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(NAPSA)—Investing experts typically 
refer to two iconic animal mascots when 
talking about investor sentiment, the Bull 
and the Bear. If you’re “bullish,” you think 
stocks are going up and you invest aggres-
sively. If you’re “bearish,” you expect stocks 
to go down and you look for more conser-
vative investments to wait out the storm. 
Either way, you know what you want and 
you invest accordingly. 

But there are more than two ways to 
approach investing—and many Amer-
icans aren’t actually sure what their 
investing style really is. A new survey 
by Ally Invest reveals that only 10 per-
cent of Americans think of themselves 
as Bulls and only 10 percent identify 
as Bears. It makes sense. To identify as 
either a Bull or a Bear, you have to know 
which types of investments you prefer 
and how much risk you’re comfortable 
taking. And while more than half of 
Americans have some kind of savings 
account, according to the Ally survey, 
only a third have a retirement savings 
plan such as a 401(k) or other retire-
ment plan, while less than one-quarter 
(23 percent) have stocks.

The Ally survey identified several 
new kinds of investing “spirit animals” 
that might better describe how real 
people approach saving and investing 
for retirement. Ally offers a brief online 
quiz at www.ally.com/do-it-right/
investing/what-is-your-investing-
spirit-animal to help you learn about 
your own investing mascot. 

For example: One-third of Ameri-
cans say they don’t invest enough to have 
a particular style. They’re not Bulls or 
Bears—they’re Emus, with their heads 
in the sand. And they’re not alone—8 
percent of Americans find investing to 
be as mysterious as a Narwhal. They 
don’t know enough about investing to 
know if they’re conservative, aggres-
sive, or somewhere in between. And 6 
percent of survey respondents pop in 
and out of investments unpredictably, 
appearing and disappearing like the elu-
sive Sasquatch. 

Some survey respondents did have a 
defined investing style, but few saw them-

selves as aggressive Bulls or conservative 
Bears. One in five survey respondents are 
like investing Prairie Dogs—they like to 
be safe and consistent, building a bal-
anced, diversified portfolio—and 16 per-
cent are Mason Bees, carefully planning 
for the future. The 14 percent of respon-
dents who identify as Mules are very cau-
tious, and the 13 percent who identify as 
Owls tend to do a lot of research before 
making any investment decisions.

Once you understand your real invest-
ing style, you can look for an approach that 
will actually work for your personality. For 
example, Emus, Narwhals and Sasquatches 
should look for help getting more comfort-
able with investing, in order to increase 
their chances of meeting their retirement 
savings goals. If you don’t invest enough 
to understand your own style, consider an 
automated approach. A managed portfolio 
or a target-date fund that automatically 
rebalances as you age can take you all the 
way to retirement without requiring you to 
do a ton of research. If you’re an Owl who 
loves to research all your options, great—
set aside time each year to review your 
portfolio, learn about all your investments, 
and make any changes you need. But if 
you’re never going to do that research, don’t 
let that hold you back from meeting your 
goals. There are options out there for every 
kind of investor.

Bulls and Bears may work for the 
professionals, but the rest of us in the 
real world may need a little more guid-
ance to get where we need to go. Under-
standing how you actually approach 
investing is a great first step toward 
doing it more effectively. 

When It Comes To Investing, Are You A Bull Or A Bear? 
Or Are You More Of A Narwhal, Or A Mason Bee?

Bulls and bears aren’t the only crea-
tures into investing these days.

Editor’s Note: This post is sponsored content from Ally Financial. This disclosure is made in accordance with the Federal Trade 
Commission’s 16 CFR, Part 255: Guides Concerning the Use of Endorsements and Testimonials in Advertising.
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(NAPSA)—The car you’ll drive 12 
years from now may be on the drawing 
board today. Will it be sleek and speedy? 
High tech and highly connected? Will it 
run on gasoline? Batteries? Fusion? Will 
it work underwater? Will it fly?

Whatever it is, it could mean a 
great opportunity for a talented high 
school student—perhaps one you know. 
That’s because the sixth annual Drive 
for Design contest is on. It invites all 
U.S. students in grades 10 through 12 
to design a Jeep® Wrangler for the year 
2030. 

The Contest
“The Drive for Design contest is a 

unique competition designed to help 
expose young artists to the various 
career opportunities in automotive 
design,” explained Mark Trostle, Head 
of Performance, Passenger Car and Util-
ity Vehicle Design, FCA North Amer-
ica. “This year, we are offering aspiring 
designers a once-in-a-lifetime opportu-
nity to meet and work side by side with 
designers of some of the hottest vehicles 
on the road today.” FCA is a member of 
the Fiat Chrysler Automobiles N.V. fam-
ily of companies. It designs, engineers, 
manufactures and sells vehicles under 
the Chrysler, Jeep, Dodge, Ram and Fiat 
brands, as well as the SRT performance 
vehicle designation. 

