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(NAPSA)—Defying a long-held
taboo, parents in their 70s are far
more likely to be comfortable dis-
cussing the sensitive issue of
estate planning than their baby
boomer children, and they also
care more about helping their chil-
dren financially than their children
realize, according to a recent study.

The study shows that older par-
ents and their children need some
help when discussing sensitive
estate-planning issues. The survey
was based on telephone interviews
with a random sample of unrelated
parents and children. Interviews
were conducted with 500 parents
ages 70-79 and 450 children ages
45-65, primarily boomers.

“Older adults tell us they really
do want to discuss topics such as
estate planning, medical care and
final arrangements with their
children. Boomers, on the other
hand, would sometimes rather
talk about something else,” said
Maureen Mohyde, director of The
Hartford’s Corporate Gerontology
Group. The Hartford Financial
Services Group research made the
following key findings:

• 76 percent of older parents
say they are very comfortable
with talking about their estate,
compared to 45 percent of
boomers who say they are very
comfortable.

• Parents are far more comfort-
able discussing the content of their
wills than their children realize,
with 71 percent of parents saying
they are very comfortable, com-

pared with 54 percent of children.
• Boomers underestimate the

importance that parents place on
providing for their heirs, improv-
ing their children’s lifestyles,
helping their children prepare for
retirement and helping grandchil-
dren attend college.

• Significantly more older par-
ents report having important
estate-planning documents such
as living wills and durable powers
of attorney than boomers report
they are aware of.

“Our research indicates a clear
‘generation gap’ in communicating
about estate planning,” Mohyde
said. “Families need help in bridg-
ing this gap and tackling these
issues.” 

To this end, Mohyde provided
the following tips:

• Parents should reach out first.
Parents are much more comfort-
able in talking about estate plan-
ning, so it’s easier for them to bring
up the topic. If children say “we
don’t need to talk about it, Mom,
you’re going to be around for a long
time,” the parent needs to stick
with the conversation anyway.

• Children should ask how
they can help parents maintain

their independence. Estate plan-
ning can involve drawing up
important legal directives such as
a durable power of attorney, living
will or health care directive.
These planning devices can play a
big part in helping older parents
ensure that their wishes are car-
ried out, even if their health fails.

• Build on shared values. The
research, sponsored by The Hart-
ford, showed that parents place
more value on helping their chil-
dren accomplish important finan-
cial goals such as improving their
lifestyles, enjoying a comfortable
retirement and educating their
grandchildren than boomers real-
ize. Parents may offer assistance—
even if their children don’t need
it—to remain part of their family’s
future.

• Start with the positive. The
research indicated that boomers
and their parents—despite past dif-
ferences—today have positive par-
ent-child relationships. Discussing
estate planning is an extension of
that positive relationship.

“What we’ve learned from our
survey and conversations with
older adults is that estate plan-
ning is really not about money, it’s
about creating lasting bonds
within families,” Mohyde said.
“By reaching out, families can
help cement those bonds and pre-
serve memories for generations.”

For more information, visit “A
Family Conversation” on Estate
Planning in the Newsroom at
www.thehartford.com.

A Family Conversation On Estate Planning Can Strengthen Ties

Survey: Older adults
really do want to

discuss topics such as
estate planning with

their children.
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(NAPSA)—An inspirational
public education initiative is aim-
ing to raise awareness and
research funds for pancreatic can-
cer. With a 99 percent mortality
rate, pancreatic cancer is the
fourth-leading cause of cancer
death in the United States, and
will affect the lives of more than
32,000 Americans this year.

The Life Bulb campaign is dedi-
cated to spreading hope, educating
Americans about pancreatic can-
cer, and bringing attention to the
need for more research, effective
treatments, prevention programs
and early detection methods for
this silent but deadly disease. 

The focal point of the campaign
is the Life Bulb kit, which fea-
tures a symbol of a tradition that
has been practiced since Colonial
times—lighting a candle in the
window. The candle symbolizes
the warmth and security of the
family and loyalty to loved ones
who are not present. 

The Life Bulb campaign shares
and embraces this symbol—a pur-
ple lightbulb to be used in battery-
powered candlesticks—to be dis-
played in windows throughout the
country. 

The kit also contains three iris
bulbs for planting. The purple
flower symbolizes the courage
exhibited by survivors and loved
ones facing pancreatic cancer.
Together, the glowing purple can-
dle in the fall and blooming flow-
ers in the spring will demonstrate
a year-round commitment to
renewing the focus on pancreatic
cancer.

November is National Pancre-
atic Cancer Awareness Month, a
time for Americans to raise aware-

ness and learn more about pancre-
atic cancer, and to honor loved
ones touched by the disease. To
support the Life Bulb campaign,
visit www.lifebulb.org. There, visi-
tors can learn more about the
campaign, read inspirational sto-
ries, learn how to get involved in
the community and create a
memorial virtual iris garden in
the Lasting Impressions Garden.

PanCAN is an organization
that gives patients knowledge to
make informed decisions concern-
ing their treatment and works to
build awareness of pancreatic can-
cer in hopes of finding a cure.
Visit www.pancan.org for more
information.

Shedding Light On Pancreatic Cancer

Experts predict that pancreatic
cancer will affect the lives of
more than 32,000 Americans this
year.

