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(NAPSA)—If you’ve been to the
movie theatres lately, you’ve prob-
ably run across ads during the
previews that discuss pirated
films and how this illegal activity
impacts the little guy in the film
industry, such as the set designer.
The ads point out that the big
movie producers and high paid
actors aren’t necessarily the ones
most impacted by piracy.

The same is true for the soft-
ware industry. While large soft-
ware companies are holding their
own despite the difficult economy
of recent years, it is really the
small software developer and engi-
neer who are most impacted. How-
ever, because they don’t have the
financial or staffing resources to
fight this growing problem, it is the
larger software companies who
have put their face on the problem
and have expended vast resources
to combat software piracy.

Many have joined the Business
Software Alliance (BSA) to edu-
cate computer users on software
copyrights, advocate public policy
that fosters innovation and
expands trade opportunities, and
fight software piracy. One of BSA’s
founding members, Autodesk,
Inc., has more than 2,800 small
third-party developers that have
created thousands of solutions
that work on top of Autodesk’s
computer-aided design software.
It is their livelihood and product
innovation that is at risk.

According to Sandy Boulton,
director of Autodesk’s Piracy Pre-
vention Department, “Without the
protection of intellectual property,
there will be less innovation in the
software industry to deliver solu-
tions for companies and con-
sumers. In smaller markets, soft-
ware piracy could eliminate the
creation of design solutions alto-

gether, thus lowering the produc-
tivity and competitive advantages
of our customers and their ability
to bring products to market that
we all can enjoy.”
Addressing High Piracy Rates 

The Motion Picture Association
of America estimates that the U.S.
motion picture industry loses in
excess of $3 billion annually in
potential worldwide revenue due
to piracy, while the Recording
Industry Association of America
estimates its losses at $4.2 billion
annually. The greatest loss of all
resides with the software indus-
try. The worldwide software
piracy rate is 39 percent, reflect-
ing a revenue loss to U.S. business
software developers of more than
$13 billion. This translates into
lost jobs, tax revenue, and product
innovation. 

Tougher legislation is part of
the answer. Extensive education
is the other. The public needs to
understand that it is equally
wrong to steal someone else’s
property when it comes in the
form of a film, song, or software
application as it is to steal physi-
cal goods. 

To find out where legal trade
ends and software piracy begins,
visit www.autodesk.com/piracy or
call Autodesk’s Piracy Prevention
Hotline at 1-800-NO COPIES.

Piracy Spreading Across Film, Music and Software Industries

Small software developers can-
not afford piracy.

(NAPSA)—Advice on how to
invest your hard-earned money
comes in all shapes and forms.
Brokers, television experts, finan-
cial advisors, friends and relatives
—they all have opinions on the
best way to invest. The challenge
is to find consistent and useful
guidance that you can rely on. 

The best investment advice
varies depending on each individ-
ual investor’s situation and com-
fort levels. According to Bryan
Olson, vice president of the
Schwab Center for Investment
Research, “Good advice should
help break down the numerous
investing options out there into a
plan that best suits each investor.
It should take into account your
investing goals and style.”  

But how do you evaluate the
advice that you receive? In order
to help understand what advice is
right for your investing style, here
are some keys to identifying good
advice and some of the warning
signs for bad advice.  

Good investment advice uses
time-tested strategies that are
designed to help you meet specific
long-term financial goals. Diversity,
risk, tolerance and time horizon are
all well-tested strategies for devel-
oping a portfolio that meets your
goals. The advice should recom-
mend investments based on an
understanding of your overall port-
folio and risk comfort level and
would ideally come from an advisor
familiar with your financial goals.   

Questionable investment advice
simply gives tips on hot stocks with
no portfolio context and a disregard
to risk. It focuses on popular invest-
ment ideas that promise short-term
wins or involves timing the market
for quick, one-time gains.  

Good investment advice offers
buy and sell tips geared toward
your unique situation and encour-
ages a diverse portfolio that will
survive market ups and downs, as
well as take advantage of good
opportunities as they arise. It
focuses on the long-term, recogniz-
ing the fact that successful invest-
ing isn’t about timing the mar-
kets, but about time in the
markets. 

Questionable investment advice
provides the same, small selection
of recommendations to all in-
vestors regardless of their portfo-
lio. The focus is on buying into hot
stocks and market momentum
rather than focusing on undiscov-
ered opportunities. 

When evaluating advice, ask
yourself how it stacks up to these
guidelines. The bottom line is that
getting good investment advice
should help you understand the
potential risks you are taking and
what you can do to build and main-
tain a flexible portfolio. It should
help you to remain disciplined in
your investing and make decisions
based on time-tested practices that
will benefit over time—not from
quick gains. Above all, investment
advice should help you develop an
investment strategy that fits your
needs and style and will help your
portfolio weather the markets’
inevitable ups and downs.  

As Olson puts it, “Good advice
should be durable, sound and tai-
lored. Ultimately, good advice
should result in peace of mind for
investors.”

For more information about
good investment advice, visit the
Schwab Center for Investment
Advice at www.schwab.com or call
1-800-750-9203.

Identifying Good Investment Advice
(NAPSA)—E-mail, the “killer

app” that brought the computer
revolution to millions of busi-
nesses and individuals around the
world, is facing the greatest chal-
lenge of its young existence.

