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(NAPSA)—With the average
family receiving approximately 20
bills a month, it can be easy to
lose track of payments...or even
lose the bill.

Nearly half of all consumers
have said that they’ve missed a
bill payment because they were
too busy and 44 percent have
reported that bill payments they
sent were never received. The
alternative for many is a service
called direct payment.

Direct payment is a simple
financial tool that pays recurring
bills, such as mortgages, consumer
loans, health club memberships
and insurance premiums, automat-
ically from your bank account—
even when you are out of town.

While direct payment ensures
timely and accurate bill pay-
ment,  other benefits include
helping people save money, pro-
tect their credit rating and even
their identity. Consumers who
use it usually avoid costly late
fees that result from forgetting
to mail a bill or waiting too long
to send it in.  

In addition, since one-third of
your FICO® score—the score banks
use to determine your qualifica-
tions for a loan—includes informa-
tion on missed payments, it makes
sense to do everything you can to
ensure your bills are paid on time.  

Studies have also shown that
consumers who use direct pay-
ment or direct deposit to set aside
money save almost $140 a month
over those who do not.

Just as direct payment helps con-
sumers pay their bills on time,
direct deposit ensures that their pay
is deposited the fastest way possible.

Direct deposit is the electronic
transfer of a payment from a com-
pany to an individual’s checking
or savings account.  

With direct deposit, you receive
your funds automatically and you
don’t have to wait for your checks
to clear. It also eliminates the
need to go to the bank to cash a
paycheck or make a deposit.

Last year, nearly 50 million
consumers had their IRS tax
refunds deposited into their bank
accounts, cutting down the time it
takes for their refunds to be
received and eliminating the
chance that their refund could be
misplaced or stolen.  

Many employers, consumer
billing companies and financial
institutions can provide informa-
tion on signing up for direct deposit
and direct payment options, and
the enrollment process is usually
simple. 

To learn more, visit the Web
site at www.directpayment.org or
www.directdeposit.org.

Keep Finances In Check Without Your Checkbook

Direct payment is a simple finan-
cial tool that pays recurring bills
automatically, reducing the
chance of a bounced check.

(NAPSA)—For many first-time
homebuyers, the biggest hurdle is
saving up the down payment. In
today’s high-priced real estate
markets, 20 percent of the pur-
chase price can amount to a sig-
nificant chunk of change. But
don’t give up. Even if you’ve got a
down payment of just three per-
cent or even less, there are lots of
ways you can buy a home. Here’s
what they are and how they work.

Mortgage Insurance 
By getting a loan with mort-

gage insurance, you can lock in
the lowest fixed-rate first mort-
gage that’s available and you’ll
know exactly what your payments
will be. Private mortgage insur-
ance enables lenders to make
loans covering more than 80 per-
cent of a property’s value, which
are statistically riskier. The
advantage is that it’s predictable
and stable—if interest rates rise,
you won’t feel it. Also, you can
cancel it as soon as your equity
builds to 20 percent. The potential
disadvantage may be a slightly
higher monthly payment than
you’d get with a different financ-
ing structure. 

Piggyback Loan
An adjustable-rate second

mortgage “piggybacked” on a
fixed-rate first mortgage is called
a piggyback loan or an 80-10-10
(80 percent first, 10 percent sec-
ond and 10 percent down pay-
ment). Lenders like piggybacks
because they make commissions
on both loans and borrowers like
them because the initial payment

may be somewhat lower than a
loan with mortgage insurance.
Potential disadvantages include
paying origination fees on two
loans instead of one and carrying
a greater debt load. Also, when
interest rates rise, you’ll see
higher payments on adjustable-
rate second loans. 

Interest-Only Loan
These loans allow borrowers to

make “interest-only” payments
during a defined period, usually
five to ten years, so your initial
payment may be lower. At the end
of that time, however, payments
increase significantly. Interest
only borrowers are especially vul-
nerable to rising rates—and could
face potentially much larger pay-
ments due each month as interest
rates increase. By paying interest-
only, and no principal, borrowers
are not building equity in their
home. 

“Piggyback and interest-only

loans became popular because
interest rates were low,” explained
Steve Smith, President of PMI
Mortgage Insurance Co., the
nation’s second largest provider of
private MI. “But the prime rate
has increased seven times since
June 30, 2004 and probably will
again.  If you have a second mort-
gage with an adjustable rate or a
loan with a balloon payment you’ll
need to refinance, you could be
looking at a challenge.” Doug
Long, CEO of Pinnacle Financial,
one of the nation’s fastest growing
independently-owned mortgage
lenders, recommends mortgage
insurance for most first-time
homebuyers. “Homebuyers with
mortgage insurance build equity
in their homes at a faster pace
than borrowers using other loan
structures. When their homes
appreciate, homeowners build
greater equity and consequently
can cancel mortgage insurance
sooner—resulting in even greater
savings,” he explained.

The Bottom Line? 
Choose the product that’s right

for you. Calculate what the options
will cost, not only now but when
interest rates rise. And consider
what will best protect you if you do
have trouble. “No one buys a house
intending to default but sometimes
bad things happen to good people,”
Pinnacle’s Long says. “So what I
tell borrowers is that the choice is
not just about the initial payment.
It’s about finding the product that
will best protect their dream of
homeownership.”

