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(NAPSA)—Investors’ general
lack of knowledge was one of many
topics discussed recently by a
panel hosted by Boston-based asset
manager Eaton Vance. The panel
of behavioral finance, economic,
tax and capital markets experts
discussed a range of issues facing
investors, including tax reform,
social security, the national deficit,
single stock concentration, capital
markets performance, inflation,
retirement readiness and other
personal finance issues. The pan-
elists addressed leaders in the
investment management industry
who attended the event.

According to the sixth annual
investor survey commissioned by
Eaton Vance, investors say that the
tax implications of their invest-
ments are important to them; how-
ever, investors’ actual level of
knowledge about the subject is low.
Nearly one in four surveyed are
unaware of current tax rates, more
than half (53%) are unfamiliar with
the Alternative Minimum Tax and
less than one third (31%) know
about tax-managed investing. This
lack of investor knowledge has
repeatedly shown up in Eaton
Vance’s investor surveys.

“With the growth of defined con-
tribution pension plans, and now
with the President’s proposal to
create private Social Security
accounts, the American worker is
being increasingly required to
make investment decisions that
are going to determine his or her
standard of living in retirement. I
think a lot of Americans are nei-
ther psychologically nor education-
ally well prepared to make these
decisions,” stated Terry Odean, a
member of the panel and an associ-

ate professor of finance at the Haas
School of Business at the Univer-
sity of California, Berkeley.

In addition, many investors are
making investment choices that
may not be the wisest decisions.
Citing the survey as an example,
Odean advises against preferring
to hold municipal bonds in a quali-
fied plan rather than in a taxable
account, such as 39% of respon-
dents said they currently do. 

“I think we need to provide a
basic level of education about
investments for Americans. Indi-
vidual Americans are going to
have to make these very critical
decisions on their own, whereas
the previous generations had
many of these decisions made for
them. Most people were in defined
benefit plans and the corporate
treasurer was making investment
decisions. Things are different for
investors today,” Odean affirmed. 

Duncan W. Richardson, senior
vice president and chief equity
investment officer of Eaton Vance
Management, as well as portfolio
manager of Eaton Vance Tax-
Managed Portfolio, believes that
education on investing should
start in the early years. “24/7
availability of financial news, sev-
eral years of improved disclosure
and new regulations have done lit-
tle to save typical investors from
themselves. If given to our chil-
dren before they enter the work
force, a “No Investor Left Behind”
course that covers some basic
principles to follow and potholes
to avoid could improve each in-
vestor ’s chance of lifetime suc-
cess,” said Richardson.

The dialogue was based on the
results and implications of Eaton

Vance’s sixth annual survey, a
detailed study of attitudes and
practices about investing. The poll
was conducted among 1,000 U.S.
residents who have invested in
both qualified retirement plans
and investments outside of quali-
fied retirement plans (stock
mutual funds, bond mutual funds,
individual stocks, individual
bonds, variable annuities and
money market funds). This study
was conducted by Penn, Schoen &
Berland Associates, Inc. for Eaton
Vance Corp. during the third week
of November 2004.

Eaton Vance Corp. is a Boston-
based investment management
firm whose stock trades on the
New York Stock Exchange under
the symbol EV. Eaton Vance and
its affiliates manage over $98 bil-
lion in assets as of January 31,
2005, for more than 100 invest-
ment companies, as well as indi-
vidual and institutional accounts,
including those of corporations,
hospitals, retirement plans, uni-
versities, foundations and trusts. 

Penn, Schoen & Berland Asso-
ciates, Inc. is a Washington, D.C.-
based full-service strategic polling
and market research firm.

Before investing in any Eaton
Vance Fund, prospective investors
should consider carefully the
Fund’s investment objectives,
risks, and charges and expenses.
The Fund’s current prospectus
contains this and other informa-
tion about the Fund and is avail-
able through your financial advi-
sor. Read the prospectus carefully
before you invest or send money.

