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(NAPSA)—First, Spain’s Fash-
ion Week banned models sized 0
to 2 from walking the runway dur-
ing the shows. Next, the editor-in-
chief of Cosmopolitan declared a
ban on models smaller than size 8,
and then Vogue embraced a plus-
sized figure, Jennifer Hudson, by
featuring her on the cover.

In the past year, the fashion
industry has come under in-
creased scrutiny for fostering
unrealistic images of beauty, and
it’s evident that the stage is set for
a major shift in cultural percep-
tions of how society views size and
weight. And in a society where
two out of every three American
adults are overweight, promoting
realistic expectations for weight
loss is critical to helping con-
sumers lead healthier lives.

To help women achieve realistic
and healthy weight loss, Slim-
Fast has joined forces with super-
model Rachel Hunter. This effort
is part of a new communications
campaign called “Find Your Slim.”
The campaign is based on the
guiding principle that there is no
one ideal weight or size that suits
everyone, and that each individ-
ual should set her own personal
weight-loss goal that is realistic
and achievable.

“I have always tried to be my
own person and live up to my
own definition of an ideal size
that feels right for me and for my
body,” explained internationally
renowned supermodel, actress
and mother, Rachel Hunter.
When I heard about the Find
Your Slim campaign, I thought it
was refreshing for a weight-loss
company to deliver a message
that was empowering—it’s free-
ing to be encouraged to set and
achieve your own personal

weight-loss goal. That was a mes-
sage I wanted to help spread.”

Hunter is incorporating Slim-
Fast into her life as an approach
to reaching her personal weight-
loss goal and is encouraging con-
sumers to do the same by setting
a simple, doable weight-loss goal
of between 10 and 20 pounds.

“Over the years, we’ve come to
realize the impact unrealistic
expectations of size can have on
quality of life,” stated Dr. Denise
Martz, practicing psychologist,
professor and expert in the area of
body image and size. “If women
are not happy with their size, it
creates avoidance behaviors and
they don’t engage in life.”

To learn more about Slim-Fast
meal replacement products and
the “Find Your Slim” campaign,
visit www.slim-fast.com.

A Personal Matter: Finding Your Ideal Weight

According to actress/model
Rachel Hunter, weight is a per-
sonal matter; there is no one
ideal weight that suits everybody. 

An Online Travel Site
That Takes You Far
(NAPSA)—Whether you’re

looking to rent a motorcycle in
Alaska or a room in a castle in
England, a little forethought and
the right travel site can help you
have the vacation of a lifetime.

A popular tour and vacation
search engine that has dramati-
cally increased its search capabili-
ties can now help you look for a
vacation anywhere in the world. 

The site, Tours.com, which has
had the same owners and key exec-
utives since 1995, provides the
traveling public free, timely and
unbiased information on tours and
vacations throughout the world.
With its increased search capabili-
ties, travelers can now find the
perfect vacation by destination,
activity, company name or key-
words. The site also has an exten-
sive Travel Resources Section
where you can find everything you
need when planning your trip—
from all airlines of the world,
major travel booking sites with
descriptions of their specialties, car
rental companies, a comprehensive
search engine for cruises, barges,
boats, yachts and ferries, and a
special search engine for railroad
and rail vacations, just to name a
few. It’s worth it to check it out.

To learn more, visit
www.tours.com.

You can go far with free, timely
and unbiased information from a
popular travel site. 

By Russ Dalbey
(NAPSA)—In the financial

world, problems often carry the
seeds of opportunity. For example,
concerns about the ability of sub-
prime borrowers to repay their
mortgages are having a signifi-
cant impact on our economy, nega-
tively affecting not only the mort-
gage industry, but the overall
stock market as well. 

The potential glut of foreclosed
homes threatens to further lower
housing values and put an addi-
tional burden on borrowers with

less - than-perfect
credit, who may find
it even more difficult
to secure home
financing.

One solution is a
private mortgage,
also called a cash
flow, seller-financed
note. 

Once common,
this financing option

is making a comeback. The idea is
a simple one. Since traditional
financing may not be an option for
some homebuyers, the entire
transaction takes place between
the buyer and the seller, leaving
the balance of the sale due over a
period of time. 

Let’s say I’ve identified a buyer
for my home. Just a few months
ago, this buyer would have easily
qualified for a subprime mortgage.
Now, because of the large number
of defaults, my buyer can’t qualify.
While I could simply leave my
house on the market and wait for
another buyer, I can also consider
private financing. 

