
15

(NAPSA)—Whether their golf
game resembles that of the leg-
endary Jack Nicklaus or is more
like Bill Murray’s performance in
“Caddyshack,” most golfers are
passionate about the sport they
love. No matter the obstacle, be it
6 a.m. tee times, sweltering hot
temperatures or the first frost,
nothing can deter a dedicated
golfer from getting in 18 holes. 

If you love golf but suffer from
seasonal allergies, the allergy
triggers hiding in the grass and
trees can be more challenging
than sand traps and water haz-
ards. Pollens can cause an array
of symptoms, including nasal con-
gestion, sneezing and itchy,
watery eyes. Any one of these can
affect concentration—adding
strokes to a score—and more
importantly, decreasing enjoy-
ment of the round. 

“It’s tough to stay on top of my
game when my allergy symptoms
are acting up,” says Todd Sones,
Class A PGA member and owner
of Todd Sones Impact Golf Center.
“My stuffed nose is a real distrac-
tion, making it difficult to concen-
trate. Once you lose focus on the
course, it’s easy for the whole
round to deteriorate.” 

Even PGA stars like Tiger
Woods struggle with allergy symp-
toms. For all allergy sufferers, the
good news is that there are simple
ways to help reduce exposure to
symptom-causing allergens, as
well as several effective treatment
options. 

To Golf or Not to Golf 
Dry, breezy days may seem fine

for a round of golf but these
weather conditions also cause
high pollen counts, which can
mean big trouble for allergy suf-

ferers. Instead of teeing off bright
and early, consider an afternoon
or twilight round because pollen
counts are highest from 5 a.m. to
10 a.m. 

Before scheduling a tee time,
visit www.nasal-allergies.com to
check the allergy forecast for your
area. 

Prevention on the Course 
If you are a devoted golfer with

allergy symptoms, a high pollen
count doesn’t have to keep you off
the course. Incorporate new rou-
tines into your game to help
reduce your exposure to outdoor
triggers. Wearing sunglasses can
help keep pollen out of eyes, and
wiping the ball and clubs between
shots will limit the spread of
pollen on equipment. 

“Avoid touching your face with
your hands or shirt sleeve, which
may have collected pollen—
instead use a separate towel that
you keep inside your golf bag,”
said Sones. “And after the round,
take a shower and put on fresh
clothes before relaxing in the club-
house. Pollen can collect on
clothes, especially if you spent a
lot of time searching for your ball
in high grass.” 

The Doctor Is In 
Fed up with his bothersome

symptoms, especially congestion,
Sones took action and talked to
his doctor. In addition to the tips,
he received medicine to treat, and
even prevent, his allergy symp-
toms. Part of Sones’ treatment
regimen was to take NASONEX®

(mometasone furoate monohy-
drate) Nasal Spray, 50 mcg (calcu-
lated on the anhydrous basis), a
nasal-inhaled steroid that now is
available in a scent-free, alcohol-
free formulation. 

According to the “Allergy
Report” published by the Ameri-
can Academy of Allergy, Asthma
& Immunology, nasal-inhaled
steroids are the recommended
first-line therapy when nasal con-
gestion is the primary symptom of
a patient’s allergic rhinitis, the
medical term for nasal allergies. 

“For patients suffering from
congestion, along with other nasal
allergy symptoms, I prescribe 
a nasal-inhaled steroid, like
Nasonex,” said Dr. William
Lumry, Allergy and Asthma Spe-
cialists, Dallas, TX. “When a
patient complains of itchy, watery
eyes, I suggest using a nonsedat-
ing antihistamine.” 

Sones offers additional advice
for golfers with allergies. “I give
my students a lot of tips on the
driving range, such as ‘make a
good shoulder turn’ and ‘grip the
club properly,’” said Sones. “But if
you don’t take control of your
allergy symptoms, it’s hard to
even concentrate on this advice.
That’s why it’s so important to
talk to your doctor about your
allergies, instead of letting them
impact your enjoyment of this
great game.” 

