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(NAPSA)—If you’ve a taste for
high-flying adventure and a peek
into the romance of old Hollywood,
there may be no better film than
The Aviator, the most honored
film at the 2005 Academy Awards.

From 5-time Academy Award-
nominated Director Martin Scors-
ese and featuring an all-star cast
including Leonardo DiCaprio,
Alan Alda, Kate Beckinsale, John
C. Reilly and Oscar winner Cate
Blanchett, The Aviator looks into
the most prolific period in the life
of billionaire Howard Hughes—
maverick aviation pioneer, film
producer, inventor, and many say,
irresistible ladies’ man.

Having already made a fortune
improving the design of oil-
drilling bits, Hughes, a 20-some-
thing millionaire, came to Holly-
wood with an interest in getting
into the picture business. His first
major film project took three years
to complete thanks to the shift
from silent to sound filming and
Hughes’ relentless perfectionism.
However, the film was a massive
hit, and the eccentric inventor
became a mogul in Hollywood.
However, his passion for flying
began to reclaim his attentions as
he began designing new planes,
setting air speed records, flying
around the world, and risking his
life testing aircraft. As his ideas
became bolder, his approach be-
came more eccentric, and he
gained many powerful enemies.

This epic film has been called
“brilliantly entertaining” and “a
rip-roaringly gorgeous-looking,
beautifully acted biographical
epic.” It soars onto Warner Home
Video DVD on May 24. The two-
disc DVD set is filled with inspir-
ing extras, including twelve fea-
turettes and commentary from
Scorsese, and more.

See what you know about “The
Aviator,” its cast, crew and awards
with this crossword puzzle.

Oscar-Winning Hughes Biopic Zooms Onto DVD
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Across
4 Person with beaucoup bucks, like Howard
8 Nominated screenwriter
9 Oscar winner as Kate Hepburn (2 wds.)
11 The film won three of these HFPA awards
 (2 wds.)
12 He played Sen. Brewster
14 He played Errol
18 The movie Howard made (2 wds.)
19 Number of Oscar wins
21 16 Down’s longtime film editor
22 The film appeared on 32 of these year-end
 lists (2 wds.)

Down
1 Howard’s business manager, played by
 John C. Reilly
2 What Robert Richardson won his Oscar for
3 Nickname for Hughes’ infamous aircraft
 (2 wds.)
4 She played Ava Gardner
5 He played Howard
6 Number of Oscar nominations
7 Third generation actor who played Jack Frye
 (2 wds.)
10 The DVD contains plenty of these
13 Juan Trippe headed this airline (2 wds.)
16 The man behind the camera
17 Made her debut as Harlow (2 wds.)
20 He played Prof. Fitz

(NAPSA)—If you’re feeling
twinges of wanderlust, you’re not
alone. The Travel Industry Associ-
ation (TIA) expects total travel
expenditure among U.S. residents
to increase by 5 percent this year,
making 2005 a bumper-travel
year for Americans—the best
since 2001. Whether planning a
road trip with the family or a
European adventure, expect sold-
out flights, scarce motel rooms
and competition for just about
everything. Here are some tips to
make the most of your resources
on the road.

Plan ahead. Start building a
budget before booking tickets and
hotel rooms to ensure you don’t
suffer from financial jet lag when
you return from your trip. Online
resources like www.practical
moneyskills.com can make the job
easier with easy-to-use budget cal-
culators and spending trackers
that can help you set limits for
your travel adventures. If you
plan in advance, using rewards
cards throughout the year to earn
points toward items such as air-
line tickets or hotel rooms can add
up to a discounted or even free
trip come vacation time. Be sure
to book early to avoid disappoint-
ment or unnecessary strains on
your budget.

Stay on track. Consider
where you will travel and account
for unforeseen extras, such as sou-
venirs or afternoon treats at a
sidewalk cafe. If the temptation to
spend too much at chic boutiques
or on extravagant meals gets the
better of you, consider bringing
Visa TravelMoney, a prepaid pay-
ment card. Preloaded with a set
amount of funds, prepaid cards
are excellent tools to help you stay
on budget and track expenses.
And, family members or travel
companions can each have a card
that spends against a central, pre-
set pool of funds. 

Mix it up. To make the most of
your money when traveling domes-
tically or abroad, it’s important to

know where, when and how to use
all of your payment options to your
advantage. If traveling overseas,
ATMs typically offer a more favor-
able exchange rate—not to men-
tion 24-hour cash access—for for-
eign currency than traveler ’s
cheques. Whether making hotel or
airline reservations, renting jet
skis or taking care of the check
after a night on the town, payment
cards generally provide the best
rates, along with added benefits of
convenience, security and tracking
features that are not available
with cash or checks. 