It works like this. Rather than
simply accepting a lump-sum
check from a bank or mortgage
company, I agree to carry a loan
for the buyer. Typically, the buyer

will be required to come up with a
down payment—just as in a tradi-
tional mortgage—but I get the
down payment and the subse-
quent payments with interest. 

A typical contract might look
like this: I want to sell my home
for $150,000 and I have an inter-
ested buyer. The buyer is able to
put down 20 percent—or $30,000
—leaving a balance of $120,000.
We agree to terms of 9 percent
(remember, this person’s credit is
damaged, so he or she will not
qualify for the best rates) for 30
years, and I begin receiving pay-
ments of $965.55 each month. If I
keep the loan for 30 years, I’ll
receive nearly $1,000 each month
and a total of more than $227,000
in interest over the life of the
loan.

People often worry about what
might happen if the person they
sell their home to stops making
payments. While this is not the
best scenario, it can be profitable.
For example, if the lender makes
24 payments and defaults, you’ve
received a down payment of
$30,000 and payments totaling
just over $23,000—and you have
your house back. Perhaps it’s even
appreciated in the last two years,
so now you can sell it for $155,000
and begin the entire process
again, but you’ve already made
more than $50,000.

Finally, if you find you need your
cash earlier than waiting for the
loan to come full term, there is a
large and growing market among
investors who are actively purchas-
ing these types of seller-financed
notes. 

For more information, visit
www.dalbeyeducation.com.

Mr. Dalbey is the founder and
CEO of The Dalbey Education Insti-
tute, www.dalbeyeducation.com.

Current Mortgage Crisis Creates Opportunities

Dalbey

(NAPSA)—The Crohn’s and
Colitis Foundation has a Web site,
www.ccfa.org, and telephone hot-
line, 1-888-MY-GUT-PAIN, to
serve patients, families, primary
care providers and friends seeking
information, treatment options
and support. 

**  **  **
At least 85 percent of homes

have carpets, and a typical carpet
harbors more than 100,000 dust
mites per square yard, as well as
assorted molds, bacteria, viruses
and allergens. Fortunately, the lat-
est high-tech vacuums, such as the
Halo UVX, use ultraviolet light to
kill such harmful microorganisms. 

**  **  **
You can save money and hassle

by reading through your health
plan’s “exclusions and limita-
tions.” Insurance companies often
limit coverage for specific bene-
fits. To learn more, visit ehealth
insurance.com.

**  **  **
To find the right repair shop

and how to effectively communi-
cate with technicians and service
advisers, start shopping for a
repair shop before you need one,

advises the nonprofit National
Institute for Automotive Service
Excellence (www.ase.com). 

**  **  **
Nearly 62 percent of U.S. col-

leges and universities now require
or recommend that students own
computers. Helpful information
about choosing the right tech
gear, including unbiased customer
ratings and reviews, can be found
at the Circuit City Web site:
www.circuitcity.com.

**  **  **
The southern sea towns of Des-

tin, Fort Walton Beach and
Okaloosa Island along Florida’s
Emerald Coast continue to lure
vacationers looking for a revitaliz-

ing retreat. To learn more, visit
www.destin-fwb.com or call the
Emerald Coast Convention & Visit-
ors Bureau, Inc. at (800) 322-3319.

**  **  **
The zBoost zPersonal (zP) from

Wi-Ex—the first personal re-
peater-amplifier system listing for
under $100—creates a “cell zone”
for a single user by improving sig-
nal strength for better voice and
data transmission. For more
information, visit www.wi-ex.com.

**  **  **
According to the floral experts

at 1-800-FLOWERS.COM, the
hottest colors of the season will
bring lots of energy to your next
soiree or make your loved one’s
celebration come alive with color.
For a large selection of flowers,
click on 1-800-FLOWERS.COM.

**  **  **
Families on the go appreciate

the fact that many restaurants
now offer call-ahead service for
take-out orders. IHOP’s more
than 1,300 restaurants are part of
this growing trend—just call
ahead and your order will be wait-
ing for you. For more information,
visit www.ihop.com.

Audrey Hepburn’s given name originally was Andrey. Andrey is a
feminine form of Andrew. Belgian-born Hepburn changed the n to a u
to become Audrey.

The diesel engine is named for Rudolf Diesel, a German engineer
who developed the device in 1897. In 1913, he mysteriously disap-
peared aboard a ship bound for London.

The words to the Battle Hymn of the Republic were written by Julia
Ward Howe in 1861 after visiting army camps around Washington.




