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by John Addison
(NAPSA)—If you want to make

those “zero-interest” credit cards
really pay off, be sure to read the
fine print on your bill. 

You might find out that being
late with just one payment could

make your interest
increase by as much
as 41 percent. Plus,
many of these zero-
interest cards have
shorter grace peri-
ods, making it
harder to make pay-
ments on time.

Some card companies even con-
sider a payment late if it does not
arrive by a certain time on the
due date.

So what’s a consumer to do?
Try these tips for managing credit
card debt.

Stay Within Your Means
Forty-three percent of Ameri-

can families spend more than they
earn—about $1.22 for each $1.00
they bring home. If you can’t pay
the balance of your card off each
month, you are spending too
much. Develop a budget and try to
find ways to cut back.

Pay Bills Automatically
Set up an online bill pay with

your bank or have your lender
automatically withdraw at least
the minimum due by the due date
and time. In fact, you may want to
handle all your bills this way.
Something called “universal
default” lets credit card companies
raise your rate if you are late pay-
ing a bill to another company.

Pay By Phone
If your due date is less than

five days away, you can contact
your lender and pay your bills by
phone. You might incur a $15 fee
for a phone payment, but it’s a lot

less than what you might pay in
punitive interest if you’re late
with payment.

Don’t Go Over The Limit
Keep a vigilant eye on your bal-

ance. Also, remember that using
more than 30 percent of your
credit limit could damage your
credit score. 

Get Noisy
If you’re charged a late fee,

contact your lender and protest.
Many will remove the fee (at least
once) for longtime customers who
typically pay on time. You can also
request a reduction on the puni-
tive interest rate.

Consider Consolidation
Most credit card debt is

“revolving debt,” meaning that it
can be difficult to calculate when
a balance will be paid off. An
installment loan may be easier to
manage. It schedules payments at
a fixed rate for a certain amount
of time. The loan can make it sim-
ple to tell how much you owe and
when your debt will be gone. Even
if you set the loan up with an
interest rate and monthly pay-
ment amount that are similar to
your current cards, odds are the
loan will be paid off sooner. 

The guidance of a financial pro-
fessional can often be helpful when
managing credit card debt. For
example, the financial profession-
als at Primerica have created a
guide that shows you how to take
control of your financial life. To get
a copy of “How Money Works,”
write to Primerica, 3120 Breckin-
ridge Blvd., Duluth, GA 30099,
ATTN: Corporate Relations, or call
(770) 564-6329. For more informa-
tion, visit www.primerica.com.

John Addison is co-CEO of
Primerica, a subsidiary of Citi-
group, Inc.
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(NAPSA)—Although getting
older is inevitable, today, people are
more health conscious than ever
and refuse to let a numerical age
define them. But thinking and feel-
ing young and healthy is not
enough; we want to look it, too.
Here are a few simple tips from
anti-aging experts that may help:

• Eat Right. Defy aging with a
diet consisting of foods low in calo-
ries, full of nutrients such as cal-
cium, protein and vitamins C, E
and D, and low in saturated and
trans fats. Eat lots of vegetables,
fruits and whole grains. The anti-
oxidant properties of these foods
help battle free radicals, which
contribute to the aging process. 

• Exercise. Exercise is an im-
portant part of every anti-aging
program. Physical activity slows
the aging process by helping to
prevent heart disease and obesity
and helps skin look younger by
toning muscles and increasing
blood flow. Plus, strength and
energy help the body appear
younger at any age.

• Don’t Smoke. The damaging
effects of cigarette smoke may take
years off a person’s life while
adding years to his or her appear-
ance. Smoking poses a myriad of
health risks such as heart disease
and lung cancer and it even saps
skin of vitamin C, a key ingredient
for maintaining moisturization.

• Care For The Skin. While
exercise and good nutrition are
important steps in achieving a
younger, healthier appearance, it
is essential to care for the skin
from the outside as well. Skin
reveals the signs of aging early.
Using a daily moisturizer with
SPF 15 is critical. And, thankfully,
it seems this is one practice

younger women are already em-
bracing. According to the Nivea
and RealAge Skin Assessment
report, 51 percent of women
between the ages of 26 and 39 use
a daily face moisturizer with SPF
15 or higher to better care for
their facial skin. 

That same skin care company
not only believes in the impor-
tance of good skin care habits, but
it is truly trying to help women
identify exactly what good skin
care habits are. Nivea offers com-
plimentary skin care advice in the
comfort of a woman’s own home
via the Nivea Skin Care Center on
RealAge.com and also offers a
unique interactive tool called
RealAge Skin Projector. Visitors
are invited to upload a recent
headshot to project how activities
such as smoking and sun exposure
can change their skin’s appear-
ance over time. 

Even though birthdays are
unavoidable, dreading them is
unnecessary. By taking care of the
entire body, inside and out, it’s
easy to look and feel younger. A
birth certificate may say one
thing, but only you have control
over your real age.

Live Younger—Age Is Merely A Number

More than half of women use a
daily face moisturizer.

