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(NAPSA)—More than just an
annual outing, students can get a
financial education when they go
school shopping. Believe it or not,
this pivotal rite of passage affects
how young adults will manage
their financial practices after they
leave the nest. Unfortunately
according to a recent survey, stu-
dents are not getting the financial
education they need to succeed
when it comes to back-to-school
shopping. The study found 87 per-
cent of collegians and 90 percent of
high school students surveyed say
they rely on their parents and fam-
ily for financial guidance but only
29 percent of college students
nationwide say their parents have
given them advice on spending
money wisely for school shopping. 

“Despite looking to their fami-
lies for general money manage-
ment advice, most young adults
‘learn as they go’ when it comes to
handling personal finances,” said
Diana Don, director of Financial
Education at Capital One, which
sponsored the survey. “Without
ongoing parental guidance and
check-ins about money matters,
young adults are setting them-
selves up for missteps that can
lead to bad financial habits.”

Today’s students value a pay-
check, even those as young as 12
years old. More than 70 percent of
middle school and high school stu-
dents perform odd jobs to earn extra
money and 72 percent of college stu-
dents have a regular full or part-
time job. This year students will
drive their family’s overall back-to-
school budget by not only matching
but surpassing their parents contri-
bution (56 percent to 44 percent).

“Earning their own income
affords young people tremendous
spending power and the indepen-
dence to make their own financial
decisions,” says Dara Duguay,
executive director of the Jump$tart
Coalition for Personal Financial
Literacy, a non-profit group dedi-
cated to raising financial literacy
among young adults. “By supple-

menting their parents’ back-to-
school budget, students are demon-
strating a vested interest in bridg-
ing the financial gap between the ‘I
needs’ and ‘I wants.’ ”  

Collegians say they will con-
tribute an average of $279 to their
family’s school budget. Parents are
planning to spend $119, $159 and
$413 on outfitting their middle
school, high school and college-age
students, respectively. The major-
ity of middle school students (67
percent) say they want new
clothes, followed by mechanical
pencils (52 percent) and a back-
pack—perhaps one with wheels (38
percent). Eighty-four percent of
high school students select calcula-
tors as an important need this fall
over new clothes (75 percent) and a
cell phone (27 percent). Ninety-
eight percent of collegians indicate
a priority need for textbooks, over
a computer (75 percent) and a PDA
(15 percent).    

Capital One offers easy-to-
understand consumer education
resources on topics such as budget-
ing and developing spending plans,
online at www.capitalone.com/
credit101. Parents and students
can also visit www.jumpstart.org
and search the clearinghouse for
curriculum and education materi-
als from the Jump$tart Coalition
for Personal Financial Literacy.
Capital One’s school study was
conducted by ICR/International
Communications Research of
Media, PA.

Who Teaches Students Financial Know-How?

(NAPSA)—Dear Andy:
Watching coverage of torrential

rains and the resulting floods in
the news lately, I started to wonder
what happens to those cars that
are submerged in water. Are they
safe to drive once they get dried
out?

—K.B., “Waterlogged”
in Maryland

Dear K.B.:
Many of the cars you see—

especially the ones that make it
onto the evening news—should go
to a watery grave. Because of
potential damage to the body,
electrical systems and internal
computers, many will likely be
totaled out by their insurers for
flood or water damage. However,
even when they are junked and
branded as flood cars, they can
still find their way onto America’s
highways and byways.

States where flooding occurs
make efforts to track vehicles
totaled due to flood damage and
warn their citizens about these
waterlogged wrecks. But they are
still sometimes dried out, cleaned
up and foisted onto unsuspecting
buyers. That’s why it is important
for any used car shopper to be
his/her own private detective.

Carfax.com, which reports flood
and water damage titles in their
vehicle history reports, offers
these additional tips for uncover-
ing a vehicle’s watery past:

• Check—Check the trunk,
glove box, the dashboard and
below the seat for signs of water
damage, including sand, mud or
rust.

• Examine—Examine the up-
holstery and carpeting. If it doesn’t
match the interior or doesn’t fit

properly, it may have been
replaced. Discolored, faded or
stained material may indicate
water damage.

• Turn On—Turn on the vehicle
and make sure that the warning
lights and gauges work properly.

• Bend—Bend or flex wires
located beneath the dashboard. If
a vehicle has been submerged,
wires may be brittle and crack
once dried out.

• Inhale—Take a deep breath,
smelling for musty odors from
mildew. Do this with the defroster
and air conditioner on.

• Ask—Ask for the detailed
vehicle history report, or get a copy
for yourself. Carfax reports show
flood or water damage titles and
can reveal if a vehicle has been
titled/registered in “at risk” areas
where flooding has occurred. The
company even offers a free Flood
Check to help uncover those title
issues at www.carfax.com/flood.

Finding out about possible
flood damage before buying a used
car can help keep you from getting
soaked by an unscrupulous seller.

Safe driving,
Andy

Submerged To Re-Emerged

Cars that have been damaged
in floods can still be cleaned up,
dried out and sold.

