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(NAPSA)—Contrary to conven-
tional wisdom, teenage girls actu-
ally look to real-world figures like
their mothers and friends when
seeking role models and inspira-
tion, rather than the pop-culture
icons who dominate the headlines
and vie for continued media atten-
tion, according to a recent survey
of American teenage girls.

Moms Know Best
Nearly half of all respondents

(48 percent) chose their own
mothers as the best examples of
“inner beauty,” whereas second
choice Reese Witherspoon scored
26 percent and Britney Spears
ranked last among six choices,
with four percent.

The online survey, conducted by
Harris Interactive® on behalf of The
Gillette Company, makers of
Gillette® for Women Venus™, sought
the insights of over 370 girls aged
12-18. The results show that girls
and young women have more than
the latest trends or fads on their
minds and take a strong stand
when it comes to the ideals that are
truly long-lasting.

Mothers and friends also
scored high as sources of trusted
advice: 46 percent of respondents
chose their moms and 40 percent
chose their friends; only four per-
cent said that they thought a
celebrity like Drew Barrymore
would provide good advice.
Not Just “Pop-Culture” Please

“There is a misconception that
young women’s heads are filled
with the latest pop culture craze
and little else,” said Stephen Bris-
sette, marketing manager, The
Gillette Company. “This survey
shows that for the most part,
today’s young women do recognize
how the world is defined and
understand the difference be-
tween what is real and important
and what is pretense.”

Further evidence of this notion:
when the survey asked young
women to rate the power of fash-
ion magazines, 55 percent said
that magazines “promote unreal-
istic images” of women, while only
four percent said that magazines
“play the right role” in portraying
women.

Of course, some of the prevail-
ing thoughts on body type and
image still exist: 52 percent of
respondents said that physical
appearance was “very important
to feeling good” about themselves,

versus 9 percent who said it was
“not important at all.”

And while pop-culture icons
took a back seat in survey rank-
ings, the influence of the MTV-gen-
eration was still evident with 30
percent of respondents ranking
“MTV Movie Award for Best On-
screen Kiss” as the honor they’d
most like to win. The Nobel Peace
Prize came in a close second with
28 percent; Pultizer Prize for Pho-
tojournalism (15 percent); Olympic
Figure Skating Gold Medal (14
percent), and Survivor (8 percent),
followed respectively.

Yes, Ms. President?
Young women also believe that

they’ll play a significant role in
matters of substance in the coming
years. Forty percent of respondents
said that America will have a
female president in the next 10
years, while 25 percent chose 15
years as a realistic time frame
before America has a female com-
mander in chief.

On another positive note for
future generations, the respon-
dents agreed nearly unanimously:
when asked if they thought that
women can combine both a suc-
cessful career and a happy home
and family life, “yes” was the
emphatic choice of 97 percent of
respondents.

Throughout the summer,
Gillette for Women Venus will be
touring the Venus in Motion Expe-
rience to locations across the coun-
try with a message of empower-
ment for young women: that with
the right attitude, you can achieve
anything by tapping your inner
potential. Check out www.gillette
venus.com for additional details.

Teenage Girls Look Toward Real World 
For Inspiration, Role Models

National Survey Reveals That Moms Rank #1
When It Comes To Inner Beauty, Guidance

When it comes to getting the
best advice, many young women
find: there’s no source like mom.

Delightful Dried Olives
(NAPSA)—Who says wrinkles

aren’t beautiful? In some foods,
the more wrinkles the better.
That’s because the more wrinkles
there are, the more intense the
flavor. 

Dried olives are a taste treat
that can make wrinkles seem very

desirable. Unlike olives preserved
in brine, Sonoma Dried Olives are
dry cured, so there’s less water
content and more concentrated
olive taste to savor.

The tree-ripened black Mission
olives are harvested, then aged
gracefully for six weeks in rock
salt. Afterwards they are washed,
dried in the sun, and rubbed with
olive oil to give them a nice shine.

These dried olives are delicious
as a light snack with beverages,
flavorful in pastas and salads and
can be used to garnish many
entrées. Better yet, they don’t
need refrigeration after opening,
and are easy to use because
there’s no liquid to drain off or
clean up after.

For more information about
where to find this tasty product,
call Timber Crest Farms at 888-
374-9325 or visit www.timber
crest.com.

Flavor—like beauty—is more
than skin deep. That’s especially
true when said about dried
olives.

(NAPSA)—When planning a
vacation, there are many factors
to consider—among them location,
activities, interests and cost.
Whatever you decide, there are
destinations to fit your travel
preferences. All of the following
cities provide a chance to escape
everyday stresses and create
memorable experiences that will
last a lifetime. Read on to discover
more about these cool cities and
how you could be at some once-in-
a-lifetime events.

Sites To See
New York—The Big Apple, the

city that never sleeps...New York
has it all. Shopping on Fifth
Avenue, a bustling seaport, world-
class museums and extraordinary
restaurants; visitors can attend a
Broadway show, catch a Yankees
game in the House that Ruth Built
or pick a winner at Belmont Park.

Atlanta—Host of the 1996
Olympic Games, this southern belle
of a city is both diverse and fun.
Visitors can sample some of the
South’s famous barbecue or com-
mune with nature at the Atlanta
Botanical Garden. 

