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(NAPSA)—More Americans are
getting on board with public trans-
portation, according to the latest
national America THINKS survey,
as the cost to own and operate a
vehicle rises and consumers look
for ways to save money.

What Americans Want
According to the research from

HNTB Corporation, 76 percent of
Americans are open to taking pub-
lic transportation instead of driv-
ing, up from 69 percent in 2010.
High gas prices would drive the

decision for 41 percent of those
who choose public transportation
over driving. In fact, 54 percent
think getting around on public
transportation for a year would
save them more money than doing
so via a car.
More than 9 in 10, however,

believe the nation’s public trans-
portation needs to be improved in
some way. Many public transit
agencies are exploring various
ideas, including the introduction
or expansion of bus rapid transit
(BRT) facilities.
This rapidly growing transit

option offers communities a
viable, cost-effective way to
attract nontraditional riders and
get them to their destinations
more quickly, by bus. It’s a lower-
cost, more easily implemented
alternative to a rail-based com-
muter transit system, yet still
includes many popular features of
rail-based public transportation,
such as routes that are clearly
laid out and run on a frequent
and reliable schedule.
The research also shows if all

other factors were the same, 55
percent of Americans would prefer

a new bus system in their area
over a train system. That may be
why 73 percent of those who don’t
have a BRT system would support
that kind of development.

Expert Opinion
“Across the country, more and

more agencies are turning to bus
rapid transit as a way to relieve
congestion, reduce pollution and
support job growth,” says Liz
Rao, vice president and chair
public transit services at the
infrastructure solutions firm
HNTB Corporation.
“Embracing this new generation

of proven mass transit concepts will
help attract drivers off our high-
ways, allowing everyone to enjoy
quicker commutes, and customers
the use of low-emission vehicles,
off-board fare payment and real-
time travel information,” she adds.
“Successful communities thrive
when transit is part of a healthy
mix of transportation choices.”

Learn More
For further information, visit

www.hntb.com.

ATicketTo Ride: Americans Prefer PublicTransit

A recent HNTB survey found mil-
lions of Americans favored pub-
lic transit over driving.

(NAPSA)—If yours is like most
families with children in school,
you’re the major supplemental
source of classroom supply fund-
ing, according to the National
School Supply and Equipment
Association, spending an average
of $19 per student on classroom
supplies.
In addition, many schools have

to find ways to raise more money
for supplies, extracurricular activ-
ities and so on.

An Easy Answer
Fortunately, if your child at-

tends a public school or private
school, between kindergarten and
8th grade, you can help its bottom
line at no cost to you by going
right to the top—the box top.
That’s because parents, teach-

ers and anyone interested in edu-
cation in America can do one sim-
ple thing. They can cut out the
little pink Box Tops found on hun-
dreds of participating products
available in grocery and other
stores and send those clips to the
school, which earns 10 cents for
each one.
Each eligible school participat-

ing in the Box Tops for Education®

program may earn up to $20,000
in cash a year from the clip pro-
gram and use the money for what-
ever it needs.
What’s more, through the Box

Tops Marketplace, you can shop
online at your favorite stores and
the school earns eBoxTops® with
each qualifying purchase at no
additional cost to you. You just
have to sign up online and desig-
nate a school to support. Then,
simply start your online shopping
at the Marketplace and you can
earn up to 15 eBoxTops® for your
school with every $10 you spend,
depending on each individual
merchant’s terms and conditions.

Friends, relatives or even busi-
nesses can shop to support any
school, whether it’s next door, in
the next state or across the coun-
try. All they need to do is sign up
online at the Box Tops website
with the school’s name and state
or zip code. Once registered, every
qualifying purchase they make
through the Box Tops Marketplace
will earn cash for that school and
there is no cap on the amount of
money a school may earn each
year through that program.
Program members who sign up

for the Box Tops eNewsletters
receive offers for in-store coupons
and free samples, opportunities to
enter sweepstakes and lots of
other chances to earn extra cash
for education.

Learn More
You can find further facts and

even recipes using participating
products at www.boxtops4edu
cation.com/marketplace and
www.facebook.com/BoxTopsFor
Education.

Earning Cash ForYour Child’s School Can Be Simple

Some families have learned of a
great way to help keep their
child’s school well supplied.

