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(NAPSA)—In order to promote
financial literacy and help provide
a better economic future for all
Americans, the Community Fi-
nancial Services Association of
America (CFSA), the national
trade association for the payday
lending industry has joined forces
with the National Urban League,
a national economic empower-
ment agency.

Together the two groups are
offering consumers quick and easy
access to the FDIC’s Money Smart
personal money management pro-
gram. CFSAccess—CFSA’s national
public service campaign—will pro-
vide Money Smart material at more
than 6,000 payday advance stores
nationally.

The National Urban League
considers financial education a
key platform in creating economic
opportunities and believes that
economic self-sufficiency is a goal
that can be achieved through the
distribution of important financial
tools like Money Smart. Through
the CFSAccess campaign, the
League hopes to reach out to thou-
sands of working-class consumers
on the topic of personal money
management.

Money Smart is a user-friendly
working guide that takes con-
sumers through a fun, informative
curriculum designed to help build
financial literacy confidence. Some
of the program’s personal money
management lessons include:

• Bank On It: An introduction
to bank services.

• Borrowing Basics: An intro-
duction to credit.

• Pay Yourself First: Why you
should save, save, save.

• Keep It Safe: Your rights as a
consumer.

• To Your Credit: How your
credit history will affect your
credit future.

Some top tips from Money
Smart include:

• Save, save, save! Saving just
$5 a day adds up to $1,825 a year.

• Write down your personal
savings goals, and always take
them with you as a reminder.

• Consumer needs vs. wants.
• Keep an emergency savings

account to cover two to six months
of expenses.

• Pay on time to avoid late fees
and to protect your credit.

• Know your consumer rights
by learning about consumer pro-
tection laws.

• Read the fine print on all
credit card agreements.

• Understand the risks before
investing.

• Shop around for the best
home equity loan rates.

• Before buying a home, make
sure your level of financial secu-
rity can support a mortgage pay-
ment and additional costs such as
insurance and taxes.

To learn more about financial
security and CFSAccess, visit
www.cfsa.net.

Financial Literacy Tools For Americans

Financial literacy can help con-
sumers get more out of their
money.

(NAPSA)—Homeowners who
need to replace a worn-out or inef-
ficient cooling and heating system
can do so while helping to improve
the life of a child with a life-threat-
ening medical condition. Through a
unique partnership, air condition-
ing and heating system dealers are
giving customers the option of
donating all or part of their rebates
to Make-A-Wish®.

Since 1980, the Make-A-Wish
Foundation® has enriched the
lives of children who have life-
threatening medical conditions
through its wish-granting work.
Its mission reflects the life-chang-
ing impact that a Make-A-Wish
experience has on children, fami-
lies, referral sources, donors,
sponsors and entire communities.

Since its humble beginnings, the
Foundation has evolved into an
organization that has reached more
than 110,000 children worldwide.

As a corporate sponsor of
Make-A-Wish Foundation of
America, Luxaire contributes
$250,000 a year to Make-A-Wish
chapters, as part of a three year
commitment that began in 2002.
These funds are used to help
make thousands of special wishes
come true for children with life-
threatening medical conditions,
children such as seven-year-old
Amber of Tuttle, Okla.

The company helped to make
Amber ’s wish—a dream bed-
room—come true with the help of
their distributors. A victim of B-
Cell leukemia, Amber came home
from school one day to a surprise
pizza party and the room of her
dreams.

The Oklahoma distributor

enlisted the support of three of
their dealers, local businesses and
the Oklahoma Redhawks minor
league baseball organization to
raise more than $5,000 to help
give Amber her dream bedroom.
Amber was Luxaire’s first wish
child, and since her wish was
granted, the manufacturer has
been able to grant wishes to
numerous others. 

In addition, dollars raised by
distributors and dealers support
local Make-A-Wish chapters. So
far, the sponsor has contributed
more than $568,000 to Make-A-
Wish chapters nationwide.

Now Luxaire is encouraging
homeowners to participate in the
Make-A-Wish program by urging
them to donate all or a portion of
their rebate to the Make-A-Wish
Foundation April 15 through June
30.

For more information, visit
www.wish.org and www.luxaire.com.

Improve Your Home’s Comfort And Help A Child

Amber was thrilled with her room
makeover and sent a message of
thanks.

(NAPSA)—A common house-
hold problem that many people
living in rural and suburban areas
struggle with is rust and iron
stains from hard water. While
well water is safe to drink, it often
leaves unsightly orange stains on
just about everything it comes in
contact with, including basins and
toilet bowls, washing machines,
dishwashers, clothing, and even a
home’s exterior. But there are
ways to combat the annoying
orange residue.

Ordinary household cleansers
will not get rid of iron and rust
stains. Instead, these discolor-
ations require products specifi-
cally designed to solve the prob-
lem. The best way to combat iron
and rust stains is to use a spe-
cially formulated reducing agent
that specifically targets rust. 

To remove stains in a toilet
bowl, raise the water level as high
as possible and then add the
reducing agent directly to the
bowl. To remove stains and iron
build-up from the tank, add one
half cup of Super Iron Out and let
it stand overnight. 

