
(NAPSA)—According to Ins
 Web. com, the auto insurance com-
parison shopping Web site, it
costs slightly more to insure a
hybrid vehicle as opposed to the
gas-only model of the same car. To
learn more about insurance mat-
ters and to compare prices, visit
www.InsWeb.com.

**  **  **
You can wash and wax your

vehicle to a professional finish in
less than 30 minutes with the
original SpongeTech, a new
cleaning product with soaps,
shampoos and waxes already
built in. For more information,
visit www.spongetech.com.
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(NAPSA)—“Fit,” “fashionable”
and “maternity” are three words
that were once rarely used in the
same sentence—but today’s expec-
tant mothers want to feel chic yet
comfortable whether they are in
the studio, at the gym or on the
go.

To help them do just that, the
latest yoga and fitness labels are
adding maternity apparel to their
popular clothing lines. 

Jamie Hanna, founder and
designer of Zobha, wanted to cre-
ate a maternity line designed to
flatter the graceful curves of a
woman’s body during pregnancy.
Paying careful attention to details
in construction and fit gave her
maternity apparel industry-lead-
ing performance. It’s crafted from
a unique combination of Supplex
and Lycra, which is soft to the
skin, wicks moisture and supports
the body without binding. The
360° shelf bras in all the tops offer
extra support, and flat seams do
not itch or cause chafing. 

Her Zobha maternity collection
offers three top silhouettes that
were taken from the core apparel
collection and modified to accom-
modate a woman’s body during
pregnancy. 

The Jayne Halter, Katharine
Tank and Classic Racerback Tank
are available in stylish tones of
Plum Purple, Blue Ice, Dark
Chocolate and classic Black. 

The Essential Pants are spe-
cially cut to give way to a woman’s
growing belly but also provide sup-
port at the waist, hips and bottom.

A sleek alternative to sweat suits
and oversized T-shirts, the mater-
nity apparel is thoughtfully
designed with the movements of
prenatal yoga and Pilates in mind.

Hanna was inspired to extend
the line to include maternity wear
based on her own personal experi-
ences as a mother and yoga
teacher. “I wanted to create a line
of performance products specifi-
cally for women who want to stay
fit while pregnant. As a mother
myself, I recognized a lack of com-
fortable yet stylish maternity
wear in the fitness and yoga
apparel category.” The pieces are
sized accurately to give a “true”
size that is consistent throughout
all styles in the line. 

The Zobha maternity collection
is currently available on the e-
commerce site zobha.com. 

Fit To Be Fashionable Maternity Wear

A sophisticated new maternity
collection flatters the graceful
curves of a pregnant woman’s
body.

(NAPSA)—Decorating with
flowers can be more than just a
cost-effective way to make your
personal space reflect your taste. 

Research indicates that flowers
can create positive shifts in emo-
tions. A Harvard University study
introduced small bouquets of flow-
ers into people’s morning routines
and discovered that respondents
immediately perked up, feeling
happier and more energetic. 

“Flowers are a wonderful way
to ease the stress of everyday life
and refocus our emotions,” says
personal-fulfillment expert and
best-selling author Jayme Barrett. 

Anyone can introduce a range
of positive energies in the home,
says Barrett, who applies the
principles of Zen and feng shui to
floral design. Here are some easy
ways to create different, soul-
stimulating atmospheres:

• Serenity: Allow your mind
to unwind and release tension.
Loosely arranged hues of blue,
violet and lavender can evoke
serenity and help clear the mind
of stress. Flowers to achieve this
include hydrangea, delphinium,
lisianthus and stock. Consider
placing the flowers in a cobalt-
blue glass vase in your entryway
to set the tone for tranquility. 

• Love and Romance: A tight
bunch of flowers flush with bur-
gundy and red embodies feelings
of passion and romance. Incorpo-
rating lush pinks and peaches will
help invite love and inspire kind-
ness. Place a circular vase con-
taining such flowers as stock,
roses or alstroemeria in your
kitchen or dining room to help
instill love while you nourish your
body at mealtimes. 

• Wellness: Yellow is the pri-
mary color for emotional energy,

as it represents the sun, life force
and health. Supplement a big
burst of blooms with greens,
which induce nature’s healing
energy, and white, which reflects
serenity, and place in the living
room or family room to enhance
relaxation, meditation and family
connection. Suggested flower
options include gerbera, carna-
tions, solidago, hydrangea, callas,
pompons and chrysanthemums.

• Inspiration and Motiva-
tion: Design an up-shooting spray
that includes sensuous, rich
orange and fuchsia, which suggest
enthusiasm and exuberance. Try
roses, callas, Asiatic lilies, snap-
dragons or hypericum in a tall
mirrored or shiny metal container.
The home office is an ideal place
to inject this motivational energy. 

For more information, visit
www.flowerpossibilities.com or
www.aboutflowers.com. 

Using Flowers To Create Inspiring Indoor Spaces

Don’t forget your daily dose of
vitamin F. Looking at flowers can
help ease stress and refocus
your emotions.

(NAPSA)—A home’s roof is the
first line of defense against rain,
snow, cold air and harsh weather.
To keep it in top shape, experts
recommend performing a roof
inspection twice a year. 

