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(NAPSA)—According to U.S.
Census Bureau estimates, more
than 56 million Americans are
over age 55. Another 36 million,
turning 55 in the next ten years,
will be greeted by a new set of
challenges and rewards as they
make the transition to retirement. 

Saving habits are one of the
biggest differences between gener-
ations and, until recently, many
seniors felt comfortable putting
money earmarked for retirement
in less stable vehicles like stocks,
mutual funds or variable insur-
ance products. 

Because of the recent declines
in the stock market, many Ameri-
cans will be forced to lower their
expectations for retirement in-
come or even postpone their
retirement according to the
recently published report Retire-
ment Insecurity: The Income
Shortfalls Awaiting the Soon-to-
Retire from the Economic Policy
Institute. 

In fact, the University of Michi-
gan’s Health and Retirement
Study estimates the bear market
has wiped away more than $678
billion in retiree wealth over the
last two and a half years.

Nevertheless, there is good
news for most Americans in their
50s and 60s. It is not too late to
plan for retirement. The first step
is to discuss the various options
with a financial services profes-
sional that specializes in the
senior market. 

“Find a financial services pro-

fessional that truly understands
your specific life-stage needs,”
said Scott Perry, a senior vice
president of Bankers Life and
Casualty Company, the 123-year-
old insurer that specializes in the
senior market. 

Professionals who specialize in
retirement planning for seniors
bring more targeted experience to
the table. This experience and
insight can prove invaluable as
seniors consider their options.

Another important factor to
consider when it comes to manag-
ing assets is emotions. Separating
emotions from wise financial deci-
sion-making is essential to avoid-
ing dangerous pitfalls, especially
for seniors who have spent nearly
a lifetime building a retirement
portfolio. 

“Determining the best course
of action without the help of a
financial professional can be pre-

carious at best,” said Perry. “For
instance, we had a policyholder
who wanted to put all of his
money into a variable insurance
product because it was generating
a high rate of return. Fortunately,
we were able to effectively ex-
plain the shortcomings of such a
single-minded strategy and the
policyholder was able to avoid los-
ing a substantial amount of
money despite the precipitous
decline of the stock market.”

Also look beyond savings
needs. Many aging Americans
neglect to purchase life and health
insurance protection. In most
cases, Americans expect Medicare
to fully protect them as they make
the transition away from the
group coverage provided by their
employers. Seniors who wait too
long to purchase insurance cover-
age may be faced with pre-exist-
ing conditions and high premi-
ums; if they are able to qualify at
all.

“One of the most common mis-
takes we see seniors make is to
short-change themselves when it
comes to life and health insurance
coverage,” said Perry. “A serious
illness can eat into even large sav-
ings accounts and investment
portfolios in a very short period of
time.” 

Regardless of your financial
position, the most important thing
to remember is that it is not too
late to plan for the future. Before
you do, however, be sure to seek the
help of a qualified professional. 

Facing The Challenge:
Financial Planning For A New Generation Of Seniors

(NAPSA)—Female auto shop-
pers now arrive at dealerships
smarter than ever before.

Long gone are the days when
the only decision women were
expected to make about a new car
was which color to choose. Women
are now the fastest growing seg-
ment of new car buyers and,
thanks to the Internet, are more
confident, more educated and bet-
ter prepared to make a buying
decision than ever before. 

According to American Women
Road & Travel magazine, not only
do women spend $300 billion
annually on used car sales, main-
tenance, repairs and service, but
they also buy or influence the pur-
chase of 85 percent of all new cars
and trucks. Given the fact that a
new car is often the second most
expensive purchase in your life
(after a home), the pressure to
make the right decision is high.
Surprisingly, according to a
Moritz Research Survey, 45 per-
cent of women said they enjoyed
shopping for a vehicle, compared
to only 36 percent of men. 

The ’Net to the Rescue
The Internet has been the great

equalizer in car buying, particu-
larly when it comes to pricing.
Thanks to online resources, women
are now able to research prices,
options and features before going
to the dealership, making them

savvier about getting the best deal. 
On the Internet, women can

research all aspects of the car buy-
ing process from car safety reports
and current pricing to financing and
warranty information. For example,
Yahoo! Autos (www.autos.yahoo.
com) has detailed and up-to-date
information on every car model sold
in the U.S., allowing consumers to
compare cars from different manu-
facturers side by side. It is also the
only site that offers access to many
of the most respected authorities in
the auto industry like Kelley Blue
Book, Edmunds.com, Consumer
Guide and Consumer Reports—all
in one place.

