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(NAPSA)—Though a megadose
of bleach can keep a toilet bowl
fresher, in-tank tablets are a con-
venience with a dirty secret. The
same bleach that cleans the bowl
also eats away at toilet tank
parts—the very components that
produce (what should be) effi-
cient, trouble-free flushes. A lead-
ing maker of toilet parts, Fluid-
master is so convinced of the
damage posed by bleach in-tank
cleaners, it warns that use of
bleach tablets will void the war-
ranty on new products. The con-
cern is also the inspiration behind
the innovative Flush ’n’ Sparkle
Toilet Bowl Cleaning System with
Bleach Cleaning Power. To learn
more about basic toilet trou-
bleshooting tips, visit www.fluid
master.com.

The importance of a clean toi-
let goes well beyond impressing
family and friends with the sani-
tary sparkle of your bowl.
Research shows that potentially
harmful bacteria can be found in
the toilet. Experts agree that
scrubbing the toilet regularly is
important but the traditional toi-
let brush has many detractors.
Ninety-seven percent of Ameri-
cans believe there are germs on
used toilet brushes. Fortunately,
an innovative new toilet brush
allows you to “flush the brush”

when the task is done, keeping
the mess and potentially harmful
bacteria at a distance. The Scrub-
bing Bubbles® Fresh Brush™ toilet
brush is an all-in-one toilet bowl
cleaner featuring cleaning pads
that you flush away with the rest
of the dirty mess.

According to a recent survey,
one-third of women who’ve been
pregnant in the last five years
said they never looked better than
while pregnant. Nikon Coolpix
and Liz Lange Maternity want
expectant women to step out from
behind the camera and get in
front of it. Once a week, you can
take a profile shot of you and your
belly, to chronicle the progression
of your pregnancy, so you won’t
forget your beautiful glow. Visit
www.capturetheglow.com for fash-
ion and photo tips. Also log on and
enter to win a limited edition
Nikon Coolpix 3200 digital cam-
era, styled by Liz Lange.

(NAPSA)—If you’re like many
Americans today, you’ve thought
about what retirement will be like
…no more meetings, no more rush
hours, no more deadlines. An oppor-
tunity to do all those things you’ve
dreamed of, like taking up new hob-
bies, traveling to new places, fur-
thering your education, embarking
on a new career or maybe even
starting your own business. 

Taking the right steps now can
be very helpful in building your
future. After the longest bear mar-
ket since the Great Depression,
the equity market is beginning to
rebound. 

Step 1: Have a Plan
Having a plan—a solid plan

that you can stick to—can work.
At the minimum, your retirement
plan should: 

• Provide you with 70 percent
to 90 percent of your current gross
income.

• Take into account the curve
balls that “life-after-retirement”
may throw you. 

• Allow you to take advantage
of the potential for growth over
time. 

• Be diversified in its invest-
ments, balancing growth and
income with your own tolerance
for risk.

Step 2: Learn More
Take advantage of the informa-

tion and assistance available from
your employer and your retire-
ment plan provider. Head to the
Internet and play with self-help
tools like calculators and question-

naires to help you access your
investment needs and style.
Attend a seminar. Sometimes all it
takes to make progress with your
financial goals is having someone
to guide you, so consider seeking
advice from a financial advisor.

Step 3: Balance Risk 
and Return

All persons have their own
comfort level regarding how much
risk they’re willing to take when it
comes to investing. Your comfort
level can affect the return poten-
tial of your investment portfolio. A
conservative portfolio may not
give you the same kind of returns
as a more aggressive one but it’s
important to stay realistic. Don’t
force yourself to take more risk
than you are comfortable with
simply because you think it’s the
only way to build assets. There’s
bound to be a portfolio out there to
suit your individual needs.

Step 4: Diversify and Allocate 
When making investments, one

rule of thumb is to diversify your
portfolio. Simply put, don’t put all
your eggs in one basket. By diversi-
fying your portfolio, you can reduce
investment risk but there is never
a guarantee with investing and
there is always the risk of losing
money. By diversifying how and
where you allocate your money, you
are taking a positive step in getting
the most out of your retirement
plan and the stock market. 

Step 5: Contribute 
as Much as Possible 

One of the great advantages to
a 401(k) retirement plan is that
your contribution comes out of
your paycheck on a pretax basis.
If you have the opportunity to con-
tribute to such a plan, contribute
as much as you can to get the
most out of it. With pretax con-
tributing, you have the opportu-
nity to make substantial contri-
butions that won’t drastically
reduce your take-home pay. Some
employers even offer to match
your contribution up to either a
specific percentage or dollar
amount. If you are fortunate
enough to have a plan like this, do
your best to contribute the maxi-
mum amount allowed—that extra
money can help you move towards
your goals that much faster!

Remember, there’s no time like
now to start getting ready for
tomorrow. For more information
on retirement planning, visit
www.ing.com/us/retire.

Taking The Right Steps Toward Retirement

I f  yo u  p a r t i c i p a t e  i n  yo u r
employer-sponsored 401(k) plan,
now is a good time to make sure
you are getting the most out of
your retirement plan.