Look for missing shingles or
deteriorated flashing (the metal
that seals bends and joints on sky-
lights, chimneys, etc.). More than
90 percent of roof damage occurs
in these two areas and catching it
early can be key to preventing big-
ger problems. Try these additional
tips:

When To Inspect
Check your roof in spring after

severe weather hits, and then
again in winter, before the worst
weather sets in.

What To Look For
• Examine the roof edge for

wind damage or damage caused
by driving rain and ice dams. The
dams occur when water freezes
and backs up under the roofing
system.

• Inspect for signs of mold,
algae and mildew growth. Signs
include dark spots and discol-
oration on the shingles. 

Roof Maintenance
Leaves, sticks and other debris

can cause water to back up and
flow under a roof, so be sure to
clean out your gutters and roof
drains regularly. Also be sure to
check that all gutters are securely
fastened to the house and that
downspouts are pointing away
from your home. 

If You Spot Damage
If your inspection reveals roof

damage, be sure to work with pro-
fessional roof contractors who are
bonded, insured and use quality
materials. They can keep you from
having to spend money on costly
future repairs and prolong the life
of your roof. 

A free service that helps home-
owners find a qualified roofing
contractor is available through
GAF Materials Corporation,
North America’s largest roofing
manufacturer. Call (888) LEAK-
SOS or visit www.gaf.com.

Winter Is Coming—Is Your Roof Ready?

Inspecting your roof twice a year
can protect your home from
water damage.

(NAPSA)—For many busi-
nesses, call centers are a cost-effec-
tive way to serve their customers.
While we all hear about the bad
experiences some consumers have
in dealing with call center agents,
what about the other side of the
story? What about unreasonable,
rude and downright wacky callers?

As a tribute to the more than
12 million hardworking agents
around the world, Interactive
Intelligence—an early pioneer in
call center technology and one of
the industry’s major growth sto-
ries over the last few years—
recently ran a contest to find the
most zany and preposterous call
center stories.

“Everyone hears about the con-
sumer side of an interaction gone
bad,” says Joe Staples, se nior vice
president of worldwide marketing
for Interactive Intelligence and the
creative brain behind the contest.
“We thought it would be appropri-
ate to turn the tables and take a
look at what experiences the agents
have had. And after seeing some of
the entries, the word ‘outrageous’
is a good descriptor.”

Anything Goes
Story entries include callers

phoning refrigerator manufactur-
ers wanting to know the best tem-
perature for keeping worms in the
fridge; callers and call center
agents who have hit it off so well
over the phone that they ended up
getting married; a man who
claimed a manufacturer’s defect on
an SUV he purchased because the
vehicle had flooded when he
opened the door while parked in
the shallow end of a lake; a
funeral services company that
received a call from someone who
wanted to arrange a funeral for a
1½-inch-long goldfish named Iggy;

and a woman who would only book
her New York hotel room if the
agent could guarantee her a room
with a view of the Eiffel Tower.

Numbers Needed
Consider the story of a com-

puter help-desk agent assisting a
caller who, for security reasons,
had been locked out of her
account. In order to verify that the
person calling was really the
owner of the account, the agent
asked some standard questions:
What is your badge number? What
are the last four digits of your
Social Security number? The
woman seemed to be getting angry
about what the agent was asking.
Finally, in an exasperated voice,
she blurted out, “Do you want to
know my bra size, too?” Not think-
ing and not really planning on
responding, the agent replied, “No,
we already have that.”

Music To Their Ears
Another agent described her job

at a call center selling season
passes to past patrons at symphony
houses around the U.S. One night
while dialing, she was greeted by a
Mr. D, who called his son to the

phone, violin in hand, and the 7-
year-old began to play. For eight
glorious minutes, the entire call
center listened via speakerphone in
pure rapture to some of the most
beautiful music the agents had
ever heard. The agent’s note with
the words “He’s 7 years old!” floated
around the room, as people stood
silent. The performance came to an
end, and the entire call center ap -
plauded. Then, with just the agent
on the phone, Mr. D ordered two of
the best seats in the house for the
whole season.

“Working in a call center can be
a stressful job,” adds Staples.
“Our contest pays tribute to the
agents who have made this indus-
try what it is today and hopefully
gives others a glimpse of what
their jobs are like. And you have
to admit, these stories help keep
life in perspective and definitely
put a smile on your face.”
About Interactive Intelligence

Interactive Intelligence (Nas-
daq: ININ) is a global provider of
unified IP business communica-
tions solutions for call centers and
midsize to large businesses. FOR-
TUNE Small Business magazine
recently ranked the company 10th
on its list of 100 fastest-growing
small public companies in Amer-
ica—and second among the fastest-
growing technology companies. To
learn more about Interactive Intel-
ligence, visit www.inin.com.

Outrageous Customer Service Stories, Seen Through The Eyes Of The Agent

What do longtime customer ser-
vice reps have to say about you?

 To read more zany and preposterous 
customer interaction stories, visit the 

Interactive Intelligence 
“Outrageous Interactions”

contest Web page at 
www.OutrageousInteractions.com.




