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(NAPSA)—Whether you are
enjoying a long holiday weekend
or a birthday or just sharing a
nice day outside with family and
friends, the lifestyle experts at
Celebrations.com offer some tried-
and-true tips to ensure a success-
ful summer of celebrations.
For starters, you can create a

sense of anticipation among your
guests by opting for stylish invita-
tions, such as those from FineSta
tionery.com.

In addition to invitations, sta-
tionery and note cards, FineStationery
provides a variety of personalized
accessories and gifts such as nap-
kins, stickers and place mats to com-
plement every theme you set (your
table and) your mind on. For exam-
ple, the Wildflower Invitation by 14
and Orange was created to catch
everyone’s eye and give guests a
sneak peek at what is to come.
You can help an event get off to

a grand start by adding a bright
and colorful landscape. A truly orig-
inal floral arrangement from a lead-
ing florist and gift shop, 1-800-
Flowers.com, can wrap the entire
place with the finishing touches of

what summer means.
Summer Dunes includes the

freshest roses, daisy poms and
delphiniums, all gathered into a
glass vase accented by a real
seashell for a beach day at home.
As with any event, sweet treats

are a must. Cheryl’s Summer Fun
Beach Gift Pail is delicious and
decorative enough to please every-
one’s eyes and palates. Enjoy this
unique packaging filled with
Cheryl’s famous buttercream-
frosted flower and beach-decorated
cutout cookies, perfectly fit for
young children and adults alike.
Available at www.Cheryls.com.

For more gift ideas or party
planning advice this summer, visit
www.1-800-Flowers.com and
www.Celebrations.com.

Enjoy A Summer Of Celebrations(NAPSA)—While most stu-
dents hope to be popular while at
college, for many colleges, the
quest for popularity can take an
intriguing turn.
These days, universities often

struggle to draw prospective stu-
dents and alumni donations in an
extremely competitive environ-
ment. Some, however, have discov-
ered a solution. Consider the case
of historically black college Jack-
son State University (JSU). It
needed a strategic marketing plan,
help combining more than 100
websites into one, and an honest
evaluation of the brand platform.
To achieve all that, JSU had to

engage students, faculty, alumni,
and community and business
leaders. The process included a
comprehensive survey that com-
pared the perception of these
groups to reality, an analysis of its
marketing and communications
strengths and weaknesses, adver-
tising and social media. There was
also the launch of the new logo
during halftime of a JSU home
football game while the school’s
legendary band, the Sonic Boom of
the South, generated excitement.
The result: record student

enrollment and alumni giving.
The experts behind this turn-

around, vitalink, a branding and
marketing firm, and AndiSites, a
web design company, work as part
of the HBCUgrow team to create
results-oriented programs for col-
leges and universities, including
Historically Black Colleges and
Universities (HBCUs). They offer
these suggestions:
1. Define what your university

or other organization wants to
accomplish. Make a list of specific
goals and objectives and measure
success.
2. Do the research. Have an

unbiased party look at existing
research, conduct market and
competitive research, survey
stakeholders (mini-focus groups
and Perception vs. Reality survey)
and do an objective brand audit.

Use a third party to encourage
honest responses.
3. Engage your stakeholders

from day one. They’ll give you a
360-degree view of reality—not
just how you see your brand. If
your website is not working, you
can be certain they’ll let you know.
A collaborative approach also
gains the buy-in you will need to
roll out a new or updated brand.
4. Create a flexible strategic

plan with measurable results,
update as you learn and move for-
ward. Don’t let it sit on a shelf.
5. Get your creative and brand

right. It’s not just the logo or
pretty graphics. Your brand plat-
form’s messages, voice and tone all
need to represent your school
accurately for better results.
Again, input from an unbiased
party helps ensure you’re on track.
6. Communicate from begin-

ning to end, using the methods
your stakeholders prefer. Person-
alized, multitouch, multichannel
automated campaigns make this
easier and free up your staff to
focus on high-value tasks. Bonus:
Results are trackable.
7. Follow through with your

brand promises. If you don’t live
up to your brand, people turn
away and you don’t get a second
chance.

Learn More
Sign up for tips, facts and

whitepapers at www.vitalink
web.com/hbcugrow/, e-mail info@
vitalinkweb.com or call (919) 850-
0605.

HowTo Be Popular—As A School

Record student enrollment and
alumni giving can be achieved at
colleges that follow a smart plan.