Unwanted e-mail solicitations
or “spam”—the hawking of prod-
ucts that run the gamut from refi-
nancing your mortgage to sexual
performance enhancement to
phony appeals by unknown indi-
viduals seeking to place hidden
treasure troves in your bank
account if only you would part
with $50—are endangering the
productivity and mass appeal of a
user-friendly technology. As a
result, deleting spam has become
a ubiquitous morning ritual for
almost all e-mail users. 

Recently, a customer survey by
Hostway Corporation, a leading
Web hosting provider that serves
over 300,000 business clients and
more than two million business e-
mail boxes worldwide, revealed
that, on average, its customers
who do not use its spam filtering
service spend 20 minutes a day
deleting spam from their inboxes.
That’s five days a year people are
wasting—a staggering amount of
lost productivity.

People’s reaction to spam
ranges from passionate anger to
resignation. The fact is, spam has
become a national epidemic, how-
ever, and it will not go away with-
out a unified action plan.

“The industry can no longer
simply tell customers that it’s
their responsibility to protect
themselves against spam,” said
John Lee, director of marketing
for Hostway. “Spam should be
eliminated in a way transparent

to the end user, involving effective
law enforcement combined with
cooperative solutions among the
key Internet players.”

What are some of the most
effective tools for fighting spam
that are available today?

Effective Law Enforcement:
New CAN SPAM laws enacted in
Washington D.C. and in other
countries must attack the problem
at its core by changing the eco-
nomics of sending spam. Right
now you can send out 40 million
spam e-mails with just a fraction
of a percentage conversion rate to
actual sales to justify cost. Know-
ing that 90 percent of the spam is
sent by only about 200 or so
known spammers means aggres-
sively going after these main per-
petrators by raising the economics

of sending the messages.
Effective Filters: Every Inter-

net service and Web hosting
provider should offer this feature
on the server level to filter out
spam. Hostway provides its cus-
tomers with CleanMail™, a system
that filters out both spam and
viruses. This solution still allows
companies to set a master filter, as
well as letting individuals set their
own filters along with a white list
(e.g., never block anything from
the people in the white list). This
gives customers a powerful tool
that is easy to use and flexible.

Cooperation Among Internet
Infrastructure Providers:
According to Lee, most of the
world’s e-mail systems are concen-
trated in the big hosting providers
like Hostway and a vast majority
of the Internet traffic flows
through a handful of backbone
providers. It is these players who
should be working together to
come up with a solution. They have
the most to lose if the greatest
killer app of the Internet age col-
lapses under the weight of spam.
Internet infrastructure players
should get together to set up an
early warning system and a way to
track down the worst offenders.

All of this requires agreement
by key Internet players and gov-
ernments to certain standards.
Basically, it amounts to the old
fashioned peer pressure of want-
ing to be a good member of the
community, which translates to
not killing off the goose that laid
the golden egg.

For more information about
fighting spam e-mail, contact
Hostway at www.hostway.com or
call 1-888-290-5170.

E-mail Under Siege: Ground Rules For Surviving National Epidemic Of Spam

Deleting unwanted e-mails is a
daily ritual that reduces em-
ployee productivity.

(NAPSA)—Today’s African-
American students are the history
makers of tomorrow. Helping
these deserving young people get
the education they need to
achieve: a new program at a popu-
lar fast-food chain that makes it
easy to contribute to college schol-
arship programs when eating out.
Long John Silver’s, Inc. makes a
donation to the Tom Joyner Foun-
dation—named for the nationally
syndicated radio host, entrepre-
neur and philanthropist—for each
Tom Joyner platter sold. You
can help make a difference for
African-American students when
you order the Tom Joyner Platter.
Priced at $6.99, it includes
Crunchy Shrimp, two pieces of
fish, one Chicken Plank®, corn,
fries, slaw and two hushpuppies.
To order Eight Steps to Help
Black Families Pay for College,
visit Barnes & Noble’s Web site at
www.bn.com. More information is
available at www.ljsilvers.com.

According to the Travel Indus-
try Association, 70 percent of pet
owners would like to have their
pets travel with them. Veteri-
nary Pet Insurance reports that
it is not uncommon for pets to
become ill or injured while trav-
eling. You can prepare for the
unexpected and enroll your pet
with a Veterinary Pet Insurance
policy. To protect your pet, visit
www.petinsurance.com or call
1-800-USA-PETS.

The most cost-effective and
convenient option for hair
removal is the use of an at-home

product—one that has proven
hair removal with long-lasting
results. NAIR®, the expert in hair
removal, offers longer-lasting
results than shaving without the
nicks, cuts and razor bumps asso-
ciated with this “other” popular
method of hair removal. New
products with improved formulas
and “hands free” applicators, like
NAIR No Touch Glide-On Cream,
Mousse and Upper Lip Cream,
make the grooming ritual of hair
removal cleaner and more con-
trolled, with less irritation.

Many people believe that
when they buy wood they are
causing a piece of the forest to be
lost, but in fact they are sending
a signal into the marketplace to
plant more trees. Contrary to
popular belief, North American
forests are abundant and grow-
ing. In fact, our forests are about
the same size as they were 100
years ago. For more information
about our growing and abundant
North American forests, visit
www.treesaretheanswer.com.

***
When you get to the end of your
rope, tie a knot and hang on.

—Franklin D. Roosevelt
***

***
The best use of life is to spend
it for something that outlasts
life.

—William James
***

***
I may not have gone where I
intended to go, but I think I
have ended up where I intended
to be.

—Douglas Adams
***

***
Vitality shows in not only the
ability to persist but the ability
to start over.

—F. Scott Fitzgerald
***




