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(NAPSA)—If you want to know
how to stop an identity thief, it
may help to ask a man who
cashed $2.5 million in bad checks
before his 21st birthday. 

“A consumer ’s best plan for
protecting their identity is to mon-
itor their credit history. The more
often you check your credit, the
less likely you are to lose it,” says
Frank Abagnale, master con man
turned consultant, whose tale is
now a major motion picture, Catch
Me If You Can.

So how do you monitor your
history? One way is with technol-
ogy. A number of today’s security
tools automatically monitor credit
standings and inquiries made
about credit histories. To help con-
sumers use such tools effectively,
PrivacyGuard offers this list of
questions to consider:

• Does the service provide a
credit report from all of the three
major bureaus—Experian, Equi-
fax and TransUnion? It should,
since each bureau maintains its
own separate records. 

• Is all information combined
on one report? Look for a service
that combines the data into what’s
called a triple bureau merged
report.

• How often will you receive
automatic updates? Some services
offer quarterly, monthly or daily
reporting whenever a new credit
line is opened in your name, when
derogatory information is entered
in your record or when a company
asks to look at your record. 

• Are credit scores included in
the report? The majority of
lenders use some sort of credit

scoring model to help predict what
kind of credit risk you may be. 

• How often can you request a
credit report without paying
extra? Some services charge for a
report generated more than once a
year.

• How are credit reports deliv-
ered? Some consumers prefer
online delivery while others want
their report sent through the U.S.
Postal Service. 

• Is identity theft insurance
available? This coverage can cover
certain expenses you have to pay
if your identity is stolen. 

• Is help available in under-
standing your credit report or in
recovering from identity theft?
Look for a service that provides
customer service and counseling.

To learn more, visit www.priva
cyguard.com, www.creditreport
place.com or call 1-800-37-
GUARD (1-800-374-8273).

Ways To Fight Identity Theft

Credit Where It’s Due—Con-
sumers can protect themselves
from identity theft by checking
their credit reports regularly.

PrivacyGuard provides members with an accurate and easy-to-under-
stand summary of their credit reports from the nation’s top three credit
reporting agencies, toll-free access to representatives who can help you
understand your reports, regular credit report monitoring, and addi-
tional benefits detailed at www.privacyguard.com. A three-month trial
PrivacyGuard membership and a triple-merged credit report can be
enjoyed for only $1. The trial membership can be canceled at any time
during the three-month trial period by calling toll free and the member
will owe nothing further. Unless the member calls to cancel, the mem-
bership will be extended automatically for an entire year at the $79.99
annual fee and automatically renewed annually upon expiration at the
then-current annual fee, billed to a credit card account, without the
member having to do anything further. Additionally, members may call
toll free to cancel at any time and receive a pro rata refund.

(NAPSA)—A nationwide sur-
vey commissioned by Eaton Vance
Corp., and conducted by Penn,
Schoen & Berland Associates,
Inc., reveals a majority of sur-
veyed investors believe the down-
ward trend in the U.S. stock mar-
ket will be reversed in 2003.
More than six in 10 investors
report that they are bullish (62
percent)—rather than bearish (30
percent)—about the stock market
for the coming year.  

Most investors believe the stock
market will increase or at least stay
at the same level in 2003. Two in
three investors (65 percent) believe
the stock market will increase in
2003; 56 percent say it will increase
slightly and 9 percent say it will
increase a lot. More than six in 10
investors (61 percent) believe that
the S&P 500 will be higher at the
end of 2003 compared to the end of
2002, and 10 percent say it will be
at about the same level. Only 9 per-
cent think the S&P 500 will decline
in 2003. Investors are generally
more pessimistic about the technol-
ogy-laden NASDAQ. A slim major-
ity of investors (52 percent) believe
that the NASDAQ will be higher at
the end of 2003 compared to the
end of 2002, and 9 percent say it
will be at the same level. Twice as
many respondents (18 percent)
think the NASDAQ will decline in
2003 as think the S&P will fall this
year (9 percent).

When asked which industry
sectors will be the best performing
investment areas in 2003, several
health-related stock groups were
commonly cited by investors:

biotechnology (18 percent), phar-
maceutical (15 percent), and
health care (15 percent). 

When asked which industry
sectors will be the worst perform-
ing investment areas in 2003,
investors most frequently cited
technology and computers (13 per-
cent), manufacturing (13 percent),
and communications (10 percent).

Investors’ faith in capitalism
remains largely unshaken despite
the recent controversies and scan-
dals. More than seven in 10
investors (72 percent) said they
have about the same amount of
faith in capitalism as they had
five years ago.  

But faith in corporate manage-
ment and in Wall Street has
declined. More than six in 10
investors (63 percent) said they
have less faith in the ethical stan-
dards of corporate management
compared to five years ago. Only 8
percent of all investors said they
have more faith in corporate man-
agement and 28 percent of
investors said they have the same
amount of faith compared to five
years ago.

