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(NAPSA)—This season, perhaps
due to the economy and world affairs,
many holiday shoppers have two
new outlooks on gift-giving—spend
carefully and spend with a purpose. 

Millions of Americans are turn-
ing to what they consider socially
responsible goods—handmade prod-
ucts created by underprivileged arti-
sans across the United States and
around the world. Buying these prod-
ucts helps create a living that will
not only support those who are less
fortunate, but also their families
and communities.

An example of a foundation that
produces socially responsible goods
is The Enterprise Kitchen (TEK), a
Chicago-based association dedicated
to helping disadvantaged inner-city
women who seek self-efficiency and
independence. Working within the
context of a small business that pro-
duces high-quality handmade soaps
and bath grains, TEK women receive
hands-on, intensive assistance that
includes paid employment, life skills
training, and a variety of other sup-
port services. Financial resources
generated by their product sales help
sustain and develop the program.

Recently, the top Web site for bar-
gain shopping launched Worldstock,
its new Socially Responsible Goods
department that sells everything
from martini glasses made by
Mexican glassblowers to one-of-a-
kind sterling silver jewelry from Peru
to silks hand-woven by Cambodian
land-mine survivors. Most retailers
typically mark up these kinds of
imported products by 200 or 300 per-
cent and return only a slim fraction
of the retail price to the artisan.
Worldstock is different—it empow-
ers artisans by letting them name
the price for their products, while
keeping prices low for consumers—
adding no more than a five percent
net profit to run the business and

charging a flat $3.95 shipping fee for
an item of any size or weight. 

Worldstock is the brainchild of
Patrick Byrne, CEO of Overstock.com.
Byrne holds a doctorate in philoso-
phy from Standard University with
an emphasis in philosophical issues
related to poverty and economic 
development.

“I have met many disadvantaged
artisans in my life and know that
they are not seeking handouts, but
instead want work, self respect, the
ability to earn a living and provide
for their families and communities,”
said Byrne. “This department lets
them make a living while practicing
their traditional skills and lets our
customers make a positive difference
with their purchasing dollars.”

Overstock.com works with rec-
ognized trade associations to find
traditional artisans working on a
small scale who provide humane
working conditions and maximum
wages for workers.

To support socially responsible
gift giving, go to www.worldstock.com
where you can shop online and read
how your purchases are directly
impacting the artisans who have
created them.

A New Way To Give This Season

by John Addison
(NAPSA)—Q: Are there common

misconceptions that can prevent
consumers from becoming finan-
cially successful? A: Perhaps the
most important step in achieving

financial success is
the first—believing
financial success is
possible for anyone
willing to make the
effort.

There are, how-
ever, three common
misconceptions that
often prevent con-

sumers from understanding how
wealth is created and keep them from
creating it for themselves. Fortu-
nately, there are ways to overcome
each misconception.

The first misconception among
many consumers is that they don’t
have enough or make enough
money to worry about managing it.
While the amount of money you
earn is a factor, it’s not as critical as
the percentage of each paycheck
you learn to keep for yourself. 

That’s why learning to create a
budget—and stick to it—is the
antidote to the first misconception.

The second misconception is
that learning about money is com-
plicated and takes more time than
the average consumer can afford.
Just the opposite is true. 

Not only is ignorance not bliss,
it’s expensive. By telling them-
selves they can’t afford to learn
about building wealth, consumers

miss opportunities to do just that. 
In reality, it is possible to

become financially successful by
learning a few basic steps and
following them consistently.

This brings us to the third com-
mon misconception—the belief
that it’s necessary to understand
very complicated theories and
investment strategies to make
money work for you.

Wrong. The experts at Primer-
ica believe financial success is
more a matter of learning how to
do the right thing, and doing it
repeatedly, than it is a matter of
understanding the details of of
intricate investment strategies.

If you make prudent choices
about where to put your money,
and you do it faithfully, your
money will grow. 

That’s why it can be useful to
call on the services of a financial
representative who can help to
guide your choices after you have
made the most important decision
of all—the decision to begin build-
ing wealth by doing the right thing.

The financial representatives
at Primerica have created a guide
that shows you how to take con-
trol of your financial life. To get a
copy of How Money Works, write
to Primerica, 3120 Breckenridge
Blvd., Duluth, GA 30099, ATT:
Corporate Relations, or call 770-
564-6329. 

Mr. Addison is Co-CEO and
President of Primerica, a sub-
sidiary of Citigroup, Inc.

Overcoming Misconceptions About Money

Addison

(NAPSA)—Are you suffering
from a bad case of cabin fever?
Have the winter blues got you
down? What you need is a big dose
of springtime in the mountains,
and there’s no better place to head
than Great Smoky Mountains
National Park in East Tennessee.

Nature puts on a spectacular
springtime show of color in the
Smokies. The warm sunshine
brings a rich green base to the
park as trees sprout new leaves
and fresh blades of grass emerge
from the mountain floor. Begin-
ning in late March, woodland
wildflowers, including red bud,
flowering dogwood and violets
greet visitors to this popular
national park.

Stretch those tired limbs with a
walk on one of the park’s many
flower-lined trails. If a driving
tour is more your style, there are
several scenic routes through the
park that offer great wildflower
viewing.

