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Making Retirement Planning Simpler—and Potentially More Secure
(NAPSA)—When it comes to

retirement planning, a growing
number of baby boomers are look-
ing for better ways to prepare to
have the retirement lifestyle
they’ve long envisioned.

They’re searching for ways to
stay healthier and more active
and evaluating where and how
they want to live as they grow
older. Many are taking a hard
look at how much money they’ll
need to save during their work-
ing years to help prepare them
for retirement.

They are also seeking secure
and easy-to-use solutions to meet
the challenges of growing and pro-
tecting their retirement savings.

While some people have turned
to savings through cash, CDs or
money market funds as safe
havens for their retirement
money, the low interest rates
these vehicles typically offer are
unlikely to provide the growth
that many people desire. More
and more people are now recogniz-
ing that they may need to do
more—and to save and invest dif-
ferently—to maximize their sav-
ings for retirement.

Fortunately, in response to
market demand, the financial ser-
vices company called ING has cre-
ated a variable annuity designed
for people who want opportunity
for savings growth and protection
from market loss—but prefer a
simple approach, not an over-
whelming range of choices and
information.

ING Simplicity, ING’s new
annuity, streamlines and simpli-
fies a new generation of retire-
ment planning, and it comes at a
time when more people need to be
saving and growing their retire-
ment nest eggs, but may be
unsure of, or intimidated by, the
various options for doing so.

For example, a new study of

American investing habits and
goals conducted by ING and the
research firm Roper Public
Affairs, shows that nearly half of
Baby Boomers earning at least
$50,000 a year like the benefits
offered by annuities, but 42 per-
cent of respondents say they are
intimidated by the products.

The study found that Baby
Boomer women are particularly
interested in the benefits of annu-
ities. Nearly 6 in 10 Boomer
women surveyed agree with the
statement “protecting my retire-
ment savings from loss is impor-
tant, but I also want to be able to
grow my savings.”

Additionally, the study found
70 percent of respondents believe
annuities can provide a reliable
savings source for income in
retirement, though 46 percent say
they do not know enough about
the products to decide whether or
not they are a good investment.

This new annuity may have
particular appeal to a new market
of prospective annuity investors
who may have found traditional
annuities intimidating. Among
those who might consider this
retirement savings tool are those
who may be middle-class, mid-
career Americans who want to
supplement and protect their
retirement assets.

While some people may be com-
fortable with the extensive options
some annuities offer, there are
many who would rather take a
straightforward and streamlined
approach to retirement savings.
The ING Simplicity variable
annuity provides an alternative

for the type of investor who wants
the benefit of built-in guaranteed
returns, but who also wants the
convenience and ease of a more
simple approach.  

By answering the call for guar-
antees and simplicity, ING has
created a new generation of vari-
able annuity. For example, the
company’s new product offers:

• Robust, built-in features
with a straightforward design,
single-page application process,
and less paperwork and fewer
decisions than other types of
retirement investment products.  

• A first-of-its-kind integrated
living and death benefit—with
built-in guarantees for the annu-
ity owner and their beneficiaries,
including a minimum guaranteed
rate of return (for the first ten
years.)

• Simple investment choices
with four asset allocation fund-of-
funds, which provide diversification.

Generally speaking, an annuity
is a contract between you and an
insurance company that may pro-
vide some type of guarantee,
depending on the contract. Annu-
ities are often used to help achieve
long term financial goals such as
retirement. Used properly, annu-
ities can complement an individ-
ual’s personal retirement program,
and could potentially provide many
benefits similar to those formerly
found in company pension plans of
the past, which are increasingly
becoming phased out. For individu-
als who may have reached the
maximum limits of 401(k)s and
IRAs, an annuity may be a good
option. To learn more, contact a
financial professional.

To help you prepare to have a
retirement planning conversation
with your financial advisor, you
can try the retirement calculator
at ING.com, or call 1-888-4-ING-
123.

Experts say that, used properly, annuities 
can be a type of personal retirement 
program offering many of the same 
benefits of the company pension plans of 
the past.

(NAPSA)—If you haven’t
already noticed, America is having
another “Urban Cowboy” fashion
moment. 

This summer you could see
trendy women of all ages stomping
down often sweltering city streets
in cowboy boots and miniskirts.
And, as the weather turned colder,
the only thing that changed was
that the cowboy boots suddenly
had slim-fitting pants tucked
inside them.  

“Whether your style is Bohemian
or you opt for a more classic look,”
says fashion expert Anne Crays,
“cowboy boots meet your needs.”

Of course, the boots have come
a long way in the 25 years since a
very young John Travolta and
Debra Winger vied for on-screen
bragging rights over who could
ride a mechanical bull most
provocatively. 