Similarly, nearly half of
investors (47 percent) said they
had less faith in the ethical stan-
dards of Wall Street. Only 9 per-
cent of all investors said they
have more faith in Wall Street
and 43 percent said they have the
same amount of faith in Wall
Street compared to five years ago.

When asked about the financial
and accounting scandals of 2002,
one-third of investors (32 percent)
said that the scandals represented

a failure of corporate governance
that is common among U.S. corpo-
rations, and that they expect simi-
lar scandals in 2003. Twenty-five
percent of investors said these
kinds of scandals have always
happened, but we are hearing
more about them because “some-
body finally got caught.” Twelve
percent of investors said that the
scandals were overplayed in the
media and are unlikely to be
repeated in 2003.

More than seven in 10 invest-
ors (73 percent) support stronger
regulation of capital markets by
the SEC. 

“The message here is that
investors have retained faith in
capitalism but not in the capital-
ists—those who run and finance
corporations,” stated Duncan W.
Richardson, senior vice president
and chief equity investment officer
of Eaton Vance Management. “The
behavior of a relatively small num-
ber of bad actors has tainted the
public perception of all corporate
managers. A clarion call has been
sounded for greater corporate over-
sight and regulation. Investors
believe that corporate America
needs a major regulatory overhaul
to protect the public.” Investors
continue to express confidence in
the outlook for the stock market.
More than eight in 10 investors (81
percent) said that they have either
a great deal (38 percent) or some
(43 percent) confidence in the stock
market for 2003 and only 17 per-
cent said they had either not much
(14 percent) or very little (3 per-
cent) confidence. 

Survey: Investors Bullish About Stock Market For Coming Year

FOR INVESTORS

by Dennis T. Avery
(NAPSA)—Greenpeace rang in

the New Year with a huge video
playing over New York’s Times
Square telling Americans to spend
a trillion dollars on windmills.

Greenpeace wants to adorn our
landscape with
300,000 huge wind-
mills each 250 feet
high to generate 12
percent of our elec-
tricity by 2020. The
catch is that the
windmills won’t

replace the need for conventional
power plants. There are—after
all—lots of times when the wind
doesn’t blow.

The windmills will simply be
an ugly, expensive, add-on to our
power grid.

Greenpeace says the windmills
would create lots of jobs. They
would. 

Unfortunately, the trillion dol-
lars spent on windmills—and
thousands of miles of new power
lines to connect them—would be
taken from more constructive uses
of taxpayer money, such as finding
a cure for cancer or rescuing
Social Security from bankruptcy. 

For Greenpeace, however, the
windmill idea represents policy

progress. Twenty years ago, they
mainly wanted fewer humans, liv-
ing in mud huts with no electricity. 

Now, Greenpeace brags that on
windy nights in western Den-
mark, windmills provide 50 per-
cent of the electricity generated.
But nobody needs much power at
night in western Denmark. Since
electricity can’t be stored, most of
the windmills’ output is ex-
ported—at a loss—to neighboring
countries.

A bigger criticism of the wind-
mill campaign is that Greenpeace
thinks it will prevent global
warming. The eco-activists still
don’t understand Mother Nature’s
powerful cycles. 

The cycle in the earth’s temper-
atures is much longer: about 1,340
years according to the latest
research. History tells us about
the Medieval Warming (950 to
1300 AD) and the Little Ice Age
that followed (1300 to 1850). His-
tory also tells us Jesus lived
through the Roman Warming (200
BC to 400 AD) that was also fol-
lowed by an icy age.

Now, Dr. Gerard Bond of New
York’s own Lamont-Doherty Earth
Observatory has analyzed iceberg
debris in deep seabed cores from
the North Atlantic.  

The cores show nine mild
global warmings, alternating with
nine harsh global cold spells, in
the last 12,000 years coinciding
exactly with a known cycle in the
magnetic activity of the sun.

Greenpeace is talking about
325,000 megawatts of wind-dri-
ven electricity for America alone.
However, when a wind firm
applied for the permits to build
an offshore wind farm in Massa-
chusetts’ Nantucket Sound,
everyone from the Sierra Club to
Sen. Teddy Kennedy rose in
protest.  

“Not here,” they said, though
the Nantucket shoals are one of
the few places in the United
States where an offshore wind
farm makes sense.  

Does Greenpeace dangle the
windmills we haven’t yet seen and
learned to hate to prevent
approvals for clean-coal and
nuclear plants that would produce
our electricity at much less finan-
cial and environmental cost?   

Let’s send this radical eco-
activist group back to its drawing
boards in Amsterdam and tell it to
look for a better solution.  

• Dennis T. Avery is a Senior
Fellow at The Hudson Institute, a
nonpartisan think-tank.

Greenpeace Energy Plan: 300,000 Windmills

Sweden leads the world in newspaper readership with about 572
copies sold daily for every 1,000 people.

***
Know first who you are; and then adorn yourself accordingly.

—Epictetus
***




