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(NAPSA)—When it comes to
career choices, teens mean busi-
ness. They also think being a doc-
tor or lawyer would be just fine.
And many would like to be their
own boss.

These are just some of the key
findings of a survey of the atti-
tudes of American teens toward
business and careers. The survey
is part of an ongoing project spon-
sored by the world’s largest orga-
nization dedicated to educating
young people about business, eco-
nomics and free enterprise.

For the third consecutive year,
teens selected a career in business
as their ideal job, according to the
latest JA Worldwide (Junior
Achievement) “Interprise PollTM.”
“Business” occupations received
just under 10 percent of the re-
sponses, “doctor” and “teacher”
each received just over six per-
cent, and “entertainer” received
5.7 percent.

Nearly five times as many
female students (just under 10 per-
cent) indicated that becoming some
type of “doctor” is their ideal career,
compared to only 1.9 percent of
males who provided that prefer-
ence. By somewhat smaller but still
impressive margins, female stu-
dents expressed a greater interest
than their male counterparts in
becoming a “teacher” (7.2 percent
to 4.1 percent ) and “lawyer” (5.3
percent to 3.1 percent).

Owning their own business
appeals to more than two-thirds of
students. Male students appear
more inclined to be entrepreneurs
(nearly 75 percent) than their
female classmates (62.9 percent). 

Many teens had a chance to
learn more about potential careers
during National Job Shadow Day,
an annual nationwide initiative
that furthers student career explo-
ration by pairing young people with
on-the-job “hosts” at their work-
place. The event is sponsored by
ING, Nelnet, Valpak, and the
National Job Shadow Coalition.
The coalition includes America’s
Promise—The Alliance for Youth,
the U.S. Department of Labor, the
U.S. Department of Education and
Junior Achievement. 

Students from 80 JA locations
across the country participated in
the “2005 JA Interprise Poll on
Kids and Careers.” For a complete
summary of the results, visit
www.ja.org. 

JA reaches 4 million students
in the U.S. and another 2 million
students in nearly 100 countries.
For more information, visit
www.ja.org or write JA Worldwide
Headquarters, One Education
Way, Colorado Springs, CO 80906.
You can also contact the nearest
JA office.

American Teens Want To Get Down To Business

About 10 percent of female stu-
dents—five times as many as male
students—indicate they think
being a doctor would be ideal.

Buyers Give Their Auto
Dealers High Marks For Trust

(NAPSA)—A recent survey
shows customers who buy new
vehicles report a high level of
trust and positive experiences at
their dealerships. 

New car buyers rank their auto
dealers nearly as trustworthy as
law enforcement officers according
to the survey conducted for Auto-
motive Retailing Today (ART) by
Harris Interactive. The survey
also uncovered a marked discrep-
ancy between negative stereotypes
about auto dealers and customer
opinions. It demonstrates that
an actual positive relationship
between the customer and dealer-
ship makes stereotypes obsolete. 

Many well-informed customers
walk through dealership doors
armed with facts about pricing,
equipment and financing, a trend
auto dealers encourage. A confi-
dent, prepared customer helps
make the sales process more effi-
cient. Dealers work hard to provide
customers with even more informa-
tion to guide purchase decisions. 

See Top Tips: Making Your Car
Buying Experience Pay Off online
at www.autoretailing.org/tips.

A survey found customers hold
their car dealerships in high
regard.

(NAPSA)—Goodbye winter
blues, hello springtime joys. Even
if there’s still a nip in the air, it’s
not too early to start preparing
your lawn and equipment for the
mowing season. With a little work
early in the season, you’ll have a
beautiful lawn to herald the
arrival of summer.

Equipment: You can’t have a
perfect lawn without properly
functioning equipment. Like any
machine, your mower needs peri-
odic maintenance to run safely
and correctly. For example, a dull
blade will shred grass, creating
entryways for disease and leading
to a brown, dry lawn.

Your operator ’s manual pro-
vides routine maintenance sched-
ules that suggest when to
sharpen your mower blade and
when to change oil, oil filters and
fuel filters. John Deere recom-
mends changing the oil  after
every 25 hours of mowing, which
is once a year for most people; so
change oil  and filters every
spring. Since gasoline has a shelf
life of about one month, put fresh
gas in your mower as you prepare
for the mowing season. An
annual spark plug replacement
will also guarantee good starts.
Also, keep fans and intake
screens clear, and make sure that
all safety shields and switches
are working.

Sound like too much to handle?
Have a professional tune up your
mower. Let your local dealer han-
dle your annual maintenance
tasks and any repairs that may be
needed. John Deere even offers an
at-home service called Ready to
Mow. A professional service tech-
nician with a fully stocked trailer

will come to your home to perform
your mower maintenance, elimi-
nating the need for you to haul
your mower to a dealership. Deal-
ers get busy as soon as the grass
turns green; so taking your mower
in before the mowing season
starts will ensure a timely turn-
around. 

