
16

(NAPSA)—Proper preparation
may mean more remuneration for
you down the road. A budget is the
foundation of any solid financial
plan. The key to a successful bud-
get is to separate out your
required needs (rent or mortgage,
utilities, insurance, food and
clothing) from your discretionary
wants (entertainment, eating out,
shopping for designer labels).
Most Americans require approxi-
mately 85 percent of their net
income to pay for the most basic
needs such as housing, trans-
portation, food, utilities, clothing
and medical care, leaving only 15
percent for other things such as
entertainment, recreation, savings
and investing. 

Additional budget tips include:
• Pay yourself first. Many

financial planners consider this
the golden rule to saving. Immedi-
ately set aside a specific amount
to be transferred to your savings
accounts each time you get paid. If
you have direct deposit, have a
portion of your paycheck directly
deposited into your savings
account or set up an automatic
transfer from your checking to
savings account each paycheck.
You should try to direct at least 4
to 5 percent of your income to sav-
ings and investing.

• Track and trim your spend-
ing. Where does all that money go
if not going towards your greatest
desires? It’s often hard to say.

Everyday expenses really do add
up to more than you think. Keep a
diary of everything you spend for
a month, including lattes and
lunches. This will help you deter-
mine where you can trim some
discretionary spending. Paying
with plastic can help you track
expenses, since debit and credit
cards give you a monthly itemized
record of where you make pur-
chases. With a Visa check card,
purchases are deducted directly
from your checking account, mak-
ing it easier to track your daily
spending.

• Do an annual credit report
check. Everyone should know his
or her credit history. If you’re plan-
ning a big purchase, such as a car
or a house, the information in your

credit report affects your ability to
get the best deal on financing. A
study by the U.S. Public Interest
Research Group found that one in
four credit reports contains serious
errors to cause consumers to be
denied credit, a loan or even an
apartment or job. Get in the habit
of examining your credit history
once a year, particularly now that
a federal law has made an annual
check free.

• Get organized and pay bills
on time. Do your part to keep your
credit record sterling by not going
over your credit limit, making at
least the minimum monthly pay-
ment on your balances with each
bill and paying all your bills on
time. Visa’s Automatic Bill Pay-
ment service can help you pay bills
hassle-free with a debit or credit
card. Bills are automatically paid
at the scheduled time you’ve cho-
sen, so you’ll never worry about
due dates or missed payments.

• Save up and reward yourself.
The surest way to derail yourself
from reaching your goals is to
deprive yourself. Be sure to treat
yourself. For example, plan a
shopping spree by setting aside
$250 on a prepaid card reserved
specifically for that purpose.
When you go shopping, you won’t
overspend.

For more tips on developing a
budget and tools for tracking
expenses, visit www.practical
moneyskills.com.

Turn Good Intentions Into Good Habits

You can reach personal goals
faster with a sound financial
plan.

(NAPSA)—Since ancient times,
people have been seeking total iso-
lation to reflect and to reinvent
their lives. Now one man tells the
story of his journey inward, and
how it helped him discover the
potential for happiness each of us
carries within ourselves.

Feeling depressed, unloved and
lost in life, Krishna Sharma locked
the door of his one-bedroom apart-
ment in Bombay, India, and didn’t
open it again for nearly two years.
In his book “Termination of Suffer-
ing: Happiness Is Our Birthright”
(Brown Books, $12.95), he tells the
story of why he shut himself away
from the world, and what his 23
months of silence and solitude
taught him about himself, about
self-control and about mastering
his passions.

During his self-imposed exile,
he spoke to no one, having just the
stereo and the television for com-
pany. The milkman and fruit ven-
dor delivered goods to the door.

He used his time alone to reflect
on his life, asking himself how he
got to where he was—depressed,
stressed, angry and aimless—and
what he could do to change.

Three years after returning to
the world, he describes what it
was like not to have to worry
about school, work, visitors, dat-
ing or the social whirl. He has a
life philosophy to share, hoping to
help others end their personal
struggles and to inspire them to
feel free to live a full life.

His inspiring vision of how to
live encompasses his thoughts and
feelings about the very human emo-
tions that sometimes overwhelm
people, causing them to act against
their true nature. He questions why
people sometimes don’t cultivate
humility, modesty, tolerance, sim-
plicity, compassion and self-control,
choosing instead to follow the path
of greed, envy, lust, anger and fear.

Sharma was frustrated by a
childhood that left him feeling dis-
tant, almost estranged from his
parents. He was frustrated by a
career that sent him wandering
from job to job every other week.
Mostly he was frustrated by a
feeling of hopelessness and
despair, both about his life in par-
ticular and about the world in
general. He found himself without
goals, directionless, frustrated,
addicted to caffeine and junk food,
aimless and living a self-indulgent
life. Now, after his two years
alone, he has found faith in God
and he has found direction in his
life. His mission now is to heal
this wounded planet through
world peace, which can only be
achieved through the perfection of
the human mind.