Set Sail For Something
Different For Dinner Tonight
(NAPSA)—It’s that old ques-

tion, “What’s for dinner tonight?”
Instead of reaching for the same
old standbys or chicken nuggets
for the kids, you can set sail for
something different: the bounty
of delicious options from under
the sea.

“With families today looking for
healthier and more flavorful meal
options than ever before, seafood
lovers young and old will enjoy dis-
covering new items in the frozen
seafood section that are convenient,
affordable, nutritious and tasty,”
says Registered Dietician and nutri-
tion expert Erin Palinski-Wade.
That’s why the creator of

America’s most popular seafood
appetizer, Matlaw’s, has intro-
duced a full line of products to
appeal to the whole family. From
classic New England Style, Bacon
and Cheese, Chorizo or Chili-Lime
Stuffed Clams served in a natural
clamshell; to Crispy Original, Bar-
becue or Coconut Popcorn Shrimp;
to Southwest Tortilla Breaded,
Jalapeño Breaded or Pub-style
Battered Cod, these exciting new
flavor combinations may well
have family members asking for
more every night of the week.
In many families, the Stuffed

Clams have become a favorite.
Each natural clamshell is filled
with a delectable breadcrumb
stuffing with clams, green and red
peppers and delicate spices, and
individually frozen to ensure
freshness and flavor. They’re great
on the grill and easy to prepare.
Instead of turning on the oven
and heating up the kitchen, you
can simply wrap them in a foil
“boat” and place it right on the grill
on medium heat for 25 minutes.
Then serve topped with butter and
lemon (or a dash of hot sauce for
the truly adventurous) and a
crunchy green salad for a satisfying
supper.
To discover recipes , tasty

food pairing suggestions, menu
recommendations, special offers,
coupons and more, visit www.Mat
laws.com/setsail.

Serve seafood for supper and
you may see your family asking
for more.

Water moves around the Earth in a
water cycle.Thewater cycle has five
parts: evaporation, condensation,
precipitation, infiltration and sur-
face runoff.

(NAPSA)—All your hard work
to become financially stable can
unravel if you become a victim of
identity theft.
Identity theft occurs when some-

one steals personal information such
as your Social Security number, birth
date or mother’s maiden name. Many
people don’t know they’ve been vic-
timized until a collection agency
comes knocking on their door.
Identity theft is a growing

problem but there are steps you
can take to prevent it.
•Never give out personal in-

formation over the phone, on the
Internet or through the mail
unless you initiate the transaction
or know whom you’re dealing with.
•Don’t reveal any personal

information before you find out
how it will be used and shared
with others. When someone re-
quests your Social Security num-
ber, ask if you can provide alter-
nate information. At medical
offices, use an identifier that is
not your Social Security number.
•Ensure the passwords to your

credit card, bank, phone and all other
online accounts aren’t easily avail-
able and can’t easily be guessed.Avoid
using obvious information such as
your birth date, digits in your Social
Security number or your mother’s
maiden name. Change your pass-
words periodically, particularly those
associated with financial accounts.
•Keep items with personal infor-

mation in a safe place, such as a
locked storage device or password-
protected electronic file. Tear up or
shred all unnecessary papers con-
taining Social Security numbers,
account numbers and birth dates

before discarding them so “dump-
ster divers” can’t retrieve them.
•Protect your mail. Keep your

eyes open for bills and statements.
If you think one of your state-
ments is missing, quickly call that
company to let it know. Take out-
going mail to a postal mailbox or
the post office. If your mail sud-
denly stops, go to the post office.
Thieves sometimes submit change
of address forms to divert mail to
their address.
•Check your bank and credit card

account activity promptly upon
receipt of a written statement. If you
see any problems, immediately
report them to your financial insti-
tution. The Federal Trade Com-
mission offers guidance on immedi-
ate steps to take to limit the harm.
For more tips and resources,

visit www.SaveAndInvest.org/
LearnMore.

Identity Thieves Can StealYour Financial Stability

Never give out personal informa-
tion over the phone, on the Inter-
net or through the mail unless
you initiate the transaction or
know whom you’re dealing with.

In Llanwrtyd Wells, Wales, a race between a man and a horse is held
annually. The event dates from 1980, when a local pub landlord over-
heard a conversation about how a man could beat a horse over a long
distance.

A horse can see better at night than a human. However, it takes a
horse’s eyes longer to adjust from light to dark and from dark to light
than a human’s.