Eaton Vance Distributors, Inc.,
The Eaton Vance Building, 255
State Street, Boston, MA 02109.

Investors Need More Education On Managing 
Their Investments, Financial Experts Say

(NAPSA)—If advance planning
could relieve your family from the
worry of making important deci-
sions during a stressful time,
would you do it? Though baby
boomers in particular are saying
that planning a funeral in advance
offers them peace of mind, many
others also find it beneficial.

For example, Jeanne Hoster of
Arlington, Va., says preplanning
her cousin’s funeral provided her
time to really consider her deci-
sions. “There’s no doubt I felt
more at ease having preplanned,”
says Hoster. “I think it gave me an
opportunity to give more consider-
ation to what we needed.”

Hoster is not alone. Americans
are discovering the emotional and
financial benefits of planning
funerals in advance. By preplan-
ning a funeral for themselves or a
loved one, people find comfort in
knowing that the funeral reflects
individual wants and needs. It also
gives families an opportunity to
create a more meaningful funeral
by giving everyone involved a
chance to have input into what
kind of funeral service will be
planned, and whether earth burial
or cremation is preferred. Making
these decisions in advance can pre-
vent family discord at an already
difficult time.

The National Funeral Directors
Association (NFDA) recommends
that families considering preplan-
ning, talk with a reputable fu-
neral director who can discuss all
the options and necessary deci-
sions. Once plans have been
made, all documents should be
kept in a safe place. It is also
advisable to inform a family mem-
ber or close friend where the infor-
mation may be found.

Preplanning a funeral does not
necessarily involve prepaying.
Either way, NFDA President R.
Doggett Whitaker Jr., CFSP, says
that families should not be reluc-
tant to ask questions when mak-
ing prearrangements, especially if
they also plan to prefund the
funeral. 

“I think they should definitely
ask where the funds are going to
be placed, whether they are being
placed in a trust account in a
bank, are they refundable, and
who has control over these funds,”
explains Whitaker. The most com-
mon ways to prepay include annu-
ities, life insurance policies, sav-
ings accounts and bank trusts. 

NFDA developed the Consumer
Preneed Bill of Rights as a
resource for consumers so they
know what to expect from any
preneed contract. The document is
available at www.nfda.org or by
calling 800-228-6332.

In an effort to help consumers
make informed decisions related
to funeral services, NFDA funeral
homes around the country are
participating in a national con-
sumer education program, For A
Life Worth CelebratingSM. 

Advance Planning Can Bring Peace of Mind

(NAPSA)—Parents usually
keep an eye on what their chil-
dren eat and where they play, but
tuning in to what they watch on
TV may be just as important.

According to the American Acad-
emy of Pediatrics, in a study con-
ducted in 2003, children who watch
violence on TV may be more prone
to display aggressive behavior.
However, that doesn’t mean par-
ents should pull the plug on kids’
TV watching altogether. Instead,
experts say to know what your chil-
dren are watching and to take
steps to keep them away from inap-
propriate programs. Try these tips:

• Think Inside The Box—
Know what programs and movies
are being shown and decide
which are appropriate for your
children. Read TV listings and
pay attention to reviews. It’s also
a good idea to preview programs
before you let your children
watch them. If you have doubts
about shows or need some advice,
try talking to other parents,
teachers and pediatricians.

• Child-Friendly Movies—Par-
ents can find child-friendly pro-
gramming on networks such as
Starz Kids & Family. The channel
features age-appropriate movies
including “Finding Nemo”, “Ella
Enchanted”, “13 Going on 30”,
“Hidalgo”, “Miracle”, “Elf” and
“The Incredibles”. The network
airs G-rated and some PG-rated
movies during the day, when
mostly young children tend to be
watching, and PG and PG-13
movies after 6 p.m. For older chil-
dren, the company also offers
Encore Wam, a channel that airs
movies, comedy series, celebrity
news and more geared toward
teens. Starz also offers Starz On
Demand, allowing viewers to
access a library of more than 100

movies to watch on their schedule,
including a “Kids and Family” cat-
egory. The service provides par-
ents added control over what their
children watch by allowing them
to start/stop the chosen movie
whenever they want. The on-
demand features can be accessed
anytime, making it easier to find
child-appropriate content at times
of day when such shows are not
usually available. On-demand
capabilities also make it easier for
kids to watch inappropriate con-
tent, prompting parents to take
the simple extra step to ensure
the content their children choose
is parent approved.

