front

about the cost of each procedure,
treatment or prescription to both
the insurance company and the
person covered.
The vast majority of the re -

spondents said they were in

favor of allowing small busi-
nesses to group together to pur-
chase health insurance, with 83
percent agreeing that  this
should be an action taken by the
federal government. 
Nearly 85 percent of entrepre-

neurs agree that all U.S. citizens
should have health coverage and
they are clear about the need for
some degree of personal cost
responsibility. However, they are
divided over their preferred
health care option: 23 percent pre-
fer the current system, 25 percent
support a government-run system
requiring every American to pur-
chase coverage, and 25 percent
favor a government-run system
paid for through taxes. 
A growing number of people

are trying to address the need for
change in this arena by letting
their elected officials know their
opinion.
“America’s micro-businesses

have long struggled to provide
affordable health coverage to them-
selves and their families,” said
NASE President Robert Hughes.
“The results of this study show just
how determined they have become
to see full-scale reform.”
To learn more about the issue

and how you can speak up, visit
http://advocacy.nase.org.

Health Insurance: A Big Issue
For Small Business

Many entrepreneurs believe legis-
lation is needed to help make
health insurance more affordable.

By Elaine L. Chao
(NAPSA)—America is transi-

tioning to a knowledge-based
economy. The good news is it plays
to a distinct advantage of the
American workforce compared to
the rest of the world. And highly
skilled jobs usually pay above-
average wages. 
Most of the job growth over the

past six years occurred in occupa-
tions with above-average compen-
sation. From 2001 to 2007, the
number of jobs in high-paying
occupations grew at a rate almost
three times that of lower-paying
occupations. In the next decade,
nearly two-thirds of the estimated
15.6 million net new jobs created
in the U.S. will be in occupations
requiring some postsecondary
education or substantial on-the-
job training. This postsecondary
education does not necessarily
entail a bachelor ’s degree and
could mean an apprenticeship,
technical training, community col-
lege or beyond. The Department of
Labor has a number of worker
training and assistance programs,
and more information on re -
sources available for workers can
be found at (877) USA-JOBS or
online at www.dol.gov.
Access to postsecondary educa-

tion and training is critical to
remaining competitive in today’s
worldwide economy. America’s pol-
icy makers recognize that much of
our enduring economic strength is
due to policies that respect free
enterprise and trade. Exports are
at record levels and have helped
offset decline in some sectors. Our

country must never shrink from
international economic competi-
tion or retreat from free trade into
isolationism. 
America has a tremendous

competitive advantage in our
workforce, which, according to the
United Nations International
Labour Organization, leads the
world in productivity. U.S. produc-
tivity growth in this administra-
tion has exceeded the averages of
each of the three previous de -
cades. Increased productivity is
the key to increased income, and
per capita disposable income is
now 14 percent higher in real
terms than in January 2001. 
America’s economy and dynamic

workforce remain the envy of the
world, so much so that many Euro-
pean nations are seeking to become
more like America, where the work
ethic has always been strong and
revered. In France and Germany,
where the rate of long-term unem-
ployment is four times higher than
in the United States, there is a
growing understanding that in
order to prosper, government poli-
cies that deter hiring must give
way to greater economic freedom
and pro-growth initiatives. 
America is the leader in the

worldwide economy. Our country
will stay on top by emphasizing
freedom and innovation over the
European model that penalizes
enterprise and stifles economic
growth. America’s economic
prowess is due to the drive and
ingenuity of American workers.  
• The author, Elaine L. Chao,

is the U.S. Secretary of Labor.

Opportunities In America’s Knowledge-Based Economy
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Hares are not true rabbits. In
general, hares are larger and
usually have longer ears and
legs.

Some people keep hedgehogs
as pets to get rid of insects and
other house pests.

The smallest horse is the Fal-
labella, which grows only 30
inches high.