Schools Call The Shots
(NAPSA)—If anything, schools

are becoming stricter than ever
about refusing to admit students
until they’ve gotten all their
required immunization shots—
and that includes some colleges
now demanding booster shots.

While their concern is entirely
understandable—infectious dis-
eases killed or disabled thousands
in the United States alone prior to
widespread immunization—that
still doesn’t solve one of parents’
biggest concerns: How to get their
kids into a doctor’s office or public
health clinic to take the shots
when they’re often more afraid
than their 6-year-olds that the
needle will hurt? 

Not to worry.
Just before any injections

against the likes of measles,
mumps and polio, the doctor or
nurse can spray Gebauer’s Ethyl
Chloride Pain-Ease directly on to
the child’s skin, cooling and numb-
ing the area. This eases anxiety
for both parent and child.

Ask your doctor about Gebauer’s
Ethyl Chloride Pain-Ease. For
more information, call 1-800-321-
9348 or visit www.gebauerco.com. 

Immunizations needn’t be painful,
thanks to topical skin refrigerants.

(NAPSA)—Expectant and new
mothers need “mothering” too. At
a time when hospital stays are
brief and extended family support
may be limited, trained caregivers
called doulas provide something
special: continuous emotional sup-
port during pregnancy and labor
—even follow-up care at home. In
a recent national survey of new
mothers, doulas or trained labor
assistants ranked the highest of
all caregivers for childbirth sup-
port. For more information on
pregnancy and newborn care,
visit www.JJPI.com.

Fatty snacks may bring tempo-
rary comfort during stressful
times, but there are healthier
ways to deal with cravings, say
experts at the Herbalife Medical
Advisory Board. First, don’t skip
breakfast even if you ate too much
the day before. Take vitamins on
a regular basis to make sure
you’re getting the minimum
amount of vitamins and minerals
you need. Exercise is also a great
stress reducer. More tips, infor-
mation and articles can be found
by visiting www.herbalife.com.

Outdoor activities present a
risk for tetanus infections, say
experts at the National Founda-
tion for Infectious Diseases. Most
people know that a rusty nail
means a trip to the doctor or the
emergency room for a tetanus
shot but other simpler injuries
can also put people at risk for get-
ting this serious and possibly
deadly disease. Fortunately, a sin-
gle booster shot once every 10
years can protect against tetanus

and another highly contagious
disease found in many common
travel spots, diphtheria.

A new estrogen therapy
approved by the Food and Drug
Administration and now available
nationwide may help millions of
women combat the symptoms of
menopause. Femring™ is the only
vaginally delivered estrogen ther-
apy that treats both the vaginal
(dryness, painful intercourse) and
vasomotor (hot flashes, night
sweats) symptoms of menopause.
A soft, flexible, self-inserted ring,
the product delivers estrogen at a
steady rate during a three-month
dosing period. This treatment pro-
vides women with both relief from
symptoms and convenience. As
with all menopausal treatments,
women should discuss the risks
and benefits of hormone replace-
ment with their doctor. For more
information, call 1-800-521-8813.

(NAPSA)—Celebrity makeup
artist Carmindy suggests taking a
makeover walk on the wild side
with a surge of Mediterranean
coral, a deep orange-red tone, and
accents of mother-of-pearl to cre-
ate a hot palette. Look for rich
apricot-based reds and bronzes
paired with pearlescent whites
like those found in the Maybelline
Fire Island collection. The eye
shadow combinations give just
enough shimmer, pulling the
whole look together. For more
information about the Fire Island
collection and online beauty
advice, visit www.maybelline.
com.

Hampton Inns, which has more
than 1,200 hotels across the U.S.,
introduced a more compact hotel
with less than 60 rooms for small
towns, with features such as
meeting space, data ports and in-
room work space, exercise facili-
ties, swimming pools and a daily
free breakfast. The chain opened
its first small town hotel in Cedar
City, Utah, nearly three hours
from the closest big city, Las
Vegas. The area is well known for
breathtaking natural scenery, as
well as a world-class Shakespeare
Festival. The hotel offers 58
rooms, six large suites, an indoor
pool, exercise room, a comfortable

breakfast area and meeting space. 
Algae grow in gutters, ponds

and other water-holding fixtures
surrounding a home. After a rain
(or several days of rain), growing
algae turn into spores. As the
water drains, existing algae
spores dry and can be easily
blown into your swimming pool,
causing the water to become less
than attractive. BioGuard, one of
the leading manufacturers of pool
and spa products, offers these
simple tips to ensure the comfort
and enjoyment of your swimming
pool throughout the swimming
season. For more information on
the proper use of pool and spa
maintenance products, visit
www.bioguard.com or consult
your yellow pages. 

***
It takes vision and courage to
create—it takes faith and
courage to prove.

—Owen D. Young
***

***
You can preach a better sermon
with your life than with your
lips.

—Oliver Goldsmith
***

***
There is a time for departure
even when there’s no certain
place to go.

—Tennessee Williams
***