Be prepared. Know what’s in
your wallet, because your credit
and debit cards may carry many
benefits that you aren’t aware of.
For example, when renting a car
with a credit card, collision dam-
age waiver (CDW) coverage is
often included free of charge, sav-
ing you up to $20 per day. Other
cards may have additional bene-
fits; the Visa Signature card offers
a free 24-hour Concierge Service
that could surely come in handy in
a search for spas, restaurants or
shops. For peace of mind, be sure
to bring financial institutions’
phone numbers, account numbers
and card-expiration dates. Keep
the information separate from
your wallet and report lost or
stolen cards immediately.

Wherever you go, here’s a tip
to remember: Don’t forget your
sunscreen. 

Tips To Spend Smarter This Travel Season

A great family vacation may be
easier to achieve than you realize.

(NAPSA)—Identity theft is big
business. In fact, companies lose,
on average, nearly $50 billion
annually through the theft of pro-
prietary information. With these
crimes showing no signs of wan-
ing, the Federal Trade Commis-
sion enacted a provision under the
Fair and Accurate Credit Transac-
tions Act (FACTA) entitled
“Proper Disposal of Consumer
Report Information and Records.”
The provision requires businesses
—even those employing just one
person—to properly dispose of a
consumer report or any record
derived from one. This includes
data pulled from credit reports
and credit scores.    

The FTC, according to the pro-
vision, generally recommends
destroying or shredding records
containing consumer information.
Depending upon the volume of
personal records, this method of
destruction can be accomplished
easily with the purchase of a
shredder.  

The leading manufacturer of
shredders for home and office use
offers the largest selection of inno-
vative shredding solutions. 

“With the recent heightened
awareness of identity theft, more
and more companies are buying
shredders to protect their busi-
ness,” said John Fellowes. His
company “makes shredders that
can safely shred staples, paper

clips, credit cards and even com-
pact discs—valuable features in
today’s information age.” 

For example, the Fellowes
320C, a commercial crosscut
shredder, is designed for six to 10
users in a department. It accepts
7,000 sheets a day and comes with
durable, all-steel Powershred cut-
ters. The quiet motor allows for
use in common office areas and
the larger waste bin requires less
emptying. 

The Fellowes PS-65C, a cross-
cut personal shredder, is made for
small departments or individual
workspaces. Designed to improve
safe handling, this shredder is
equipped with a Safety Lockout
Feature that locks the machine
when not in use. The waste bin of
the shredder features an opening
indicating when it’s full and a
handle for easy emptying. 

For more information, visit
www.fellowes.com.

Recognizing Identity Theft: Businesses
Fight Nation’s Fastest-Growing Crime 

(NAPSA)—Oh, buoy! Summer
is here, and for many people, that
means it’s time to roll back the
tarp and launch the family skiff. 

According to a study by the
National Marine Manufacturers
Association (NMMA), 72 million
people in the United States partic-
ipate in recreational boating and a
total of 17.5 million watercraft
sail our lakes, rivers and oceans. 

As every experienced boater
knows, what’s endearingly called
“that hole in the water you pour
money into” requires an awful lot
of care to maintain seaworthiness.
Sealing seams, safety checking
equipment and polishing stan-
chions are labors of love for boat-
ing enthusiasts. 

As with other sports vehicles,
keeping a boat in tip-top condition
requires a virtual cache of spe-
cialty tools. First and foremost,
there’s the need to stow a set of
rust-resistant handtools housed in
a water-resistant case—with a
typical set including an assort-
ment of hex keys, screwdrivers,
sockets and ratchet handles in
various sizes. 

For example, a series of four
specialty Great Neck Mariner’s
Tool Sets includes tool collections
for powerboats, sail boats, per-
sonal watercraft, and trailer
maintenance and repair, each
housed in a portable, easy-to-stow
waterproof case. Each set contains
a complete assortment of tools,

ranging from electrical testers to
spark plugs, for a specific type of
watercraft or conveyance.

“Having a well-stocked tool set
designed for harsh salt air condi-
tions on board is a must not only
for safety reasons but also for
convenience,” said Steve Maltese,
Great Neck Saw’s director of
marketing. 

Great Neck Mariner’s Sets range
from $29.99 to $69.99 and come
with a limited lifetime warranty.
They’re carried at Gander Moun-
tain, Marine One, Sportsman’s
Warehouse, West Marine, Valor and
other fine retailers nationwide. 

The entire Great Neck Saw line
of quality hand tools can be
viewed online at www.greatneck
saw.com.

Boating Basics: New Tool 
Sets For Mariners

Keeping your boat shipshape can
be easier and less expensive with
a set of quality tools.

The smallest horse is the Fal-
labella, which grows only 30
inches high.

The roar of a howler monkey
can be heard for up to two miles!