• Parental Controls—Most
cable and satellite providers offer
parental control features through
the set-top box. Parents can easily
password protect stations and
content (meaning they cannot be
viewed without first entering a
password) or use the feature to
block certain movies. For in-
stance,  parents can program
their set-top boxes to require a
password to view movies rated
TV-MA, R or even PG-13 for
younger children.

Screening Children’s Television Habits

On-demand features and pass-
word-protect technology can
help parents keep an eye on what
their children watch on TV.

(NAPSA)—By taking a chance
on winning their dream home,
Americans are also waking up to
the need to support spinal cord
injury research. To raise the
needed funds for research, an
organization called Gateway to a
Cure has created the largest char-
ity home raffle ever held in the
U.S., giving Americans a chance
to win a $3.3 million home. The
tickets are $25 each, or five tick-
ets or more for $20 each, with only
599,999 tickets to be sold. 

The need for funds is serious.
There are over 500,000 people in
the United States living with
Spinal Cord Injury (SCI). Approxi-
mately 11,000 new cases of SCI
are documented each year in the
U.S.

A Cure Is Possible
Twenty years ago, the chances

of recovering from a spinal cord
injury were nonexistent. Ten
years ago, hope through research
gave SCI patients a new outlook
on life. Research has concluded
that in order for an injured person
to regain the use of his or her
limbs, 100 percent of the commu-
nications do not have to be intact.
With as little as 10 percent of the
correct lines in place, a person
may be able to walk again or have
use of his or her arms. In addition,
lowering the level of an injury by
just a single vertebra, about half
an inch, could change a person’s
quality of life dramatically.

The Spinal Column
The spinal column is made up of

33 vertebrae. The higher the break
in the column, the more severe the
debilitation. A person with a break

in the C6 vertebra has no power in
the arms and little movement in
the shoulders and elbow joints. If
this injury were just a half inch
lower, in the C7 vertebra, this per-
son would be able to move the
shoulders and elbow joints and
extend the wrists and hands. 

Raffle To Raise Funds
The $3.3 million grand prize in

the Dream Home National Raffle is
located in Lake Nona Golf & Coun-
try Club in Orlando, Florida. It also
includes three new Chrysler vehi-
cles that will be parked in the
garage. Second prize is a $350,000
custom home, a new Chrysler 300C
Rear-Wheel Drive and a Chrysler
Crossfire Roadster Limited Con-
vertible. There are 48 new Chrysler
PT Cruisers as consolation prizes,
with 50 prizes in all.

To purchase raffle tickets
online, visit Gateway to a Cure’s
Web site at www.gatewayto
acure.org or call 1-866-995-2873
toll free.

Increasing Support For Spinal Cord Injury Research

A raffle with the grand prize of a
$3.3 million dream home will
raise needed funds for spinal
cord injury research.

(NAPSA)—Nearly $20 million
has been raised to help fight
breast cancer during QVC Pre-
sents “FFANY Shoes on Sale.” The
televised fund-raiser gives people
a chance to buy designer shoes at
half the suggested retail price,
with net proceeds going to breast
cancer research and education.
This year, the program airs on
October 26 from 7 to 10 p.m. (ET)
on QVC. For more information,
visit www.QVC.com.

If you think you or someone
you love has a movement disorder,
see a movement disorder special-
ist, such as a neurologist or physi-
atrist, visit the Life in Motion Web
site www.life-in-motion.org or
call the toll free number 1-866-
LIM-3136. 




