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(NAPSA)—Advances in seed
technologies helped many farmers
achieve increased productivity,
improved pest protection and
higher yields. 

Harvest results for 2010
showed that:

• Farmers growing Genuity
SmartStax have the opportunity
to see a whole-farm yield advan-
tage of more than six bushels per
acre compared to YieldGard VT
Triple® products. This is based on
5,600 comparisons across 90 to
105 RM, consisting of a 3.6 bu/a
trait performance advantage and
a 1.5–3.0 bu/a increase in whole-
farm yield potential due to the
reduced refuge to 5 percent in the
Corn Belt, the lowest level. 

• Genuity® VT Double PRO™

corn showed a 7.9 bu/a yield advan-
tage versus competitive double
stacks nationally. This technology
also lets farmers in the Corn Belt
reduce their refuge from 20 percent
to 5 percent. 

• Genuity® VT Triple PRO™ corn
had an 8.8 bu/a yield advantage
nationally versus competitive triple
stacks. This technology provides a
refuge reduction from 50 percent to
20 percent in the Cotton Belt.

All three corn technologies pro-
vided very effective control of corn
earworm this season. “This was a
really big year for corn ear-
worms,” said Dr. Chism Craig,
Monsanto Corn Traits Technical
Development Manager. “We saw a

significant reduction in the
amount of earworm damage with
these new traits compared with
competitive technologies.”

• For soybean farmers, the lat-
est soybean trait—Genuity®

Roundup Ready 2 Yield®—deliv-
ered more three-, four- and even
five-bean pods and a 3.8 bu/a yield
advantage compared with
Pioneer® and NK® soybeans. More
beans per pod and more beans per
plant can mean more bushels at
harvest.

“We had beans all the way up
and down those stems,” said
 Midwest farmer Wayne Oster-
meyer. “If you get more beans per
pod, you’re just going to see more
yield.” 
Future Technology Advances 

New traits currently in re search
and development are designed to
give farmers even better ways to
protect against environmental
stresses and boost yields. 

For example, a drought-toler-
ant corn product concept, de -
signed to mitigate yield loss in
water-limited areas, such as the
Western Corn Belt. By balancing
plant breeding, biotechnology and
agronomic systems, scientists
manage risk associated with
drought, leading to improved
moisture balance, increased yield
and improved plant performance. 

For more information, visit
www.genuity.com.

Positive Harvest Results With Latest Seed Technologies

The drought-tolerant concept provided herein is for educational and technical purposes only. It is not
promotion of or the offer of sale of any product. This project is a part of Monsanto’s research pipeline and has
not been commercialized. Commercialization will be dependent on many factors including successful conclu-
sion of the regulatory process. Individual results may vary. Always read and follow grain marketing and
stewardship requirements and pesticide label directions.

New soybean technology pro-
vides more beans per pod and
more bushels per acre. 

Farmers report improved insect
protection and higher yields with
the latest corn technologies.

(NAPSA)—Events have become
a popular way for nonprofits and
associations to raise money and
increase membership. 

To spend the least amount of
time and resources to get the
highest number of people, a grow-
ing number of nonprofits are
using online event marketing
tools. If you have a computer and
Internet connection, you can track
registration and organize the
events in less time.

“We love that people RSVP
online so we don’t have to field as
many phone calls,” says Robin
Lee, from Quest Sports Travel in
Malverne, New York.

Here are a few tips on choosing
an online event marketing tool
from Erik Mintz, a marketing
expert with Constant Contact.

• Go professional
Choose a tool made for busi-

ness users. For example, find a
tool that allows you to customize
your invitation to match your
brand design. Some free tools
place ads in the invitations, which
can look unprofessional. Upgrad-
ing to a low-cost paid service elim-
inates this hassle and ensures a
professional look and feel.

• Make a wish list
Identify the features you want

and arrange them by “must have”
and “nice to have.” Do you need
invitation templates or ticketing
capabilities? Do you want to track
both yes and no responses so you
can tailor follow-up e-mails? Do
you need the ability to collect pay-
ment or to allow attendees to reg-
ister guests? 

• Look for perks
Look for product-plus pricing:

Pay for the tool and get free
coaching and training, ensuring
that expert training and re sources
are always just a phone call, e-
mail, Web click or webinar away.

• Think social
Social media is a free and easy

way to boost your event promo-
tion. Look for a tool that lets you
and your attendees easily share
your events on social networks
such as Twitter and Facebook,
allowing your organization to
broaden its reach and gain expo-
sure with new audiences. 

More information about choos-
ing and using online event mar-
keting tools is available at
www.constantcontact.com/event
marketing.

Tips To Help Your Organization Raise Money

Event marketing tools allow organizations to track registration and
organize events in less time.

(NAPSA)—You can be known
for having the gift of giving if you
present presents that let the
recipient be creative. A great way
to do so is when you turn to craft
and the imagination with the help
of three new handheld games.