Hawaii—Say “aloha” to sand,
surf and the NFL Pro Bowl. Experi-
ence history at the USS Arizona
Memorial in Pearl Harbor, explore
the world’s longest erupting vol-
cano or challenge the waves on the
North Shore.

San Diego—California’s second
largest city is known for its mild
climate, 70 miles of breath-taking
beaches and impressive collection
of world-class family attractions.
This year, the city hosts Super
Bowl XXXVII. 

Hidden Treasures
Outside of the larger travel

destinations are some hidden
treasures that may create memo-
ries for a lifetime:

Louisville, Kentucky—Horse
racing is an integral part of Ken-
tucky’s history, dating back to 1789
when the first race course was built
in Lexington. Almost 100 years
later, in 1875, Churchill Downs offi-

cially opened with the first running
of the Kentucky Derby, the first
race in the Visa Triple Crown.

Daytona Beach, Florida—Did
you know that Daytona has a
myriad of children’s activities and
motor sports that make this beach
a great family destination? Don’t
forget to check out the great
American race—the Daytona 500,
every February.

Lake Placid, New York—The
outdoors are the attraction at this
year-round homage to nature’s
best entertainment. Try your
skills at the different Olympic
competition sites from both the
1932 and 1980 Olympic Winter
Games. 

For those of you who have
always wanted to be in the stands
at five of the world’s biggest sports
and entertainment events, Visa
offers the prize of a lifetime,
including airfare, hotel and tickets
for two. Every time Visa cardhold-
ers use their card from August 1
through October 31, they are auto-
matically entered to win a trip for
two to five exciting events: Super
Bowl XXXVII, the 2003 Daytona
500, the 2003 Kentucky Derby, the
2003 Tony Awards and the 2004
Olympic Games. 

Visit www.visa.com/be_there for
more information.

Choosing The Trip Of Your Dreams

The Super Bowl, with 130 mil-
lion viewers, is one of the most
anticipated sporting events in
America—and one of the hardest
to get tickets to.

(NAPSA)—You can give your-
self the credit you deserve if you
follow some simple fraud preven-
tion do’s and don’ts.

Here are a few tips from the
experts at Chase:

DO report lost or stolen cards
immediately.

DON’T leave your credit cards
in your glove compartment. A sur-
prisingly high proportion of all
credit card thefts are from glove
compartments.

DO protect your cards as if
they were cash. Always know
where they are.

DON’T write down your PIN
number. Memorize it.

DO make sure you get your
card back after every purchase.

DO regularly check your billing
statement and verify the amounts
of your purchases.

DO make a list of all your cards
and their numbers and store it in
a safe place.

DON’T volunteer any personal
information when you use your
credit card, other then by display-
ing personal ID as requested by a
merchant.

DON’T lend your card to any-
one. You are responsible for its use
if you lend it to someone. Some
credit card misuse can be traced
directly to family and friends.

DON’T disclose your PIN to

anyone. No one from a financial
institution, the police, or a mer-
chant should ask for it. You are the
only person who needs to know it.
When selecting a PIN, avoid the
obvious—your name, telephone
number, date of birth, or any sim-
ple combination thereof.

All credit card companies pro-
vide fraud protection for their cus-
tomers. Chase, for example, uses
state-of-the-art fraud prevention
systems that are designed to pro-
tect cardmembers from all types
of fraud.

A final word: check your cards
periodically to make sure none is
missing.

Consumer Fraud Prevention Tips

CREDIT CARD SENSE—Don’t
give your account number over
the phone unless you initiated
the call.

(NAPSA)—A new free booklet
showcases healthy eating strate-
gies to give women the tools to
live life to their youngest. The
Long Live You! brochure helps
women assess the impact of
dietary habits on their well-being
and includes a calcium counter to
help them keep track of their cal-
cium intake. A good example of a
calcium-rich, low-fat, nutrient
rich food, says author John La
Puma, M.D., is Light n’ Lively
Cottage Cheese. Consumers can
order the brochure by calling 1-
865-548-3968 or access an inter-
active version by logging on to
www.lightnlively.com.

The Catskill Region is popular
among sports enthusiasts—a great
place for hunting, fishing, boating
and skiing. But the region is not
just about sports. Cultural options
include art galleries, museums and

historic sites, theater, dance, fairs
and festivals. Shoppers can take
advantage of antique stores, auc-
tions, crafts shops and farmers
markets. For more information
about the CatskillRegionToday.com
for details. 

“Simply Menopause” at www.
menopausehealth.com.
The King Safety Sealed family
of products at www.kingsafety.
com.
The International Space Station
at www.spaceflight.nasa.gov.
The Great American Home Bak-
ing Cookie Collection at
www.cookingvillage.com
Tony’s pizza at www.tonys
time.com. 
The Association of Home Appli-
ance Manufacturers at
www.aham.org.
The Alliance for Justice at
www.allianceforjustice.org.
Grandma’s Kitchen: Treasured
Family Recipes™ at www.cook
ingvillage.com.
For almond recipes and informa-
tion, visit www.Almonds
AreIn.com.
The Emergency Nurses Asso-
ciation at www.ena.org.

Check Out
These Web Sites:

***
We are inclined to believe those
we do not know, because they
have never deceived us. 

—Samuel Johnson
***