The Prizes
Three winners will receive:
• Day of Design—an exclusive behind-

the-scenes tour of the FCA US Product 
Design studios and the opportunity to 
work one-on-one with professional auto-
motive designers. 

• Two-week summer automotive 
design course at Lawrence Technologi-
cal University (includes housing, meals 
and field trips), a private university that 
offers more than 100 programs through 
the doctoral level in its Colleges of 
Architecture and Design, Arts and Sci-
ences, Engineering, and Management.

• Attend “EyesOn Design Vision 
Honored Black Tie and Silent Auction” 
with the FCA design team. EyesOn 
Design focuses on the automotive com-
munity and students coming together 
to commemorate, reflect and appreciate 

the craftsmanship and beauty of vehicle 
design.

• Entry to the EyesOn Design Auto-
motive Design Exhibition in Grosse 
Pointe Shores, Michigan. 

• Three-day/two-night stay in Mich-
igan (includes flight, hotel and rental 
car).

In addition, the first-place winner 
will get a Wacom MobileStudio Pro 16, 
a full-featured, Intel-powered computer 
that offers a larger space for drawing, 
detailed concept art, 3-D sculpting and 
painting, motion graphics and advanced 
image editing for retouching. 

The second- and third-place win-
ners get an Apple iPad and Apple Pencil 
instead of the computer.

The Rules
Contest rules and information can 

be found at www.FCAdrivefordesign.
com. Updates will be posted on the 
Drive for Design Facebook page 
(Facebook.com/DriveForDesign), the 
FCA US Facebook page (Facebook.
com/FiatChrysler.NorthAmerica), 
Twitter (@FiatChrysler_NA) and 
Instagram (@FiatChrysler_NA) using 
the hashtag #DriveForDesign. Student 
entries must be submitted by April 27, 
2018, via www.FCAdrivefordesign.com. 

Create The Car Of Tomorrow To Win Prizes Today

A high school student today could 
win prizes for designing the car of 
tomorrow.

(NAPSA)—By buying Girl Scout 
Cookies, you’re helping girls succeed 
now and blaze a trail of success as adults. 
To find Girl Scouts selling cookies near 
you, visit www.girlscoutcookies.org or 
use the official Girl Scout Cookie Finder 
app, free on iOS and Android devices. 
To volunteer, reconnect, donate, or join, 
visit www.girlscouts.org. 

Atrial fibrillation, which affects more 
than 33.5 million people, occurs when 
the upper chambers of the heart beat 
significantly faster than normal or quiver 
irregularly. Some people with AF have 
no symptoms; others may experience 
heart palpitations, fatigue and shortness 
of breath. Learn more at Medtronic.
com/us-en/patients/conditions/atrial-
fibrillation-afib.html.

A healthy lifestyle may reduce your 
risk of vision diseases such as age-re-
lated macular degeneration, which can 
damage central vision, says the Bright-
Focus Foundation. The nonprofit pro-
vides research funding to find cures for 
diseases of mind and sight. Learn more 
at www.brightfocus.org/eye-health and 
(800) 437-2423.

Beyond Bulls and Bears, there are 
several new kinds of investing “spirit 
animals” that describe how people 
approach saving and investing for retire-
ment. A brief online quiz at www.ally.
com/do-it-right/investing/what-is-your- 
 investing-spirit-animal can help you 
learn about your own investing mascot.

You can get long-lasting, effective 
Power Stick and Soft Whisper by Power 
Stick from A.P. Deauville at an affordable 
price in Dollar General, Family Dollar 
and Dollar Tree stores. Learn more at 
www.power-stick.com and from Fred 
Horowitz, chairman and CEO of A.P. 
Deauville, at www.apdeauville.com/blog.

The car you’ll drive 12 years from 
now may be on the drawing board today. 
The sixth annual Drive for Design con-
test invites U.S. high school students 
to design a Jeep® Wrangler for the year 
2030. Contest rules and information are 
at www.FCAdrivefordesign.com.

Many consumers find the idea of 
locating and financing a home to be 
daunting. However, tools such as Rocket 
Mortgage from Quicken Loans are rev-
olutionizing the home-buying process 
and making it so simple that it can be 
managed on a cell phone in minutes.

There’s a new way to protect your 
credit data: the Equifax Lock & Alert™ 
service. It’s free for life and lets you 
quickly lock and unlock your credit 
report using a computer or mobile device. 
See it in action at www.youtube.com/
watch?v=3dU1eYVttIo&feature=youtu.
be and learn more at www.equifax.com/
personal/products/credit/credit-lock-alert.