Today, even fashion designers
like Dolce & Gabbana have joined
stalwarts like Justin, Dan Post
and Laredo in turning out cowboy
boots with everything from classic
carvings to painted flowers—along
with more utilitarian styles.

Fortunately, finding boots in the
size and style you like can be easy
with Web sites like Shoebuy.com,
which has more than 250 styles for
men, women and children.

It also offers free shipping, free
returns, a price guarantee and
live customer service. 

One thing that hasn’t changed
over time about cowboy boots is
the celeb connection. Seen wear-
ing them, on and off screen, lately:

• Jessica Simpson in “Dukes of
Hazzard.”

• Gwyneth Paltrow in “Proof.”
• Kate Moss, Paris Hilton,

Mary Kate Olsen and Sienna
Miller roaming cities from New
York to London.

For more information, visit

Cowboy Boots Are Stepping Out In Style

Jessica Simpson is among celebs
helping make cowboy boots hot.

(NAPSA)—Heart disease and
stroke rank as the number one
cause of death among Hispanics
in the United States, reports the
American Heart Association. In
2002, diseases of the heart and
stroke accounted for 27 percent of
total deaths among Hispanic
males and 32 percent among His-
panic females. In addition, the
U.S. Centers for Disease Control
notes that high blood pressure
affects about one in five Hispanics
in the United States. 

In response to this under-recog-
nized public health crisis, the
American College of Physicians
and the National Hispanic Med-
ical Association have created
“Guide to a Healthy Heart for
Latinos,” a program designed to
combat these statistics and
explain the role of blood pressure,
cholesterol, blood sugar and
weight control on long-term
health. The program is supported
by an educational grant from
Novartis Pharmaceuticals Corp. 

“Guide to a Healthy Heart for
Latinos” is a culturally relevant
heart health education program
featuring a video on DVD and
guidebook that educates Hispanics
on positive health behavior and
empowers them to talk to their doc-
tor about blood pressure, choles-
terol and blood sugar numbers, to
assure they are in a healthy range.
The program features well-known

Latin celebrities, Rita Moreno and
Esai Morales, whose lives have
been affected in one way or another
by heart disease. By sharing their
personal experiences, these celebri-
ties provide a call-to-action for the
Hispanic community to become
more aware of heart health. 

“Hispanics are more likely to be
overweight and diabetic, major
risk factors for cardiovascular dis-
ease and other health problems,”
said Oscar Murillo, MD, FACP,
internal medicine specialist at
Hanover General Hospital in
Pennsylvania, and featured on the
video. “As a Hispanic physician, I

see a critical need to teach
patients, in their own language,
why they should know their blood
pressure and cholesterol numbers.”  

The video and accompanying
guidebook offer numerous tips
and practical tools for:

• Working with a physician or
health care provider;

• Managing blood pressure
and cholesterol;

• Controlling weight, and
• Following a healthy lifestyle.
For more information or to

download the guidebook and view
a vignette of the video, visit
www.doctorsforadults.com.  

Hispanics Urged To Take Charge Of Heart Health 

(NAPSA)—Teaching healthy
behaviors to young children is an
effective strategy for promoting
healthy lives for the future.
Nestlé USA’s in-school nutrition
curriculum for preschoolers and
kindergarteners,  Healthy Steps
for Healthy Lives, encourages a
lifetime of healthy living for your
kids.

Staying hydrated is essential
to a healthy lifestyle. Drinking
water before meals may also be a
good way to keep your appetite in
check. Fruit20, a refreshing fla-
vored water with a fresh-picked
taste, is a great alternative to
plain water. It comes in eight deli-
cious flavors so there’s one to suit
virtually any preference.

A marrow or cord-blood trans-
plant requires careful matching of
patient and donor-tissue types.
Seventy percent of patients don’t
have a matched family donor. For-
tunately, the National Marrow
Donor Program (NMDP) and its
funding partner, The Marrow
Foundation, make transplants
possible for these patients. For
more information on the National
Marrow Donor Program, visit
www.marrow.org or call 1-800-
MARROW2. For more informa-
tion on how you or your organiza-

tion can support The Marrow
Foundation, visit www.themar
rowfoundation.org or call 1-800-
506-5427. 

According to research released
by pharmacy benefit manager
Medco Health Solutions, Inc.,
attention-deficit/hyperactivity
disorder (ADHD), a condition
largely known to affect school-age
children, is also having a very
real affect on the adult popula-
tion. For more information about
adult ADHD, visit the Children
and Adults with Attention-
Deficit/Hyperactivity Disorders
Web site at http://chadd.org or
www.ncgiadd.org, which features
information on girls and women
with ADHD. For more informa-
tion on the report, log on to www.
medco.com. 




