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(NAPSA)—Despite 41 percent of 
millennials opting for “vacation moves” 
—relocating somewhere without the 
intention of staying permanently—
reports show that the nomadic life might 
not be all it’s cracked up to be. Mobil-
ity has its perks, but the greatest social 
advantages are found in homeowner-
ship, says a recent National Association 
of Realtors study.

While the economic impacts of 
homeownership are well known, there 
are other benefits that are just as, if not 
more, valuable. For instance, home-
ownership is at the core of community 
building. The stability gained in an 
area through consistent ownership cre-
ates strong, cohesive relationships and 
social networks. 

Likewise, neighborhoods with more 
family-owned homes than rentals expe-
rience higher property values and social 
capital, according to a Harvard Uni-
versity review. Compared to renters, 
homeowners display increased civic 
engagement and feel a greater sense of 
responsibility to invest time, money and 
resources in community and environ-
mental improvements. 

Collectively, these factors lead to 
better school systems, lower crime rates 
and stable neighborhood growth—a rip-
ple effect that persists for generations. 

While renting undoubtedly allows 
for the ability to move and explore, 
homeownership enables the freedom 
to customize one’s home to truly reflect 
personality and lifestyle. Unlike renting, 
a lack of restrictions allows space for 
self-expression and personalized func-
tionality, two of the biggest contributors 
to personal growth and life satisfaction, 
as recognized by psychologists around 
the world. 

The desire to be upwardly mobile 
isn’t the only reason some are choosing 
to rent. Many consumers find the idea 
of locating and financing a home to be 
daunting. However, tools such as Rocket 

Mortgage from Quicken Loans are rev-
olutionizing the home-buying process 
and making it so simple that it can be 
managed on a cell phone—in as few as 
seven minutes, the company says.

“Rocket Mortgage takes a formerly 
intimidating process and makes it fast, 
simple and transparent. It keeps the 
mortgage process on pace with that of 
today’s busy generation, eliminating 
tedious paperwork,” says Bill Banfield, 
Quicken Loans EVP of Capital Markets. 
“By pulling personal financial informa-
tion directly from the source, Rocket 
Mortgage provides a totally unique, 
customized mortgage solution. No 
guesswork, no misleading rates or time-
lines—just simple, personalized options 
paired with an unmatched process and 
world-class communication.”

Tools such as Rocket Mortgage pro-
vide around-the-clock counsel and access 
to personalized options, helping potential 
home buyers feel confident and prepared. 

While there certainly is a time and 
place for renting, it’s worth learning 
about the many benefits of owning a 
home before making the decision to pay 
a landlord for another 12 months.

Investing in homeownership early 
allows greater long-term flexibility 
with income, proving that homeown-
ership doesn’t tie you down. Instead, 
it brings empowerment, freedom and 
sense of purpose. 

Happier As A Homeowner

Homeownership generates high-
er levels of happiness, especially 
among millennials. 

(NAPSA)—When it comes to restrict-
ing certain access to their Equifax® credit 
reports, consumers have a new option 
with the Equifax Lock & Alert™ service. 
The service, which was launched on Jan. 
31, is free for life and gives consumers the 
ability to quickly lock and unlock their 
Equifax credit report using a computer 
or mobile device. Terry Griffin, senior 
vice president of marketing at the Equi-
fax Global Consumer Solutions division, 
answers some questions surrounding 
Lock & Alert.

Q: Why did Equifax launch Lock & 
Alert?

A: One of the reasons we launched 
Lock & Alert (https://www.equifax.
com/personal/products/credit/credit-
lock-alert) was to provide consumers 
with another option for restricting cer-
tain access to their Equifax credit report. 
Doing so may help protect against 
identity thieves fraudulently opening 
credit accounts or new loans. One way 
to restrict certain access to your credit 
reports is through a credit report lock. 
Lock & Alert also represents a commit-
ment we announced on Sept. 27, 2017, to 
provide a service that allows consumers 
to help control access to their Equifax 
credit report in an easy and convenient 
way. In addition, we have also waived 
the fees for security freezes – including 
placement, lifting, and removal – until 
June 30, 2018.

Q: How have consumers responded 
so far to Lock & Alert?

A: We are carefully watching and 
addressing consumer feedback. We’re 
pleased to see some positive reviews, 
comments, and high ratings in the 
Apple® App Store or Google Play™. 
Through those, we’re able to see what’s 
resonating with consumers and where 
we have opportunities to improve. Our 
teams are diligently responding to com-
ments, and we encourage additional 
feedback.

Q: What is the difference between 
Lock & Alert and a security freeze?

A: A credit report lock and a secu-
rity freeze have the same impact on your 

Equifax credit report, but they aren’t 
the same thing. Both generally prevent 
access to your Equifax credit report to 
open new credit accounts. A lock allows 
you to lock and unlock your Equifax 
credit report online or by mobile app, 
and uses usernames and passwords for 
identity authentication. Placing, lift-
ing or removing a security freeze can 
also be done online, and uses a PIN 
for identity authentication. Unless you 
temporarily lift or permanently remove 
a freeze, or unlock your Equifax credit 
report, it can’t be accessed to open new 
accounts. There are exceptions as to 
who can still access your Equifax credit 
report when it’s locked or frozen. For 
more information about the differences 
between a security freeze and a credit 
report lock, go to (https://www.equifax.
com/personal/education/identity-theft/
lock-or-freeze-infographic).