• “Style Lab Fashion Design.”
The innovative game-to-reality
title lets players not only design
their own fashions in the game,
but wear them in real life. With
this Nintendo™ DS game, you can
develop your own distinct style of
customized clothing and acces-
sories, share them with friends
via your own Web gallery, then
wear your own unique fashions. 

Players design T-shirts, hoodies,
hats and bags using a variety of
colors, tones, fonts and hundreds of
images that can be resized, flipped

and recolored to create a look that’s
all their own. Try on the designs on
your in-game avatar and then
order them from the Style Lab at
www.stylelabgame.com/fashion. 

• “Petz Fantasy Sunshine
Magic” and “Moonlight Magic.” The
popular handheld pet-simulation
game is introducing an all-nurtur-
ing experience. Players discover
mysterious eggs that hatch into
adorable fantasy creatures, each
with its own personality, surprising
reactions and magical powers. 

Help them grow by caring for
them, feeding them and teaching
them their magical powers. Then
dress them up in costumes and
accessories and play minigames to
guide them to shoot fireballs or ice
bombs, and race through magic
tunnels or fly through a magical
sky. The Petz Fantasy games are
the proud recipient of the presti-
gious 2010 National Parenting
Publications Award (NAPPA).

These games for the Ninten do™

DS system are available at major
retailers or at www.ubi.com.

Presents Of Fashion And Fantasy 

A fantasy pet can take kids on
exciting imaginary adventures.

Develop your fashion design
technique by exploring a variety
of styles through fun challenges.

Smartphones Get The Shot
(NAPSA)—Technology that was

once used to film award-winning
movies is now available for your
smartphone.

Garrett Brown, Oscar-winning
inventor of the Tiffen Steadicam,
used this camera stabilization sys-
tem to shoot nearly 100 movies
including “Rocky,” “The Shining”
and “Return of the Jedi.” Now,
there’s a version to help camera-
phone enthusiasts capture real
life. 

With more consumers using
smartphones to capture videos,
the Steadicam Smoothee can help
create videos on the go without
the shakes normally associated
with handheld devices. 

This easy-to-use camera stabi-
lizer comes with a mount and can
be used with the Apple iPhone
3GS, iPhone 4 or the Flip MinoHD
video camera. 

A bracket on the steadicam
attaches to a smartphone to keep
it isolated from small, jerky move-
ments. Panning and tilting can be
done by nudging the hinge with
your thumb.

The steadicam is sold on
www.amazon.com. 

For more information, you can
visit www.tiffen.com.

Take a tip from the experts. It’s
easier to film important moments
using the stabilizing technology
now available for smartphones.

(NAPSA)—Today’s kids may not
get enough exercise but there is an
easy way to get them to move more:
Get them interested in a game with
all the right moves.

There are a few new games to
choose from:

• The No. 1 selling music/rhy -
thm game on the Wii™ system from
Nintendo, “Just Dance,” now has a
kids version with a selection of their
favorite songs, crazy dances and all-
new, kid-friendly gameplay.

“Just Dance Kids” features some
of the biggest pop and hip-hop hits
rerecorded by kids, including “One
Time,” “Naturally,” “Holiday,”
“Surfin’ USA” and many more. 

Younger kids will enjoy their
favorite TV shows, including “The
Wiggles” and “YO GABBA GABBA!,”
plus there are some classic kids
songs for even the youngest, such
as “The Wheels on the Bus” and
“The Alphabet Song.”

• “Just Dance 2” answers the
call with more songs, the hottest
new moves, new co-op and competi-
tive game modes, and an improved
detection system. It’s a great music
game for the entire family.

Featuring an all-new track list,
this version includes old-school
favorites and today’s hottest hits,
spanning a wider selection of
musical genres. 

Players can bust a move to
today’s chart toppers, like “When I
Grow Up” by The Pussycat Dolls,
“A-Punk” by Vampire Weekend
and “S.O.S.” by Rihanna.

Then they can enjoy classic hits
and legendary songs like “I Got
You (I Feel Good)” by James
Brown and “Proud Mary,” per-
formed by Ike and Tina Turner.

Want more songs? You can
download from an expanding cata-
log of hits. The game includes
moves choreographed by experts
in every style of music, including
rock, pop, hip-hop, R&B and
Latin. These games can be found
wherever games are sold or online
at www.ubi.com.

Easy Steps To Help Your Kids Become More Active

“Just Dance Kids” includes old-
school favorites and today’s
hottest hits.

Just dance. It’s a great form of
exercise and two fun games may
encourage kids to move more.

***
Dignity comes not from control,
but from understanding who
you are and taking your right-
ful place in the world. 

—Real Live Preacher
***

***
It is not wealth one asks for,
but just enough to preserve
one’s dignity, to work unham-
pered, to be generous, frank
and independent. 

—W. Somerset Maugham
***

***
The beginning of knowledge is
the discovery of something we
do not understand. 

—Frank Herbert
***

***
Dreams that do come true can
be as unsettling as those that
don’t. 

—Brett Butler
***