Fertilize as spring begins
because the first growth spurt of
the season depletes the nutrient
reserves stored over the winter.
Always use a fertilizer with a
ratio of about three parts nitrogen
to one part phosphorus to two
parts potassium: a mixture which
promotes healthy color, blade
growth, healthy root development
and increased disease resistance.

As your lawn breaks dormancy:
• Examine your lawn for signs

of disease and insects.
• Mow at the minimum height

to enhance turf density. 
• Dethatch and aerate if thatch

is deeper than one-half inch.
It’s also a good idea to:
• Patch bare spots.
• Treat with a pre-emergence

herbicide to conquer grassy
weeds. 

To learn more, visit www.john
deere.com.

Wake Up From Winter: Lawn And Equipment Tips

Keep your mower in good repair.

(NAPSA)—Chances are the
first things your children think of
when they hear the words “mouse”
or “Web” are completely different
than what you would have thought
of at their age. But regardless of
how Internet-savvy your children
may be, experts say it’s still impor-
tant to keep an eye on what sites
kids visit and to find safe ways for
them to have fun online. 

One way to do that is to find
kid-friendly sites. Some are ad
free and have parental controls
built in—but at the same time,
they’re fun destinations that kids
actually want to visit. 

For instance, Disney’s Blast
site is an online world enjoyed by
children of all ages. The sub-
scription service is full of games,
stories and activities designed to
be fun and age appropriate. Par-
ents can use the service’s Par-
ents’ Guide to review the site’s
different activities and decide
what is best for their children.

The site debuted in 1997 and
since then has been considered
one of the most successful online
destinations for children. Disney
recently updated the service to
include new games and activities,
more-engaging graphics and anima-
tion. It even features an area
where kids can purchase digital
prizes with coins they have col-
lected while playing. Here’s a break-
down of what’s offered:

Fun And Games—In the site’s
new Magic Mansion section, chil-
dren are challenged with strategy
games such as Abu’s Tick-Tock-
Toe in the Princess Court or
online games they can play with

Stitch in the Heroes Hall. In addi-
tion, kids can learn about animals
with Flounder, Timon and Pum-
baa in the Animal Arena or visit
the Enchanters Guild to download
the Haunted Mansion game. 

The Value Of Fun—The service
also features a section called the
Bizarre Bazaar. It lets children
earn “coins” when they play some
games. Those coins can then be
traded in for virtual prizes. The
Bazaar also features a virtual mar-
ketplace where members can buy
and sell the items they’ve won to
other members. 

The site provides voice-overs
for every link and environment—
meaning as children navigate
through a room, a voice will
announce each activity and title
as the mouse passes over it, fun
for all kids and critical for those
too young to read. In addition, the
site’s silly sound effects and musi-
cal introductions for games can
make the whole experience more
fun for children.

For more information, visit
www.disneyblast.com.

Searching For Child-Friendly Sites

Safe Surfing—There are ways to
be sure children stay safe while
online.

(NAPSA)—Women want law-
makers to strengthen the existing
Social Security program, but most
do not want fundamental changes
to the system. 

In addition, the majority of
women do not support efforts to
privatize the system by allowing
people to transfer a portion of their
Social Security to a private account
or any reform that would cut or
endanger guaranteed benefits.

These are some of the key find-
ings of a recent poll of 750 women
voters conducted by Peter D. Hart
Research Associates, Inc. for the
AFL-CIO and the National Part-
nership for Women & Families. 

“There is broad, deep opposi-
tion among women to any reforms
that would weaken Social Security
and undermine their retirement
security,” said National Partner-
ship President Debra L. Ness.
“Women want lawmakers to en-
sure that they will get the benefits
they are paying for—not privatize
the system.” 

The poll also found that when
told that private accounts would
reduce Social Security’s guaran-
teed monthly benefit, women’s
support for privatization drops to
just 33 percent. 

According to the National Part-
nership for Women & Families,
women are already disadvantaged
in retirement because they:

• Live longer than men
• Earn less than men
• Often hold low-wage jobs
• Have shorter work histories

due to caregiving responsibilities
• Are less likely to work in jobs

that offer pension plans
• Are less likely to have the

resources needed to save for
retirement or invest in defined
contribution plans 

• Are more likely to deplete
their resources caring for a spouse

• Are more likely than men to
live in poverty and rely solely on
Social Security in old age.

The National Partnership for
Women & Families is a non-profit,
nonpartisan advocacy group dedi-
cated to promoting fairness in
the workplace, access to quality
health care, and policies that help
Americans balance work and fam-
ily responsibilities. 

It recently announced a drive
to protect women’s interests in the
Social Security debate. The initia-
tive would include providing
women with information and tools
to help them engage in the debate
and communicate with their mem-
bers of Congress. 

For more information, visit
www.nationalpartnership.org.

Social Security Reform Is Making Women Wary

According to a recent poll, the
majority of women would not
support any Social Security
reform that would cut guaran-
teed benefits.

The most celebrated diamond
is the Koh-i-noor, which was pre-
sented to Queen Victoria in 1850
by the East India Company.

The smallest bird of prey is
the white-fronted falconet, which
is the size of a sparrow.