You can find “Termination of
Suffering” at bookstores or order
it  online from www.brown
books.com.

A New Way To Find Happiness

Krishna Sharma tells the story of
the two years when he locked
himself in his apartment.

(NAPSA)—One of the most
chilling statistics to anyone who
uses an ATM or any other technol-
ogy-dependent service is how woe-
fully unprepared many businesses
apparently are to handle disasters.

You’d think that after the 9/11
terrorist attacks, the Northeast
blackout of 2003, and the string of
hurricanes that savaged Florida
in 2004, businesses would’ve
grasped the need for formalized
disaster plans. 

You’d be wrong.
According to a recent Harris

Interactive survey, many Ameri-
can companies still have prob-
lems in several key areas of
information-related disaster
preparation. That could mean
trouble for the company’s work-
ers, customers and community.
For example, if a hospital’s com-
puter system doesn’t work, the
ability to provide medical service
is compromised. If a bank’s infor-
mation infrastructure is down,
ATM machines are useless. If a
company isn’t properly prepared
for a disaster, the organization
could end up out of business, its
workers unemployed.

Yet, according to the survey,
while more than half the compa-
nies in the country experienced a
disruption in their technology ser-

vice in the last year, nearly a third
hadn’t tested their systems to
ensure access to critical informa-
tion in over six months.

More than half the executives
surveyed admitted their compa-
nies didn’t discuss policies regard-
ing access to business critical
information “very often.” 

“If this topic isn’t discussed by
a company’s top management
group, how can they expect to
effectively address this problem?”
asked Jim Simmons, chief execu-
tive officer of SunGard Availabil-
ity Services, which is a leading
provider of information availabil-
ity services, including disaster

recovery.
It doesn’t have to take a terror-

ist attack or even a major natural
disaster such as a hurricane or
tornado to cause trouble. Power
failures have been the most fre-
quent culprit behind the loss of
information and productivity in
the U.S.—accounting for about 33
percent of such difficulties. A
growing problem, the cause of
about one in four disruptions, is
security breaches caused by
viruses and hacking. 

Fortunately, companies of all
sizes can take steps to protect
their information. The first step is
to develop an information avail-
ability plan tailored specifically to
the particular firm. The plan
should identify the people, prop-
erty and information systems crit-
ical to the organization’s contin-
ued operation; define roles and
responsibilities for all involved;
identify relevant legal and regula-
tory issues and incorporate a way
to train employees.

“Above all else, companies
must continually test and update
their recovery plans,” said Sim-
mons. “This is the only way to be
sure that all of the bases have
been covered.” 

For more tips and information,
see www.availability.sungard.com.

U.S. Companies Unprepared For Disaster, Study Shows

Some companies have a plan to
protect their information from
natural and man-made disasters.
Others learn the hard way.

(NAPSA)—The National High-
way Traffic Safety Administration
(NHTSA) estimates that impaired
drivers kill someone every 30
minutes, nearly 50 people a day
and almost 18,000 citizens a year.
In response, the “You Drink &
Drive. You Lose” nationwide
crackdown was created. All 50
states and the District of Colum-
bia have enacted .08 Blood Alco-
hol Content (BAC) laws for
impaired driving. Consistent BAC
laws strengthen the hand of law
enforcement to arrest and prose-
cute dangerous drunk drivers to
the fullest extent of the law. For
more information about the crack-
down or alcohol-related crash sta-
tistics, visit www.StopImpaired
Driving.org.

More than 80,000 women in
the U.S. are diagnosed with a
gynecologic cancer—ovarian, uter-
ine, cervical, vulvar, vaginal or
tubal—and nearly 26,000 die from
these cancers each year. This inci-
dence rate is due, in part, to
women being diagnosed too late.
For more information, visit the
Gynecologic Cancer Foundation’s
(GCF’s) Web site at www.thegcf.
org, log onto the Women’s Cancer
Network at www.wcn.org to take
a free, confidential risk assess-

ment test, or call GCF’s toll-free
information/referral hotline at 1-
800-444-4441.

Indoor air can often be more pol-
luted than outdoor air—and indoor
pollutants can trigger allergies,
asthma and other health-related
problems. Fortunately, good air
cleaners can remove significant
amounts of pollutants from the air,
including pollen, dust, smoke and
pet dander. Media air cleaners,
installed by a heating/cooling sys-
tem contractor, use filters that
require periodic replacement to col-
lect airborne particles. Media fil-
ters such as Trion’s Air Bear
Supreme effectively remove mold,
spores, pollen and other airborne
contaminants. For more informa-
tion, visit www.fedders.com or call
908-604-8686.

***
The happiness of a man in this life does not consist in the absence but in the mastery of his passions.

—Alfred Lord Tennyson
***




