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(NAPSA)—Buying high-tech
shouldn’t be high stress. Yet most
consumers say they are over-
whelmed when looking for new
high-tech gadgets, photo printers,
DVD players and PCs. 

Many consumers say they do
not understand certain product
features, or that they are put off
by pricing and the large number
of retail stores and technology
brands they have to choose from. 

The following tips can help
ensure you get the most out of
your money. They come from HP,
the world’s largest technology
company. 

• Figure Out What You
Need: Are you always on the go
and need to stay organized? Is the
family looking for the latest gad-
get to stay entertained? Or do you
need a smart and fast PC to man-
age your home business? These
are questions consumers should
ask before considering a technol-
ogy purchase. Try evaluating your
daily needs and writing a technol-
ogy “wish list” so you and your
family will be sure to get what you
need. 

• Educate Yourself: Keep
your eyes open for news and
reviews relating to new consumer
technology. Check out the busi-
ness section of the paper, talk
with other technology owners, go
to the newsstand and look at pub-
lications that provide hands-on
reviews of technologies, such as
PC Magazine and CNET.com. Fre-

quently, technology companies
will feature award-winning prod-
ucts on their own Web sites.
Favorable reviews and industry
awards are a sign that a product
out-performs the competition,
offers cutting-edge innovation and
has the editor’s “seal of approval.”

• Window Shop Online:
Many technology companies and
consumer electronic retailers offer
extensive information on the prod-
ucts they offer online—including
“product specs,” which allow you
to compare products based on spe-
cific components. HP, for example,
offers in-depth product informa-
tion at hpshopping.com. The site
lets people learn about technology
and even customize their own
products based on their needs. 

• When in Doubt, Ask:
Retailers and technology manu-
facturers are prepared to assist in
your buying decision. Customer
support lines like HP’s (800-752-
0900) provide trained representa-
tives ready to help people select
the product that is right for them.
If you contact a company, explain
what you’d like to use your tech-
nology for and they can most
likely help point you in the right
direction. 

• Take a Technology “Test
Drive”: When faced with a vari-
ety of technology options, go to the
nearest retailer and try the tech-
nology for yourself. Many retailers
have products on display, so go
ahead and take a spin. 

Tips To Make Buying Technology Compute
Advice from the Experts

Try following these tips 
when purchasing technology:

• PCs: Make sure the PC not only has the 
technology you want, but that it’s also 
upgradeable so your PC can grow with 
your future needs.
• Digital Cameras: Be sure the camera 
has all the features you want, like 
removable memory, video and zoom lens. 
If you want portrait-quality photos, 
remember that higher megapixels result in 
clearer, crisper images.
• Notebook Computers: Notebooks 
now have the latest in wireless technology. 
New HP notebooks with Wi-Fi capability let 
you sip coffee and surf the Net at a Wi-Fi- 
enabled Starbucks and countless other 
locations worldwide.
• Home Entertainment: Look for the 
right combination of features. For 
example, the HP Media Center PC lets you 
view DVDs, listen to music and share and 
manage digital photos. It even lets you 
watch, record and play back TV programs 
with a remote control.
• Printers: The right printer lets you 
print photo-quality pictures, create 
professional-style presentations and more. 
Today’s printers also include “smart” 
features that remember your preferences, 
making it easier to personalize projects.

(NAPSA)—Pet owners are hit-
ting the road with their four-legged
friends. According to the Travel
Industry Association of America
(TIA), pet travel is growing and 14
percent of all U.S. adults (29.1 mil-
lion) say they have traveled with a
pet on a trip of 50 miles or more in
the past three years. In fact, many
establishments now accommodate
travelers with pets. 

“The first step for pet owners
planning an escape with their
furry friend is to plan ahead,” said
Dr. Jeff Werber, veterinarian and
award-winning pet health re-
porter. “Just as they prepare for
vacations by packing medical
necessities and mapping out activ-
ities, they’ll need to do the same
for their pet.” To guarantee a safe
trip, here are a few tips.