(NAPSA)—There’s good news for
homeowners who want to reduce
their energy costs. With a little bit
of homework, savings are possible.
According to the U.S. Environ-

mental Protection Agency (EPA),
most Americans are paying more
for electricity and natural gas
than they did four years ago, with
the average household utility bill
now about $1,900 each year. And,
according to the Department of
Energy (DOE), heating and cool-
ing accounts for about 56 percent
of the energy use in a typical U.S.
home, making it the largest
energy expense for most homes.
To reduce these costs, the

experts at the Luxaire® brand of
heating and air conditioning rec-
ommend the following:
•Adjust your thermostat. By

raising your thermostat just a few
degrees in mild temperatures and
lowering it in cooler temperatures,
you can help your heating and
cooling system work less to main-
tain a comfortable indoor temper-
ature. Programming your thermo-
stat to accommodate your family’s
time away from home and sleep-
ing schedules will also help to
ensure that your system is operat-
ing only when you need it.
•Install a dehumidifier.

Humidity can make the air feel
hotter and heavier in warm
weather. By removing the humid-
ity, the air will feel drier and
cooler and you will be able to rely
less heavily on your heating and
cooling system to make the air
comfortable.
•Perform regular mainte-

nance. Clean air filters, seal any

duct leaks and make sure the
areas around your system are
clear of obstructions. According to
the EPA, improper insulation can
reduce system efficiency by up to
30 percent.
•Have your existing home

comfort system inspected and
serviced by a qualified techni-
cian. The technician will make
sure your system is working prop-
erly and at peak efficiency. A
knowledgeable technician will also
be able to recommend a new, more
efficient replacement system, such
as ENERGY STAR®–qualified
equipment that can help you save
money on energy bills.
•Learn more. To learn more

about efficient products that can
help you save money and energy,
or to find a heating and cooling
contractor, visit www.luxaire.com.

Tips On Saving MoneyWith An HVAC System

According to the Department of
Energy, heating and cooling
accounts for about 56 percent of
the energy use in a typical U.S.
home, making it the largest
energy expense for most homes.

The Man BehindThe Magic
(NAPSA)—If you’re like many

people who’ve seen Disney movies
(and who hasn’t?), especially the
new “Saving Mr. Banks” starring
Tom Hanks and Emma Thompson
about the making of “Mary Pop-
pins,” you may want to know more
about the man behind the magic,
Walt Disney himself.
Well, now you can, in the pages

of a fascinating book on this cine-
matic pioneer who captivated
audiences for decades and led a
life of imagination, perseverance
and optimism that lives on in the
hearts and minds of people
around the globe.

The authors,
Pat Williams
with Jim Denney
of “How To Be
Like Walt: Cap-
turing the Dis-
ney Magic Every
Day of Your
Life,” not only
develop a unique
profile of this
icon of family
entertainment,
they focus on
what they call
Disney’s learn-
able skills.

They share lessons gleaned
from an in-depth study of this icon
of American family entertainment
covering a broad range of Disney’s
ideas—dare the impossible,
unleash your imagination, and
stay the course by never giving up
(“Be a Person of Stick-To-It-Ivity,”
as Disney expressed it).
As Art Linkletter, who wrote

the foreword, puts it, “Of all the
books written about Walt Disney,
this may be the most important.”
The book is available in book-

stores and directly from the pub-
lisher, HCI Books, at (800) 441-
5569 and www.hcibooks.com.

A book about
Walt Disney has
important life
lessons.

(NAPSA)—Families can incor-
porate fun physical activity into
their daily routines, says Dr.
Shelley Armstrong, a faculty
member in the School of Health
Sciences at Walden University.
For her ideas on how, visit www.
WaldenU.edu/gethealthy.

* * *
TreatOnceMonthly.com pro-

vides resources for individuals liv-
ing with schizophrenia to help
them understand treatment op-
tions and choose a medication that
is right for them with the help of a
health care professional.

* * *
For a free “Weight-loss and

Nutrition Myths” fact sheet by the
Weight-control Information Network
(WIN), a national information ser-
vice of the National Institute of
Diabetes and Digestive and Kidney

Diseases, of the National Institutes
of Health, call (877) 946-4627 or
visit www.win.niddk.nih.gov.

* * *
Regular oral health exams can

cut down on periodontal diseases
in both people and their pets, say
the experts at the School of Medi-
cine and the School of Veterinary
Medicine at St. George’s Univer-
sity. Learn more at www.sgu.edu/
school-of-veterinary-medicine/
index.html.

In Natoma, Kansas, it’s illegal to throw knives at men wearing striped
suits.

Some luge athletes say that in
some curves on a luge track they
experience g-forces—or the pull
of gravity—comparable to what jet
fighter pilots experience.

The seat on a luge sled is called
a sling.




