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(NAPSA)—The reason many
teens have serious driving acci-
dents can be summed up in one
word—inexperience. Whether
they are on their way to surf,
swim or start a summer job,
teens may find themselves in
driving situations they are not
yet equipped to handle.

Parents can keep teens safer
this summer, say officials at
GEICO, by helping young drivers
develop more experience and limit-
ing certain driving situations for
teens until they are better pre-
pared to handle them. Parents can:

• Limit night driving. Many
teen car crashes take place
between 9 p.m. and midnight.

• Restrict passengers. More
passengers in the car increases
the chance of greater risk-taking
and leads to greater distractions.

• Keep it slow and safe for
starters. Teens need to stay away
from fast-moving, high volumes of
traffic until they feel comfortable
in such situations.

• Be firm about safety belt use.
Require that your teenagers wear
safety belts at all times.

• Discuss realistic conse-
quences of drug and alcohol use
and how they are unacceptable
while driving.

Parents can also help by:
1. Providing training for bad

weather situations. Limit your
teen’s driving during periods of
bad weather until the teen demon-
strates a high level of competence
and confidence.

2. Supervising as much practice
as possible. Take an active role in
the teenager’s driving practice.
Make a firm schedule to supervise
the future driver and stick to it.

3. Restricting cell phones to
emergency use only. Provide your
young teen with a cell phone in
the car for emergency use only.

4. Choosing safe vehicles for
your children. Proper attention to
the vehicle a teen drives is as
important as his or her actual dri-
ving. Avoid small cars, trucks and
sports utility vehicles. 

Look for automobiles with high
safety ratings. Go to hwysafety.org
for vehicle safety ratings.

5. Serving as a responsible role
model. New drivers learn a lot by
example, so practice safe driving.
Teens with poor driving records
often reflect the behavior of par-
ents with poor driving records.

For a free copy of GEICO’S “Can
I Borrow the Car?” brochure and
other teen safe driving materials,
visit www.geico.com and open the
link to the GEICO Information
Center. 

Making It A Safer Summer For Teen Drivers

Parents can make summer a
safer season by giving teen dri-
vers as much supervised driving
experience as possible.

Eyewitness Travel
Guides

(NAPSA)—If you’re baffled by
the hundreds of travel resources
available, you may want to con-
sult the guides known as “the
books that show you what others
only tell you.”

Eyewitness Travel Guides (DK
Publishing, $20 to $30 each) con-
tain hundreds of full-color pho-
tographs as well as sightseeing, his-
torical and practical information.

The guides are designed to be
used in three ways: to plan a trip;
to offer on-site information; and to
serve as a souvenir and reference
afterward. Throughout the books,
beautiful, specially commissioned
photographs, spectacular 3D aer-
ial views and descriptions of the
region allow readers to absorb the
“feel” of places they will visit. Dur-
ing the trip, tourists find the
guide’s easy-to-read maps, floor
plans and walking tours indis-
pensable for maximizing their
time. Finally, each guide’s tips on
restaurants, entertainment and
attractions, ensure that visitors
experience the best each destina-
tion has to offer.

For more information, visit
www.dk.com.

A series of travel guides sets a
new standard for balancing sight-
seeing, historical and practical
information.

(NAPSA)—Here’s some good news
for homeowners who want to take
a more hands-on approach to home
projects. A new Web site is available
to provide tips and instructions on
demand.

In celebration of its 50th anni-
versary, WD-40 has teamed with the
Carey Brothers, home improvement
gurus and hosts of the syndicated
radio program On the House, to bring
you the WD-40 Job Site. 

Whether it’s a hint on removing
a broken light bulb or a tip on fix-
ing a hole in drywall, these tips are
not found in any trade manual or
instruction book. They are trade
secrets submitted to WD-40
Company from professionals who
learned them while on the job. 

Here are two of the many tips
you will find on the site.

• Remove a broken light bulb
with a rubber ball or half a potato.
If that doesn’t work, needle-nose
pliers can provide the torque you
need.

• To find the circuit breaker
you want to turn off, plug a radio
into the circuit and turn up the
volume so you can hear it from the
breaker panel. When the music
stops, you can sit down: you’ve
found the right switch.

Located at www.wd40.com, the
WD-40 Job Site has many other
tips to help do-it-yourselfers com-
plete all sorts of projects with
ease. The searchable database
offers more than 150 trade secrets

that can save you time, money
and effort. 

On the site, you can even learn
the most popular use for WD-40 in
each state. In the Great State
Debate, thousands of voters across
all 50 states declared their favorite
uses for the product in an online
poll conducted by WD-40 Com-
pany. For example, residents of
California use WD-40 to clean the
surfboard wax from their car roofs,
while people in Florida use it to
remove love bugs from car grills
and bumpers.

