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(NAPSA)—A new safety cam-
paign is helping protect families
from a tragedy that could occur—
literally—in their own backyards.

According to the CDC’s
National Center for Injury Pre-
vention & Control, drowning is
the number one cause of death in
children under 5, and the second
leading cause of death for children
under the age of 14. More than 80
percent of drownings for children
between the ages of 0 and 4 occur
at residential swimming pools.
More than 50 percent of child
drownings take place in the child’s
home pool—and approximately 75
percent occur under a brief lapse
of parental supervision, usually
less than five minutes.

In light of these statistics, V8
Splash juice beverages and USA
Swimming co-developed the April
Pools Day campaign, a national
cause marketing initiative de-
signed to introduce people to the
importance of pool safety. Olympic
Gold Medalists Janet Evans and
Lenny Krayzelburg have also
jumped on board to help spread
the word. The campaign is work-
ing with swim clubs across the
country to spread the word on
water safety and the importance
of learning to swim.

The program includes a com-
prehensive educational initiative
with tips, literature and promo-
tional materials that will be avail-
able through participating swim
clubs and more than 100,000
schools nationwide through a tie-
in with Campbell Soup Company’s
Labels for Education program.

The following tips developed by
V8 Splash and USAS can help
keep children safe in and around
the pool:

• Supervision: Even when a
lifeguard is present, parents need

to be attuned to what their chil-
dren are doing in the water.

• Be Prepared: Families should
have an action plan available in
case of emergency. Life preservers
should be kept close to the pool, all
swimmers should know where the
closest phone is and someone
within the vicinity of the pool
should know CPR.

• Knowledge is Power: The
best tool to stay safe in any type of
water is to learn to swim. Local
swim clubs offer swimming les-
sons to people of all ages.

• Fence It In: Surround the
pool with a fence that locks and
automatically closes; openings in
the fence should be no more than
four inches wide.

• Keep It Clean: Keep all floats
and toys away from the pool when
not in use. Not only can these
obstacles cause people to trip, but
they could also lead curious chil-
dren to the water.

For more information about
water safety, please visit www.
aprilpoolsday.com.

Nationwide Water Safety Educational Initiative

April Pools Day spokespeople
Lenny Krayzelburg and Janet
Evans.

Remodeling The
Kitchen And Bath

(NAPSA)—The next time you
remodel your bathroom or kitchen
it can pay to take steps that pre-
vent your money—and time—from
going down the drain. 

For example, if you are working
with a contractor, be sure to get a
list of references from people he
has worked with in the past. Write
letters to the clients, asking if they
were satisfied with his work.

Home improvement experts
also suggest installing products
made specifically to stand up to
the hard wear and tear kitchens
and baths are exposed to. For
instance, homeowners can find
numerous types of fixtures and
appliances protected with a pow-
der coated finish. This innovative
finish is tough against corrosion
and protects items against chip-
ping, scratching and moisture
deterioration. 

In addition, powder coating
comes in a rainbow of colors, mak-
ing it easier for homeowners to
make a colorful splash in their
kitchens or baths. 

For more information visit
www.powdercoating.org.

Kitchen and bathroom fixtures
with powder coated finishes are
more  durab le  and  scra tch -
resistant.

(NAPSA)—You usually don’t
call teenagers role models when
they walk around with dirty
hands and faces, but all the mud,
dust and grime found on several
hundred thousand students each
year actually is part of a positive
learning experience.

For many years, high school stu-
dents who have participated in
North America’s largest environ-
mental education competition have
achieved, by digging deep into the
secrets of Mother Earth, a better
understanding about environmen-
tal and conservation issues that
affect natural resources. 

The Canon Envirothon is the
culmination of a series of compe-
titions that begins each fall in
local communities through the
U.S. and Canada. Organized by
local conservation districts and
other environmental agencies,
the competitions pit five-member
teams from schools and organiza-
tions, such as 4-H Clubs and
scouting, against each other as
they strive for the distinction of
representing their state or Cana-
dian province in the North Amer-
ican finals. Thousands of dollars
in scholarships and prizes are
awarded.

Teams are quizzed on issues
involving soils, forestry, wildlife,
aquatics and a fifth category
about the environment that
changes each year. Under the
supervision of foresters, soil scien-
tists and wildlife specialists, each
team is tested for problem-solving
capabilities, oral presentation
skills and recommendations to

help solve environmental chal-
lenges. More information about
the current competition can be
found at www.envirothon.org.