(NAPSA)—Although the Academy 
of Nutrition and Dietetics has declared 
March to be National Nutrition Month®, 
it’s a good idea to eat healthfully all year 
long. The 2018 campaign focuses on 
the importance of making informed 
food choices and developing sound eat-
ing and physical activity habits and its 
theme is “Go Further with Food.” 

How To Live Better And Save
Here are six hints on how: 
1. Consider the foods you have on 

hand before buying more.
2. Buy only the amount that can be 

eaten or frozen within a few days and 
plan ways to use leftovers later in the 
week. This can also help reduce food loss 
and waste and save you money. 

3. Be mindful of portion sizes. 
4. Learn about healthy eating from 

a registered dietitian nutritionist. RDNs 
can provide sound, easy-to-follow, per-
sonalized nutrition advice to meet your 
lifestyle, preferences and health-related 
needs.

5. Find activities that you enjoy and 
be physically active most days of the 
week. The U.S. Centers for Disease Con-
trol and Prevention recommends at least 
150 minutes of moderate aerobic activ-
ity or 75 minutes of vigorous aerobic 
activity a week for most adults.

6. Whether it’s starting the day off 
right with a healthy breakfast or fuel-
ing before an athletic event, the foods 
you choose can make a real difference. 
Include a variety of healthful foods from 
all the food groups on a regular basis. It 

can help to follow the USDA MyPlate 
system of healthful eating, including fill-
ing at least half your plate each meal with 
fruits and vegetables, less than a quarter 
of it with lean meats or other sources of 
protein, and the rest with whole grains. 

Making good eating easier and 
more fun are Harvest Stone® crackers 
made from simple, wholesome ingre-
dients such as brown rice, chickpea 
flour, sesame seeds and flax. They’re all 
USDA organic, certified gluten-free and 
non-GMO, are a good source of whole 
grain, low in sugar, kosher, and free of 
saturated and trans fats. Two new vari-
eties, Harvest Stone Organic Sprouted 
Hummus and Organic Native Grains, 
come in Roasted Garlic & Herb, Taste 
of Za’atar, Simply Olive Oil & Salt, and 
Peruvian Aji Amarillo.

Learn More
For great recipes, coupons, tips 

and nutrition information, visit www.
harveststone.com.

Six Tips To Help You Make The Most Of Your Meals

Harvest Stone® organic crackers are 
delicious topped with cream cheese, 
raspberries, and drizzled honey.

(NAPSA)—Imagine your family 
members are caught up in an interna-
tional disaster or armed conflict and you 
have no idea where they are or even if 
they are still alive.

Where could you turn? Fortunately, 
the world’s largest humanitarian net-
work can help.

How It Works
The Red Cross can reconnect loved 

ones when:
• Families are separated internationally 

as a result of conflict, disaster, migra-
tion or other humanitarian emergency.

• Families have already tried nor-
mal channels of communication to 
reconnect.

• The family member making the 
inquiry is a relative who had been in 
direct contact with the sought person 
before the crisis occurred.

The Red Cross’s family reconnection 
services are free and confidential. 

“I Am Alive”
The three simple words, “I am alive,” 

can bring peace of mind after disasters. 
But after Hurricanes Irma and Maria 
slammed into the Caribbean, most peo-
ple had very little opportunity to impart 
that crucial message to family members. 
So Red Cross teams there carried mobile 
hotspots along with relief supplies. “Wit-
nessing people shed tears of joy when 
they connect with their loved ones has 

been the highlight of this mission,” said 
Colin Chaperon, American Red Cross’s 
Emergency Field Operations Lead.
A Century Of Reconnecting Families

In fact, the Red Cross has been 
helping loved ones separated by disas-
ter, crisis and conflict to reconnect for 
more than 100 years. These days, thanks 
to technology, this type of humanitar-
ian aid continues to evolve—bringing 
along with it hope and relief for families 
around the globe.

Through these services, the orga-
nization reconnected young refugee 
brothers in the United States with their 
mother in Africa; Polish twins who 
hadn’t seen one another in 68 years; and 
many others from Asia and the Middle 
East who had lost touch with family 
during wartime. 

Learn More
If you’re ever looking for a lost fam-

ily member who fits the criteria above, 
contact your local Red Cross chapter, 
call the free national helpline (844) 
782-9441 or go to www.redcross.org/
contact-us/international-reconnect 
ing-families-inquiry-form.

To volunteer your time or donate 
money to help others, go to redcross.
org/reconnectingfamilies.

Reuniting Long-Lost Loved Ones

Refugees and disaster victims can 
turn to a humanitarian organization  
for help reuniting with their families.




