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(NAPSA)—Memorable and re-
laxing vacations usually start
with careful planning. Keys to
sound vacation planning include:
researching your dream destina-
tion, budgeting for your getaway,
and figuring out how to safely and
conveniently manage your fin-
ances during your trip. 

Here are a few tips and tools—
from the payment experts at Visa
USA—to help get your vacation
off to the right start, whether
you’re flying to an exotic location
or visiting a National Park.  

• Before you go, create a budget
to help guide your travel decisions,
including destinations, transporta-
tion, and accommodations. For
example, stay in your dream hotel
one night and an economical hotel
for the remainder of the trip to
save money. If you want to go all
out, long-term financial planning
can also help you budget and save
for the vacation of a lifetime. More
tips and budgeting tools are
available on www.practicalmoney
skills.com, a Web site designed by
Visa to help people improve their
financial skills. 

• Payment cards—like credit,
debit and pre-paid cards—are a
safer alternative to cash, due to
protections on lost or stolen cards.
Payment cards are also conve-
nient alternatives to traveler ’s
checks. For example, Visa’s Travel
Money Card, which can be pur-
chased in any amount, enables

travelers to access funds at ATMs
for local currency at favorable
exchange rates in 127 countries.
Using a card to pay for your air-
line, train, or cruise tickets
ensures you can recover your
ticket costs if your transportation
is cancelled. 

• If you’re taking a payment
card along, be sure to bring emer-
gency numbers for the financial
institution that issued your pay-
ment card in the event that it is
lost or stolen. Report a lost or
stolen card immediately. Keep a
record of the account numbers and
expiration dates for your cards
stored in a safe location—other
than your wallet. You’ll need this
information to report a stolen or
lost card. You may be eligible for a
replacement card or emergency

funds, which is usually delivered
within 24 hours.

• Always memorize your per-
sonal identification number (PIN).
Don’t write it down in your wallet
or on the back of your card. Desig-
nate different PIN numbers for
each of your payment cards. When
using an ATM, shield the keypad
with your body to ensure that no
one can see you punch in your
PIN number.

• To help prevent fraudulent
activity, never leave payment
cards or documents containing
personal information, like car
rental agreements, unattended in
your hotel room (even in your suit-
case), by the pool, or in your vehi-
cle. Use the hotel safe if necessary.  

• Always keep your sales slips
to reconcile them with your
account statements upon your
return home. Report any errors or
unknown charges to your issuing
bank immediately.  

• Remember to pay your
monthly bills. Just because you’ve
gone on vacation doesn’t mean
your financial obligations come to
a stop. To protect yourself from
missing bill payments while on
vacation, use your payment card
to set up automatic bill payments
to handle regular obligations, like
home and cellular phones or cable
TV, in a secure and timely manner. 

For additional information or
to learn more, please visit
www.visa.com.

Great Vacations Start With Careful Planning

A growing number of con-
sumers are using an automatic
system to handle their bills while
on vacation.

(NAPSA)—Interest is building
in factory built homes. Boasting a
wide range of designs, today’s fac-
tory-built homes bear little resem-
blance to their predecessors, the
boxy, flat-roofed mobile homes of
the past. Now, impeccably de-
signed factory-built homes are
taking their places in more and
more communities, including tra-
ditional subdivisions—at a frac-
tion of the cost of site-built homes. 

Manufactured housing has its
roots in answering the American
public’s demand for quality hous-
ing at an exceptional value. These
demands continue to be met today,
although its evolution in style,
quality and architecture makes
the past seem very distant.

The industry began in the
1920s as an answer for American
travelers who wanted the ability
to rest, eat and sleep en route to
anywhere. Later, the industry
evolved into an affordable housing
option for veterans coming home
after World War II. Since then,
factory-built homes have come a
long way.

“Factory-built homes offer excep-
tional value and provide homeown-
ers with more amenities than ever
before,” said B.J. Williams, presi-
dent of Champion Homes. “Addi-
tionally, the efficiencies and quality
of factory craftsmanship make it
possible for people to get more
house for their money.”

Continually raising the bar for
the industry, Champion, estab-
lished in 1953, has been responsi-
ble for pioneering many signifi-
cant changes. It built the first
mobile home to feature drywall in
1974, establishing a standard for
the entire industry. The company
was also the first to qualify a
plant for the U.S. Environmental
Protection Agency’s ENERGY STAR
program and is widely reputed for

both its commitment to continu-
ous improvement and for its use of
advanced housing technologies
that result in stronger, more
durable, energy-efficient homes.

