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(NAPSA)—In a shaky economy,
some businesses stand out for
their unwavering commitment to
helping secure their employees’
financial futures. 

Some of these companies were
recently honored by The Principal
Financial Group for their excel-
lence in selecting, managing and
providing well-rounded employee
and financial benefits programs.

The Principal Financial Group
(NYSE:PFG) searched nation-
wide for growing companies (five
to 1,000 employees) that excel at
providing benefits that con-
tribute to employees’ sense of
financial security. The Principal
10 Best Companies for Employee
Financial Security recognizes 10
businesses that go above and
beyond offering traditional bene-
fits programs. 

Whether through a competitive
401(k) plan or a complete medical
package, American workers are
relying more on their employers to
help provide for their long-term
financial futures, says Carey Jury,
vice president at The Principal
Financial Group. 

“Companies that can select,
manage and provide well-rounded
benefit programs will excel in
recruiting, retaining and motivat-
ing their employees,” said Jury. “A
good benefits program will foster
employee satisfaction and reas-
sure employees that their finan-
cial security is important to the
company. The winning companies
know that their most important
asset is their people.”

Winning companies include: 
• Advanced Financial Solu-

tions, Inc. (AFS) (Oklahoma City);
Applied Technology and Manage-
ment, Inc. (ATM) (Gainesville,
Fla.); Calence, Inc. (Tempe, Ariz.);
ECS, Inc. (Davenport, Iowa);
FGM, Inc. (Dulles, Va.); MARC
USA, Inc. (Pittsburgh); Metropoli-
tan Mortgage & Securities Co.,
Inc. (Spokane, Wash.); Nordic Con-
struction Ltd. (Waipahu, Hawaii);
PRE Holding, Inc. (Midlothian,
Va.); and Tiller Corporation
(Maple Grove, Minn.).

Winners were chosen by a
panel of business leaders and ben-

efit experts working with the
Saratoga Institute, a global leader
in human capital benchmarkings.

After carefully reviewing more
than 100 benefit options, the
judges noted that certain benefits
contribute directly to long-term
financial security.

These include: retirement pack-
ages with more than one plan;
strong medical coverage, including
significant premium subsidies by
employers; long-term care and
disability options; group life
insurance; accidental death and
dismemberment coverage; and
effective communication methods
to help employees maximize the
benefit options.

For more information, visit
www.principal.com. Entry forms
for the 2002-2003 recognition pro-
gram will be available by visiting
The Principal Web site.

The Principal Financial Group
(The Principal) is the nation’s
401(k) leader, providing more ser-
vices for more 401(k) plans than
any other mutual fund, bank or
insurance company. For more
information, call 515/283-8858.

“The Principal Financial
Group” and “The Principal” are
registered trademarks referring to
Principal Financial Group, Inc.

The Ten Best Companies For Financial Security

Winning companies know
their most important asset is
their people.

Web Site Sheds Light
On Optical Science
(NAPSA)—“Why is the sky blue?”
If you’ve ever spent any time

around young children, you may
have been asked this scientific
poser—and not been able to give a
satisfactory answer. Fortunately,
there’s now a Web site that an-
swers this and other optic ques-
tions kids may have.

The site is the first of its kind
to be dedicated to the education of
optic science for grades K to 12.
The site, www.OpticsForKids.org,
allows students to explore the
field of optics through interactive
experiments covering such topics
as vision and color. Online experi-
ments include color mixing, simu-
lated surgery and reflection/re-
fraction demonstrations.

“Our education outreach initia-
tives are one of the most impor-
tant and significant ways that
OSA (the Optical Society of Ameri-
ca) supports the scientific commu-
nity,” said OSA Executive Director
Elizabeth Rogan. “It is important
that we continue to develop pro-
grams that challenge young minds
and inspire them to become the
scientists of tomorrow.”

The site also features a unique
area dedicated to parents and
educators, with more than 30 les-
son plans broken down by educa-
tion level.

To learn more, visit the Web
site at www.OpticsForKids.org.

A new Web site helps children
(and their parents) understand
the science of optics. (NAPSA)—Fading, but not for-

gotten, a symbol of American indi-
viduality is beginning to receive
needed attention as part of a
nationwide restoration effort.
Route 66, still sprinkled with
mom ‘n’ pop diners, neon signs
and funky roadside attractions,
tells a compelling story of Ameri-
can culture.

The Route’s eight state, 2,448-
mile stretch was originally de-
signed in 1926 to help farmers in
rural states move their crops to
Los Angeles and Chicago. As the
popularity of car travel grew, so
did the need for highway stops on
this East to West journey. Busi-
ness boomed for unique sites,
restaurants and visual attractions
that entertained travelers passing
through, from ghost motels to
giant whales. Today, Route 66
attractions are in disrepair and
hundreds of miles of the famous
roadway are now unmarked.