“The program promotes envi-
ronmental education through the
development of knowledgeable,
skilled and dedicated citizens
who are willing to work toward
achieving and maintaining a nat-
ural balance between the quality
of life and the quality of the envi-
ronment,” said the organization’s
Clay Burns. “In-class curriculum
is combined with hands-on field
experiences to demonstrate the
role people have in important
environmental issues.”

The Canon Envirothon moti-
vates students to participate in dis-
cussions about proper land man-
agement, habitat protection and
other conservation issues. It devel-
ops critical thinking and problem-
solving skills, and it allows
teenagers to become more environ-
mentally aware and grow into
action-oriented adults who can
serve as role models and leaders in
their schools and communities.

Teenage Competition Leads To 
Harmony With Mother Earth

Environmental education helps
develop tomorrow’s leaders.

(NAPSA)—People selling homes
may be able to speed up the
process and send their asking price
through the roof by making a few
small improvements. Real estate
agents offer these tips:

• Landscaping—Spending
$400 to $500 on new landscaping
can boost a home’s value as much
as $1,800, according to a recent
survey of real estate agents.

• Revive A Tired Exterior—
Painting exterior doors and win-
dow trim can freshen your home’s
look without the expense of a com-
plete exterior repainting. 

• Remove Outside Clutter—
Get rid of anything that blocks
pathways or clutters side yards or
backyards. 

• Clean Your Windows—You
want your home to look as light
and bright as possible. Dirty or
spotted windows drag down a
home’s appearance.

• Dig Out The Dirt—A deep
cleaning is essential for a good
first impression. It’s also key to
keep on top of cleaning as long as
your house is on the market.

• Banish Bad Smells—Air out
your home by throwing open the
windows at least once a day. Use
potpourri or bake cookies before
buyers visit to give your place a
“homey” smell.

• Remove Inside Clutter—
Stowing away knickknacks and
family pictures helps depersonal-
ize your home, which is actually a
good thing. You want potential
buyers to picture themselves liv-
ing in your home instead of being
distracted  by  your  personal
effects. 

• Organize What’s Left—Tidy
closets and pantries look bigger
and more appealing. Consider
renting a storage space to help
keep the areas clear.

• Fix your floors—Real estate
agents say buyers really notice
the condition of floors. Hardwood
should be polished and carpets
shampooed or, if they’re in bad
shape, replaced. Repair any bro-
ken tile or linoleum.

• Brighten your walls—If
you’ve painted or wallpapered in
recent years, you may be able to
get away with just washing your
walls. Otherwise, consider repaint-
ing your rooms in neutral colors.

For more information on man-
aging your finances to purchase a
home, visit CNBC on MSN Money
(http://money.msn.com), or use the
planning tools within Microsoft
Money software to help you priori-
tize and reach your home-buying
goals.

Ten Tips To Speed The Selling Of Your Home

Window Dressing—Sprucing
up the exterior of your home can
help you sell it faster.

(NAPSA)—Every day more
than 3,000 American youth try
marijuana for the first time. More
kids use marijuana than any
other illicit drug by far. Three-
fourths of current illicit drug
users use marijuana, according to
the latest National Household
Survey on Drug Abuse. Many par-
ents don’t worry about their kids
using marijuana, because they
used it and think they turned out
fine—but times change and so has
marijuana. For more information
about marijuana, visit www.The
AntiDrug.com, the parent Web
site of the National Youth Anti-
Drug Media Campaign, or call 1-
800-788-2800 for a free copy of
Wake Up to the Risks of Mari-
juana: A Guide for Parents.

Talking books are recordings of
books and magazines available to
people who have difficulty seeing
regular print or holding a book.
Talking books can be borrowed for
free, just like borrowing a book
from the library. For more infor-
mation, contact the National
Library Service for the Blind and
Physically Handicapped, Library
of Congress, Washington, DC
20542 or call 1-800-424-9100.

On May 12, community health
centers,  hospitals and other

health providers across America
will recognize National Women’s
Check-Up Day by offering
screenings (some free) and other
services. Throughout the week,
health fairs and forums are
scheduled around the country to
encourage women to adopt
healthier lifestyles. To find out
about National Women’s Health
Week events, or to receive free
publications on more than 800
women’s health topics, call 1-
800-994-WOMAN or visit
www.4woman.gov, a project of
the U.S. Department of Health
and Human Services, Office on
Women’s Health.

***
Happiness does not consist in
pastimes and amusements but
in virtuous activities.

—Aristotle
***

***
From the dog’s point of view, his
master is an elongated and
abnormally cunning dog.

—Mabel Louise Robinson
***

****
You should always believe all
you read in newspapers, as this
makes them more interesting.

—Rose Macaulay
***