Champion follows homeowner-
ship trends through research and
through reports from its Retailer
Council. Today’s homebuyers want
to participate in designing homes
that fit their lifestyles. Champion
has responded by creating the
industry’s first floor plan cus-
tomization program, the Customer
Design Series. This series of homes
allows buyers to design their own
floor plans, similar to the way they
would if they were site-building.
The process is simple and intuitive
using computer programs and
magnetic boards that allow home-
buyers to see the results of their
decisions immediately.

It is this kind of attention to
consumer demand that has
resulted in such a grand evolution
for this industry, no longer even
remotely reminiscent of its four-
wheeled past.

With the availability of numer-
ous financing options, an indus-
try-wide commitment to a great
retail experience and design excel-
lence comparable to traditionally
built residences, factory-built
housing is an exciting and viable
alternative that, as an industry,
only gets better with age.

Factory-Built Homes: An Ongoing Evolution In Style

Built indoors and shipped to
their final destination, these homes
challenge those who think they
can tell the difference between fac-
tory- and site-built houses.

***
A successful man is one who can lay a firm foundation with the
bricks that others throw at him.

—Sidney Greenberg
***

***
I chose my wife, as she did her wedding gown, not for a fine glossy
surface, but such qualities as would wear well.

—Oliver Goldsmith
***

***
In a good movie, the sound could go off, and the audience would
still have a perfectly clear idea of what was going on.

—Alfred Hitchcock
***

(NAPSA)—Traditionally, sum-
mer kicks off the biggest concert
season of the year, as the hottest
names in music hit the road to
tour the nation. This year is no
different, as the Dave Matthews
Band, the Eagles, Fleetwood Mac,
Metallica, the Dixie Chicks and
many more will fill amphitheaters
around the country. While getting
tickets to these shows used to be a
hassle, would-be concertgoers now
have a more convenient option:
the Internet. 

In the past, buying tickets to
popular shows meant waiting in
long lines at the box office or ticket
outlet, or trying to get through
busy charge-by-phone lines. Fortu-
nately, the Web enables users to
simply log on, search for their
desired act and venue, and pur-
chase tickets with the click of a
mouse. Buying concert tickets
online has already become an
extremely popular option. Accord-
ing to Jupiter Research, con-
sumers will spend nearly $2 bil-
lion in online concert ticket sales
this year. 

Of the various online ticket ser-
vices, AOL Box Office (available at
AOL Keyword: Tickets) has
emerged as a convenient option
for ticket buyers. The site, put
together in partnership with Tick-
etmaster, also includes the events
from all top ticketing companies
such as Tickets.com and coming
soon, Telecharge.com and Show-
Tickets.com, so concertgoers don’t
need to figure out which service is
offering the tickets they need.

“We started the ticketing area
in AOL to simplify the ticket-buy-
ing experience for consumers by
offering the widest collection of
event tickets online in one conve-
nient location,” said Bill Schreiner,
General Manager, AOL Box Office.
“So that means no more searching
from site to site to hunt down your

tickets. As an additional benefit,
online ticketing provides access to
seating charts so you can see
exactly what you’re buying.”

In addition, AOL Box Office’s
“First Tix” feature offers advance
sales to members for certain
events, days before tickets are
made available to the general
public. Also, its new “Hot Tix” fea-
ture provides the most current
information on just-announced
shows with one-click access to
purchase tickets to these events in
your area.

AOL Box Office is also accessi-
ble through AOL’s music area
(AOL Keyword: Music) where fans
can hear a “First Listen,” new sin-
gles from top performers before
they’re available on radio or TV, or
watch “Sessions@AOL,” an origi-
nal broadband-enhanced program
offering in-depth interviews and
live performances recorded in inti-
mate settings. After listening to an
artist’s music, your local concert
tickets are just one click away.

This summer, skip the lines
and try buying your concert tick-
ets online. To learn more about
buying tickets online, visit the
Web site at www.aolboxoffice.com.

That’s The Ticket: Online Concert Destinations
Eliminate The Hassle Of Finding Tickets To The Summer’s Hottest Concerts

For many people, a popular
Web portal is their ticket to the
season’s hottest concerts.

***
Slow down and enjoy life. It’s
not only the scenery you miss
by going too fast — you also miss
the sense of where you are going
and why.

—Eddie Cantor 
***

***
Commitment unlocks the doors
of imagination, allows vision,
and gives us the “right stuff” to
turn our dreams into reality.

—James Womack
***

***
Business conventions are impor-
tant because they demonstrate
how many people a company
can operate without. 

— Anonymous
***

***
I don’t mind what language an
opera is sung in so long as it is
the language I don’t understand. 

—Edward Appleton
***