To reduce rust build-up in your
water softener and clean the resin
bed, you need an effective, safe
product. One shown to be consis-
tently highly effective is Super
Iron Out. It can be added safely to
your water softener to stop rust
build-up without entering the
water supply. Simply dissolve one
cup Super Iron Out in a half gal-
lon of cold water and pour the
mixture directly into the brine

well or salt tank, then manually
regenerate the softener. For regu-
lar use layer a quarter cup over
every 40 lbs. of salt used. 

Iron dissolvers such as Super
Iron Out are extremely versatile.
They are gentle enough to be added
to the washing machine to fight
rust stains on white and color-fast
clothing, yet tough enough to
remove rust from stone patios. In
both cases, the rust rinses away
completely without any damage to
the fabric or the patio.

With the right type of product,
you can get rid of all those rust
and iron stains quickly and easily.
You can find Super Iron Out at
most mass merchandisers, grocery
stores and home improvement
stores. You will also discover more
tips for ridding your house of rust
stains at www.ironout.com or call
the company at 1-800-654-0791.

A reducing agent can help re-
move rust stains caused by hard
water.

Battling Rust Stain Woes
(NAPSA)—When you’re visiting

an amusement park, attraction or
waterpark a bit of planning can go
a long way. Here are some useful
tips to consider before your next
trip. You should also call the facility
or visit the Web site for specific
information prior to your visit.

Amusement Parks 
& Attractions

• Dress comfortably, but avoid
open-toed shoes and dangling
clothing or jewelry. Protect your-
self with sunscreen and a hat,
even on cloudy days.

• Observe all posted rules and
follow the verbal instructions
given by ride operators.

• Obey listed age, height,
weight and health restrictions.

• Keep hands, arms, legs and
feet inside the ride at all times
and remain in the ride until it
comes to a complete stop and you
are instructed to exit the ride.

• Always use the safety equip-
ment provided and DO NOT
attempt to wriggle free of these
restraints.

• Parents with young children
need to make sure the ride can be
enjoyed safely and children under-
stand safe and appropriate ride
behavior.

Waterparks
• Dress appropriately, including

water shoes, a hat and loose shirt

for when you’ve had enough sun.
Monitor how much sun children,
especially toddlers, are exposed to.

• Apply waterproof sunscreen
before leaving home (reapply
throughout the day) and drink
plenty of fluids (avoiding those
heavily sweetened or with caffeine).

• Make sure non-swimmers
and weak swimmers have a life
vest. Bring your own if you are
unsure of availability and fit.

• Children in diapers should be
dressed in swim diapers to mini-
mize leakage. Change diapers only
in designated changing areas.

• Read the sign at every water-
park ride and obey its rules and
experience-level guidelines.

• Follow the lifeguards’ in-
structions and signal them if you
see someone in trouble.

These tips come from the Inter-
national Association of Amusement
Parks & Attractions, the largest
international trade association for
permanently-situated amusement
facilities worldwide. To learn more,
visit www.iaapa.org.

Tips For Your Next Amusing Trip

(NAPSA)—Did you know it
makes no difference to the fat
content of chicken if you cook it
with the skin on or off, as long as
you remove the skin before eat-
ing it? This and other chicken
tips from the National Chicken
Council can be found at www.
eatchicken.com. At the site, you
can also enter your favorite
recipe in the National Chicken
Cooking Contest, which has a
grand prize of $100,000. The
National Cookoff will be held in
the spring of 2005.

Gardeners everywhere are
smelling the coffee and discover-
ing the benefit of coffee grounds
in the garden. Used or “spent”
coffee grounds are acidic and high
in the nutrients your garden
requires. Mix spent grounds
directly into soil around acid-lov-
ing plants, such as rhododen-
drons, azaleas, hydrangeas,
camellias and magnolias and
they’ll respond with splendor.
Your vegetable garden will appre-
ciate the valuable nutrients in cof-
fee such as nitrogen and potas-
sium. To satisfy your garden’s
coffee craving, try recycling your
spent coffee grounds when you
make coffee. Starbucks Coffee
Company also packages its spent
coffee grounds in recycled bags
and offers them free of charge on
a first-come, first-serve basis in
stores across the U.S. and
Canada.

Mexico is the number-one
importer of fresh produce to the
United States. In 2003, Mexico
exported mangos, watermelon
and honeydew to the U.S. High in
vitamin A and a good source of
vitamin C, an entire mango has
about 140 calories. Watermelon is
high  in lycopene, which has been
shown in studies to help fight
prostate cancer, protect the lungs,
skin and eyes, and even help fight
heart disease. Honeydew has 45
percent of the vitamin C needed
in a day, with just 50 calories. For
a classic European snack, try
wrapping a wedge with a thin
slice of smoky sweet ham; or do
as the Mexicans do and just add a
squeeze of lime juice.

***
Every human soul is of infinite
value, eternal, free; no human
being, therefore, is so placed as
not to have within his reach, in
himself and others, objects ade-
quate to infinite endeavor.

—Lord Balfour
***