Great  Smoky Mountains
National Park is home to a variety
of wildlife, as well, including black
bear, white-tailed deer and a vari-
ety of birds and reptiles. And if
you look carefully, you may see a
new addition to the park this year.

For the first time in 150 years
elk are back home in the Great
Smoky Mountains. In the spring
of 2001, 25 elk were released into
the park with another 25 to 30
scheduled for release in 2002 and
2003. The project is designed to
reintroduce native species to
areas from which they were once
eliminated.

Remember to view all wildlife
from a safe distance. For your own
personal safety and that of the
animals, use your binoculars if
you want a closer look.

While the mountains are bloom-
ing with color and bustling with
wildlife, nearby Pigeon Forge, Ten-
nessee, does its own blooming and
bustling in the spring.

The city adds a burst of color
during A Mountain Quiltfest in
March. Quilts in all shapes and
sizes, in a variety of styles and
colorful hues, bring a touch of tra-
dition to Pigeon Forge that’s sure
to brighten even the most winter-
weary spirits.

And speaking of brightening
spirits, what could be a better
pick-me-up than a parade led by
Dolly Parton! That’s exactly what
you’ll see April 5 as Miss Dolly
leads a parade down the Parkway,
marking the beginning of the
city’s spring season of entertain-
ment. With marching bands,
floats and area celebrities, the
event has become a favorite
among Pigeon Forge visitors,
drawing more than 40,000 view-
ers each year.

Spring marks a new season for
Pigeon Forge theaters and attrac-
tions, including Dollywood enter-
tainment park.

The combination of springtime
mountain beauty and all the excit-
ing activities in Pigeon Forge
makes this East Tennessee city
the perfect all-American family
destination. For more information
call 1-800-251-9100.

Springtime In The Mountains:
A Cure For Winter Blues

(NAPSA)—It’s that time of year
when your family is getting ready
to pile into the car with an accumu-
lation of maps to get you to your
holiday destination. Maybe you
review the maps, tattered from
being squeezed into their glove
compartments, and hope they are
still accurate. Or you may go online
but give up after the endless wait of
a slow Internet connection. To
avoid the frustrations of this year’s
road trip, many consumers are
turning to Microsoft Streets &
Trips 2002, the No.1-selling travel
product*, to find the best route to
grandma’s house and know what’s
along the way.

Streets & Trips also comes
highly rated, having recently
received PC Magazine’s highest
rating, five out of five stars. With
an estimated retail price** of
$44.95 (U.S.) and $64.95 (CDN)
with a $10 (U.S.), $15 (CDN)
rebate, Streets & Trips 2002
proves an affordable gift idea too.

Unlike online map services,
Streets & Trips 2002 is loaded
onto a home PC or laptop so you
always have fast and easy access
to up-to-date maps for every ZIP
code in the United States and
Canada. With Streets & Trips
route planner, you can plan every
detail of your trip, including the
cost of gas and where to stay
overnight. The software covers

more than 800,000 Points of Inter-
est such as hotels and restau-
rants—even shopping malls—
making it easy to find nearby
places. In addition, Streets &
Trips 2002 notifies you of road
construction by downloading
monthly road construction up-
dates anytime you are connected
to the Internet.

To learn more about Streets &
Trips 2002, visit http://www.micro
soft.com/streets/.

To read PC Magazine’s review
of Streets & Trips 2002, go to
ht tp : / /www.pcmag .com/art i -
cle/0,2997,s%253D1470%2526a%2
53D12021,00.asp.

Hitting The Road For The Holidays?
Drivers Turn To Microsoft Streets & Trips 2002 To Get Around

Many families find the infor-
mation superhighway a good first
stop for happy holiday travel.

* Source: NPD INTELECT Market Tracking, May 1998-September 2001. Based on total U.S.
retail sales.
** Reseller prices may vary.

Make Waves In
Your Workout

(NAPSA)—Fitness experts say
water creates an ideal exercise
environment. While submerged,
body weight is reduced by 90 per-
cent, and the resulting buoyancy
alleviates pressure on the joints
while increasing flexibility.

Water-based activities have
long been used for rehabilitative
purposes, from athletes recovering
from injury to arthritis sufferers
searching for pain relief. In fact,
the Arthritis Foundation recom-
mends exercising in water to alle-
viate the pain and stiffness that is
associated with this affliction.

Home water-based gyms can
help alleviate boredom and pro-
vide numerous exercise variations
to keep routines fresh and moti-
vating. The Maxxus spa from Sun-
dance, for example, provides a
comprehensive work-out and com-
plete training program, utilizing
water resistance and specifically
designed attachments, called
SunSport AquaFlex Equipment, to
stretch, strengthen and tone the
entire body.

The AquaFlex Equipment con-
sists of hand paddles, cars and
resistive cords which can be con-
figured in a variety of ways to pro-
duce desired results for arm,
shoulder, leg, back and abdominal
muscles.

For many people, however, the
best part of working out with the
machine is finishing—the gym
doubles as a spa.

For more information, visit
www.sundancespas.com.

The benefits of water have
made a new kind of splash with
health conscious Americans.

If thrown at 80 MPH, it will take
a baseball .04 seconds to reach
home plate.

***
There are those, I know, who
will reply that the liberation of
humanity, the freedom of man
and mind is nothing but a
dream. They are right. It is the
American dream.

—Franklin D. Roosevelt
***


