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(NAPSA)—On average, Ameri-
cans age 65 or older, with two or
more chronic diseases, see seven
physicians a year. Unfortunately,
there may be a communication
breakdown between multiple
providers, which could land the
patient back in the hospital and
accounts for $15 billion in spend-
ing in the U.S. healthcare system.
In addition, one of the most

critical health risks for patients,
especially older Americans, is the
aftercare they receive at home or
other care settings once they are
discharged from the hospital.
Meanwhile, 64 percent of patients
being discharged from the hospi-
tal “report” that no one at the hos-
pital talked to them about manag-
ing their care at home. And 45
percent of new prescriptions or
prescription changes in the hospi-
tal are never documented on out-
patient medical records.
The National Transitions of

Care Coalition (NTOCC) is a col-
laboration of 30 diverse organiza-
tions representing physicians,
pharmacists, nurses, case man-
agers, social workers, academia,
pa tients, employers and quality
organizations that are working to
help improve the quality of health-
care for patients as they leave one
care setting and move to another.
Tools and resources developed

by the NTOCC will be piloted and
made available to everyone in the
healthcare industry, including
providers, payers, patients and
consumers.

NTOCC has come up with rec-
ommendations to help patients
and caregivers, such as: 
• Patients should always carry

an updated Personal Medicine
List.
—Before leaving the hospital,

ask three questions at minimum:
—Do I have an updated Per-

sonal Medicine List?
—Whom do I contact with

questions?
—When is my next follow-up

visit?
• Be sure to have a complete

list of all the doctors that saw you
while you were in the hospital and
who you need to see when you
leave. 
NTOCC is chaired and coordi-

nated by Case Management Soci-
ety of America and supported by
sanofi-aventis. To learn more, visit
www.ntocc.com.

Working To Improve The Quality Of Healthcare

By coordinating information
between your personal physician
and other doctors you may see,
you can help protect your health.

(NAPSA)—If you’ve ever thought
about owning a home, now may be
the time to take action. Lower inter-
est rates combined with a large
inventory of homes in most markets
across the U.S. may translate into
a good opportunity for buyers in
negotiating the terms of a sale with
a seller.
The homebuying process may

seem daunting to someone who
has never purchased a home
before. But through homebuying
educational seminars offered in
your community, and with the
assistance of an experienced loan
officer, a first-time homebuyer
can obtain a better understand-
ing of financing options, leading
to a more positive homebuying
experience. 
“Whether you’ve been dream-

ing of owning a home for years or
you’ve just decided it would be a
smart financial move to make,
your first homebuying experience
will be a memorable one,” says
Jim Ferriter, executive vice presi-
dent for GMAC Mortgage. “It’s
important to learn about your
financing options in order to find
the mortgage that’s right for you.”
Ferriter offers the following

tips for first-time homebuyers: 
1. Educate Yourself About

the Mortgage Process—By
taking the initiative and learn-
ing about the mortgage process,
you can be more confident in the
financial decisions you are mak-
ing. It’s important to learn about
different types of mortgages, how
much you can afford, how your
credit impacts your interest rate
and the benefits of homeowner-
ship.  A mortgage tutorial is
available at http://smartedgebyg
mac.com, which breaks down the
homebuying process into easy-to-
understand steps. 

2. Save Just a Little Bit
More—It’s not only important to
save money for the down payment
and closing costs, but it’s impor-
tant to factor in some of the other
costs of homeownership such as
decorating, repairs and mainte-
nance. Many mortgage lenders
recommend that first-time home-
buyers have at least three to six
months of additional savings in
their possession in anticipation of
these additional expenses. 
3. Check Your Credit—An

individual’s credit score will have
a significant impact on his or her
mortgage loan approval and inter-
est rate. A good first step in
financing a home purchase is to
check your credit history. You can
request a free credit report from
any of the three credit-reporting
bureaus: Equifax, TransUnion or
Experian. Carefully review your
report and contact the credit-
reporting bureaus to correct any
inaccuracies. 
4. Shop Around for a Mort-

gage Lender—As you start
thinking about and preparing for
the homebuying process, start
shopping for the mortgage lender
from whom you would like to
obtain a mortgage for your new
home. Because this process is new,
it’s easy to go with the first lender
or loan officer you meet. Instead,
take your time and shop around.
Start by asking friends, co-work-
ers and family members for rec-
ommendations. When you’ve iden-
tified two or three loan officers,
ask for references. In addition to
pricing (interest rate and closing
costs), focus on customer service
as well as other services and tools
that a mortgage lender may be
able to offer you. 
5. Get Preapproved—Before

you start working with a real

estate agent, consider contacting a
mortgage lender to obtain a pre-
approval credit decision. A loan
officer will review your financial
status, including your income,
cash flow and credit score, to help
you determine the maximum
monthly housing payment for
which you may be able to qualify,
and, if qualified, “preapprove”
your mortgage before you’ve found
a home. Armed with a credit pre-
approval, you can start searching
for homes with a much better idea
of your price range, and in turn
save time as you will know the
right homes to focus on. Obtaining
a preapproval may offer more con-
fidence and certainty to home sell-
ers in your ability to purchase the
home.
6. Don’t Be Afraid to Ask

Questions—Once you’ve found
your new home, the mortgage
lender will help you through the
details of the loan process. From
application to closing, your loan
officer will work through the
financing process with you, just as
your real estate professional should
do in the homebuying process.
Throughout the process, read all
loan documents carefully and
involve an attorney, if necessary. 
7. Inspect—Before you com-

mit to purchasing a home, don’t
forget to hire a licensed home
inspector to conduct a thorough
assessment of the property. An
inspector can alert you to any
major problems with the home,
and/or help you understand poten-
tial short-term and long-term
home maintenance issues. 
For more information about the

process for buying your first
home, contact an experienced loan
officer at GMAC Mortgage by call-
ing (800) 888-GMAC or by visiting
http://www.gmacmortgage.com.