“Route 66 has been immortal-
ized in songs, movies and books
because of its free-spirited culture
and fascinating sites,” said Jim
Conkle, executive director, Route
66 Preservation Foundation. “The
road is an important connection to
our past and now to American
nostalgia.”

Conkle has been working with
Hampton Hotels to preserve
Route 66, bringing it needed

attention on both its blacktop and
Capitol Hill. The Explore the
Highway with Hampton, Save A
Landmark program will refurbish
some of its well-known land-
marks, donate Route 66 signs to
re-designate the historic roadway,
and mark specific landmarks with
“Route 66 Point of Interest” road
signs. An online letter writing
campaign also has been estab-
lished to help designate Route 66
as a National Landmark. 

Before turning its focus on
Route 66 this year, the program
already restored 10 landmarks
across the country, from a 125-
year-old one-room schoolhouse in
Michigan to the world’s largest
Santa Claus statue in North Pole,
Alaska. The program operates
with no federal funding and is run
by donations and the volunteer
efforts of Hampton hotels.

The focus to save landmarks
began as a result of a survey that
found 80 percent of leisure travel-
ers vacationing by car stop at
roadside attractions, and nine out
of 10 Americans believe it is
important to preserve our coun-
try’s roadside landmarks. 

To join the campaign to save
America’s landmarks and Route 66,
send recommendations to Explore
the Highway with Hampton, P.O.
Box 15422, Beverly Hills, CA 90209-
1422 or www.hamptoninn.com.

Route 66 “Kicking”With Culture

A new program will restore some storied landmarks along Route 66.

(NAPSA)—Thanks to a new
contest, now it’s possible to have a
ball—and win $25,000—while
doing dishes. To enter, pick up a
specially marked package of
ELECTRASOL 2in1 Tabs with JET-
DRY PowerBall Rinse Agent.
Then, before you do a load of
dishes, look at the PowerBalls in
each tab of detergent. If they hap-
pen to be colored gold, silver or
peach instead of the usual white,
you win! To learn more, including
complete game details, visit the
Web site at www.electrasol.com.

The Campaign For Tobacco-
Free Kids has produced an ani-
mated video on its Web site that
parodies Philip Morris’s image
change. The fi lm shows the
Marlboro Man getting plastic
surgery to change him into a
seemingly harmless little girl
who continues to lure kids to cig-
arettes. To view the video or to
find out about a lawsuit filed
against the tobacco industry,
holding them legally accountable
for decades of illegal and harm-
ful practices, visit www.Philip
MorrisCantHide.org.

The launch of a music grant

program for emerging R&B song-
writers is getting a big round of
applause from everyone in the
music industry. The program is a
collaborative effort between The
Heineken Music Initiative and
The ASCAP Foundation. The
Heineken Music Initiative is a
not-for-profit organization com-
mitted to keeping music education
programs in urban communities
by providing funds and creating
opportunity for emerging artists
from the R&B music genre. To get
more information about The
Heineken Music Initiative/The
ASCAP Foundation Grant pro-
gram, visit www.ascapfounda
tion.org.

(NAPSA)—Rheumatoid arthri-
tis (RA) is not the result of over
activity or “wear and tear” of the
joints that is often associated with
the more familiar arthritis called
osteoarthritis. Though RA does
affect the joints, it also causes
additional signs and symptoms
that can often go unrecognized as
RA, such as fatigue, morning stiff-
ness, joint pain and inflamma-
tion. If you have RA or would like
more information for family mem-
bers or friends, visit www.ra-
access.com or call 1-888-373-3700.

The National Association for
the Self-Employed provides
resources for entrepreneurs and
self-employed professionals. Many
of these tools can be accessed via
the Internet. At www.nase.org,
users can get information on the
latest trends in micro-business by
subscribing to several free
newsletters. The NASE provides
comprehensive support structures
and focused benefits to help micro-
businesses successfully compete.
To find out more, visit the NASE
Web site at www.nase.org or call
1-800-232-NASE (6273). 

College and university pro-

grams that prepare persons to
become special education teachers
know how important support is
during the years of study. This is
particularly true if students are
re-entering post-secondary school-
ing after a period of time or have
had educational experiences that
were less than optimal. For fur-
ther information on supports to
look for in programs that prepare
you to be a special education
teacher, contact the National
Clearinghouse for Professions in
Special Education at www.special-
ed-careers.net or 800-641-7824.

***
There’s a word for politicians
who get too far ahead of their
constituents—the word is for-
mer. 

—Representative Dan
Rostenkowski

***

***
I can give you a six-word for-
mula for success: Think things
through—then follow through.

—Edward Vernon
Rickenbacker

***

***
Nowadays people know the
price of everything and the
value of nothing.

—Oscar Wilde
***