✁
Editor’s note: September 7 is 401(k) day, but this story is useful at any time.

(NAPSA)—Who says business
can’t be fun? Not the millions of
kids who play an award-winning
online game that teaches them
entrepreneurial skills.

While selling lemonade at a
sidewalk stand or investing your
allowance can be a time-tested les-
son in business principles, today’s
kids may prefer a game that lets
them run a virtual business, such
as a pet spa, skateboard factory,
comic shop or landscape service—
and learn firsthand just how much
fun and challenging it can be.

Kids can do just that in “Hot
Shot Business” (www.hotshot
business.com), an online entrepre-
neurship simulation game that
blends fast-paced game play with
real-world lessons to teach kids
entrepreneurship concepts and
skills as they build a virtual busi-
ness from the ground up. Devel-
oped by the Ewing Marion Kauff-
man Foundation and Disney
Online as part of Disney.com, a
family entertainment site that
attracts 12 million visitors a
month, the game was designed for
kids 9 through 12 and has recently
been enhanced to give players an
even more realistic and challeng-
ing taste of what it takes to start
and run a business. 

“Kids identify with careers that
are real to them,” said Carl
Schramm, president and chief
executive officer of the Kauffman
Foundation. “‘Hot Shot Business’
is intended to plant the seed
among kids that being an entre-
preneur is a real option.”

In a survey by the foundation,
more than 41 percent of children
in this age group had thought
about starting a business, either
to follow a dream or help others.

While the game highlights man-
agement, it also teaches children
such generally useful skills as
problem solving and planning, and
specific skills such as marketing.

Young business owners change
products, services and prices,
start marketing campaigns and
respond quickly to demanding
customers and big news events.

To succeed, players must think
fast, act faster and take advan-
tage of trends.

“Hot Shot Business” version
two was just released with game
enhancements including more
immersive, realistic story lines, 
a new business choice (land-
scaping), new financing options
and a multiplayer environment
that places focus on market
competition. 

“We hope to show kids that it’s
possible to not just dream big
dreams but to achieve big things,”
said Craig Armstrong, “Hot Shot
Business” project director, Kauff-
man Foundation.

Kids also learn how they can
benefit society by creating a busi-
ness that produces jobs. 

For more information, visit
www.hotshotbusiness.com. 

Players must think fast, act faster
and take advantage of trends to
succeed in a kid biz game.

Making A “Hot Shot” Out Of Your Small Fry

(NAPSA)—Tailgating is an
American tradition signaling a
time for celebrating, sport and
plenty of good food.

Says tailgating commissioner
Joe Cahn, of the Web site
www.tailgating.com, tailgating
spots are often referred to as the
last great American neighbor-
hood. As the world’s only profes-
sional tailgater, Cahn has driven
over 217,000 miles, visited hun-
dreds of cities and seen millions
of fans. 

America’s love affair with beef
as a tailgating favorite endures.
According to a recent study by the
Weber-Stephens Company, bur-
gers are consumed by nearly 76
percent of tailgaters, making
them the most popular food in the
parking lot. 

According to a study conducted
by the NPD Group, beef is grilled
at 38 percent of all grilling occa-
sions, with burgers/ground beef
representing 20 percent; steaks,
16 percent; and other beef items,
two percent.

Beef-Grilling Tips
These tips from BeefItsWhats

ForDinner.com can help make for
winning tailgating:

• When preparing your tailgate
feast, rub spices on burgers, wrap
individually in cellophane and
refrigerate the day of the game.
Keep cold in disposable containers. 

• Keep raw meat and meat
j u i c e s  s e p a r a t e  f r o m  o t h e r  
foods during refrigeration and
preparation.

• Never place cooked foods on
the same platter, board or tray
that held raw meat. Carry un-

cooked meat to the grill on one
plate; use a clean plate for the
return trip with the cooked meat.

• When basting, brush sauce
only on cooked surfaces.

• Charring meat is not recom-
mended. Grill over medium to
medium-low coals. Never grill
while the coals are still flaming;
wait until they subside and the
coals are covered with gray ash.

• Cook burgers to 160˚F inter-
nal temperature. Use a meat ther-
mometer or instant-read ther-
mometer to make certain they’ve
reached the appropriate internal
temperature. 

• Serve cooked meat as soon as
possible. Don’t let it sit out at
room (or parking lot) temperature
for more than one hour.

When you tailgate, you’re tast-
ing history. Tailgating began 100
years ago at a Yale vs. Harvard
football game when Alice Roo-
sevelt, the president’s daughter,
and Charles W. Fairbanks, the
vice president-elect, served up the
first tailgate party. 

For recipes and more, visit
www.BeefItsWhatsForDinner.com. 

It’s Time For Burgers And Tailgating

***
Fashion is a form of ugliness so
intolerable that we have to alter
it every six months.

—Oscar Wilde
***

***
Every generation laughs at the
old fashions but religiously fol-
lows the new.

—Henry David Thoreau
***

***
Writing is the only profession
in which one can make no
money without being ridiculous.

—Jules Renard
***