The product is also celebrating
its 50th anniversary with a lim-
ited-edition commemorative can
available through October 2003.
For more tips or a list of 2,000
uses for the lubricant, go to
www.wd40.com.

Something Old, Something New
Product Celebrates 50 Years With Lots Of New Tips

Half a potato can help you free
a broken light bulb.

(NAPSA)—The United States
faces a shortage of morning people
according to a recent survey by
national research organization
eMode, finding that most Ameri-
cans could use a wake-up call.

More than 250,000 adults took
the “What’s Your Power Hour?”
test to find out what of time of
day they were most energized.
According to the survey con-
ducted for Zest, only 16 percent
of adults consider themselves to
be morning people—and a whop-
ping 75 percent said they wished
it were easier to get out of bed
every day.

Interestingly, survey data
shows that the majority of partici-
pants feel most energetic as the
sun sets. However, no matter
what time their Power Hour, par-
ticipants choose getting a breath
of fresh air or taking a shower as
their favorite means to jump-start
the day.  

Whether a morning, afternoon,
evening or late night personality,
anyone can extend their Power
Hour and make the most of each
day with these helpful tips:

• START RIGHT. You have the
power to make a fresh start
throughout your day. When
energy levels are low, take time to
do what feels great—go for a walk,
do yoga, take a shower using soap
with an invigorating scent like
Zest.  

• CHOOSE PRODUCTIVE
THINKING. Approach life think-
ing your “Glass is half full.” You’ll
be amazed by the energizing bene-
fits of positive thinking.

• AVOID “EMOTIONAL CON-
TAGION.” You can catch another
person’s bad mood; be aware and
stay away.

• STRIVE FOR ORDER. Put
things away as you work at both
office and home, and try to leave
room in your schedule for the
unexpected. It will reduce stress
and keep your Power Hour going.

• AT A LOW POINT? Repeat
step one!

To learn more about other prod-
ucts that rejuvenate and refresh,
please visit www.zest.com. 

Maximize Your Power Hour

Most morning, afternoon and
evening people cite taking a
shower as a great way to get
refreshed.

***
A kiddy laughing at jokes is one
of the sweetest sights under
heaven.

—Rudyard Kipling
***

***
The reason dogs have so many
friends is because they wag
their tails and not their tongues.

—Anonymous
***

***
Don’t be disquieted in time of
adversity. Be firm with dignity
and self-reliant with vigor.

—Chang Kai-shek
***

(NAPSA)—The dream of home
ownership may soon become a
reality for many people who have
not had access to a mortgage.

That’s because a $500 billion
commitment to provide mort-
gages to Asian,  Hispanic,
African-American and other
minority borrowers, new immi-
grants and other under-served
communities has been an-
nounced. The commitment runs
through 2010 and is the largest
of  its  kind in the mortgage
industry.

Described as an effort to serve
all who aspire to achieve and sus-
tain home ownership, Chase Home
Finance has launched the Chase
Dream Maker Commitment.
Through this initiative, the lender
has committed $500 billion in mort-
gage funds to serve under-served
markets. It’s projected the program
will serve millions of families.

In addition to the funds, it is
supporting the initiative by ex-
panding its sales force—with an
emphasis on diversity—and open-
ing additional mortgage offices in
key markets across the country.

A c c o r d i n g  t o  S t e p h e n  J .
Rotella, chief executive officer of
Chase Home Finance, the com-
pany has an ongoing, serious com-
mitment to meeting the home
financing needs of traditionally
under-served borrowers. 

Said Rotella, “By the end of
this decade we expect to help mil-
lions of families from under-
served segments with the Ameri-
can dream of home ownership.
This is not our first step, but it’s
our biggest step.” 

The lender is also investing in
the success of the initiative by cre-

ating a Housing Advisory council
comprised of influential leaders
from the communities that the
commitment is supposed to reach.

Those participating in the pro-
gram will also have access to
financial education and counsel-
ing programs—in various lan-
guages—housing seminars run by
community organizations such as
the National Urban League, the
National Council of LaRaza, Asian
Americans for Equality and the
Human Rights Campaign.

Rotella added that the $500 bil-
lion initiative reflects Chase’s com-
mitment to reach out to African-
American, Asian, Hispanic and gay
and lesbian consumers and enable
them to become homeowners.

Marketing materials have also
been created in several languages
to ensure that individuals under-
stand the home-buying process in
the language with which they are
most comfortable.

For more information, visit any
Chase office, call toll free 1-800-
678-1051, or visit the Web site at
www.chase.com.

A $500 Billion Investment In New Home Owners

A new $500 billion mortgage
program will make The American
Dream a reality for African-Ameri-
can, Spanish, Asian, and other
under-served families in the U.S.


