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(NAPSA)—When deciding on a
major, more students may soon
focus on careers in healthy indus-
tries, such as spa management. 

According to the International
Spa Association, the spa industry
generates over $12 billion in rev-
enues each year and there are
over 20,000 spas in the U.S.
Despite the healthy growth of the
spa industry, currently, only three
universities provide bachelor ’s
degree programs with a spa man-
agement concentration. 

At Florida Gulf Coast Univer-
sity (FGCU), the spa management
program is offered in conjunction
with the university’s Resort and
Hospitality Management Bachelor
of Science degree. 

Students receive a traditional
food, beverage and lodging hospi-
tality education, as well as learn
the complex management skills
needed to operate the recreation
facilities and services of high-end
resorts and private clubs. 

To receive the Spa Management
concentration, students also com-
plete five spa courses, including spa
operations, wellness and healthy
cuisine, treatments and services,
and spa client experiences. 

Beyond the coursework, each
student will complete three
internships in the industry before
completing the degree. 

FGCU’s campus is located on
760 acres in the heart of South-
west Florida’s hospitality play-
ground of high-end resorts and
private clubs. The University’s
Division of Resort and Hospitality

Management now has its own
building, Herbert J. Sugden Hall.
To enrich the student’s experience,
Sugden Hall recently opened the
first-of-its-kind campus spa labo-
ratory. The lab is equipped with
two dry treatment rooms, a wet
treatment room, including a Vichy
shower, hair and nail salon, locker
facilities, retail space and a wet
area, including steam, sauna and
whirlpool. 

Dr. Mary Wisnom, coordinator
of the program, worked with spa
industry leaders and professionals
to create the working-model spa
lab. 

If you would like more informa-
tion about FGCU’s Spa Manage-
ment Concentration, contact Dr.
Mary Wisnom directly at (239)
590-7854 or visit http://cps.fgcu.
edu/resort.  

Healthy Spa Industry Revives Interest In Management Courses

One Florida campus boasts an
on-campus spa laboratory where
students can learn the skills
required for spa management. 

by Eleanor Blayney, CFP
(NAPSA)—Many Americans

find that changes in the economy
are forcing them to adjust to a
“new normal” when it comes to
their finances. Part of that adjust-
ment is the need to evaluate the
way they approach each stage of
their financial lives. 

Each new phase of life brings
new financial responsibilities,
needs and goals. You need to know
the right moves to make, and
when to make them. 

As a certified
financial planner
professional and the
consumer advocate
for the Certified
Financial Planner
(CFP) Board of
Standards, I know
how important it is

to have a plan. The reality is that
you are never too young or too old
for financial planning. 
Stages, Strategies and Tips 
To help people make the right

decisions at each stage, the CFP
Board released “Lifelong Finan-
cial Strategies,” a series of multi-
media presentations with finan-
cial tips for each stage of your
financial life: 
1.The Starting Out Years—

Ages 18–25 
2.The Nesting Years—

Ages 25–40 
3.The Prime Years—

Ages 40–55 
4.The Wealth Accumulation Years—

Ages 55–65 
5.The Reinvention Years— 

Ages 65 and over 
Whatever stage you are in,

there are financial decisions that
you can make to improve your
own financial situation. At the
same time, the Lifelong Financial
Strategies series shows how deci-

sions build upon each other over
time: 

• When you are first starting
out on your own, between 18 and
25, your focus is to get out of debt
and to stay on the right financial
path. 

• When you are putting down
roots, buying a house or starting a
family, as people often do between
the ages of 25 and 40, you will be
making big financial decisions,
and you will want to be mindful of
the consequences of these deci-
sions down the road. 

• And just when you reach the
prime years, when your income
has grown and you have begun to
save, between 40 and 55, you may
find yourself under new financial
pressures and needing profes-
sional financial advice more than
ever. 

• Between the ages of 55 and
65, time seems to accelerate, and
your game plan here is to accumu-
late more wealth so that you can
retire with confidence. 

• In your reinvention years,

after 65, you will want to make
modifications to your plan as you
respond to an ever-changing eco-
nomic environment. 

The material is presented
online with a video, a lesson in
audio podcast format and a tip
sheet. 

Helping the Public 
CFP Board’s mission is to bene-

fit the public by granting and
upholding the CFP certification as
the standard of excellence in per-
sonal financial planning. As the
consumer advocate for CFP Board,
my job is to help Americans iden-
tify qualified and ethical financial
planners to help them take control
of their financial lives. 

Rigorous education, examina-
tion and experience standards
mean that Certified Financial
Planner professionals have
demonstrated they are trained
and qualified to provide financial
planning services. And CFP Board
holds CFP professionals to high
ethical standards that include the
fiduciary standard of care, which
means they are required to put
the client’s interest first and fore-
most. More than 62,000 financial
planning professionals across the
country hold CFP certification. 

In a world where people are
more responsible than ever for
their financial lives, it’s important
to understand the key things you
can do in each phase of life to reach
your financial goals and live the
life you choose. Financial planning
is for everyone. The good news is
that you don’t have to go it alone. 

To view and download the Life-
long Financial Strategies lessons,
visit www.CFP.net or call (800)
487-1497 to find a list of Certified
Financial Planner professionals. 

Eleanor Blayney, CFP, is con-
sumer advocate for CFP Board. 

Finding The Right Financial Strategy For Your Stage Of Life

Each phase of life brings finan-
cial responsibilities, needs and
goals. You need to know the right
moves to make and when to
make them.   

Blayney

***
No man, for any considerable period, can wear one face to him-
self and another to the multitude without finally getting bewil-
dered as to which may be the true.

—Nathaniel Hawthorne
***

***
Nothing endures but personal qualities.

—Walt Whitman
***

***
Act as if what you do makes a difference. It does.

—William James
***

***
If knowledge can create problems, it is not through ignorance
that we can solve them.

—Isaac Asimov
***

***
Do not wait to strike till the iron is hot, but make it hot by 
striking.

—William Butler Yeats
***

***
Thought is the blossom; language the bud; action the fruit behind
it.

—Ralph Waldo Emerson
***

Wisconsin—America’s leading dairy producer—prohibited the sale
of artificially colored margarine until the mid-1960s in an effort to pro-
tect butter sales.

Unlike many other instruments which can be tuned, no two cym-
bals sound exactly alike.

People in France, Ireland, India and Spain, as well as Scotland, play
the bagpipe. The ancient Romans used a form of bagpipe that was
used in Persia, Turkey and Palestine in the A.D. 100s.

The Scholastic Aptitude Test
(SAT) was administered for the
first time in 1926.

Thomas Jefferson proposed a
two-track educational system,
with different tracks for “the
laboring and the learned.”


