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(NAPSA)—An increasing num-
ber of Americans have found a
new way to save a dollar—or, at
any rate, to save the dollar bill.

At Issue
That’s because they’re asking

legislators to oppose the effort to
take the dollar bill out of circula-
tion and replace it with a dollar
coin.

The dollar bill’s supporters say
such a switch would not only elimi-
nate an American icon, it would
cost businesses money. According to
the experts at the economics
research firm John Dunham &
Associates, getting rid of the dollar
bill would cost businesses about
$200 million a year and lead to
more than 4,000 job losses—and
that doesn’t even include additional
capital expenses such as new
cash registers, change-counting
machines, cash drawers, larger
safes and so on. There will also be
costs to banks, money transfer com-
panies and other financial firms.

The Expert’s Opinion
“Essentially, this would be a

tax increase on businesses from
coast to coast,” explained John
Dunham. “Americans are already
struggling with a poor economy,
and forcibly removing the dollar
bill from circulation for a dollar
coin will only exacerbate these
problems for business owners.”

The Government Report
A Government Accountability

Office (GAO) report appears to
agree. It indicates “the cost of pro-
ducing coins for a full replacement
is never fully recovered during the
30-year analysis.” Even without
considering the cost of producing,
transferring, distributing, storing
and managing dollar coins, the
GAO estimate shows that the dol-
lar coin would actually be a net

cost to the government for at least
the first 10 years.

The People’s Preference
The potential switch is also

unpopular. According to a study
by Luntz Global, 97 percent of
Americans believe the dollar bill
is more convenient than the dollar
coin.
What Some People Are Doing

Americans for George—a
group of like-minded individuals,
businesses and organizations
seeking to ensure that the citi-
zens of the United States main-
tain the ability to choose their
preferred currency—has a num-
ber of ideas about how to save
the dollar bill.

What You Can Do
To get more facts, sign a peti-

tion or learn about additional
steps you can take, visit
www.AmericansforGeorge.org.

Saving The Dollar Bill

Does the buck stop here? Most
Americans oppose the effort to
take the dollar bill out of circula-
tion and replace it with a dollar
coin.

(NAPSA)—Whether it’s reunit-
ing with old friends, sharing pic-
tures or asking for recommenda-
tions, people are relying on
Facebook more and more to man-
age their daily lives. According to
Nielsen’s State of the Media:
Social Media Report, Americans
spend more time on Facebook
than any other website. With 800
million active users who average
more than six hours a month on
the networking site, it’s no sur-
prise that Facebook is affecting
how we connect with other people,
seek out advice and even buy
homes.

“For today’s homebuyers and
sellers, one of the most convenient
ways to identify, research and con-
nect with a real estate profes-
sional is through Facebook,” said
Bev Thorne, CMO of Century 21
Real Estate LLC. “When you
think about it, Facebook is all
about relationships, a very impor-

tant thing when you’re searching
for someone to guide you through
one of the most significant moves
you’ll make in life.”
Giving Homebuyers and Sellers

Real Estate Tools Online
Today’s new generation of

homebuyers is increasingly turn-
ing to social networks to begin
searches rather than walking into
an office and seeking the help of a
real estate professional. Whether
they realize it or not, users are
single-handedly making Facebook
the latest word-of-mouth market-
ing powerhouse. These devoted
users, 50 percent of whom return
daily, aren’t just sharing gossip
and pictures with friends—they’re
asking for and sharing advice.

Buyers and sellers can rest
assured—real estate professionals
are taking notice of their desire to
connect via Facebook. Realtors
recognize the impact Facebook
can have on their business and

are putting more effort into their
presence in order to connect with
potential clients and develop rela-
tionships through the site, often
through the use of specialized
applications (apps).

For example, the CENTURY 21®

Application for Facebook lets CEN-
TURY 21® Brokers customize their
landing page and connect with
existing and potential new clients
directly through Facebook. With
information on current listings and
homebuyer and seller toolkits, the
app provides people with all the
information they need to start their
homebuying or selling process,
without ever leaving Facebook.

Tips for homebuyers and
sellers using Facebook:

•Ask your friends for input.
Facebook is a way to reach out to
several friends and neighbors all
at once to ask for their advice on
local real estate professionals
they’d recommend.

•Check out local real estate
agents’ Facebook pages. Before
deciding whether or not you want
to reach out to a real estate pro-
fessional, spend some time on
their Facebook page—it should
give you some insights into their
services and specialties.

•Pay attention to content. A
sign of a reliable, knowledgeable
real estate professional is that they
regularly share local market news
and trends while consistently
engaging with their network.

•Look for additional re-
sources. Many real estate
professionals will offer tools, such
as the ability to view current
listings and mortgage calculators,
making Facebook your one-stop
shop for real estate research.

For more information, visit
www.facebook.com/century21 to
find an agent or begin your
property search.

Facebook Is About Connecting With Friends,
Sharing Pictures And…Buying Homes

Many real estate professionals are taking things a step further to provide
their community with all they have to offer directly through Facebook.

(NAPSA)—Many Medicare en-
rollees choose a Medicare supple-
ment insurance policy, according
to Mutual of Omaha’s Dan Kre-
sha. For more information, visit
www.mutualofomaha.com.

* * *
The mySentry™ Remote Glucose

Monitor lets parents of children
with diabetes see real-time insulin
pump status and glucose trends—
and hear alerts and alarms at
their bedside—while their child
sleeps. For more information, visit
www.medtronicdiabetes.com/
mysentry1.

* * *
The American College of Radio-

logy Imaging Network found a less-
invasive virtual colonoscopy exam
can find colorectal cancer in seniors
and says Medicare should cover
seniors for this lifesaving test. Learn
more at www.acrin.org.

The official state dessert of Massachusetts is Boston cream pie.The average person falls asleep in seven minutes.

The first written mention of ice cream in this country can be found in
a letter from the 1700s, which admiringly describes the ice cream and
strawberry dessert a Maryland governor served at a dinner party.

Virgin Atlantic Airways says catering is its third-biggest cost after
fuel and engineering maintenance.