Seven Tips For First-Time Homebuyers

(NAPSA)—A recent study
released by Boston-based invest-
ment manager, Eaton Vance
Corp., reveals a difference in opin-
ion between senior investors and
financial advisors about seniors’
retirement preparedness. While
most senior investors say they
have saved enough to retire com-
fortably, many advisors disagree.
The survey, conducted by Penn,

Schoen & Berland Associates, Inc.,
revealed that three in five finan-
cial advisors (59 percent) believe
most clients haven’t saved enough
for retirement. The study also
shows that two in five retired
seniors (40 percent) have already
made sacrifices in retirement due
to lack of income. Yet, only a quar-
ter (24 percent) of senior investors
express concern about outliving
their assets, and four in five
seniors (81 percent) report they
are in a better position than or
about where they expected to be
at this stage of life. 
How are these worry-free

seniors planning to finance their
retirement? About 88 percent of
senior investors are relying or will
rely on Social Security and 70 per-
cent on a pension for at least some
of their income. But reliance on a
pension is clearly shifting, as

reflected by findings among not
fully retired investors: 41 percent
say 401(k) ac counts are their pri-
mary savings vehicle, while just
18 percent will rely on pensions
and 13 percent on self-directed
brokerage accounts. Some will
also work longer, with less than
half (44 percent) of not-yet-retired
seniors planning to retire by age
70. According to recent Census
Bureau data, the percentage of
people in the workforce who are
over the age of 62 has been rising
since 1990. 
Investment professionals at

Eaton Vance say the best way for
seniors to develop a realistic finan-
cial plan for retirement is by con-
sulting a financial advisor. Already,
more than half of seniors (59 per-
cent) rely on the help of a financial
advisor and two in five (41 percent)
senior investors who are not yet
retired say they will consult an
advisor when they retire. The
study also showed that women are
more likely than men to use the
services of a financial advisor (72
percent versus 56 percent).
“There is an apparent contradic-

tion between the optimistic picture
that many senior investors paint
about retirement and advisors’
views about the retirement-readi-

ness of soon-to-be-retirees,” said
Duncan Richardson, chief equity
investment officer at Eaton Vance.
“To live comfortably in retirement,
many investors will need to save
more and work longer. To ensure
they don’t outlive their assets, they
also need to focus on investments
that provide both growth and
income opportunities—such as div-
idend-paying stocks.”
Eaton Vance Corp. is listed on

the New York Stock Exchange
under the symbol EV. Through its
subsidiaries, Eaton Vance Corp.
advises and distributes invest-
ment products for individual and
institutional clients. As of Janu-
ary 31, 2008, the company had
$152.9 billion of assets under
management.  
Before investing in any Eaton

Vance Fund, prospective investors
should consider carefully the
Fund’s investment objectives,
risks, charges and expenses. The
Fund’s current prospectus con-
tains this and other information
about the Fund and is available
through your financial advisor.
Read the prospectus carefully
before you invest or send money.
Eaton Vance Distributors, Inc.,

The Eaton Vance Building, 255
State Street, Boston, MA 02109. 

Have You Saved Enough For Retirement?

(NAPSA)—If you want person-
alized service when planning your
next vacation, you might want to
take a trip to a travel agent.
Personalized service seems to

be an important factor in the
planning of many trips, since,
despite the fact that travelers are
able to book trips online, travel
agent usage is on the rise.
Research shows that many con-
sumers use the Internet to con-
duct travel-related research but
turn to agents to book their travel.
“Over and over again, we find

consumers reaching out to travel
agents for personalized service
and for the knowledge and
resources they offer as experts,”
said Cheryl Hudak, CTC, presi-
dent and CEO of the American
Society of Travel Agents (ASTA).
There are many reasons to use

a travel agent:
• Agents can find you the best

value and offer convenient one-
stop shopping. By maximizing
their supplier contacts, they can
save you money and time.
• If you have a problem with a

particular part of your travel
experience, the agent is there to
act on your behalf. ASTA, for
example, is the only travel associ-
ation aggressively fighting to
improve the travel experience and
air transportation, in particular.
• Travel agents are experts in

deciphering myriad travel infor-
mation and codes. 
• Instead of an impersonal

voice thousands of miles away, a
familiar travel agent knows what
you want and what you value in
your travel experience.
• Travel agents offer profes-

sional advice to get you where you

want to go when you want to go.
• Instead of checking a long list

of travel Web pages, which only
provide rates and fares for the
companies that have contracted
with them, why not go straight to
the source? Travel agents have all
the information at their finger-
tips, saving you hours in front of a
computer.
•Agents work for  their

clients, not a travel supplier. A
happy customer will be a repeat
customer.
When choosing a travel agent,

ask if the agent is a member of a
professional organization such as
ASTA. Select a travel agent as you
would any other professional con-
sultant—ask for references, get
advice from family and friends
and, if you are able, stop by the
agency to get a feel for its office
and the agent’s willingness to
work with you. For help in finding
an agent and more tips on travel,
visit www.travelsense.org.

Why And How To Choose A Travel Agent

A travel agent has the tools to
get travelers where they want to
go—in less time and often for
less money.