Financing Your First Home

(NAPSA)—When Sonora Smart
Dodd conceived of Father’s Day
nearly 100 years ago, she favored
wearing a red rose to honor a liv-
ing father and a white flower to
honor a deceased dad. This little-
known fact can be the basis for a
variety of outdoor activities this
Father’s Day. Show dad that love
can grow best in his own back-
yard: Plant flowers or prune roses
with young children to remember
the holiday’s origins. If Dad’s chil-
dren are all grown, plant or dis-
play roses to honor the day.

Since not every father is lucky
enough to spend the day with his
family, celebrate with those you
know will be alone. Bring roses to
special men who’ve been like a
father and explain the signifi-
cance of the gift. Go even further
by organizing neighbors to spend
some time fixing up an older
father’s yard—mow the lawn, trim
the hedges and pull weeds. For
fathers and grandfathers whose
families aren’t nearby, the gifts of
time, assistance and friendship
can be the most precious and not
likely to be forgotten.

Want to make a bigger splash
for the holiday? Host a backyard
party and invite fathers, grandfa-
thers and their families to the cel-
ebration; remember to include
those isolated fathers with distant
families. Don’t forget the flowers.
Give all fathers and grandfathers
a red rose of appreciation. Ask
other guests to wear red roses and
white flowers to remember the
special fathers in their lives.

Make the day fun: Let dads
compete for the title of “grill mas-
ter,” and all guests can enjoy the
rewards. While some fathers take
turns at the grill, pair other dads
up with their children for lawn
games. Traditional games and
races, as well as balls, Frisbees or
even a minigolf set, will keep
everyone active and interactive.  

End the night with a special
time of remembrance. Set up a
campfire or just crowd around the
grill to toast marshmallows and
exchange stories about the wonder
of dads. Youngsters and fathers
can even continue the fun with an
overnight campout.

After a long day of celebration,
it’s always nice to leave Dad with
something to remind him of the
day. Give him the materials to
enjoy the outdoors all year long:

• New pruning shears and gar-
den tools will help him tend the
roses and flower beds.

• A string trimmer, blower and
edger will keep both his own lawn
as well as the yards of other neigh-
borhood fathers looking great.

• A new lawn mower from one
of the best-known families in
America, John Deere, will remind
him that traditional values like
quality and commitment help
keep families strong.

Your proud father will be able
to remember his special day as he
grooms the yard in style and pre-
pares for next summer’s celebra-
tion. He may even decide just
being a father is the most wonder-
ful gift of all.

A Father’s Greatest Gift

Pictured above: a satisfied Dad
atop a John Deere mower. He’ll
remember his special day as he
grooms the yard in style.

(NAPSA)—Drivers looking for
a car that can offer dramatically
better mileage may want to con-
sider a vehicle with a different
kind of engine.

The good news is that better
mileage may be available from an
engine already in use—the diesel
engine.

Consider the following:
• Diesels account for half of all

new cars sold in Europe—60 per-
cent of those sold in France and
Spain alone.

• In the U.S., they are used in
95 percent of all emergency vehi-
cles, such as fire engines and
ambulances.

• Diesels also power 60 percent
of all school buses and 95 percent
of all public transit buses.

Part of the reason for this pop-
ularity is the fuel economy that
diesels offer. Experts say that on
long trips it’s often possible for a
car with a diesel engine to travel
nearly twice as far between refuel-
ing stops as a typical gas-powered
vehicle. It’s estimated that if
everyone in the U.S. drove a
diesel, the country would save 45
billion gallons of fuel annually.

While some criticize diesels for
what is described as slow acceler-
ation, a new model from Mer-
cedes-Benz may change all that.
The new E-class diesel—the E320
CDI—features an electronic fuel
injection system that is said to be
cleaner, quieter and more power-
ful than conventional, mechani-

cally injected diesel engines. It’s
reported that this full-size luxury
sedan has a realistic chance of
serving up better than 30 miles to
the gallon on the highway and
may cruise as far as 700 miles
without refueling.

While even traditional diesel
power plants can produce carbon
dioxide emissions at a rate that’s
30 percent lower than gasoline-
powered engines, they have in the
past tended to produce more
oxides of nitrogen and soot.

However, the new CDI—Com-
mon-rail Diesel Injection—elec-
tronic injection system is said to
offer more precise fuel delivery.
Coupled with an oxidation cata-
lyst, this new technology has cre-
ated a vehicle that can pass cur-
rent emission standards in 45
states and may meet the stan-
dards of all 50 states by 2007.

To learn more, visit the Web
site at www.mbusa.com.

Dissecting Diesels By The Numbers

Today’s diesel car is clean, quiet
and fast. Oh, and it still gets more
than 30 percent better fuel
mileage than a comparable gaso-
line engine.

(NAPSA)—According to a
recent survey, 45 percent of con-
sumers planning diet changes in
2005 say they intend to add
organics to their diet. A leading
organic dairy brand, Horizon
Organic, tries to educate people
about the benefits of organics
through its Year of Organic Good
Beginnings Initiative. The educa-
tion outreach includes a grant to
the National Healthy Mothers,
Healthy Babies Coalition and a
collaborative campaign with the
Organic Trade Association and
the Earth Day Network. Learn
more at www.horizonorganic.com.

Fresh, tasty and colorful Mexi-
can tomatoes, squash, cucumbers,
bell peppers and mangos can help
people meet their personal nutri-
tional goals. For selection, storage
and usage tips, visit the Fresh
Produce Association of the Ameri-
cas at www.fpaota.org.