(NAPSA)—Legendary brands
are not born, they’re made. A
delightful new book tells the story
of how one dynamic executive took
a beloved Maine company and
turned it into a retailing giant
with sales surpassing 1 billion
dollars a year.

“L.L.Bean: The Making of an
American Icon,” by current Chair-

man and former
longtime Presi-
dent Leon Gor-
man, offers the
first true-to-life
account of the
iconic retailer
and its colorful
history and cul-
ture. Gorman
candidly reveals

the behind-the scenes struggles to
preserve the identity that built
the company as he opened the
door to needed change. Woven
throughout the story are the valu-
able lessons Gorman learned.
These include:

• Building a powerful brand
around bedrock beliefs and values

• B a l a n c i n g  g r o w t h  a n d
tradition

• Crafting and preserving an
authentic corporate identity

• Creating a platform for
growth in a time of accelerating
change and stiffening competition

• Maintaining family owner-
ship in today’s transient and
highly volatile retail arena.

“This book tells a compelling
business story about the chal-
lenges and milestones along the
way to building a venerable

American company. Yet it is more
than the usual business book.
Leon Gorman tells this story
with his characteristic charm,
wit and self-effacing humor,
making it a delightful read for
any audience.”

—Senator George J. Mitchell
According to David A. Garvin,

the C. Roland Christensen Profes-
sor of Business Administration at
Harvard Business School: 

“L.L.Bean is much more than a
folksy, friendly, direct-mail re-
tailer. It’s an extraordinary corpo-
rate success story, with powerful
lessons for managers about strate-
gic positioning, marketing and
brand, organizational culture and
values, and the challenges of
explosive growth.” 

To learn more about the book,
visit www.hbspress.org.

The L.L.Bean Story As Never Told Before

Leon Gorman offers the first
authoritative, true-to-life account
of the iconic retailer and its col-
orful history. Gorman

(NAPSA)—Decorating is get-
ting personal—with more people
customizing decor in a way that is
significant to them and reflects
their individual interests. 

Creating a custom mural is one
increasingly popular way to deco-
rate a residential or business
space. This one-of-a-kind wall dec-
oration has long been used to add
visual interest in restaurants, lob-
bies, hospitals, schools, fitness
centers, stores and churches, and
now it has been discovered by
homeowners.

Here are some tips on creating
a custom mural:

• Decide on your source of
inspiration. Murals can be made
using a photograph or artwork.
Ideally, you want to start with a
slide, negative or 4x6-inch photo (or
larger). Other options include a dig-
ital photograph, a high-resolution
graphics file, a transparency or an
original painting or artwork.

• Not sure if it will work? A
first-rate mural service should be
able to review your image for free.
Just send them the image and let
them know how big you want the
mural to be and they will grade the
quality for you.

• Make sure the company you
choose uses quality materials that
meet fire-code ratings for interior
commercial application. 

Murals Your Way can turn a
photo into a dramatic wall mural
while maintaining the highest stan-
dard of image quality and color.
Custom murals are printed on a 15-
oz., Type II (commercial grade),

flame-resistant, fabric-backed vinyl
wall covering. The material sur-
passes all fire-code ratings.

• What should you do if you
want a mural but don’t already
own the artwork or illustration? 

A mural company should have a
collection of images you can choose
from. For example, Murals Your
Way has thousands of wall mural
images to choose from and custom
sizes, so it’s easy to find the right
mural for any decorating occa-
sion—the minimum size is 4x6 feet.
Simply select an image, choose a
size and they’ll make it your way.

• Decide on a budget. Choosing
a company to create a mural could
save you money and cost you thou-
sands of dollars less than hiring a
traditional muralist. While the
murals are made to last, they can
easily be removed for a fresh
palette. For more information, log
on to www.muralsyourway.com or
call (888) 295-9764.

Murals Make A One-Of-A-Kind Impression

Murals, as small as 4x6 feet or as
large as a wall, can provide a
custom solution to a decorating
need. 

A Resource For Those
With Breast Cancer
(NAPSA)—There’s a new, free

resource for those seeking infor-
mation that can help them live
with advanced breast cancer.

A free, comprehensive booklet
has been created that’s designed to
empower women with advanced
breast cancer and their caregivers. 

Called “The Patient Active
Guide to Living With Advanced
Breast Cancer,” the booklet dis-
cusses the social and emotional
challenges that women with
advanced disease face and con-
tains the most up-to-date treat-
ments available. 

It offers tips on managing treat-
ment, how to access face-to-face
and online support groups, infor-
mation on complementary and
alternative medicine and a com-
prehensive list of resources for
women seeking social and emo-
tional support, financial assistance
and culturally specific services.

To learn more, visit www.the
wellnesscommunity.org or call
(888) 793-WELL.

A free booklet has been created to
empower women with advanced
breast cancer and their caregivers. 

The horned toad is actually a
lizard.

The average shower uses
between five and ten gallons of
water a minute.

The biblical omer is a unit of
measure just under four liters.