Pet Prescription
Prior to departing, pet owners

should visit their veterinarian to
refill any prescriptions their pets
require. Make sure all vaccina-
tions are up-to-date and obtain a
current health certificate. 

Additionally, pet owners must
be aware of potential health risks
in certain regions, such as Lyme
disease or Rocky Mountain spot-
ted fever, and take the proper pre-
cautions beforehand. Before trav-
eling, pet parents should protect
pets from fleas, ticks and mosqui-
toes with products such as Advan-
tage® flea control for cats and dogs
or K9 Advantix®, flea, tick and
mosquito control for dogs. 

Puppy Packing
Pet owners should pack all pet

necessities—collar, leash, comb, food,
water, and a first-aid kit. IDs should
be up to date, and a recent photo is
helpful in case Fido wanders off. 

Road Trip
Never let pets stick their head

out the window—sudden stops can
cause injury and a seat harness or
well-ventilated crate may be
advisable. Also, because pets can
become overheated and ill, never
leave them in a parked car when
the temperature is high or near
freezing. 

Sky Tails 
When traveling by plane, pet

owners should check airline poli-
cies. Smaller pets often can be
placed in a crate under a seat in
the passenger cabin. Pet owners
may be able to store larger ani-
mals as cargo, but they must indi-
cate the upright position of their
pet’s crate with arrows and
clearly label it “Live Animal,” also
noting name, home address,
where they’re staying and a con-
tact number.

Once the family arrives at
their destination, keeping an eye
on their pet is important because
unfamiliar surroundings can be
overwhelming. When settled,
pets offer great company—they
can have fun anywhere! For
more travel tips visit www.pet
parents.com.

Packing For Fido: Pet Travel & Health Tips

(NAPSA)—According to a newly
released survey, titled Voices of
Crohn’s, 60 percent of people with
Crohn’s between the ages of 18 and
34 have been hospitalized within
the last two years and more than
half have required surgery within
the past five years. Nevertheless,
the majority of these people still
find that their employers, families
and friends underestimate the
impact of the disease on their daily
lives.

“Crohn’s disease is a chronic
inflammatory bowel disorder that
commonly affects the lower part
of the small intestine and the
large intestine and typically
begins in late childhood or early
adulthood,” said Dr. Gary Lich-
tenstein, Director of the Center
for Inflammatory Bowel Disease
at the Hospital of the University
of Pennsylvania, University of
Pennsylvania School of Medicine.
“The disease causes inflammation
of the gastrointestinal tract, typi-
cally resulting in symptoms such
as unpredictable and persistent
diarrhea, fever and severe abdom-
inal pain.”

The Voices of Crohn’s survey
examined three populations: the
adult segment of Generation Y
(people ages 18-27), families and
the workplace. The survey results
reveal that most people with
Crohn’s have to visit more than
one physician and in some cases,
more than five physicians to
obtain a proper diagnosis. Nearly
half of the people surveyed also
reported getting misdiagnosed
and treated for other conditions
prior to being diagnosed with
Crohn’s disease.

Significant findings among peo-
ple in the adult segment of Gener-
ation Y include:

• Approximately one out of five
respondents in the adult segment
of Generation Y reported that not
only does Crohn’s affect their rela-
tionships with employers, friends,
family members and the general
public, but also limits their desire
to date and confidence to pursue
higher education. 

Significant findings among
families include:

• The highly bothersome symp-
toms of Crohn’s disease not only
affect the person, but can also be
disruptive to family and spousal rela-
tionships. 93 percent of people with
Crohn’s report the disease has an
impact on their overall emotional
well-being and nearly half of all peo-
ple surveyed felt as though they
needed help with routine needs due
to the effects of the disease.