Q: Do consumers who have the 
complimentary credit monitoring 
product need to sign up for Lock & 
Alert too?

A: All U.S. consumers who are at least 
18 and have an Equifax credit report are 
able to enroll in Lock & Alert regardless 
of whether or not they are enrolled in 
our complimentary credit monitoring. 
Consumers are not obligated to enroll 
in Lock & Alert; whether to enroll in the 
service is a consumer’s choice. 

New Equifax Lock Service: Your Questions Answered 

Restricting access to your cred-
it reports through a credit report 
lock can protect you from identity 
thieves fraudulently opening credit 
accounts or new loans.

(NAPSA)—The next time you take a 
bite of sweet Thin Mints® or Girl Scout 
S’mores® cookies, you’ll be doing more 
than pleasing your palate. Each and every 
Girl Scout Cookies® purchase powers 
amazing experiences for girls, and 100 
percent of the net proceeds stay local to 
benefit the Girl Scout council and troop. 
Now, in the 101st year of Girl Scouts 
selling cookies, the organization is cele-
brating the next century of female entre-
preneurs and highlighting the incredible 
skills and opportunities that selling cook-
ies has powered for the millions of girls 
and alums all over the United States. 

Buying Cookies Is an Investment in 
Female Leadership

Selling cookies teaches girls essential 
entrepreneurial skills that benefit them 
both now and in their future careers. The 
inclusive, all-girl environment of a Girl 
Scout troop creates a safe space where 
they can try new things, develop a range 
of skills, take on leadership roles, and sim-
ply be themselves. Purchasing cookies is 
an investment in girls and their leader-
ship, both now and in their future careers.

As one successful businesswoman, 
Cyd Brandvein, Director at Google, 
explained: “The work ethic, goal-set-
ting, and entrepreneurial skills I gained 
through the cookie program, not to men-
tion the supportive, all-girl environment 
and female role models that Girl Scouts 
provided, contributed greatly to my abil-
ity and success in my career today.”

Anyone who thinks selling Girl Scout 
Cookies isn’t rocket science should con-
sider Girl Scouts of the USA (GSUSA) 
CEO Sylvia Acevedo. Once an actual 
rocket scientist at NASA’s Jet Propulsion 
Laboratory, she emphasizes, “The most 
valuable business lesson I ever learned was 
thanks to the Girl Scout Cookie Program®. 
I learned not to take ‘no’ for an answer, and 
as a young woman pursuing a career in 
STEM, I heard ‘no’ all the time. The skills 
I gained from selling Girl Scout Cookies 
pushed me to excel in a career that was 
outside the norm for girls like me. And 
many of our more than 50 million alums 
credit their career success to skills they 
learned selling cookies. After all, a Girl 
Scout Cookie purchase is more than just 
a delicious treat—it’s an investment in girl 
entrepreneurs who will grow up to be the 
female business leaders of the future.”

Given that more than half of Girl 
Scout alums in business fields credit the 
Girl Scout Cookie Program with help-
ing them develop skills they use today—
including money management, goal set-

ting, and public speaking—selling Girl 
Scout Cookies has helped millions of 
female entrepreneurs over the past 100 
years spark their careers.

How It Works
During Girl Scout Cookie season, par-

ticipating Girl Scouts across the country 
unlock their amazing G.I.R.L. (Go-getter, 
Innovator, Risk-taker, Leader)™ potential, 
selling cookies door to door and at booths, 
as well as through the Digital Cookie® 
platform, an innovative and educational 
web-based addition to the cookie pro-
gram supported by Dell that allows girls to 
run and manage their Girl Scout Cookie 
businesses online. The funds from every 
cookie purchase power amazing experi-
ences for girls year-round.
Cookie Earnings Support Your Local 

Community
Because 100 percent of the net revenue 

girls raise through cookie sales funds local 
Girl Scout council programs, troop pro-
grams, and community projects, custom-
ers who purchase cookies are making an 
important investment in their community 
and supporting exciting and formative 
leadership experiences for girls. Councils 
depend on cookie earnings to run their 
programming, and girls decide how to 
devote their troop’s portion of the earn-
ings to impactful community projects and 
personal enrichment opportunities. 

Learn More
To find Girl Scouts selling cookies 

near you, visit www.girlscoutcookies.
org or use the official Girl Scout Cookie 
Finder app, free on iOS and Android 
devices. To volunteer, reconnect, 
donate, or join, visit www.girlscouts.org.

Girl Scout Cookies: A Delicious Way to Help Girls 
Grow and Learn

Girls have the power to become the 
next generation of female leaders. 
Developing their entrepreneurial 
skills through the Girl Scout Cookie 
Program can help.

Note to editors: Girl Scouts will celebrate the next century of female entrepreneurs during National Girl Scout Cookie Weekend 
2018, February 23–25. Cookie season runs January through April, varying by location. Visit www.girlscoutcookies.org to find out 
when girls are selling cookies in your area. 
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