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(NAPSA)—As the weather
warms and outdoor watering
starts, it’s a good time to ask: Are
you throwing water—and money—
into the wind? Experts estimate
that 50 percent of the 9 billion gal-
lons of water we use outdoors
every day is lost due to evapora-
tion, wind or runoff caused by inef-
ficient landscape irrigation.
That’s why the U.S. Environ-

mental Protection Agency’s
WaterSense® program is promot-
ing three steps to start saving
water this spring:

1. Right Plant, Right Place:
Climates and geography vary
nationwide, and your region has
distinctive plant species it can
naturally support without requir-
ing extra water and fertilizers. Go
back to your roots when you’re
thinking about what to plant in
your garden this spring. Visit
WaterSense’s What to Plant tool
(www.epa.gov/watersense/outdoor/
what_to_plant.html) to help you
choose plants that are right for
your climate and require minimal
watering. Then group your plants
in “hydrozones” according to their
water needs to make it easy to
irrigate them correctly.

2. Sprinkler Spruce-Up: If you
have an inground irrigation system,

spring is the perfect time to spruce
it up before warm weather water-
ing starts. Remember this mantra—
inspect, connect, direct and select:
Inspect systems for clogged, broken
or missing sprinkler heads; exam-
ine the points where the sprinkler
heads connect to pipes or hoses for
breaks; direct water away from the
pavement to apply water only to the
landscape; and select a smart
WaterSense labeled irrigation con-
troller, which uses local weather con-
ditions to determine when and how
much to water your yard.

3. Go With a Pro: Irrigation
professionals certified by a
WaterSense labeled program can
help you design, install, maintain
or audit your irrigation system.
Find a pro near you using
WaterSense’s Directory of Certi-
fied Professionals (at www.epa.
gov/watersense/findapro) to see if
your system could distribute
water more efficiently to maxi-
mize its performance and main-
tain a healthy landscape without
wasting water.
Visit WaterSense at www.epa.gov/

watersense to watch a video and
learn more about how you—or a cer-
tified professional—can inspect, con-
nect, direct and select your way to
a smarter system.

ThreeWaysTo Save This Spring

Find a pro certified by aWaterSense labeled program to help make your
sprinkler system smarter and save water outdoors!

(NAPSA)—For an inspiring
look at one company’s success,
businesses of all kinds can look to
Holwick Constructors.
A few years ago, Mike Holwick

probably wouldn’t have believed you
if you had told him that he could
expand his Los Angeles–based con-
struction business by $2 million a
year by simply adopting new tech-
nology. Then again, if you’d told him
he was going to be the third-gener-
ation owner of the family business,
he probably wouldn’t have believed
that, either.
Holwick, who back then was a

CPA for PricewaterhouseCoopers,
was not interested in joining the
family-owned construction busi-
ness. Then, two things happened.
First, he saw some of his buddies
laid off from another accounting
firm, which reminded him that the
job security he thought he had was-
n’t necessarily that secure. Then,
health issues forced his father to
think about closing the family firm.
So he changed his plans.
Holwick took over the business

and has since overseen construc-
tion projects covering more than
1.5 million square feet of tenant
space, increased top-line growth by
more than 1,000 percent in six
years, and saw the firm through
five consecutive years of double-
digit growth during and after the
recession.

Four Secrets To Success
So how does he do it? He says

it’s consistency, humility, a “dig
deep” mentality, and technology.
“Solidifying our top client rela-

tionships has been crucial to our
success—solidifying them, main-
taining them and improving them,”
says Holwick. “Key to doing that is
being consistent in everything we
do and how we do it. For the client,
there are no unpleasant surprises.”
To Holwick, “approaching every-

thing with a level of humility” is
the flip side of another imperative:
treating clients with dignity and
respect.
The “dig deep” mentality means

“when things get tough, you have
to just dig in your heels so deep
that you don’t get pushed over by

your challenges,” says Holwick.
“You do what you have to do—like
working late to turn around a 24-
hour estimate for a client that
needs it to make a multimillion-
dollar decision.”
As Holwick’s business grew, he

found himself spending about 20
percent of his time managing the
office IT systems. Any way he
looked at it—from the perspective
of his business, his family or him-
self—it was a poor use of his time.
That’s when he turned his IT over
to Scott Spiro of Computer Solu-
tions Group (CSG).

Moving To The Cloud
With the help of Microsoft part-

ner CSG, Holwick moved most of his
company’s infrastructure to the
cloud. E-mail and document man-
agement, for example, are handled
via Microsoft Office 365. As a result,
contractors, architects, site man-
agers and other employees can col-
laborate in real time without hav-
ing to be on the corporate network.
The payoff: Holwick recoups a

full 12 hours a week that he for-
merly spent on IT management,
and devotes half of that time now
to running and growing his busi-
ness. In just over a year, he fig-
ures that extra time has gener-
ated $2 million in additional
business. And the other half of the
time? He spends that with his
wife and kids. The $2 million is
great but “the family time is
invaluable—there’s no way to put
a price on that,” says Holwick.