Significant findings in the
workplace include: 

• Based on reporting from sur-
vey respondents, it is estimated that
the impact of the lost productivity

for employers due to Crohn’s disease
could be as high as 1.3 billion dol-
lars per year. This estimated impact
on productivity takes into account
the more than 500,000 people cur-
rently diagnosed with Crohn’s and
the finding that 45 percent of those
surveyed missed an average of 25.8
days of work per year.

“As a person with Crohn’s, I
yearned for a treatment that would
help me because my painful symp-
toms were taking an intense toll on
my daily life, and the normal activi-
ties that I once enjoyed were re-
stricted,” said Kimberly Morgan-
Waugh, R.N. and person with
Crohn’s. “Now that I have received
the proper diagnosis and treat-
ment, I am able to take care of my
son and have reclaimed my active
lifestyle that was put on hold
because of my pain and constant
need to be near a bathroom.”

There are dietary and lifestyle
changes that can help treat flare-
ups of Crohn’s disease. However,
the goals of treatment are to
induce remission and help allevi-
ate symptoms as much as possible.
If diagnosed early and accurately,
and treated appropriately, many
people with Crohn’s can effectively
manage their symptoms.

The Voices of Crohn’s survey
findings provide new and compre-
hensive insight into the debilitat-
ing nature of Crohn’s disease. The
survey was conducted by Manhat-
tan Research, on behalf of the
Crohn’s & Colitis Foundation of
America and the Digestive Dis-
ease National Coalition, and was
sponsored by Centocor. To learn
more, visit the Web site at
www.voicesofcrohns.com.

New Survey of People with Crohn’s Disease in U.S.
Reveals Underestimated Impact of Disease

A new sur vey  revea ls  the
overall effect of Crohn’s dis-
ease on people’s l ives. For
more information, please visit
www.voicesofcrohns.com.
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(NAPSA)—In today’s busy world
people are finding it more and more
difficult to balance personal and work
obligations. Many are looking online
for ways to simplify and streamline
time-consuming tasks and responsi-
bilities. For example, 35 million U.S.
consumers now pay their bills online,
according to market research firm
Gartner, and that number is expected
to reach 65 million by 2007.

A recent survey conducted by
MasterCard Remote Payment and
Presentment Service (RPPS) found
that a growing number of con-
sumers are paying their bills online
through their bank’s Web site.

The MasterCard RPPS study
found that 90 percent of survey
respondents who routinely pay
their bills online at their bank’s
Web site cited convenience as the
primary reason why they prefer to
pay bills this way. Nearly three-
quarters (73 percent) of respon-
dents said they use their bank’s
Web site to pay bills online
because they are able to take care
of all their banking needs in one
place. Among the other reasons
consumers cited for preferring to
pay their bills this way included
24/7 access, a better management
tool for their personal finances,
security features and the peace of
mind that comes from dealing
with an institution they already
know and trust.

Paying bills online is a practi-
cal solution for busy consumers,
especially those with diverse
banking needs beyond bill pay-
ment, such as money transfers,
tracking checking account bal-
ances, and reviewing account
transactions, according to survey
respondents.

Consumers also recognize that
paying bills online at their bank’s
Web site frees them from time-
consuming paper-based methods,
saves money on postage, and elim-
inates the hassle and confusion of
remembering multiple log-ins and
passwords required at individual
Web sites. The convenience and
benefits of this “one-stop” bill-pay-
ment method led 44 percent of
survey respondents to say they
would change banks if their cur-
rent one stopped offering online
bill payment through its Web site.

Online bill payment at a bank’s
Web site can be the central orga-
nizing mechanism of personal finan-
cial management, freeing consumers
from trips to the post office, and the
possibility of ever misplacing a bill
or having a payment get lost in the
mail. With all of these advantages,
now is the perfect time to sign up
for online bill payment at your
bank’s Web site.

Simple, Effective Financial Management 
Is Just a Click Away

Online bill payment can help
ease the juggling of personal,
financial and work obligations by
providing greater control over
one’s finances.