Online automotive sites also
help consumers figure out at their
own pace what they really want in

a car. According to Jupiter
Research, 52 percent of people
online seek pricing information to
prepare for negotiations with
dealers, objective sites like Yahoo!
Autos can help consumers by
offering dealer invoice pricing,
market values and even multiple
price quotes from their local deal-
ers—all free.

Auto dealers have already
noticed the effect that the Internet
has had on their interaction with
female car shoppers. “Women are
now much smarter about car buy-
ing,” said Debbie Stevens-Byrnes,
an Acura dealer in Marin, Calif.
“They’ve done their research and
usually have information printed
out from the Internet so they are
more confident in negotiating a
good deal. With all the information
fully disclosed, women feel they
can trust the dealer and that they
are treated better—two very
important factors that influence a
woman’s decision to buy. The
Internet has certainly been an
equal opportunities provider in the
world of car sales.”

So take a tip from the female
car-buying consumer—use the
Internet to be informed, educated,
confident and empowered to nego-
tiate when you hit the dealership.
If you take advantage of all the
tools available to you, you should
walk away with the car of your
dreams at a price you can afford.

Women: A Driving Force In Car Buying

Women spend $300 billion
annually on used car sales, main-
tenance, repairs and service.

(NAPSA)—Harsh winters can
be tough on a car. If the weather
doesn’t get to it, the things we do
to deal with the ice and snow often
can. The two biggest winter-weather
culprits? Moisture and salt. 

Any time a car is subjected to
very moist conditions, the process
of corrosion begins. Moisture can
seep into the microscopic cracks
and dings in a car ’s finish and
work against the paint from the
inside out. 

Moisture separates the paint
from the metal and causes the
metal to oxidize. Salt further accel-
erates the corrosive process by slow-
ing down drying times and causing
a chemical reaction with the metal
body of a car. 

One way to keep moisture and
salt from eating away at a car’s
finish is to use a car cover for com-
plete protection. 

Because not all car covers are the
same, experts say it’s best to look for
one made of fabric that combines
both high water resistance and
breathability. For instance, the
Block-It(r) Fabric name on a cover is
said to indicate the material was
engineered to help a car survive in
inclement weather. 

Consider these additional win-
ter-weather car-care tips, courtesy
of Bobby Likis, host of the nation-

ally syndicated radio program
Bobby Likis Car Clinic: 

• Make sure your car has an
annual check-up. Just like most
people, cars need to see the “doc-
tor” once a year to take care of
small problems before they
become expensive nightmares.

• Avoid washing or waxing
your car in very cold weather.
Washing cold paint with hot
water can send a car’s paint job
into “thermoshock” and create
hairline cracks in its surface.
Waxing at temperatures below 50
degrees F also may cause the wax
to streak.

• Do wax your car once a sea-
son—ideally before the coldest
weather hits. Instead of doing it
yourself on a cold Saturday morn-
ing, treat yourself and your car to
a professional wash and detailing. 

• Install new wiper blades.
• Create a bad weather emer-

gency kit for your car. Essential
items include a well-charged cell
phone, a properly inflated spare
tire and jack, a tire inflator/sealer
to seal leaks, a working flashlight,
a sealed gallon of gas or artificial
fuel, a first aid kit, blanket, work
gloves and jumper cables.

For more information on ways
to help a car retain its value, visit
www.Block-It.com.

Getting A Car Ready To Face Foul Weather

Any time a car is subjected to very moist conditions, the process
of corrosion can start.

(NAPSA)—When asked if
changing the oil regularly is one
of the top things that a person can
do to keep a vehicle running bet-
ter after 75,000 miles, 62 percent
of the mechanics agreed. In addi-
tion, 83 percent of the technicians
agreed with bringing a higher
mileage vehicle in for a check-up
at least once a year, if not more
often. According to experts at
Valvoline, Valvoline’s MaxLife®

motor oil, ATF and anti-freeze are
specially formulated to help slow
the aging process and help maxi-
mize the life of a vehicle. For
more information visit www.
valvoline.com.

Today’s environmentally friendly
products make indoor projects safer
and odor-free. If you are tired of
tripping over that piece of peeled
up linoleum or still haven’t re-
attached that loose ceramic tile,

consider latex-based adhesives,
such as Loctite’s Power Grab line
of adhesives. These products can
be a good choice for indoor fix-it
chores, since they do not give off
any harmful fumes and easily
clean up with water. Power Grab
provides a strong, quick grab and
is even available in a Pressure
Pack, allowing for easy dispensing
without a caulk gun.