Learn More
For further facts on how tech-

nology can help your business, go
to www.microsoft.com/business.

Integrity, Humility,Technology: Secrets To Success

Companies can save time, money
and trouble by moving IT infra-
structure to the cloud.

Editors’ Note: While the first week in May is Small Business Week, this article can be useful to your readers
at any time.
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(NAPSA)—The Red Cross Emer-

gency App has home fire safety tips
and the Monster Guard App has
safety games for children. Learn
more about preventing home fires,
volunteering and donating at red
cross.org/homefires.
“Rogue Mission: A Jordan San-

dor Thriller,” the long-awaited
fourth book in Jeffrey S. Stephens’
Jordan Sandor series, is now
available where books are sold. To
order a copy or read more about it,
go to www.jeffreystephens.com.
Coloring books for adults are

fun, comforting and popular, and
now Americans of all ages can
enjoy the new “Trump Coloring
Book” by M. G. Anthony. It makes
a great gift and is available wher-
ever books are sold. Go to trump
coloringbook.com.
The IKON Apron Front Single

Bowl Sink from BLANCO—a com-
pany long known for its forward-
thinking fixtures—has made the
first Apron Front sink from SIL-
GRANIT, a patented granite com-
posite material that’s heat,
scratch and stain resistant. Learn
more at www.blancoamerica.com.
With the professional-grade,

completely customizable stoves
hand assembled by Italian arti-
sans and available from ILVE and
Verona Appliances, cooking can be
easier, faster and more fun. Learn
more at http://eurochefusa.com.
Clean heating and cooling ducts

and quality filters mean cleaner,
sweeter air in your home. Have the
ducts cleaned regularly by a mem-
ber of the National Air Duct Clean-

ers Association (NADCA). Find one
at http://nadca.com/en/prosearch/all.
To learn about LASIK eye

surgery, you can visit the Ameri-
can Refractive Surgery Council’s
Insight blog at www.american
refractivesurgerycouncil.org/blog.
Men and women with a taste

for travel can make good money
and do some good in the world
when they take up a career as a
Merchant Mariner. To learn more,
call (800) 732-2739 or visit www.
seafarers.org/jobs/jobs.asp.
Websites such as Vacation

Differently.com from Wyndham
Vacation Rentals can offer both inspi-
ration and expert advice to vaca-
tioners. So can RCI’s Endless
Vacation magazine app, found on
the Google and Apple stores.
Many nurses develop the skills

and training needed to meet today’s
demands of the profession at the
University of Phoenix College of
Health Professions. It offers post-
licensure nursing, health care admin-
istration and health care support
programs, certificates and courses.
Learn more at www.phoenix.edu.

Purdue And CME Group
KeepThe Pulse Of
The U.S. Agricultural

Economy
(NAPSA)—There is a new eco-

nomic index this year—and it
matters to anyone interested in
the health of our economy. Purdue
University’s Center for Commer-
cial Agriculture and the deriva-
tives marketplace CME Group
have partnered to launch the Pur-
due/CME Group Ag Economy
Barometer—a monthly nation-
wide measure of the health of the
U.S. agricultural economy.

“The U.S. farm economy is an
important part of the global econ-
omy,” said CME Group Executive
Chairman and President Terry
Duffy. “With Purdue’s research
and agriculture expertise—as well
as the input of farmers and
agribusinesses around the U.S.—
we are uncovering vital insight
into a critical industry.”
Each month, Purdue measures

the confidence of 400 food produc-
ers regarding the farm economy
and key economic drivers. A read-
ing above or below the baseline
score of 100 indicates whether
sentiment has improved or
declined during the month. April
survey results, released on May 3,
indicated agricultural sentiment
of U.S. producers increased to 106
compared to a value of 100 for the
base period of October 2015
through March 2016. The im-
proved sentiment was driven in
part by strengthening corn, soy-
bean and wheat prices and favor-
able weather conditions for row
crop planting.
“Together with CME Group,

Purdue will analyze and report
the real-time economic health of
U.S. agriculture, on which every
citizen and the rest of the econ-
omy depends,” said Purdue Presi-
dent Mitch Daniels.
Results for the Ag Economy

Barometer are tabulated and pub-
lished on the first Tuesday of each
month by Purdue University. To
learn more about the barometer, sur-
vey methodology or the most recent
results, visit www.purdue.edu/
agbarometer.

Things are looking up for farm-
ers, one study shows.

Certain cheeses, including aged
cheddar, Swiss and Monterey
Jack, are thought to help protect
teeth from decay.

It takes just over 21 pounds of whole milk to make one pound of butter.

Cows drink anywhere from 25 to 35 gallons of water each day, equal to
a bathtub filled with water.They also eat 40 to 50 pounds of feed daily.




