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(NAPSA)—Retirement readi-
ness was one of many topics
recently discussed by a panel
hosted by Boston-based asset
manager Eaton Vance. The panel
of behavioral finance, economic,
tax and capital markets experts
discussed a range of issues facing
investors, including tax reform,
social security, the national
deficit, single stock concentration,
capital markets performance,
inflation, retirement readiness
and other personal finance issues.

According to the sixth annual
investor survey commissioned by
Eaton Vance, more than four in
five investors (84%) are optimistic
that they will live comfortably in
retirement. Over half of investors
(55%) believe they will need $1
million dollars or more to retire,
and the average investor says he
will need about $1.9 million to
retire. More than one-third of
investors (35%) say they would
like to retire by the time they are
60, half of investors hope to retire
between the ages of 60 and 65,
and only 16% of investors want to
retire after age 65. 

“Many investors believe that
about two million is sufficient to
retire comfortably. However, they
have saved too little so far. For
example, mutual fund investors
have put aside about three and a
half trillion dollars in retirement-
savings designated accounts, about
$70,000 per household on average.
The median saved amount is only
under $30,000. Most people have
too little saved and yet they are
very optimistic that they’ll have
great luck in retirement. Some-
thing has to give,” asserted panelist

Avi Nachmany, co-founder and re-
search director of Strategic Insight,
an asset management industry
think-tank and data resource.

Jane Bryant Quinn, moderator
of the discussion and noted per-
sonal finance columnist, brought
up the difficulty in managing one’s
money in retirement. “Even the
people who have amassed a suffi-
cient amount of money for retire-
ment have to manage this money
to last the rest of their lives, 30
years or more. At what rate do
they withdraw it? What invest-
ment success did they have? We
haven’t even begun to think about
how you manage the withdrawal
part and people are at risk of fail-
ing at that, too. This is a job far
beyond the average person’s ability
to manage and somebody’s going to
have to manage it for them.”

The survey found that 90% of
investors participate in a 401(k)
plan or IRA investment plan and
78% contribute the maximum
amount. 39% of investors incor-
rectly hold municipal bond invest-
ments inside a qualified plan and
68% were unfamiliar with tax-
managed investment options.
Panel member Duncan W. Rich-
ardson, senior vice president and
chief equity investment officer of
Eaton Vance Management was
dismayed by these findings.
“What struck me in the survey is
that lots of folks are still not tak-
ing advantage of current retire-
ment plans and current savings
methods. In addition, they aren’t
fully educated on investment
products and where to place them
to enhance their retirement sav-
ings under the current tax code,”

Richardson marveled.
The dialogue was based on the

results and implications of Eaton
Vance’s sixth annual survey, a
detailed study of attitudes and
practices about investing. The poll
was conducted among 1,000 U.S.
residents who have invested in
both qualified retirement plans
and investments outside of quali-
fied retirement plans. This study
was conducted by Penn, Schoen &
Berland Associates, Inc. for Eaton
Vance Corp. during the third week
of November 2004.

Eaton Vance Corp. is a Boston-
based investment management
firm whose stock trades on the
New York Stock Exchange under
the symbol EV. Eaton Vance and
its affiliates managed over $98 bil-
lion in assets as of January 31,
2005, for more than 100 invest-
ment companies, as well as indi-
vidual and institutional accounts,
including those of corporations,
hospitals, retirement plans, uni-
versities, foundations and trusts.

Penn, Schoen & Berland Asso-
ciates, Inc. is a Washington, D.C.-
based full-service strategic polling
and market research firm.

Before investing in any Eaton
Vance Fund, prospective investors
should consider carefully the
Fund’s investment objectives,
risks, and charges and expenses.
The Fund’s current prospectus
contains this and other informa-
tion about the Fund and is avail-
able through your financial advi-
sor. Read the prospectus carefully
before you invest or send money.

Eaton Vance Distributors, Inc.,
The Eaton Vance Building, 255
State Street, Boston, MA 02109.

Investors Must Face Reality Of Retirement

(NAPSA)—Like the song says,
“Wherever we go, whatever we
do, we’re gonna go through it
together!” Whether you’re five or
85, single or part of a flock, the
trend today is for families and
friends to take frequent trips,
spending quality time together in
stimulating environments away
from home. 

The trick to successful “togeth-
ering” with multigenerations and
friends from all walks of life is to
pick trips that afford the most
interest and fun for the whole
group. The key word is location,
location, location. In Sonoma
County, California, you’ll find the
perfect spot and activities that are
just right for everyone.

Tips for Trips, 
Sonoma County-style

• Choose the right home base:
Pick lodging where you will be
comfortable together but not on
top of one another. Options in-
clude everything from high-end
resorts or multibedroom-and-
bath vacation homes, to individ-
ual guest cabins surrounding a
central pool or campgrounds
where you can set up a family
compound. 

• Offer activity options: Differ-
ent generations have different
interests and levels of stamina.
Hiking or biking through vine-
yards, along beaches or rivers is
fun for teens, young adults and

more active groups. Others may
enjoy less strenuous adventures
like floating in a hot air balloon
over vineyards, viewing exotic ani-
mals in an African-style wildlife
reserve or taking a boat ride to
drop a fishing line or spot schools
of migrating gray whales off the
northern California coast. 