Don’t Let Pollen Ruin Your Golf Game 
Allergy Golf Tips

• Carry a towel to wipe down balls and clubs
   between shots.
• Avoid golfing when pollen counts are 
   highest—5 to 10 a.m., or on hot, dry, 
   windy days.
• Wear sunglasses to keep pollen from getting
   in your eyes.
• Visit your doctor before symptoms start 
   for proper diagnosis and to discuss 
   treatment options.

NASONEX® is the only once-daily prescription nasal-inhaled steroid approved to help prevent most seasonal
nasal allergy symptoms, including nasal congestion, in adults and children 12 years of age and older when
NASONEX is started 2 to 4 weeks prior to allergy season, and the only nasal-inhaled steroid approved to
treat nasal allergy symptoms, including nasal congestion, in patients as young as 2 years of age. Take regu-
larly, as effectiveness depends upon regular use. Maximum treatment effect is generally reached after 1 to 2
weeks. NASONEX also is the first and only nasal-inhaled steroid approved for the treatment of nasal polyps
in adults 18 years of age and older. Side effects were generally mild and included headache, viral infection,
sore throat, nosebleeds and coughing. Please see accompanying full prescribing information. Full prescribing
information also is available at http://www.spfiles.com/pinasonex.pdf. Ask your doctor if NASONEX is right
for you. 
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(NAPSA)—According to the Fed-
eral Trade Commission (FTC), the
number of identity theft and fraud
complaints grew to 635,173 in
2004, up from 516,740 a year ear-
lier. The FTC reports that many
identity theft incidences can be
attributed to businesses improperly
discarding customer and employee
data.

Soon, those same businesses
and employers will be affected by
new provisions of FACTA (Fair and
Accurate Credit Transaction Act).
Under the Disposal Rule, compa-
nies can, among other things,
implement policies and procedures
that require consumer and em-
ployee information and documents
be burned, pulverized or shredded,
and electronic media containing
these documents must be erased or
destroyed. 

However, a recent survey con-
ducted by Office Depot shows that
97 percent of employed adults do
not fully understand the new rules
and regulations associated with
FACTA, and only half of employed
adults say they shred confidential
employee information before dis-
carding. 

“By taking the right preventa-
tive measures to protect your busi-
ness, your employees and your cus-
tomers, you will steer clear of the
potential repercussions of dealing
with an incidence of ID theft,” said
Cathy Gordon, a leading expert on
the proper handling and disposal of
documents. Gordon, who is also a
Senior Writer and Analyst for the
Consumer Media Group of CCH
Tax and Accounting, has teamed up
with Office Depot to offer advice
and information about information
protection.

Here are some of her tips: 
• Create an “information protec-

tion station” to make sure all confi-
dential personal and company
information is shredded before it is
discarded.    

• Password-protect files with
personal, customer or employee
data and only provide electronic
access to those employees who need
it.

• Do not ask customers for
social security numbers unless
absolutely necessary. If you must
ask for social security numbers,
truncate the number in your
records wherever possible.

• In accordance with FACTA,
businesses that print out cash reg-
ister receipts should make sure
credit card numbers are partially
truncated to prevent theft.

“Office Depot understands the
unique demands placed on small
businesses, and therefore we know
that information protection is an
essential part of their business
operation,” said Chuck Rubin,
Executive Vice President and Chief
Merchandising/Marketing Officer
at Office Depot. 

To learn more, visit the Web site
at www.officedepot.com/links/small
businessmonth.

Identity Theft—A Big Challenge For Small Businesses

Recent legislation places new
demands on businesses when it
comes to disposing of customer
and employee information.

(NAPSA)—Botox, chemical peels,
porcelain veneers, laser eye surgery.
These are the beauty trends that
today’s women believe they have to
abide by in order to gain maximum
beauty results. What ever happened
to the simple, basic beauty secrets
that our mothers taught us? There
are easier—and more affordable—
ways to look and
feel beautiful
that don’t
require a six-
month waiting
period. 