(NAPSA)—Mitchell Ryan goes
about his day with confidence and
self-assurance, but that wasn’t
always the case. For years,
Mitchell’s epilepsy impacted his
daily life, sometimes causing him
to endure seizures that lasted as
long as eight hours. With epilepsy,
there is no clear warning that a
seizure is about to begin, and
Mitchell was unsure how this dis-
ruption in his brain activity might
affect him. Under his doctor ’s
care, Mitchell tried numerous
medications and underwent brain
surgery in an effort to control his
seizures. 

Today, Mitchell manages his
epilepsy with behavioral modifica-
tions and medication, and has been
free of seizures for more than 10
years. “After so many years of hav-
ing seizures, I have finally found
something that helps control my
seizures so I can enjoy my life,” said
Mitchell. At age 21, he lives on his
own, holds a full-time job and
spends time fishing and boating. 

One of the oldest and most
common neurological conditions,
epilepsy is characterized by
seizures, which are caused by a
sudden change in how brain cells
send electrical signals to each
other. Seizures are classified as
“generalized,” originating in both
sides of the brain simultaneously,
or “partial-onset,” starting in one
area of the brain. Seizures vary
from a momentary disruption of
the senses to short periods of
unconsciousness or staring spells,
to convulsions. 

“Epilepsy and the brain’s com-
plex chemistry present a consider-
able challenge in bringing seizures
under control. New uses for anti-
epileptic medications provide hope
that more people with epilepsy will
have the chance of being success-

fully treated early in the treatment
process,” said Dr. Tracy Glauser,
director of the Comprehensive
Epilepsy Center at the Cincinnati
Children’s Hospital.

Epilepsy affects more than 2.7
million Americans and each year
in the United States, approxi-
mately 200,000 people are diag-
nosed with epilepsy for the first
time. Doctors treat this disorder
primarily with seizure-preventing
medicines. Although these med-
ications are not a cure, they con-
trol seizures in the majority of
people with epilepsy.

Anti-epilepsy medications, or
neuromodulators, are selected
based on seizure type; however,
the specific seizure type may not
always be obvious at the time of
diagnosis. It’s important that peo-
ple talk with their doctor about
medications that provide coverage
for both partial-onset and pri-
mary generalized tonic-clonic sei-
zures if the diagnosis is unclear.
These treatments offer doctors an
option in situations where differ-
entiating between these seizure
types is difficult.

For more information about
epilepsy and treatment options,
call 1-800-682-6532 or visit
www.ortho-mcneilneurologics.com.

New Hope for Help in Managing Epilepsy

(NAPSA)—Whether you prefer
history or space exploration, hik-
ing or dining, you can find fun in
Hampton, Virginia. The Hampton
Day Pass Attractions Ticket
includes admission to the Vir-
ginia Air & Space Center, River-
side 3-D IMAX Theater, Hampton
History Museum, the Hampton
Carousel and the Bass Pro Shops
rock-climbing wall. To learn
more, call 1-800-800-2202 or visit
www.hamptoncvb.com.

Lisa Schneegans, a small busi-
ness technology consultant, e-
Commerce expert and president
of Praxis Software, has developed
a 10-point checklist for small
businesses to follow when ventur-
ing into e-commerce. These tips
can help small and midsize retail-
ers leverage widely available on-
line sales technology and rein-
force their business operations.
For more information, visit www.
praxissoft.com. 

Caregivers should never un-
derestimate the importance of
their own well-being. A guide
called “Since You Care: Family
Caregiving” can help. This booklet
was prepared by the National
Alliance for Caregiving and the
MetLife Mature Market Institute
to assist individuals and families
who have assumed the role of
caregiver or anticipate future
caregiving. To learn more, visit
www.maturemarketinstitute.com.

Over the past 10 years, the
ING Unsung Heroes awards pro-
gram has recognized nearly 1,000
K-12 educators nationwide with
more than $2.3 million in grants

for their innovative teaching
methods, creative educational
projects and ability to make a pos-
itive influence on the children
they teach. Applicants can also
call 800-537-4180 or e-mail them
at ing@scholarshipamerica.org.

Did you know, a digital photo
networking site like faces.com
can protect your photos by back-
ing them up safely and securely
forever?

People can find gifts that sym-
bolize important core values. For
instance, parents can celebrate
family by giving children Plat-
inum charms such as a heart from
the designer Kubik, a religious
symbol from Canera or an initial
designed by Aaron Basha. The gift
can last a lifetime and become a
family heirloom. For more infor-
mation, visit www.preciousplat
inum.com.

When used regularly, shea but-
ter can reduce the signs of aging
with its intense conditioning abili-
ties. It is particularly effective on
very dry skin as it’s rich in toco-
pherols containing the antioxidant
vitamin E. For more information,
visit www.caswellmassey.com.

(NAPSA)—For many families,
the holidays are complete only
when delicious turkey gravy and
mouthwatering pecan pie are on
the menu. People can find holiday
tips and recipes at www.recipefor
togetherness.com. 

To jumpstart family fun,
Kikkoman has created the Cele-
brating Family Time Guide, an
informative online guide filled
with great ideas and helpful tips
for enjoying time spent with fam-
ily and food. This free download-
able guide offers tips on how to
plan time to cook, select recipes
and fun suggestions for involving
the whole family in meal prepara-
tion. It also includes information
on food safety, nutrition and
proper table etiquette, as well as
great family-friendly recipes. Log
on to www.kikkoman-usa.com.




