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Keeping Pets Safe In
Hurricane Season
(NAPSA)—Warmer weather

means more than the start of vaca-
tion season. It’s also when extreme
weather—such as tornadoes and
hurricanes—is more likely to occur.
Experts say it’s important to

remember that extreme weather
can pose a danger to pets as well
as people and property.
At the ASPCA (American Soci-

ety for the Prevention of Cruelty
to Animals), director of Disaster
Response, Dr. Dick Green, says
preparation is key.
“Don’t wait until it’s too late,”

says Dr. Green. “Have a plan in

advance, so you can save time and
get yourself and your pets to
safety.”
Here are some tips from the

ASPCA:
•Always bring pets indoors at

the first sign of a storm or disaster.
•Make sure all pets wear col-

lars with up-to-date identification.
The ASPCA also recommends
microchipping as a more perma-
nent form of ID.
•Get a rescue alert sticker and

display it so rescuers will know
that pets are inside your home.
•Include your pet in evacua-

tion plans. If it’s not safe for you
to stay, it’s not safe for your pet.
•Make sure you keep pet emer-

gency supplies and critical infor-
mation in your emergency pre-
paredness kit. Include your pet’s
medical records, water, pet food
and pet first-aid supplies.
To learn more, visit www.

aspca.org.

Research shows that one in three
pet owners don’t have a disaster
preparedness plan in place.

Photo following Joplin, Mo. tornado by Mike
Bizelli/Courtesy of the ASPCA

(NAPSA)—A growing number
of investors are taking a closer
look at IRAs that offer them more
control of their retirement invest-
ment options as well as the ability
to invest in a broader set of assets.
Called a Self-Directed IRA—or

SDIRA, for short—it’s a retire-
ment account that gives investors
a leadership role in selecting their
investments. Self-Directed IRAs
can hold assets beyond traditional
Wall Street stocks and bonds,
making it possible for a retire-
ment portfolio to include real
estate, ownership in private com-
panies, precious metals and many
other types of assets.
This direct control and greater

investment flexibility have made
SDIRAs increasingly popular with
people who are looking for an
alternative to putting their retire-
ment in the hands of brokerage
houses. The most recent analysis
shows that SDIRAs already repre-
sent close to 3 percent of the $5.4
trillion IRA market—which trans-
lates to an estimated $162 billion
in assets held by these accounts—
and that continues to grow as
more people learn about SDIRAs.

Investing In Yourself
One of the things many of these

investors are drawn to about SDI-
RAs is the ability to put their prior
business and personal experience
to work in their retirement strat-
egy. Common IRAs hand much of
the decision-making power over to
the mutual fund manager or bro-
ker. But with Self-Directed IRAs,
investors can put their own exper-
tise to use to grow their account.
For example, a real estate pro-

fessional or real estate investor
can apply that knowledge to an
IRA portfolio focused on housing.
An entrepreneur or small-busi-
ness owner can put that know-
how to use with an IRA portfolio
focused on ownership stakes in
private companies. In this way,
the investor can put their knowl-
edge and passion to work as the
focus of a retirement strategy.

The Role of the SDIRA
Provider

Self-Directed IRAs have the
same tax advantages and the
same contribution and distribu-
tion rules as common IRAs. In

fact, SDIRAs are the same finan-
cial vehicle as common IRAs, but
with more enhanced asset choices.
There are some differences,

however, which is where a SDIRA
provider comes in. It handles the
administrative aspects of the
account to make sure assets are
titled correctly, issue periodic
statements, and compile reports
required by the IRS. With those
responsibilities covered by the
provider, the investor takes the
lead on choosing the investment
strategy and evaluating potential
investment opportunities.
According to Bill Humphrey,

co-founder and CEO of New Direc-
tion IRA, choosing an SDIRA
provider that has good customer
service and offers educational sup-
port to investors is critical for the
IRA holder. “A good SDIRA pro-
vider not only handles the record
keeping required by the IRS, but
also serves as a resource to the
investor. Although SDIRA pro-
viders cannot provide investment
advice about which assets to
invest in, they can provide valu-
able guidance about how to pro-
tect a portfolio’s tax-advantaged
status, how to follow the IRS’
guidance about prohibited trans-
actions, how to minimize cost
structure and more. The provider
becomes a trusted source of infor-
mation in those ways.”
To learn more about Self-

Directed IRAs and for a variety of
free educational resources about
this investing strategy, visit
www.newdirectionira.com.