For exam-
ple, something
as simple as removing eye makeup
before going to bed to prevent
crow’s feet is a beauty “secret” that
has been passed down for genera-
tions. Moisturizing before bedtime
is a good tip to pass along, since
nighttime is when the body needs
the most moisture replenishment.
Also, using a lip balm before lips
become horribly chapped is the best
way for keeping your lips soft and
hydrated. And flossing before bed is
an oldie but goodie. 

Hair color is another beauty
essential that has a couple of
secrets of its own. It’s true that
immediately after coloring, your

hair is healthy looking with radi-
ant shine. However, in order to
maintain this shine, it is impor-
tant to incorporate a conditioning
treatment specially designed to
enhance hair color results. Clairol
Nice ’n Easy is a great choice
since it just introduced a brand-
new, long-lasting, after-color con-

d i t i o n i n g
technology in-
cluded right
in the Nice ’n
Easy pack-
a g e — C o l o r
Seal Gloss. It
is the perfect

companion that will enhance your
color, keeping your hair healthy
and conditioned. 

Nice ’n Easy spokesperson,
Kristin Urbaniak says that using
new ColorSeal Gloss weekly condi-
tioning treatment fosters dra-
matic improvement in the overall
quality of the hair. “ColorSeal
Gloss produces a change so notice-
able, it can be felt immediately,”
she explains. “Not only does it
improve the look and feel of hair,
it helps color stay truer, longer.”

Beauty fads will come and go,
but the basic essential secrets
always make sense.

Back To Beauty Basics

Immediately after coloring, hair is
healthy looking with radiant shine.

To maintain this shine, it is important
to incorporate a conditioning treatment

specially designed to enhance
hair color results.

(NAPSA)—Just as initials on
cuffs and handbags are hot fashion
items and special designs on checks
and even postage stamps are popu-
lar with businesses and individuals,
many consumers around the coun-
try have found that shopping with a
personalized credit card can be easy
on the eye as well as the wallet.

You can now put your favorite
personal photo over the entire
new Visa Card from First
National Bank Omaha. Called
One of a Card, it features friends
and family, pets, special events,
vacations and children’s drawings.
The image covers the entire card,
not just a small box.

The application and design
process is free and can be com-
pleted online. Applicants follow
simple step-by-step instructions to
upload their photo or image,
enhance it by enlarging, cropping,
rotating or adding a border and
then print a copy for their records
before submitting it for approval.

Any digital photograph or
scanned photo will work. Card-
holders have the option of re-
designing the images on their
cards up to four times a year. 

“I love the reaction when I use
my card,” said one user, Sara
Martens. “It’s fun to see the looks
on people’s faces when they realize
that it’s actually my daughter and
my dog in the photo. It turns a bor-
ing transaction into a great conver-
sation. It’s such a cute picture of
my daughter and puppy. Plus, it

doubles as a wallet photo of two
wonderful family members. 

“One of a Card is the best of
both worlds. Not only do I still
receive great rewards but it also
allows me to stand out from the
crowd and express myself as an
individual. It’s perfect.

“It took me just minutes to
design my card,” she added. “It
was incredibly quick and easy.” 

In addition to its design fea-
tures, the card offers low interest
rates and a rewards program that
includes cash back, gift certificates,
merchandise and travel options.

“It allows you to show your per-
sonality whenever you shop,” said
First National Bank Senior Vice
President of Marketing George
Schmelzel. “We’re very excited
about the way the One of a Card
will add a new dimension to our
customers’ credit card experience.
Each card is as unique as the indi-
vidual who creates it.” 

You can learn more about the
new card online at www.Oneofa
Card.com.

Your Personality,Your Purchases 

Picture this: Your favorite photo
on your own, unique credit card.

A young partridge is called a
cheeper.

The ancient Greeks believed
the mineral jasper could draw the
poison from snake bites.