• Have kids, have fun: With
children in tow, you might choose
to visit some of the more than
120 family farms open to the
public. A free Farm Trails map is
available at many locations.
Mom can pick fresh heirloom
tomatoes while Grandpa discov-
ers goat milk ice cream and the
kids pet a llama or see the cute
side of pigs. Sonoma County is
home to Charlie Brown, Snoopy
and the rest of the Peanuts gang.
Visit them at the Charles Schulz
Museum in Santa Rosa. There’s
also California Carnivores, with

11,000 square-feet of fascinating,
insect-eating plants. 

• Take time for indulgence:
NASCAR fanatics can take in the
action at Infineon Raceway, golf-
ers can challenge over a dozen
public courses and anyone looking
to unplug and luxuriate can relax
with cultural spa treatments.
Many spas continually expand
their offerings to incorporate a
diversity of techniques from
around the globe.

• Eat, drink and be merry:
Good food helps make a great
vacation. Sonoma County is
famous for seasonal organic pro-
duce, farm fresh meats and
cheeses, as well as fresh seafood
from its coastal communities.
From casual family dinners to fine
cuisine created by top chefs, many
restaurants offer small plates that
allow more choices, sharing and
good times. Pick up picnic sup-
plies from gourmet delis, produce
stands and farmers markets.
More than 210 wineries dot the
landscape, inviting tasting and
picnics. Wine-tasting trips, com-
plete with your own designated
limo driver, can be a great way to
celebrate a special day or just the
good life with family and friends.

For more information on trav-
eling together, request a copy of
The Official Sonoma County Visi-
tors Guide from 1-800-576-6662 or
www.SonomaCounty.com.

Families And Friends Stay Together, Play Together

(NAPSA)—What’s your ethics
IQ? Take the following test:

1. Your friend asks you if you
like the new dress she has just
purchased. You think it looks hor-
rible but don’t want to hurt her

feelings. Would
you:

A) Tell her
the truth?

B) Find some-
thing about the
dress that you
do like and men-
tion only that?

C) Use lan-
guage that is
a c c u r a t e  b u t
deceptive (“It’s
incredible! I’ve

never seen anything like it!”)?
2. One evening while watching

TV, you discover that you are now
receiving a premium cable chan-
nel that you have not ordered—a
mistake by the cable company.
Would you:

A) Do nothing but enjoy the
free service?

B) Contact the cable company
and notify them of the error?

C) Wait a few weeks to see if
you really watch the station that
often; if not, call the cable com-
pany and have them remove it?

3. You learn that a coworker
uses company funds for personal
reasons. Would you:

A) Keep it to yourself?
B) Encourage the coworker to

stop and leave it at that?
C) Tell a supervisor what you

know?
The best responses to these

questions appear in the new book,
“Life Principles: Feeling Good by
Doing Good” (Emmis Books,
$17.95) by Dr. Bruce Weinstein,
The Ethics Guy. (These responses

are: 1B, 2B, 3C.)
The message of the book: Tak-

ing the high road isn’t just the
right thing to do; it benefits us
professionally and personally.

“Many of us think of ethics as
something we ought to take seri-
ously but would rather not,” Dr.
Weinstein said from his New York
office. “In fact, incorporating five
simple ethical principles into
everything we do is the best way
to live a happy, fulfilled life.

“In other words, ethics is not a
bitter pill to swallow but the key
to bringing out the best in our-
selves and others.”

Dr. Weinstein appears on CNN
every Saturday at 12:30 p.m. ET
for “Ask the Ethics Guy,” based on
his syndicated column of the same
name. 

You can find “Life Principles”
where books are sold.

How Ethical Are You?

A new book can show you how to
feel good by doing good.

Bruce Weinstein,

Ph.D.

(NAPSA)—Video games can
help children develop problem-
solving skills. For instance, in
Fire Emblem: The Sacred Stones,
for Game Boy Advance SP, players
have to think ahead to win. They
choose from new character classes
and new units (such as the great
knight, the summoner, who can
call monsters into battle) and
then build their army’s experience
by pitting it in battle against
monsters. Players can access dif-
ferent characters and use each
character’s skill in strategic ways.

The complete line of beauty
products by Sonia Kashuk and
Umberto of Beverly Hills are
among the beauty products avail-
able at Target stores. Target is
known for offering premium mer-
chandise with low prices in an
attractive, easy-to-shop environ-
ment and increasingly is becoming
known as a beauty destination.

Before you start the engine,
you’ll be doing your riding lawn
mower a good turn if you keep it
clean, well lubricated and ser-
viced. For more tips on riding
mower maintenance, visit www.
murray.com.

The PGA TOUR launched Drive
to a Billion, the biggest profes-
sional sports charity campaign in
history, aimed at reaching the $1

billion milestone in charitable giv-
ing this year. The TOUR is the only
pro sports league designed to
donate its net proceeds to local
charities. It relies on more than
80,000 volunteers of all ages each
year to help run its events. For
volunteer opportunities, log onto
www.pgatour.com and contact the
tournament nearest you.

One new watch helps wearers
predict the weather with its
“Meteo” function, that reads baro-
metric pressure. The watch,
called the Tissot T-Touch has a
number of other functions as well,
all of which are accessed through
a “tactile” system. By touching
the watch’s face, wearers switch
between compass, altimeter,
timer, alarm and thermometer
functions, or they can use the
Meteo function.