An IRAThat PutsYou In The Director’s Chair

A Self-Directed IRA, or SDIRA,
makes it possible to invest in a
broader set of potential assets
than with a traditional IRA.

(NAPSA)—Women, it seems,
would rather be heard than
seen…in a swimsuit, that is. In
fact, according to a recent survey
of women conducted on behalf of
Lands’ End, more women (66 per-
cent) would be self-conscious
appearing in public in a swimsuit
than they would be giving a
speech.
The survey also found what

women do like about a swimsuit:
Ninety-eight percent said proper
fit is essential.
Women confess to feeling “ex-

posed” when wearing a swimsuit
in a crowd but the survey also
found that only 20 percent are
concerned about the opinion of the
general public.

Popular At Pool And Beach
Here are a few of the other

ideas women have about what to
wear for sunning and swimming:
•One-Piece Preferred—One-

pieces continue to rule among
almost seven out of 10 women.
•Bold Bikinis—Nevertheless,

almost half plan to brave a bikini
this season.
•Multiple Choice—Two-thirds

plan to purchase a new swimsuit
this year and almost a quarter will
get more than one suit.
•Mix It Up—More than half

prefer to buy each piece sepa-
rately for proper fit on each.
•Quality Counts—Women

demand a quality swimsuit, with
89 percent stating that the level of
quality affects their decision.
•Cool Coverage—Fully 85

percent look for a swimsuit with
good coverage.
•Shopping Strategies—

Swimsuit shoppers are using mul-
tiple channels when shopping for
swimsuits, including in store (89
percent), online (64 percent) and
via catalog (42 percent).

•Considering Colors—Popu-
lar shades range from classic
black and white to color clashing.
•Nautical Is Nice—The nau-

tical look is one of this swim sea-
son’s favorites.
•Vintage-Inspired Glam—

Retro swim styles offer a subtle
infusion of vintage cuts and prints,
ruched swim tops and skirts.
•Sun Safety—Staying safe in

the sun is a top trend. Fortu-
nately, those soaking in the sun’s
rays can stay safer in a feminine,
fashionable way with a Lands’
End Swim Tee in a range of pat-
terns and colors.
•Flattering Fit—About eight

out of 10 want a swimsuit to flat-
ten the tummy area, while almost
half would like a swimsuit that
enhances the bust area, slims hips
or helps to conceal thighs. More
than half want a swimsuit with
slimming technology, such as can
be found with the Lands’ End
Slender Suit.

Learn More
You can find further facts and

tips about swimsuits online at
www.landsend.com and (800) 800-
5800.

WhatWomenWant—In A Swimsuit

Get in the swim with the latest
look in swimsuits.

(NAPSA)—Popcorn lovers can
snack better with new Jolly Time
Butter and Butter Light Micro-
wave Pop Corn made with the
Smart Balance unique blend of
oils, zero grams of trans fat and
no hydrogenated or partially
hydrogenated oils. For snacking
ideas, nutritional information and
recipes, visit www.jollytime.com.

* * *
Give your day a nutritional

boost with vegetables such as
onions. For ideas and recipes, such
as an onion quiche, visit the
experts at the National Onion
Association at www.onions-usa.org/
recipes.

Human brains are 75 percent water, while bones are 25 percent water.

It’s believed that there is the same amount of water on Earth as there
was when the Earth was formed. Some say the water that came from
your faucet could contain molecules that Neanderthals drank.

(NAPSA)—A website and
online community for people of all
ages living with cystic fibrosis,
www.cfvoice.com, is supported by
Novartis Pharmaceuticals Corpo-
ration. Today, there are more
treatment options than ever to
manage the incurable disease.

* * *
Researchers at the National

Eye Institute have tweaked a for-
mula of vitamins and minerals for
reducing the risk of advanced age-
related macular degeneration.
Learn more at www.nei.nih.gov/
areds2.

* * *
BREVAGen is a scientifically

validated risk test for sporadic
breast cancer that provides five-
year and lifetime predictive risk

assessments to more accurately
evaluate a patient’s risk of devel-
oping sporadic, hormone-depen-
dent breast cancer. For more infor-
mation visit www.brevagen.com.

***
Education makes people easy to lead, but difficult to drive; easy
to govern, but impossible to enslave.

—Henry Peter Brougham
***

***
Enlighten people generally, and tyranny and oppressions of body
and mind will vanish like evil spirits at the dawn of day.

—Thomas Jefferson
***




